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ATPAPHUM YHIBEPCUTET UNIVERSITY
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JIUCT NOI'OUKEHHSI/ LETTER OF AGREEMENT
OcBiTHbo-npodeciiinoi nporpamu/ Educational-Professional Programme

«MAPKETHHI» | <MARKETING»

1. Koopaunauiiina paaa 3 nutanb sikocti ocBiTu/Coordination Council on Quality
of Education:

ITporoxoa Ne 7 Bin «14» kBiTHsi 2026 p./ Minutes No. 7 of «14 » April 2026.
["'onoBa koopauHalifinol paau 3 nutaHb sKocTi ocBiti/ Head of the Coordination
f Education

Council on Quali

%Bﬂ/tcemas CEJ[OB / Vyacheslav SEDOV «14 » keimus 2026 p.

/

2. lMoroa:keno/Agreed:
KepiBuuk HaBuanpHO-MeToauuHoro Bijainy/ Head of the Educational and

Methodo?ical Department

-C% ' Anacmacis I'OJIOBATEHKO / Anastasiia HOLOVATENKO
«14» xeimmus 2026 p.

3. Buena panga_¢akyabTeTy eKOHOMIKHU Ta YIPaBIiHHSI/
Academic Council of Faculty of Economics and Management

IIpomoxon Ne 6 6i0 «19» bepeszns 2026 p.

Minutes Ne 6 of «19» March 2026

I"onoBa BYEHOI pajii Ghakyivmemy eKkOHOMIKU Ma YAPAGIIHHSA

Chairm e Academic Council of Faculty of Economics and Management
—~  Mapuna KAJIFO)KHA/ Maryna KALYUZHNA

« 19 ot 2026 p.




Po3poOHHKH :

KepiBHHK NPOEKTHOI rpynu

1. Onvea €EBTVIHOK, x.e.H, nonent kabenpu menemkmenty/Olha YEVTUSHOK,
PhD in Econo , Associate Professor of the Department of Management

M z «09» momozo 2026 p.

Yenn npoekTHoi rpynu / Members of the project team:

2. Tanuna 3AITIIIA, 3aBimyBau kadeapu MeHEIKMEHTY, J.e.H., npodecop/ Halyna
ZAPSHA. Head of the Department of Management, Doctor of Economics, Professor

Q‘;WL " «09» momozo 2026 p.

3. I'anna JJUIVP, noueHT kadeapu MEHEDKMEHTY, K.e.H, forent/ Hanna DIDUR,
Assogiate Professor of the Department of Management, PhD in Economics

ﬁe «09» momozo 2026 p.

A

4. Oxcana MEJIPHHYYK, noueHT Kahenpu MeHeHKMEHTY, K.e.H, noneHT/ Oksana
MELNYCHUK, Associate Professor of the Department of Management, PhD in

EconomW
,. «09» momozo 2026 p.
/




BPAXOBAHO : / CONSIDERED:

daxoBy EeKCIEPTUY

Jlarogienxko B.B., nm.eH., mnpodecop 3aBinyBau  Kadeapu  MApKETHHIY,
nignpueMHUNTBa 1 TOpriBial  OIEChbKOro  HAIIOHAIBHOIO  TEXHOJIOITYHOIO
YHIBEPCUTETY

Coxkomok K.1O., k.e.H., IOIIEHT, IOKTOPAHT, CTapIIui HAYKOBUU CIIBPOOITHUK, T.B.O.
BIIIUTY PUHKOBHX M€XaHi3MIB Ta CTPYKTyp Y «IHCTUTYT pUHKY 1 €KOHOMIKO-
exonoriyaux gociipkenb HAH Ykpainm»

Caxanpkuii [1.M., kepiBHUK NpOIyKTOBOTO MapkeruHry kommanii Readdle Labs
(London, UK)

ITin yac pospobnennss OIIIl BpaxoBano Hopmu CTaHAApTy BHILOI OCBITH
VYkpainu gpyroro (MaricTepchbKoro) piBHS BHUIIOI OCBITH, Taiy3i 3HaHb 07
«YrpaBiiHHA ~Ta  aaMIHICTpyBaHHs», chemiaibHocTi 075  «MapkeTuHry,
3aTBEP/KEHOr0 Ta BBeJeHOro B Jit0 HakazoM MOH VYkpainu Ne 960 Bix 10.07.2019
p. OIIIl ob6roBopeHo micis HAAXOMKEHHS BCiX NMOOaXKaHb 1 MPOMO3UIIIN Bij
3100yBaviB 1 CTEMKXOJAEPIB Ta CXBAJIEHO Ha 3aciiaHHi kadenpu, mpotokos No7 Bif
09.02.2026 p

PROFESSIONAL ASSESSMENT

Lagodienko V.V., Doctor of Economic Sciences, Professor, Head of the Department
of Marketing, Entrepreneurship and Trade, Odesa National University of
Technology.

Sokoliuk K.Y., Candidate of Economic Sciences, Associate Professor, Doctoral
Student, Senior Researcher, Acting Head of the Department of Market Mechanisms
and Structures, State Institution “Institute of Market and Economic-Ecological
Research of the National Academy of Sciences of Ukraine”.

Sakhatskyi P.M., Head of Product Marketing at Readdle Labs (London, UK).

During the development of the Educational and Professional Program (EPP), the
provisions of the Higher Education Standard of Ukraine for the second (Master’s)
level of higher education in the field of knowledge 07 ‘“Management and
Administration”, specialty 075 “Marketing”, approved and enacted by the Order of
the Ministry of Education and Science of Ukraine No. 960 dated July 10, 2019, were
taken into account.

The EPP was discussed after receiving all comments and proposals from students and
graduates and was approved at the meeting of the department (Protocol No. 7 dated
February 9, 2026).



1.NPO®LIb OCBITHBI IPOI'PAMM /
EDUCATIONAL PROGRAMME PROFILE

1- 3araabna indopmanis / General information

Odiuiitna Ha3Ba

MapkeTuHr

Marketing

Huxn, pisens BO/Education
cycle, level of HE

HPK VYxpainu — 7 piBeHb
(IToctanoBa KMY Bix 23
muctonana 2011 p. Ne
1341, 31 3MiHaMu Ta
JOTIOBHEHHSIMH Bif
25.06.2020 p. Ne 519),
FQ -EHEA — npyruii
UK,

EQF-LLL — 7 piBenb

National Qualifications
Framework (NQF) of Ukraine
— Level 7 (Resolution of the
Cabinet of Ministers of
Ukraine dated November 23,
2011, No. 1341, as amended
and supplemented on June 25,
2020, No. 519),

FQ-EHEA — Second Cycle,
EQF-LLL — Level 7.

l'any3p 3HaHb Ta
cIelianbHICTh, CIIeIiai3alis
Ta mpeaMeT crenianizanii /
Field of knowledge and
specialty, specialisation and
subject of specialisation (if
any)

«bi3Hec,
aJIMIHICTpYBaHHS Ta
npaso» (D)
Mapkertunr (D5)

Business, Administration and
Law (D)
Marketing (D5)

Cryninp BUIIOT OCBITH Ta
Ha3Ba kBamidikamii /Higher
education degree and
qualification title

CrymiHb BHITIOT OCBITH —
Marictp

Marictp MapKeTuHry

Degree of Higher Education —
Master’s Degree

Master of Marketing

Tun qumaomy Ta oocsr
OIl/Diploma type and EP
scope

Jumiom marictpa,
OJIMHUYHUH,

90 kpenutiB €KTC;
TEepMiH HaBUaHHA — | piK
4 Mmicsani

Master's degree, single, 90
ECTS credits;
term of study —1 year 4 months

HasBHicTh akpeauTartii/
Prior accreditation

[TepenymoBu/ Prerequisites

HasBHICTE OCBITHBOTO
crynens «bakanaBpy,
OKP «Cruewiamict»

Possession of an educational
degree «Bachelor»,
«Specialist»

®opmu 3100yTTS OCBITH/
Forms of Educatio

JlenHa/3a04Ha

full-time / part-time

Mosa(u) BUKIagaHHS /
Language(s) of instruction

YkpaiHcbKa

Ukrainian

[Tpodeciiina kBamidikaris/
Professional qualification

IHTepHeT-apeca po3MilleHHS
OI1 /URL of the educational
program

https://osau.edu.ua/pro-
universytet/pratsivnykam
/osvitni-programy/op-

https://osau.edu.ua/pro-
universytet/pratsivnykam/osvit
ni-programy/op-marketyng/




marketyng/

2— Hixni ocBiTHboI mporpamu / Goals of the educational programme

Metoro  OCBITHBOL HiIrOTOBKA
BHCOKOKBaJTI()iKOBAaHUX ¢axiBiiB y chepi
MapKETUHTY, AK1 BOJIOMIIOTH Cy4acHUMU
TEOPETHYHNMH 3HAHHSMH, 3/1aTHI A0 CTPATEriyHOTO
Ta KPEaTUBHOTO MHUCIEHHS, [IIOTh COLIAJIBHO
BIJMIOBIJAIbHO Ta CIPOMOXKHI iAeHTHU(IKyBaTH W

e(eKTHUBHO PO3B’S3yBaTH CKJIAJIHI 3a/1a4i 1 mpooiemMu

nporpaMu €

The aim of the educational program is to
train  highly qualified and competitive
marketing professionals who possess up-to-
date theoretical knowledge, demonstrate
strategic and creative thinking, act in a
socially responsible manner, and are
capable of identifying and effectively
solving complex problems and challenges

MapKeTHUHIOBO1  JISUIBHOCTI 13 3aCTOCYBaHHSM | . . L

: o : in  marketing activities through the
1IHHOBAIIIMHUX MAapKCTHUHTOBUX METOJ1B Ta . . f . .
iHCTpyMeHTiB application of innovative  marketing

] methods and tools.
3 - Xapakrepuctuka ocBiTHbOI mporpamu/ Educational programme
characteristics
Ilpeomemna odracmo
Iany3s 3Hanb — D «bi3Hec, aqMiHiCTpyBaHHS Ta Field of Study - D «Business,

IIPaBO»
CrenianbHicts — DS MapkeTunr

00’ckmamu 6ueyeHHa ma npogheciiinoi
OislbHocmi € MapKeTHHTOBA AUIBHICTh K (hopma
B3a€EMOil CyO’€KTIB PHHKOBHUX BIIHOCHH JUIsI
33[0BOJIEHHSA IX €EKOHOMIYHMX Ta COIIaIbHUX
IHTEpECIB.

Ilini naeuamnsa: minroToBka  (axisIliB,
3MaTHUX 1ACHTU(IKYBAaTH Ta PO3B’SI3yBaTH CKIAIHI
3amaui 1 mpobnemu y cdepli MapKeTHHTY abo y
mpoleci HaBYaHHS, 110 IMependadaloTh MPOBEACHHS
NOCIHIKEeHb Ta/abo 3aificHEeHHS IHHOBAalid Ta
XapaKTepU3YIOTHCS HEBU3HAYEHICTIO YMOB 1 BUMOT.

Teopemuunuii 3micm npeomemuoi ooracmi:
CyTh ~ MapKeTHHT'y SK  CydYacHOl  KOHLeIIii
yInpaBiiHHSA ~ Oi3HECOM; MOHATIHHO-KAaTeropiiHuil
amapart, IpUHIUNY, QYHKIIi, KOHIENIi] MapKEeTUHTY
Ta iX iCTOpUYHI HepeayMoBy; crenudika JisTTbHOCTI
PUHKOBUX CyO’€KTiB y pi3HHX cepax Ta Ha Pi3HUX
THMAX PHUHKIB; 3MICT MAapKETHHTOBOI iSNIBHOCTI,
pO3pOo0JIeHHsT ~ MapKeTHMHTOBUX  CTpaTerii  Ta
(dopMyBaHHS  YNpaBIIHCBKUX pilieHb Yy cdepi
MapKeTHHTY.

Memoou, memoouku ma mexHONOZIL:
3aralbHOHAYKOB1 Ta croerianbHi METOIU
JOCTIIKEHHS MapKETHHTOBOTO CEpEeIOBUINA;
npogeciiiHi aHaITHYHI Ta MPOrHOCTUYHI METOIUKH,
HEOOXigHI A 3a0e3neueHHs e(peKTUBHOI
MapKETHUHTOBO1 JiSTIbHOCTI; METOIU MapKETUHTOBOTO
CTpaTeriyHOTO aHaji3y Ta IHTepoperalii ioro
pe3yIbTaTiB; METO/IU JIarHOCTYBaHHS
MapKETUHTOBO1 JiSJIbHOCTI PHHKOBOTO Cy0’€KTa;

Administration, and Law»
Major — D5 Marketing

The focus of study and professional
practice is marketing as a form of
interaction among market participants
aimed at satisfying their economic and
social interests.

Learning objectives: to train
specialists capable of identifying and
solving complex tasks and problems in the
field of marketing or in the learning
process, which involve conducting research
and/or implementing innovations and are
characterized by uncertainty in conditions
and requirements.

Theoretical content of the subject
area: the essence of marketing as a modern
concept of business management; the
conceptual framework, principles,
functions, and concepts of marketing and
their historical background; the specific
nature of market participants’ activities in
various sectors and on different types of
markets; the content of marketing activities,
the development of marketing strategies,

and the formulation of management

decisions in the field of marketing.
Methods, techniques, and

technologies:  general scientific and

specialized methods for researching the
marketing environment; professional

analytical, predictive, and strategic




TEXHOJIOTIT PO3POOKH MapKETHHIOBOTO KOMILIEKCY
Ta Kpoc-(DYHKI[IOHATBLHOTO YIPABIIHHS, METOJIUKH
OI[IHIOBaHHS PE3yJbTAaTUBHOCTI Ta e(EeKTUBHOCTI
(YHKIIIOHYBaHHS CHCTEMHU MapKETHUHTY; TEXHOJOTii
OOIpyHTYBaHHSI MapKETHMHIOBHX pIillIEeHb B yMOBax
HEBU3HAYEHOCTI.

Incmpymenmapiin ma oonaonanna: cydacHe
iHpOopMaIITHO-KOMYHIKaI[iiTHE oOJ1aHaHH,
yHIBepcaJlbHI Ta creuiainizoBaHi iH(opMariiiai
CUCTEMHU i porpamHi HPOJYKTH, 110
3aCTOCOBYIOTBCSI B MApPKETHHTY ISl TIPUHHATTS Ta
IMIUIEMEHTAIlli YIpPaBJIIHCBKUX pIIIEHb, a TaKOX
creriaiaizoBaHe MporpaMHe  3a0e3MeueHHs IS
300py, 00pOOKH Ta aHATI3y BEIUKUX MAacCHBIB JIaHUX.

techniques necessary to ensure effective
marketing activities; methods of strategic
marketing analysis and interpretation of its
results; methods for diagnosing the
marketing activities of a market entity;
technologies for developing a marketing
mix and cross-functional management;
methodologies ~ for  evaluating  the
effectiveness and efficiency of the
marketing  system; technologies for
justifying  marketing  decisions  under
conditions of uncertainty.

Tools and equipment: modern
information and communication equipment,
universal and specialized information
systems and software products used in
marketing for making and implementing
management  decisions, as well as
specialized  software  for  collecting,
processing, and analyzing large data sets

Opicumauia OIl / Aspect

OcsitHbO-TIpO(deciitHa

Educational and professional

Ocnoenuit ¢poxyc OIT /Main focus

CremianbHa ocBiTa B raiysi 3Hanb D «bi3Hec,

aZAMIHICTpYBaHHS Ta TMpaBo» choemianbHoCTI D35
«MapkeTuHry.

OcBitHBO-TIpOdeciitHa nmporpama
«MapkeTuHIr»  cOopsiMOBaHa  Ha  MIATOTOBKY

KOHKYPEHTOCITPOMOXHUX (DaxiBIliB, SKi BOJIOMIIOTH
Cy4acHUM €KOHOMIYHMM MHCJICHHSAM Ta 37aTHi
pO3B’sA3yBaTH  CKJAaaHI  3amadi 1 mpobOieMu
MapKETHHTOBOI MISUIBHOCTI, NMPUHAMATH CTpaTeriuyHi
pimeHHs1 Ta 3abe3nedyBatH €GEKTUBHY B3a€EMOJIIIO
Cy0’€KTIB  PUHKOBHX  BITHOCMH B  yMOBax
HeBu3HaueHoCTl. OcoOimBa yBara MPUIAUIIETHCS
PO3BUTKY 3JaTHOCTI JI0 TPOBEICHHS CaMOCTIHHUX
TEOPETHYHMX  Ta  NPUKIAJAHUX  JIOCIIIKEHb,
(KpeaTUBHOCTI), 3AIMCHEHHSI IHHOBAIKA Ta PO3poOIIi
MapKETHUHTOBUX MMPOEKTIB 1 YIPaBIiHHSI HUMHU.
[Iporpama ¢okycyerscsi Ha (QopMyBaHHI
IHTErPOBAaHUX MAapKETUHTOBUX KOMIIETEHTHOCTEH,
0 MOEJHYIOTh 3JaTHICTh JO JIarHOCTYBaHHS
MapKETUHTOBOI JAISJIBHOCTI PHHKOBOTO CYO’€KTa,
31 ICHEHHS CTpPATET14HOTO aHamizy Ta
IIPOTHO3YBaHHS, a TaKoX BUOOPY e(EeKTUBHUX
3ac00IB yIpaBIiHHSA MapKETUHIOM Ha PI3HUX PIBHIX:
BiJl OKPEMOT'0 MiIPO3JUTY A0 PO3ralyKeHOi Mepexi.
[Iporpama  3a0e3neuye  OmaHyBaHHSI  HAaBHUYOK
BUKOPUCTaHHS CyYacHMX 1H(OpMalifiHUX CHCTeM,
CIELIaTi30BaHOTO MPOTPAMHOTO 3a0e3MedYeHHs s
aHAJI3y JaHWX Ta METOMIB MDKOCOOUCTICHOL

Specialized education in Field D “Business,
Administration, and Law,” major D5
“Marketing.”

The “Marketing” educational and
professional program is designed to train a
new generation of specialists who possess
modern economic thinking and are capable
of solving complex tasks and problems in
marketing, making strategic decisions, and
ensuring effective interaction among market
participants under conditions of uncertainty
and changing requirements. Particular
attention is paid to developing the ability to
conduct independent theoretical and applied
research, interpret its results, generate new
ideas (creativity), implement innovations,
and develop and manage marketing
projects.

The program focuses on developing
integrated marketing competencies that
combine the ability to diagnose a market
entity’s marketing activities, conduct
strategic analysis and forecasting, and select
effective marketing management tools at
various levels: from a single department to
a complex network. The program ensures
the mastery of skills in using modern
information systems, specialized software
for data analysis, and methods of




B3aeMO/II1 y IpoheciiiHOMY cepeI0BHIILL.

[Iporpama BKJIIO4Yae KOMIUIEKC HpodeciiiHo-
OPIEHTOBAHMX JUCIUILTH, IO OXOILUIIOIOTH 3MICT
napaaurMu MapKETUHTOBOTO MEHEJKMEHTY,
PO3poOKy Ta pealizailiro MApKETHHTOBUX CTPATETii 3
ypaxyBaHHSIM MDK(YHKITIOHATBHUX 3B’SI3KIB,
VIOPaBIIHHSA  IHTETPOBAHMMH  MapKETHHTOBUMH
KOMYHIKaI[IIMH, YIPaBIIHHS TPOEKTAMHU, a TaKOXK
OI[IHIOBaHHS PE3YJbTAaTUBHOCTI Ta ©(EeKTUBHOCTI
MapKeTHHToBOi nisutbHOCTI. [Iporpama rapanTye
IHTerpamito KOHIENTyaJbHUX 3HAHb Ha pIBHI
HOBITHIX JOCATHEHb 13 PAKTUYHUMU
IHCTpyMEHTaMH  Cy4aCHOTO  MAapKeTUHTY IS
3aJI0BOJIEHHSI €KOHOMIYHUX Ta COLIAJIbHUX IHTEPECIB
Ccy0’€KTIB pUHKY B KOHTEKCT1 CTAJIOTO PO3BUTKY.

Kurouosi cjaoBa: MapKEeTHHT,
MapKETHHTOBHIA MEHEDKMEHT, MapKETUHTOBI
CTpaterii, MapKeTUHIOBl JOCHIIKEHHS, YIPaBIiHHS
MPOJYKTOM, KJIIEHTChbKA I[IHHICTh, IHHOBAIlli B
MapKETHUHTY, COIIaJIbHO-BIMOBITATFHUN MAPKETHHT,
MapKeTHMHIOBa TOJIITHKA, arpoOi3Hec, IHTETpoBaHi
MapKeTHHIOBI KOMYHIKaIii, 1H(opmarliifHi cucremu
Ta TEXHOJIOT1i, pe3yabTaTUBHICTh MAPKETHHTY.

interpersonal interaction in a professional
environment.

The program includes a range of
professionally oriented courses covering the
development and implementation of
marketing strategies with an emphasis on
cross-functional relationships, the design of
marketing systems, the management of

marketing communications, and the
evaluation of the effectiveness and
efficiency of marketing activities. The
program ensures the integration of

conceptual knowledge at the level of the
latest advancements with practical tools of
modern marketing to meet the economic
and social interests of market participants in
the context of sustainable development.

Keywords: marketing, marketing
activities, marketing strategy, marketing
research, marketing management,

marketing analysis, marketing innovation,
market participant, strategic management,
consumer behavior, marketing
communications, marketing effectiveness.

Ocooaueocmi OI1

/ Features

1. B ocBiTHI mpoliec IHTETPOBAHO CYYacHI
MIXOIW JI0 MAapKETHHTOBOI MISTILHOCTI K (opMu
B3aeMOIIl cy0’€KTiB PUHKOBHUX BITHOCHH,
BKJIIOYAIOYM  MApKETHHTOBl CTpaTerii  pO3BUTKY
Oi3HECy, YNpaBIIHHS MPOAYKTOM Ta KIIEHTCHKOIO
IIHHICTIO, YIIPABIJIIHHS MApKETUHTOBUMH TMPOEKTAMHU,
MapKeTUHIOBHH  aHaJi3  Ta  MPOTHO3YBAaHHS.
IIporpama 3abe3neuye (GOpMYBaHHS CHCTEMHOTO
0adeHHS MAapKETHMHTOBHX TMPOIECIB y KOHTEKCTI
CTaJIOTO PO3BUTKY, LH(POBOi TpaHchopmarlii Ta
3a/I0BOJICHHSI €KOHOMIYHUX 1 COIIAJIbHMX I1HTEPECiB
CyO’€KTIB pUHKY.

2.Ilporpama  crpsiMOBaHa PO3BUTOK
KpeaTUBHOTO  Ta  IHHOBAIIMHOTO  TMOTEHINATy
3100yBaviB, 1X 3JaTHOCTI /10 TE€HEPYBaHHS HOBHUX
i1, TPOBEACHHS CaMOCTIMHHUX TEOPETUYHUX 1
MPUKIAIHUX JTOCTIDKEHb Ta IHIIIIOBaHHS BIJIACHUX

Ha

NPOEKTIB y cdepl MapKeTHMHI'y B  yYMOBax
HEBHU3HAUEHOCTI 30BHINIHBOTO cepenoBuma. lle
3a0e3neyyeTbCsi  BUKOPUCTAHHSIM  BIAMIOBITHUX
OCBITHIX KOMIIOHEHT 1 METOIMK BHUKIALAHHS, IO
bopMyIOThH 3/1aTHICTh hi (6] yIpaBIiHHS
MapKeTHHTOBOIO  JIAJBHICTIO Ta  3aCTOCYBaHHS
TBOPYOTO MiIX0AY 0 poOOTH 3a paxom.

3.IIporpama bopmye IHTerpoBaHi
MapKeTHHTOBI KOMIIETEHTHOCTI, $SIKi JO3BOJIAIOTH

BUITYCKHUKaM €(EeKTHBHO IMpalloBaTd B PI3HUX
CeKTOpax  eKOHOMIKM Ta  B3aEMOJISITH 3

1. The educational process
incorporates  modern  approaches to
marketing as a form of interaction among
market participants, including strategic
marketing, marketing project management,
marketing analysis, and forecasting. The
program fosters a systematic understanding
of marketing processes within the context of
sustainable development, digital
transformation, and the fulfillment of the
economic and social interests of market
participants.

2. The program is aimed at
developing  students’  creative  and
innovative potential, their ability to generate
new ideas, conduct independent theoretical
and applied research, and initiate their own
projects in the field of marketing under
conditions of uncertainty. This is achieved
through the use of appropriate educational
components and teaching methods that
stimulate the ability to analyze marketing
activities and apply a creative approach to
professional work.

3. The program develops integrated
marketing competencies that enable
graduates to work effectively in various




NpEJCTaBHUKAMU  PI3BHUX  NPOQEciiHUX TPyl
BoaHouac mporpama Mae raiay3eBYy OpIEHTAII0 Ha
arpapHMii CEeKTOp, IO BiZOOpaXeHO Yy 3MicTi
OCBITHIX KOMIIOHEHT, MPAKTHUYHIA MiIrOTOBII Ta
KOMIETEHTHOCTSIX I0AO0 BUOOpPY  e(EKTUBHUX
3ac00iB YIpaBIIHHA MAapKETUHTOBOIO iSUTBHICTIO
PUHKOBOTO Cy0’€KTa 3 ypaxyBaHHSIM crenudiku
arpo0i3Hecy Ta arpapHoi MOJITHKH.

4.3n100yBaui OTPUMYIOTb PaKTUKO-
OpIEHTOBaHY MIATOTOBKY 3 ypaxXyBaHHSM COLIaIbHO-
eKOHOMIUHMX ocobnuBocreil IliBoast VYkpainu Ta
norped peTiOHaTBHOTO Oi3Hec-cepeI0BuIIa,
arpapHUX XOJIIWHTIB, JIOTICTUYHUX KOMIIaHIi Ta
MapkeTuHroBux  arenmiii. Ile 3a0esneuyerbcs
BUKOPUCTAHHSIM Cy4acHUX 1H(OpMAaLIMHUX CUCTEM 1
CHEIIaTi30BaHOTO TPOTPAMHOTO 3a0€3MeUeHHs IS
300py Ta aHami3y AAHUX. YHIBEPCUTET MIATPUMYE
MapTHEPCTBO 3 MIANPHUEMCTBAMH PETIOHY, a TaKOX
OpraHamMH MiICIIEBOTO CaMOBPSIYBaHHS, IO CIIPHSE
MPOXOPKEHHIO MPAKTHUKH, 3TY4eHHIO POOOTO/IaBIliB
710 OCBITHBOTO TIPOIIECY Ta TapaHTY€E BUCOKHUW PIBEHb
MpaleBIalTYBaHHS BHITYCKHUKIB.

sectors of the economy and interact with
representatives of different professional
groups. At the same time, the program has
an industry focus on the agricultural sector,
which is reflected in the content of
educational components, practical training,
and competencies regarding the selection of
effective means of managing a market
entity’s marketing activities, taking into
account the specifics of agribusiness and
agricultural policy.

4. Students receive practice-oriented
training that takes into account the
socioeconomic characteristics of southern
Ukraine and the needs of the regional
business community, agricultural holdings,
logistics  companies, and  marketing
agencies. This is achieved through the use
of modern information systems and
specialized software for data collection and
analysis. ~ The  university  maintains
partnerships with regional businesses as
well as local government bodies, which
facilitates internships, involves employers
in the educational process, and ensures a
high employment rate for graduates.

4- IlpuaaTHICTHL BUNIYCKHHUKIB 10 MPALEBJIAIITYBAHHA Ta NOJAAJbIIOT0
nauyanHnd / Eligibility of graduates for employment and further study

Ilpuoammnicme 0o npayesrawmyesannsn/ Eligibility for employment

Y  BIOOOBIZHOCTI IO HamionansaoTO
knacudikaropa mnpodecii K 003:2010 marictp
MapKETHHTY MOJKe 00iiiMaTH TOCaIu:

KepiBHUKM  TiANPUEMCTB,  yCTaHOB  Ta
opranizamiii; J[upexkrop (KepiBHUK) 3 MapKETHUHTY;
KepiBHUKH Miapo3AiTiB MapKETHHTY, pEKJIaMH Ta
3B’SI3KIB 3 T'POMAJChKICTIO; HawanpHuk Bimainy
MapkeTuHry;  HauanbHuUK  Bigmily — pekiIamu;
Havanenuk Bianiny 30yTy (MapkeTunry); KepiBuuku
MPOEKTIB Ta mporpaM Yy cdepli MapKEeTHUHTY,
Menemkep (yrnpaBuTelb) 3 MapKETUHTY; MeHeKep
(ynpaBuTtens) 3 pekinamu; Menemxep (yrnpaBUTENb)
i3 3B'I3KIB 3  TPOMAACHKICTIO;  MeHemkep
(ynpaButens) 13 30yTy; MeHemxkep (yrnpaBUTENb) 3
JOCIIJDKEHHS! PUHKY Ta BUBYEHHS CYCIUIBHOT JYMKH;
Koncynerantr 3  Mapkerunry; ExoHomict 3
MapKeTUHTY; AHAIITHK 3 JOCIHKEHHS TOBapHOTO
puHKy; daxiBelb 3 METOJIB PO3UIMPEHHS PUHKY
30yry (mapkerosor); daxiBenp 3 IHTEpB’IOBaHHS;
KoHcynbTaHT 3 e(QeKTHBHOCTI MiINPUEMHMIITBA Yy
cpepi mapkerunry; IIpodecionan 3 MapKeTHHTY,
TOPriBii Ta exkcrnopTy; MeHemxkep (ympaBHUTENb) B
ONnTOBIH Ta po3ApiOHIN TopriBmi; MeHemxep
(ynpaBuTenp) i3 KOMYHIKAIlIMHMX  TEXHOJIOTIH;

In accordance with the National
Classification ~ of  Occupations DK
003:2010, a Master of Marketing may hold
the following positions:

Heads of enterprises, institutions,
and organizations; Director (Head) of
Marketing; Heads of marketing, advertising,
and public relations departments; Head of
the Marketing Department; Head of the
Advertising Department; Head of the Sales

(Marketing)  Department; Project and
Program Managers in the field of
marketing; Marketing Manager;

Advertising Manager; Public Relations
Manager; Sales Manager; Market Research
and Public Opinion Research Manager;

Marketing Consultant; Marketing
Economist; Product Market Research
Analyst; Market Expansion Specialist

(Marketer); Interview Specialist; Business
Efficiency Consultant in  Marketing;
Marketing, Trade, and Export Professional,
Manager (Administrator) in Wholesale and
Retail Trade; Manager (Administrator) of




Menemxkep  (ympaButenb) i3 comianeHoi  Ta | Communication Technologies; Manager
KopriopatuBHOi  BimnosimanpHocTi;  Menemkep | (Administrator) of Social and Corporate
(ynpaBurenb) Openny, ®axiBenr 3 numdpposoro | Responsibility; Brand Manager; Digital
mapketunry  (Digital-mapkeronor);  Menemxkep | Marketing Specialist (Digital Marketer);
(ynmpaButenb) 3 Jorictukd; iHm kepiBHi Ta | Logistics Manager; other managerial and
aHamitTMuHi mocaau y cdepi  mapkerunrosoi | analytical positions in  the field of
TSUTBHOCTI. marketing.
Ilooanvwe naguannsa / Further study

MatoTe mpaBO TPOJOBXKHTH HaBuaHHs Ha | They are eligible to continue their studies
TpeThoMy (OCBITHhO-HayKoBOMy) piBHi Bumoi | at the third (research) level of higher
ocBiTH — oKTOpa dinocodii. Habyrrs nogarkosux | education — the Doctor of Philosophy
KBaJTi(iKaIliif B CHCTEMI MICIAUITIOMHOT OCBITH. degree. They may also pursue additional

qualifications  through  postgraduate

education.

5- Bukiaganns Ta oninoBanns / Teaching and assessment

Buknaoanns ma nasuannsa | Teaching and learning

Buknaganas mnoOynoBaHe Ha MNPHHITUIIAX
CTYJACHTOIICHTPOBAHOTO  HABYaHHS, IapTHEPCTBA
«BUKJIA1a4-3100yBaw», o 3aCHOBaHE Ha
KOMYHIKaTHBHIA Ta MDKOCOOMCTICHIA B3a€MOJIII,
B3a€MOIIOBA3l Ta HAasBHOCTI €IUHOT METH
MIArOTOBKAa MAaricTpiB MapKeTHHTY HOBOI SIKOCTI,
3IaTHUX /10 KPUTUYHOTO MHCIEHHS Ta KPEaTUBHOTO
pO3B’s3aHHs MPodeCiitHMX 3a1ad.

OcHoBHMMHM  QopMaMu  3700yTTS  BHUIIOT
OCBITH €: IHCTUTYIIHHA (O04Ha (J€HHA), 3a0YHa,
TUCTaHIlIHA, 3MIIlIaHa) Ta TyajbHa.

OcBiTHI TIpoI1IeC 3MIHCHIOETHCS 32 (hopMaMu:
HaBYaJIbHI 3aHATTS (JISKIIil, JJabopaTopHi, MPaKTUYHI,
CEeMIHAPChKI, 1HAUBIAYaIbHI 3aHATTS, KOHCYJIbTAII]);
caMoCTiiiHa  po0OOTa;  NpaKTUYHA  MIJATOTOBKA
(BUpOoOHMYA TIEpETUTIIIOMHA TIPAKTUKA); KOHTPOJIbHI
3axoAM (3K, ICTIMTH, MOMAYJIbHI KOHTPOJBHI
po0OOTH, 3aXMCTH 3BITIB 3 MPAKTHKA 1 KYpPCOBHX
poOiT, aTecTallis y BUTIISII 3aXUCTy KBanidikaiiiinot
po6oTH MaricTpa).

BuknanganHs  3IIHCHIOETBCS 3 IIUPOKUM
BUKODUCTAHHSIM  SK  TPaaWIIMHUX,  TaK 1
IHTEPAaKTUBHUX METOJIB HaBYaHHSA (KEHC-METO,
JIUIOB1  Irpu, KOMaHgHa poboTa, mpodeciiiHi
TPEHIHTH,  AHAJTITUYHO-PO3PAXyHKOBI  3aBJaHHS,
MaicTep-Kiacu MIPaKTHKIB MapKeTHHTY,

JIUCKYCIMHUN Ki1yO, MO3KOBUI HITYypM, iMiTaliiiHe
MO/IeTIOBaHHSA MapKETUHTOBUX CUTYaIlil Ta 1HIII).

Teaching is based on the principles
of student-centered learning and a “teacher-
student” partnership founded on
communicative and interpersonal
interaction, mutual respect, and a shared
goal: to train a new generation of marketing
professionals capable of critical thinking
and creative problem-solving in their field.

The main forms of higher education
are: institutional (full-time, part-time,
distance learning, blended) and dual.

The educational process is carried
out through the following forms:
instructional sessions (lectures, laboratory
work,  practical  sessions,  seminars,
individual sessions, consultations);
independent study; practical training (pre-
graduation internship); assessment activities
(quizzes, exams, module tests, defenses of
internship reports and term papers, and the
defense of a master’s thesis).

Teaching is conducted  with
extensive use of both traditional and
interactive teaching methods (case method,
business games, teamwork, professional
training, analytical and computational tasks,
master classes by marketing practitioners,
discussion club, brainstorming, simulation
modeling of marketing situations, and
others).

Ouinroeanna | Assessment

[ToTouHuUi KOHTPOJb — YCHI ONMUTYBAHHS, TOTOYHI
KOHTpPOJIBHI ~ po0oTH, olliHKa  pedeparis,
Npe3eHTallild, IHIUBIIYyaJbHUX PO3PAXYHKOBHX
3aBJlaHb TOILO.

MoynbHUH KOHTPOJb — MOJYJIbHI KOHTPOJIBHI

Formative assessment — oral quizzes,
formative tests, evaluation of term
papers, presentations, individual
calculation assignments, etc.

Modular assessment — modular tests.
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poboTH.

CeMecTpoBHli KOHTPOJb — ICIIUTH, 3QJIIKU, 3aXUCT
3BITIB 3 IPAKTHKH, 3aXHUCT KYPCOBUX POOIT.
Atecraniss — myOniYHMNA 3aXHCT KBai(iKamiiHOT

poboTr Ha 3M00yTTS  OCBITHBOTO  CTYICHS
«MaricTpy.
[Tependauena HAKOIUYyBaJIbHA cucremMa

OL[IHIOBAHHA 3HAHb 34 OCBITHIMU KOMIIOHEHTAMU.

Semester assessment — exams, quizzes,
defense of practicum reports, defense of
term papers.

Graduation — public defense of a thesis
for the degree of “Master.”

A cumulative grading system based on
educational components is in place.

6- Ilporpamui komneTeHTHOCTI / Programme competencies

Inmezpanvna komnemenmuicme | Integral competence

IK - 3parHicTe po3B’s3yBaTu CKJIaIHI 3ajadl 1
npobnemMu B cdepi MapKeTUHry B mpodeciiiHiit

OisUIbHOCTI @00 y Tpoleci HaByaHHS, IO
nepeadayae MPOBENEHHS JOCHIPKeHb Ta/abo
3MIACHEHHS IHHOBAIllW Ta  XapaKTEePU3YEThCS

HEBHU3HAYEHICTIO YMOB 1 BUMOT.

IC - The ability to solve complex
marketing problems and challenges in
professional practice or during the
learning  process, which involves
conducting research and/or implementing
innovations and is characterized by
uncertainty regarding conditions and
requirements.

3azanvui komnemenmuocmi (3K)
General Competencies (GC)

KommneTreHTHOCTI, BU3HAY€eHi CTAHAAPTOM
BHIII01 OCBITH

Competencies defined by the standard
of higher education

3K1. 3parnicte  mpuiiMaTd  OOTrpyHTOBaHI GC1.The ability to make informed
pIIICHHS. decisions.
3K2. 3parHicTe  TeHepyBaTH  HOB1  ifei GC2. The ability to generate new ideas
(KpeaTUBHICTB). (creativity).

3K3. 3marHicTh OIIHIOBAaTH Ta 3a0e3mnedyBaTu
SKICTh BUKOHYBAaHHX POOIT.

GC3. The ability to assess and ensure the
quality of the work performed.

3K4. 3parHicTs 0 apmamTamii Ta aii B HOBIH
cUTyalii.

GC4. The ability to adapt and act in new
situations.

3K5. HaBnuku MiKOCOOMCTICHOT B3aeMOIil.

GC5. Interpersonal communication skills.

3K6. 3marHicTh A0 TOMmYKYy, OOpoOJeHHS Ta
aHai3y iHbopMaIlii 3 pi3HUX PKEeper.

GC6. The ability to search for, process, and
analyze information from various sources.

3K7. 3partHicTe BUSBISATH  IHINIATUBY  Ta GC7. Ability to take initiative and
MITPUEMITUBICTD. demonstrate resourcefulness
3K8. 3parHicTh  pO3pOOISATH  MPOEKTH  Ta GC8. The ability to develop and manage

YIIPpaBJIATH HUMU.

projects.

Cneuyianvni komnemenmnocmi (CK)

/ Special competencies (SC)

CK1.3natHicTh JIOTIYHO i HOCITITOBHO SC1. The ability to logically and
BIATBOPIOBATH Ta 3aCTOCOBYBAaTH 3HAHHS 3 consistently apply and put into practice
HAMHOBIMIMX TEOPIi, METOMIB 1 MNPAKTHYHHX knowledge of the latest marketing
NpUHOMIB MapKETHHTY. theories, methods, and techniques.

. : SC2. The ability to accurately interpret
CK2. 3paTHICTB KOPEKTHO  IHTEpPHpPETyBaTH Y y P

pe3yabTaTH OCTAHHIX TEOPETUYHUX JOCIHIIKEHb Y
cdepi MAPKETHHTY Ta MPAKTHKH 1X 3aCTOCYBaHHS.

the findings of recent theoretical research
in the field of marketing and apply them
in practice.

CK3.3natHicTh 70 TPOBEICHHS CaMOCTIMHUX
JOCITI/DKeHb Ta IHTepHpeTauii iX pe3ylbTaTiB y
cdepi MAPKETHHTY.

SC3. The ability to conduct independent
research and interpret its results in the
field of marketing.

CK4.31aTHiCcTh 3aCTOCOBYBATH TBOPYMH MIXiA 10
poOoTH 3a paxoM.

SC4. The ability to apply a creative
approach to work in one's field.

CKS.3natHicTh 110 JiarHOCTYBaHHS

SC5The ability to assess a market
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MapKETUHTOBOI JIISUIBHOCTI PUHKOBOTO Cy0’€KTa,

participant’s marketing activities, conduct

3MICHEHHS ~ MapKETMHIOBOTO  aHali3y  Ta marketing analysis, and make forecasts.
NPOrHO3yBAaHHS.
CK6. 3parmicte o0HpaTH 1 3aCTOCOBYBaTH SC6. The ability to select and apply

epeKTUBHI 3acO0HM YIPaBIiHHSA MapKETHHTOBOIO

effective methods for managing a market

HIbHICTIO  pHHKOBOTO  cy6'eKTa Ha  piBHi entityfs _marketing activities at the

opraisarii, MApO3ALY, FPYIH, MEpEKi. organizational, departmental, group, and
’ ’ ’ network levels.

CK7.3natHicTh  poO3po0NIATH 1 aHali3yBaTH SC7. The ability to develop and analyze a

MapKETHUHIOBY CTpAaTErit0 PUHKOBOro cy0’€KTa Ta
LUIAXU i peasizarii 3 ypaxyBaHHIM
MDK(YHKITIOHATBHUX 3B’ A3KIB.

market entity’s marketing strategy and
ways to implement it, taking into account
cross-functional relationships.

CK8.3natHicTh (opMyBaTH CHCTEMY MApKETUHTY

PHUHKOBOTO cy0’exTa Ta OIIHIOBATH
pe3ynbTaTUBHICTD 1 e(eKTUBHICTh il
(YHKIIIOHYBaHHS.

SC8. The ability to develop a marketing
system for a market entity and to evaluate
the effectiveness and efficiency of its
operation.

CK9.31atHicTh 311HCHIOBATH Ha HAJIEKHOMY PiBH1
TEOPETUYH] Ta MPUKIAAHI AOCIKEHHS Yy cdepi
MapKETHHTY.

SC9. The ability to conduct theoretical
and applied research in the field of
marketing at a high level.

Komnemenmmnocmi, eusnaueni ynisepcumemonm / Competencies defined by the university

CK10. 3naTHicTs hOpMyBaTH Ta pearizoByBaTu
MapKEeTHHTOBY IMOJITUKY B arpo0i3Heci Ha OCHOBI
aHaJII3y pUHKOBOTO CEPEIOBHIIA, OCOOTMBOCTEH
arpapHUX PUHKIB 1 JIAHITIOTIB CTBOPEHHS BapTOCTI,
3 ypaxyBaHHSAM MPUHIUIIIB CTAJIOT0 PO3BUTKY Ta
KOHKYPEHTHUX IepeBar.

SC10. Ability to develop and implement
marketing policy in agribusiness based on
the analysis of the market environment,
specifics of agricultural markets and
value chains, taking into account the
principles of sustainable development and
competitive advantages.

7- Ilporpamui pesyabratn HaBuyanHs (ITPH) / Program learning outcomes

Ilpozcpammni pezynomamu Ha84aHHs, BU3HAYUEHI
cmanoapmom euuioi oceimu

Program learning outcomes defined by
the standard of higher education

INPH 1. 3saty 1 BMITH 3aCTOCOBYBAaTH Yy
MPaKTUYHIN TISUTBHOCTI CydacH1 MPUHIIUAIIH, TEOPii,
METOJIH 1 MPAKTUYHI TPUHOMU MapKETUHTY

PLO 1. Understand and be able to apply
modern marketing principles, theories,
methods, and techniques in practice

IIPH 2. Bwmitun anmantoByBaTh 1 3acTOCOBYBAaTH
HOBI JIOCATHEHHS B TeOpii Ta TMPAKTHUIlI
MapKeTUHTY JUIsl JOCATHEHHS KOHKPETHUX IIiel 1
BUPIILICHHS 3a]1a4 PUHKOBOTO Cy0’€KTa.

PLO 2. Be able to adapt and apply new
developments in marketing theory and
practice to achieve specific goals and
solve the problems faced by market
entities.

IIPH 3.[lnanyBatu 1 3[iHCHIOBATH  BJIACHI
JOCTiKEHHsT ¥ cdepi MapKeTHHTY, aHali3yBaTu
foro pe3ynbTaTd 1 OOIPYHTOBYBATH YXBaJICHHS
e(pEeKTUBHUX MAapKEeTHHIOBHX PIilIEeHb B YMOBax
HEBU3HAYEHOCTI.

PLO 3. Plan and conduct independent
research in the field of marketing,
analyze the results, and justify effective
marketing decisions in conditions of
uncertainty.

ITPH 4. BMmiti po3po0nsTu cTparterito i TaKTUKY
MapKETUHTOBOI JISTBHOCTI 3 ypaXyBaHHSM KpocC-
(YHKLIOHATIBHOTO XapakTepy il peanizamii.

PLO 4. Be able to develop marketing
strategies and tactics, taking into account
the cross-functional nature of their
implementation.

IIPH 5. [IlpesentyBatu Ta 0OroBOpPIOBATH PLO 5. Present and discuss the results of
pe3ynbTaTH HAyKOBUX 1 MPUKIATHUX JOCTIIKEHb, scientific and applied research, as well as
MapKeTUHTOBUX  MPOEKTIB  JEepXKaBHOIO  Ta marketing projects, in both the national
1HO3€MHOI0 MOBaMH. language and foreign languages.

INPH 6. Bwmitn mnigBumyBaTH eQeKTUBHICTh PLO 6. Be able to improve the
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MapKETUHTOBOI [ISUIBHOCTI PUHKOBOTO Cy0’€KTa
Ha pI3HUX pIBHAX YOPaBIiHHS, PO3POOIIATH
MPOEKTH Y c(hepi MAPKETHUHTY Ta YIPABISATH HUMHU.

effectiveness of a market entity’s
marketing  activities  at  various
management levels, develop marketing
projects, and manage them.

IIPH 7. Bwmitu ¢opmyBaTH 1 BIOCKOHAIIOBATH
CHCTEMY MapKETHHTY PUHKOBOTO CY0 €KTA.

PLO 7. Be able to develop and refine a
market entity’s marketing system.

IIPH 8. BukopucroBysaru METOAH
MDKOCOOHCTICHOT KOMYHIKAIl B XOA1 BUPIMICHHS
KOJIGKTUBHUX  3a/1a4, BEICHHS IE€PErOBOPIB,
HAyKOBUX JAUCKYCiH y chepi MapKeTHHTYy.

PLO 8. Apply interpersonal
communication techniques when solving
group tasks, conducting negotiations, and
engaging in academic discussions in the
field of marketing.

INIPH 9. Po3ymitu CcyTHiCTB Ta OCOOJMBOCTI
3aCTOCYBaHHS MAapKETUHIOBUX IHCTPYMEHTIB Y
MIpoLeci NPUUHATTS MAPKETUHTOBUX PILIEHb.

PLO 9. Understand the nature and
specific applications of marketing tools in
the marketing decision-making process.

ITPH 10. O6rpyHTOBYBaTH MapKETUHIOBI PILLICHHS
Ha PIBHI PUHKOBOTO CyO’€KTa 13 3aCTOCYBaHHSIM
CyJaCHHMX YNPaBIIHCHKUX MPUHLMUIIIB, MIIXOMIB,
METO/IIB, TPUHOMIB.

PLO 10. Justify marketing decisions at
the market entity level using modern
management  principles, approaches,
methods, and techniques.

IIPH 11. BukopucroByBarn METOJIH
MapKeTHHTOBOTO  CTPAaTeTiYHOTO  aHali3y Ta
IHTEpIpeTyBaTH MWOTO0 pe3yabTaTd 3 METOIO
BJIOCKOHAJICHHS MAapKETUHIOBO1 IISUTBHOCTI

PUHKOBOTO CY0 €KTa.

PLO 11. Apply methods of strategic
marketing analysis and interpret the
results to improve a market participant’s
marketing activities.

IIPH 12. 3piiicHioBaTH JIarHOCTYBaHHSA Ta
CTpaTeriyHe i OTIEpaTHBHE YIPaBIIHHS
MapKeTHHTOM 3aJJI1 pO3pOOKM Ta peamizaiii
MapKETHHTOBHX CTPATETid, TPOEKTIB 1 Iporpam.

PLO 12. Conduct marketing diagnostics
and provide strategic and operational
management to develop and implement
marketing  strategies, projects, and
programs.

ITPH 13. KepyBatnt MapKETHHTOBOIO AISTBHICTIO
PHUHKOBOTO CY0’€KTa, a TAKOK MOTO MiPO3ALIIB,

IPyIl i MEpPEK, BU3BHAYATH KPUTEPIl Ta TOKa3HUKU
i OL[IHIOBAHHS.

PLO 13. Manage the marketing activities
of a market entity, as well as its divisions,
groups, and networks, and establish
criteria and metrics for evaluating them.

ITPH 14. ®opmyBaTH MapKETUHTOBY CUCTEMY
B3a€MO/i1, Oy1yBaTH JOBrOCTPOKOBI
B3a€MOBUT1/IHI BIITHOCHHH 3 IHIIMMU Cy0’ €KTaMU
PUHKY.

PLO 14. Develop a marketing framework
for collaboration and build long-term,
mutually beneficial relationships with
other market participants.

ITPH 15. 30upaTu HeoOXiIHI 1aH1 3 piI3HUX
JoKepent, oOpoOIsATH 1 aHANII3YBATH X pe3ylbTaTU
13 3aCTOCYBaHHSM Cy4aCHHX METOJIIB Ta
CIEIiaTi30BaHOTO MPOTPAMHOT0 3a0€3MeUCHHSI.

PLO 15. Collect the necessary data from
various sources, process and analyze the
results using modern methods and
specialized software.

Ipozpamui pe3yromamu nasuanus, eusnaueni ynisepcumemom/ Program learning outcomes
determined by the university

ITPH 16. Po3po6iisatu Ta 06IrpyHTOBYBATH
MapKeTHHTOBY TIONITHKY Cy0’€KTiB arpobi3Hecy,
3MIACHIOBATH aHaJI3 i MPOTHO3YBAHHS arpapHuX
PHHKIB, 3aCTOCOBYBAaTH IHCTPYMEHTH MapKETHHIOBOI'O
KOMIIJIEKCY 3 YpaxyBaHHSIM Trajly3eBoi crienudik,
PU3BUKIB 1 LJIEH CTaJIOr0 PO3BUTKY.

PLO 16. To develop and justify the
marketing policy of agribusiness entities,
conduct analysis and forecasting of
agricultural markets, and apply marketing
mix tools taking into account industry
specifics, risks, and  sustainable
development goals.

8- PecypcHe 3a0e3neuenHs peaJizauii nporpamu / Resource provision for
programme implementation

Kaopoge 3a0e3neuenna / Human Resources




Y BIONOBIAHOCTI A0 KaJPOBUX BHMOT IIOJIO
3a0e3MeYeHHs] TPOBAPKCHHS OCBITHBOT JiSTIBHOCTI
UL Ipyroro (MariCTepchKOro) piBHS BHUIOI OCBITH
(momatox 2 nmo JlieH3iMHUX yMOB), 3aTBEpPKEHHX
[TocranoBoto KMV Big 30.12.2015 p. Ne 1187 (3i

3MiHAMH), peaiizarito OCBITHBO-TIpOdeciiiHol
porpamMu «MapkeTuHr» 311ACHIOIOTh
BHCOKOKBaJTi(hiKOBaH1 HAyKOBO-TIEJJarOT14H1

NpaliBHUKA 3 HAYKOBUMHU CTYNCHSIMH JOKTOpa 1
KaHIMIaTa HayK Ta BYCHUMH 3BAHHSMH, SKI MAIOTh
JOCBiJ] IPAKTHYHOI Ta HAYKOBOI MISUTBHOCTI y cdepi
MapKeTHHTYy Ta MOTHBOBaHI J0 OCOOHCTICHOTO

PO3BUTKY 1  MIATPUMKHA  BHCOKOTO  DIBHS
npodecioHanizMy.
Bcei HayKOBO-TI€JaroriyH1 MpaliBHUKU

MPOXOJIATh CTAKYBAHHSI Ta MIABUIIICHHS KBamidikaIlii
BIINOBIAHO 70 MpOo(dLII0 CHElialbHOCTI, 30KpeMa y
MPOBITHUX 3aKOPJOHHUX 3aKjaJaX BHUILOI OCBITU Ta

MapKeTMHTOBHX  IHCTUTYIIAX. Jl0  OCBITHBOTO
mporecy, TMPOBEACHHS MPAKTUYHUX 3aHATH Ta
MaiicTep-KiiaciB AKTUBHO 3aTy4arOThCS

BHCOKOKBaJTi(pikoBaH1 (paxiBLi-IPAKTHUKH, KEPIBHUKU
MapKEeTMHTOBHX BUIJLIIB Ta areHIlil, Mo 3ade3neaye
BIJINOBIAHICTh HAaBYAHHS Cy4aCHUM 3allUTaM PHUHKY
mparti.

In accordance with the staffing

requirements for the provision of
educational activities at the second
(master’s) level of higher education

(Appendix 2 to the Licensing Conditions),
approved by Resolution of the Cabinet of
Ministers of Ukraine No. 1187 dated
December 30, 2015 (as amended), the
“Marketing” educational and professional
program is implemented by highly qualified
academic and teaching staff holding
doctoral and candidate of sciences degrees
and academic titles, who have practical and
research experience in the field of
marketing and are motivated toward
personal development and maintaining a
high level of professionalism.

All academic and teaching staff
undergo internships and professional
development in accordance with their
specialization, including at leading foreign
higher education institutions and marketing
organizations. Highly qualified
practitioners, heads of  marketing
departments, and agency executives are
actively involved in the educational process,
practical classes, and master classes,
ensuring that the curriculum meets the
current demands of the labor market.

Mamepianvho-mexniune 3aoezneuennsn / Material and Technical Resources

3rigHo 3  YYHHAMM  TEXHOJOTTYHUMHU
BUMOT'aMH 1010 MaTepialbHO-TEXHIYHOTO
3a0€3Me4YeHHs] OCBITHBOI JISUTBHOCTI Ha APYrOMY
(MaricrepcbkoMy) piBHI BUIIOI OCBITH (BiIIOBITHO
1o ponatka 4 no JlineH3iMHUX yMOB, 3aTBEPIKCHUX
[TocranoBorto KMV Big 30.12.2015 p. Ne 1187 3i
3MiHaMH), B YHIBEPCUTETI CTBOPEHO Cy4yacHE OCBITHE
cepenosuine. Bono oxorutoe aynuropauit Gpoug ans
MPOBEJICHHS JIEKIIMHUX Ta NPAKTUYHUX 3aHSATh,
KOMIT'IOTEpHI ~ KJacH, OCHAIlleHI MPUKIAIHUM
MPOrpaMHUM 3a0e3MeUeHHsIM ISl MapKETHHTOBOTO
aHalizy, crhemnianizoBaHi Jaboparopii, HayKOBY
610,110TeKy 3 YMTAIBHUMU 3ajlaMM Ta Oe3nepediiHuit
JOCTYI J10 Mepexi [HTepHeT.

Bukopucranns MYJIbTUMEAIHRHOTO
oOnasHaHHs, HAsBHICTb aKTOBOI Ta CHOPTHBHOL
3aJliB, BIAKPUTHUX CIIOPTUBHUX MaiJaHUUKIB, a TAKOXK
PO3BHHEHA colliaibHa 1H(pacTPyKTypa, 10 BKIHOYAE
TYPTOXKUTKH, CHOPTHUBHO-03/I0POBYHIA Tabip,
3a0e3neuyroTh KOMQOpPTHI YyMOBU Ui €(EeKTUBHOL

HAaBYAJIbHOI, HAaYKOBO-JOCTITHOI Ta TPOMaICHKOT
mismpHOCTI  MaricTpiB. Taka wmarepianbHa 0Oasza
cpusie  BceOIUHOMY  Npo(eciiHOMY  PO3BHUTKY

In accordance with the current
technical requirements for the material and
technical support of educational activities at
the second (master’s) level of higher
education (as set forth in Appendix 4 to the
Licensing  Conditions approved by
Resolution of the Cabinet of Ministers of
Ukraine No. 1187 of December 30, 2015, as
amended), the university has created a
modern  educational  environment. It
includes classrooms for lectures and
practical classes, computer labs equipped
with software for marketing analysis,
specialized laboratories, a research library
with reading rooms, and uninterrupted
Internet access.

The use of multimedia equipment,
the availability of an auditorium and a
gymnasium, outdoor sports fields, as well as
a well-developed social infrastructure-
including dormitories, sports and health
camp-provide comfortable conditions for
the effective academic, research, and
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3n100yBaviB Ta SAKICHOMY
MapKETUHTOBUX IHCTPYMEHTIB.

OTIaHYBaHHIO

community activities of master’s students.
This material base contributes to the
comprehensive professional development of
students and the high-quality mastery of
marketing tools.

Ingpopmauiiine ma nasuanvno-memoouune 3aoesneuennsn / Information and methodical
support of the educational process

3rilHO 3 TEXHOJIOTTYHUMH BUMOTAaMH 100
HaBYaJIbHO-METOIUYHOTO Ta iHpOpMAITIITHOTO
3a0e3neueHHs] OCBITHBOI [ISUIBHOCTI Ha JIPyromy
(MaricrepcbkoMy) piBHI BHINOi OCBITH (BiAIIOBITHO
1o noxatka 5 mo JlimeH31IHHUX yMOB, 3aTBEPKEHUX
[TocranoBoto KMV Bin 30.12.2015 p. Ne 1187 3i
3MIHaMHM),  peajizallis  OCBITHBOi  Iporpamu
«MapKeTUHI»  CHHPAETbCS  HA  BUKOPUCTAHHS
nepeAoBuX 1HPOPMAIITHUX CUCTEM Ta KOMITJIEKCHUX
HaBYAJILHUX PECYPCIB.

[ndopmariitnuii mpocTip nporpaMu BKIIIOYAE
posranmyxeHuit  Oi0mioreunuit  ¢oHx  ¢axosoi
HAayKOBOi Ta HaBUYaJbHOI JIITEpaTypH, a TaKOX
aKkTyallbHI TEpIOJWYHI BHJAHHSA, 10 TOBHICTIO
BIIMOBIAAIOTh MPOGUII0 MIATOTOBKU MAaricTpiB 3
MapkeTuHry. Jloctym 10 pecypciB 3abe3rmedyeThest
yepes [HCTHTYIIHMIA pernos3uTapii
http://lib.osau.edu.ua/jspui/ Ta ExekrpoHHuii KaTamor
6i6miorexu http://lib.osau.edu.ua:8080/. Odimiiiny Ta
omnepaTuBHY 1HGOPMAIIIIO II0I0 OCBITHHOTO MPOLIECY
PO3MIIIIEHO Ha BeOcaiTi VHIBEPCUTETY
(http://osau.edu.ua/), a TMOBHOIIIHHA JWUCTaHIlIHHA
MATPUMKa HaBYAHHS Ta KOMYHIKAI(lS peai3yroThCs
yepes maThopmy MOODLE
(https://moodle.osau.edu.ua/) B yMOBax
Oe3repebiitHOTO AOCTYMY 0 Mepexi [HTepHeT.

Metonuuynuii CynpoBiJ] OCBITHbOI MpOrpamu
OXOTLITIOE NMOBHUM MaKeT JOKYMEHTAIIll: HaBYallbHI Ta
pob6oui r1mIaHu, poOodi mporpamMu Ta CUIadycH
JTUCIMILTIH, KOHCIIEKTH JIEKI[I, a TaKOX PO3TOPHYT1
METOJUYHI BKa3IBKU JIs MPOBEIEHHS MPAKTHUHUX

3aHAT, 1  OpraHizamii  camocTiiiHOI  pobOoTu
3100yBayiB. Oco0OmuBa yBara npuaiIeHa
METOIUIHOMY 3a0€3MEYEHHIO0 PAKTHYHOT
MIATOTOBKM, BUKOHAHHIO KypCOBHUX poOOIT Ta

pEKOMEHAAIlISAM [OA0 MIArOTOBKU KBamiikariitHol
MaricTepcpkoi poOoTH, IO A03BOJIAE 3700yBauam
epeKTUBHO GopMyBaTu NpodeciiiHi KOMIETEHTHOCT1
y cdepi MapKEeTUHTY.

In accordance with the technical
requirements for the provision of teaching,
methodological, and informational support
for educational activities at the second
(master’s) level of higher education (in
accordance with Appendix 5 to the
Licensing  Conditions approved by
Resolution of the Cabinet of Ministers of
Ukraine No. 1187 dated December 30,
2015, as amended), the implementation of
the “Marketing” educational program relies
on the use of advanced information systems
and comprehensive educational resources.

The program’s information
resources include an extensive library
collection of specialized scientific and
educational literature, as well as current
periodicals that fully correspond to the
profile of the Master’s program in
Marketing. Access to these resources is
provided  through  the Institutional
Repository http://lib.osau.edu.ua/jspui/ and
the Library’s Electronic Catalog
http:/lib.osau.edu.ua:8080/. Official and
operational information regarding the
educational process is posted on the
university’s website (http://osau.edu.ua/) ,
and comprehensive remote learning support
and communication are provided through
the MOODLE platform
(https://moodle.osau.edu.ua/) with
uninterrupted Internet access.

The methodological support for the
educational program includes a
comprehensive set of documents: academic
and work plans, course outlines and syllabi,
lecture notes, as well as detailed
methodological guidelines for conducting
practical classes and organizing students’
independent work. Particular attention is
paid to methodological support for practical
training, the completion of course
assignments, and recommendations for
preparing the master’s thesis, which enables
students to effectively develop professional
competencies in the field of marketing.

9- Akanemiuna moGiabHicThL / Academic mobility
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http://lib.osau.edu.ua:8080/
http://osau.edu.ua/
https://moodle.osau.edu.ua/
http://lib.osau.edu.ua/jspui/
http://lib.osau.edu.ua:8080/
http://osau.edu.ua/
https://moodle.osau.edu.ua/

Hauionanvna kpeoumna mooinenicms | National credit mobility

[lepenbauena  [lomokeHHSIM  TPO  TOPSIOK
peanmizamii mpaBa Ha akaJeMidHy MOOUIBHICTh
y4acHHMKIB ocBiTHBOro mpouecy OHAY Tta moxe
peasni3oByBaTUCS BIINOBIIHO 10 YKJIAJCHUX YTOJ 3
3aKJIa/laM¥ BUILOT OCBITH YKpaiHH.

This is provided for in the Regulations on
the Procedure for Exercising the Right to
Academic Mobility for Participants in the
Educational Process at ODAU and may
be implemented in accordance with
agreements concluded with  higher
education institutions in Ukraine.

Mixcnapoona kpeoumna moodinbHicmo

/ International credit mobility

[lepenbauena  [lomokeHHSIM  TPO  TOPSIOK
peanmizamii mpaBa Ha akaJeMidHy MOOUIBHICTh
y4acHUKIB OCBITHbOTO mporiecy OHAY Ta moxe
peali3oByBaTUCS BIANOBIIHO /10 YKJIAAEHUX YIroJl

This is provided for in the Regulations on
the Procedure for Exercising the Right to
Academic Mobility for Participants in the
Educational Process at ODAU and may

PO MDKHAPOJIHE CHIBPOOITHUIITBO. be implemented in accordance with
concluded international  cooperation
agreements.

Haeuannsa inozemnux 3000ysauie BO/ Study of Foreign applicants of HE

Hapuanns iHO3eMHUX 3/100yBadiB BHUIIOI OCBITH
MPOBOJIUTHCS HA 3arajlbHUX YMOBaX 3 JIOJATKOBOIO
MOBHOIO MIJTOTOBKOIO — BHMBUYEHHS YKPaiHCBHKOT
MOBH 5K 1HO3EMHO].

The education of international students is
provided under the same conditions as for
domestic students, with the addition of
language training—specifically, the study
of Ukrainian as a foreign language.

2. MEPEJIIK KOMIIOHEHTIB OCBITHbOI TIPOT'PAMM /
COMPONENTS OF EDUCATIONAL PROGRAMME

Kon/
Code

OCBITHI KOMIIOHEHTH
nporpamu/Components

] dopma
Kpenutis 1JICYMKOBOT'O
€KTC/ECTS | _KoHuTpomo/
credits Form of Final
Assessment

HOPMATMUMBHI ocsithi komnonentr/Required (standard) components

OO60B’s13K0B1 KOMIIOHEHTH 3araibHOi miarorosku/Mandatory components of general

training

Mertomos10ris1, Opratisaiiist i €THKa HayKOBHX sasik/credit
03 01/ | mocmimkens/ Methodology, Organization and 3
0Z 01 | Ethics of Scientific Research

: : . : 3aunik/credit

03 02/ | dutoBa iHo3eMHa MoBa (aHTUTiHicbKa)/ Business
0z 02 | foreign language (english) 3
03 03/ | [npopmariiiHi CHCTEMH 1 TEXHOJIOTIT IITYYHOTO sasik/credit
0z 03 inrenexty/ Information Systems and Atrtificial

Intelligence Technologies 3

9 X

OO60B’s13K0BI KOMITIOHEHTH Npodeciiinoi miarorosku/Mandatory components of
professional training

OIl 01/ | MapkeTHHrOBHiI  MEHEIKMEHT/ Marketing 4 Kypcosa pobora/term
MP 01 | Management paper; It/ exam
OIl 02/ | MapkeTHHroBa aHaJIITHKa Ta IMPOTHO3YBaHHS/ Icnur

MP 02 Marketing Analytics and Forecasting 4 [ exam
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e ) ~ @opma
Kon/ OCBITHI KOMITOHSHTH beJuTIB TACYMKOBOL'O
€KTC/ECTS | _KOHTpomo/
Code nporpamu/Components credits o o b
Assessment
HOPMATMUBHI ocsithHi komnonentr/Required (standard) components
OIl1 03/ | YopaBniHHS  TPOAYKTOM 1 KIIIEHTCHKOIO 3aik
MP 03 | minnictio/ Product management and customer 3,5 [credit
value
OIl 04/ | IarerpoBani MapKETUHTOBI KOMYHIKaIlii/ Icnut
MP 04 | Integrated marketing communications 5 / exam
OIl 05/ | ComianbHUH MapKETHHT Ta KOPIOpPAaTHBHA [cnut
MP 05 | comianpaa BimmosimanbhicTs/ Social marketing 3 / exam
and corporate social responsibilityr
OIl 06/ | MapkeTHUHTOBI cTpaTerii pO3BUTKY Oi3HECY/ 35 [cniut
MP 06 | Marketing strategies for business development ’ / exam
OIl 07/ | YupaBniHHS pOEKTaMU B MapKeTHHTY/ Project [cnur
. . 4
MP 07 | management in marketing / exam
OIl 08/ | Jlorictuunwmii MmeHexMeHT/ LOgistics 3 Icnur
MP 08 | Management / exam
OIl 09/ | Mapkerunr B3aemoBigHocun/ Relationship 3aiik
MP 09 | Marketing 3 [credit
OIl 10/ | MapkeTHHTOBa MOJITHKA B arpo0i3Heci/ 3aimik
MP 10 | Marketing policy in agribusiness 3 [credit
Pa3zom / Total 36
Ipaxkruuna migroroska / Practical training:
. ity /
OIl 11/ | INepenmunuomua npakTtuka / Pre-diploma SAXHCT 3BITY
MP 11 | practice 6 report defense
ITinroroBka i3axuct KBadidikariiinoi podoTu / KBaniq).'. .
oI 12/ Preparation and Defense of the Qualification 15 podora/qualificatio
MP 12 . n work
Thesis
3arannuuii ofcdar ofOR'IIKOBRUX KOMIIOHEHT /
The total volume of mandatory components: 66 X
BUBIPKOBI ocBiTHI KOMIIOHEHTH
BubipkoBi kommnoHeHTH 3arainbHOi miarorosku/Elective components of general training
B3 01/ Bubi . / Selecti ‘1 3aJIiK
SG 01 n6ipkoBuil komnoHeHT / Selective componen 3
B3 02/ . . . 3aJIiK
SG 02 BubipkoBuit komnoneHt / Selective component 2 3
Bcnoro 3arasibHOyHiBepCHTETCHKHI KaTajior 6 X

BubipxoBi komnoneHTu npodeciitnoi nigrorosku/Elective components of professional

training
BSI|;>[ 8}_/ Bubipkosuit komnoHneHt / Selective component 1 3 3aJIiK
leg ggl BubipkoBuii komnoHeHT / Selective component 2 3 3aJiK
leg ggl Bubipkosuii komnoHeHt / Selective component 3 3 3aJiK
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K . ~ @opma
Koxn/ OCBIiTHI KOMIIOHEHTH S M1ICYMKOBOT'O
€EKTC/ECTS KOHTPOII0/
Code nporpamu/Components M Form e
Assessment

HOPMATMUBHI ocsithHi komnonentr/Required (standard) components

BSI; %1/ BubipkoBuii kommoneHt / Selective component 4 3 SAIK

leg gg/ BubipkoBuii komroneHt / Selective component 5 3 SAIK

leg gg/ BubipkoBuii kommoneHT / Selective component 6 3 SAIK
3aranbHUN 00CAT HOPMAaTUBHUX KOMIIOHEHTIB 66

OIl/Total scope of the required components:

3aranpHui 00csar BuOipkoBux komnoHeHTiB OIT/Total
scope of the elective components: 24

OO6csr OcBITHIX KOMIIOHEHTIB, 110 3a0€3MeYyroTh
3100yTTsI KOMIIeTeHTHOCTeH Bu3Havennx CBO/Total
scope of the educational components aimed at 66
acquisition of competencies specified in the Higher
Education Standard:

3ATAJIbHUI OBCAT OCBITHBOT
[IPOI'PAMMW/TOTAL SCOPE OF THE 90
EDUCATIONAL PROGRAMME

3. DPOPMA ATECTAIII 3JO5YBAYIB BUIIIOI OCBITH /
FORMS OF CERTIFICATION OF HIGHER EDUCATION ACQUIRES

dopmor0 TPOBEACHHS aTecTallii 3700yBaviB OCBITHBOTO CTYIEeHs «Marictpy»
crienianbHOCTi D5 «MapKeTHHr» € MIATOTOBKA Ta 3aXHMCT KBaiidikamiiiHoi poboTH,
SKa € CaMOCTIMHOI HayKOBO-JOCIHITHUIIBKOW KBadiiKaliiiHOW poOOTOH, IO
CUHTE3yE pe3ylbTaTH TEOPETHMYHOTO Ta TPAKTUYHOTO HABYaHHSI Yy paMKax
000B’SI3KOBOT  Ta  BHOIPKOBOi KOMIIOHEHT  OCBITHBO-NPOQECiiiHOT  MporpaMu
IiATOTOBKK 3/100yBayiB OCBITHBOTO CTymeHs «Marictp» 3a crhemiaipHicTIo D5
«MapkeTuHr».

Kgamidikamiitna pobota mae mependadatd po3B’si3aHHsS CKIAIHOI 3a7adi ado
npobiemMu y cdepi MapKeTHHTY, IO MOTpedye 3MiCHEHHS JOCTiKeHb Ta/abo
IHHOBAIlIH 1 XapaKTepU3ye€TbCd KOMIUICKCHICTIO 1 HEBH3HAYEHICTIO YMOB, i3
3aCTOCYBaHHSIM CyYaCHMX MAapKETHHTOBHX TEOPil Ta METOJIB HAYKOBOTO aHATi3y. Y
kBamidikamiiHiii poboTi HE MOke OyTH akaJeMidHOro Iuiariaty, (ambcudikarii,
babpukarrii.

ATtecTarisi 3M1ACHIOETBCS €K3aMEHAIIMHOK KOMIci€ro y ¢opMi myOIidHOTO
3aXUCTY, 3a PE3yJIbTaTaMHU SIKOTO OIIHIOETHCS PIBeHb HAOYTUX 3700yBadeM y MpOIeCi
HABYaHHS IHTETPOBAaHWX 3HAHb, yMiIHb Ta HaBHYOK (KOMIIETEHTHOCTEH), IO
HEOOX1IH1 JUIsi BUKOHaHHS mpodeciiiHux o0O0OB'SI3KIB y cdepli MapKeTHHTOBOT
TiSUThHOCTI. BUIA€eThCsl MUIIIOM BCTAHOBIGHOTO 3pa3Ka MpO MPHUCYKEHHS CTYICHS
MaricTpa 13 NPUCBOEHHSIM KBaliikailii MaricTp MapKeTHHTY.

The form of attestation of the holders of the Master's degree in the specialty D5
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"Marketing" is the preparation and defense of a qualification paper, which is an
independent scientific and research qualification paper that synthesizes the results of
theoretical and practical training within the framework of the mandatory and selective
component of the educational and professional training program holders of the
Master's degree in the specialty D5 "Marketing”. The qualification work should
involve solving a complex task or problem in the field of marketing, which requires
research and/or innovation and is characterized by the complexity and uncertainty of
conditions, with the application of modern marketing theories and methods of
scientific analysis. There can be no academic plagiarism, falsification, or fabrication
in the qualification work.

Attestation is carried out by an attestation commission in the form of a public
defense, based on the results of which the level of integrated knowledge, abilities and
skills acquired by the applicant in the learning process, necessary for the performance
of professional duties, is assessed. A diploma of the established model is issued for
awarding a master's degree with the qualification master of marketing.

4. IPOUEAYPA NIPUCBOCHHS NPOPECIMHUX
KBAJI®IKALIIN (3A HASIBHOCTI)/ PROCEDURE FOR
AWARDING PROFESSIONAL QUALIFICATIONS (IF ANY)

OcBiTHRO-TIPO(ECIHHOIO IIPOrpaMoro «MapkeTuHr» JUIA Jpyroro
(MaricTepchbKoro) piBHS BHUIIOI OCBITH HE mependadyeHO MPUCBOEHHS MPOoQeciiHuX
KBaUTihiKaITIH.

The educational and professional program "Management" for the second
(master's) level of higher education does not provide for the assignment of
professional qualifications.
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5. CTPYKTYPHO - JIOTTYHA CXEMA OCBITHbHOI IPOTPAMU

1 cemectp

2 cemectp

l

MapkeTuHTOBI cTpaTerii
PO3BHUTKY Oi3HECY

YrpaBiHHSA TIPOEKTAMHU
B MapKETUHTY

Jlorictnunnii
MEHEDKMEHT

3 cemectp

A

\4

\ 4

\4

MapkeTrHTOBa TOJITHKA
B arpo0izHeci >

MapkeTuHr
B3a€MOBIJHOCHH

Ilepepnunnomua
IPaKTUKA

[liaroToBka i 3aXUCT
kBauti(hikamiiHoi poOOTH

Merononoris, Indopmariiini cucremu i JinoBa iHO3eMHa MOBa MapKeTuHroBHi CouiajpHui MapKEeTHHT Ta
opraizaris i eTuka TEXHOJIOT1{ INTY4YHOr 0 . > MEHEDKMEHT »|  KopropaTHBHA COLiaTbHA
HAVKOBUX JIOCIIIIKEHb IHTEJIeKTY (anrmificpica) BIJIIOBI A JIBHICTH
v v v ¢ v v
v v
MapkeTruHrosa VYnpaBiiHHS IPOTYKTOM R InTerpoBani
aHaJITHKA Ta ™| i kienTtchKom0 HiHHICTIO "| mapkerunrosi komynikamii

MIPOrHO3YBaHHS

BubipkoBi KOMITOHEHTH
YHIBEPCUTETCHKOTO
KaTajory

BuGipkoBi KOMIIOHEHTH
npodeciifHOro Karajiory

BubipkoBi KOMIIOHEHTH
YHIBEPCUTETCHKOTO
KaTaJory

20

BubipkoBi KOMIIOHEHTH
npodeciifHOro Karaiory




5.STRUCTURAL-AND-LOGICAL SCHEME OF THE EDUCATIONAL PROGRAMME

Methodology and Information Systems and : . Marketing : ,
L g - . Social marketing and
Organizationof ~ [¥¥] Artificial Intelligence [ I E;usmess fcr)]rell_gﬂ hig Management > corporate social
Scientific Research Technoloaies anguage (english) responsibility

v v v L v

1 semester

A 4 A 4 l

Marketing analytics and Product management Integrated marketing
forecasting and customer value communications

| | L

Elective components of
the university catalog

e e o || proiectmarsgementin || Logitics wanageren
P g marketing Elective components of
the professional catalog
v A\ 4 ‘}
Marke lovi ; > ” 3 Def Elective components of
arketing policy in - Relationship , . reparation and Lefense the university catalog
agribusiness g Marketing >| Pre-diplomapractice o of the (_Igﬁali_fication
esis

Elective components of
the professional catalog

..........................................
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6.MATPUILIS BIZIMTOBIJHOCTI IPOI'PAMHUX KOMIIETEHTHOCTENA KOMIIOHEHTAM
OCBITHBOI ITPOT'PAMM / COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES
WITH PROGRAMME COMPONENTS

[Tndp KoMIETEeHTHOCTI
3K | 3K | 3K [ 3K | 3K [ 3K | BK | BK | CK | CK | CK | CK | CK | CK | CK CK CK | CK

Ne 1|2 |3 |4 |5 |6 |7 |8 |1 |2]|3]|4]|5]|6]7 8 9 | 10
03 01/0Z 01 + + + + +
03 02/0Z 02 + + + +
03 03/0Z 03 + + + +
OIT 01/MP 01 + + + + + + + +
OIT 02/MP 02 + + +
OIT 03/MP 03 + + + + + + + +
OIT 04/MP 04 + + + + + + + +
OIT 05/MP 05 + + + + + + + + + +
OII 06/MP 06 + + + + + + + + + + + +
OI1 07/MP 07 + + + + + + + + + + + + +
OIT 08/MP 08 + + + + + + + + +
OIT 09/MP 09 + + + + + + + +
OIT 10/MP 10 + + + + + + + +
OIl 11/MP 11 + + + + + + + + + + + + + +
OIT 12/MP 12 + + + + + + + + + + + + + + +

22




7. MATPUIIA BABE3ITEYEHHA ITPOI'PAMHMUMX PE3YJIBTATIB HABYUAHHA BINITOBI/IHUMHMX
KOMIIOHEHTAMM OCBITHBOI IPOT'PAMMU / COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS

[Iudp nporpamuux pesyabrariB HaB4anHs (ITPH) / Code of program learning outcomes (PLO)
No IIPH IIPH IIPH IIPH IIPH IIPH IIPH IIPH | ITIPH/ | TIPH IIPH IIPH IIPH IIPH IIPH IIPH
/PLO | /PLO | /PLO | /PLO | /PLO | /PLO | /PLO | /PLO | PLO | /PLO | /PLO | /PLO | /PLO | /PLO | /PLO | /PLO
1 2 3 4 5 6 7 8 9 10 11 12 13 14 115 16
0301/0Z 01 + + + +
03 02/0Z 02 + +
03 03/0Z 03 +
OIT 01/MP 01 + + + + + + +
OI1 02/MP 02 + + + + + +
O,IT 03/MP03 + + + +
OI1 04/MP 04 + + + + + + +
OIT 05MP 05 + + + + +
OIT 06/MP 06 + + + + + + + +
OIT 07/MP 07 + + + + + +
OIT 08/MP 08 + + + + + + +
OIT 09/MP 09 + + + + +
OIT 10/MP 10 + + + + + + + +
OII11/MP 11 + + + + + + + + + +
OIT 12/MP 12 + + + + + + + + + + + +
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8. TEPEJIK BHKOPUCTAHUX JOKYMEHTIB, HA AKHUX
BA3YETHCHA OCBITHBO-ITPO®ECIMHA ITPOI'PAMA

1. Ilpo ocairy : 3akon Ykpainu Bix 05 Bepec. 2017 p. Ne 2145-VIII. URL:
https://zakon.rada.gov.ua/laws/show/2145-19

2. IIpo Bumy ocpity : 3akoH Ykpainu Big 01 mum. 2014 p. Ne 1556-VII.
URL: https://zakon.rada.gov.ua/laws/show/1556-18

3. Ilpo niueH3yBaHHs BUJIB TOCMOAAPCHKOI AISUIBHOCTI : 3aKOH YKpaiHH BiJ
02 6epes. 2015 p. Ne 222-VIII. URL.: https://zakon.rada.gov.ua/laws/show/222-19

4 Knacudikarop npodecii ; JK 003:2010. URL:
https://zakon.rada.gov.ua/rada/show/va327609-10

5. Knacudikamis Buais exoHomiynoi aismsHocti @ JK 009:2010. URL:
https://zakon.rada.gov.ua/rada/show/vb457609-10

6.1lpo 3arBepmkenHs JlineH31MHUX yMOB TPOBAJKEHHS  OCBITHBOI
nisimeHOCTI © [locranoBa Kabinery MinictpiB Ykpainu Big 30 rpya. 2015 p. Ne
1187 (B penakuii IlocranoBu KMY Ne 347 Bim 24 6epes. 2021 p.). URL:
https://zakon.rada.gov.ua/laws/show/1187-2015-n

7/.Ilpo 3aTBep/eHHS CTaHIApPTy BHINOI OCBITHM 3a cremiaigpHicTIo 075
«MapkeTHHr» IS Jpyroro (Maricrepcbkoro) piBHS BuUIIOi ocBitm : Hakas
MinictepctBa ocBiTH 1 Hayku Ykpainu Bim 10 jgum. 2019 p. Ne 960. URL:
https://mon.gov.ua/npa/pro-zatverdzhennya-standartu-vishoyi-osviti-za-
specialnistyu-075-marketing-dlya-drugogo-magisterskogo-rivnya-vishoyi-osviti

8.Ipo BHeceHHs 3MIH [0 JEAKUX CTaHAApTiB BHIIOi ocBiTH : Hakas
MinicTepcTBa OCBITH 1 Hayku Ykpainu Big 13 uep. 2024 p. Ne 842. URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-
osvita/zatverdzeni%?20standarty/2024/Nakaz-842.vid.13.06.2024.pdf

9./lesixi mUTaHHS IPUCBOEHHS TTpodeciiHnX KBaidikamiil 3aKkIagaMy BUIIO1
OCBITH B pa3l BiACyTHOCTI mpodeciitHoro cranmapty : IloctanoBa KabGinery
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