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OcBiT"bO-npoclaeciﬁnoi nporpaMHIEducationaI-Professional Programme
«MAPKETHHI / MARKETING»

L. K““Pﬂﬂﬂauiﬁna pana 3 nurans sikocri ocsitw/Coordination Council on
Quality of Education:
Mporokon Ne 7 pin «14» kBiTHg 2026 p./ Minutes No. 7 of «14 » April 2026.

lonoga KOOpanHaniiioi pany 3 nurans sxocti ocsitu/ Head of the Coordination
Council on i¥ of Education

S _
”_Bauecnas CEJIOB / Vyacheslav SEDOV «14 » xgimus 2026 p.

(ninnuc/signature) (iM’s Ta npissuwe/name and surname)

2, Iloropxkeno/Agreed:

Kepisruk HaBuaNbHO-MeToAMYHOrO Bigminy/ Head of the Educational and

Methodological Department
My,
M Anacmacin FOJIOBATEHKO / Anastasiia HOLOVATENKO

v

- " - - 3 .
(mianuc/signature) (iM’st Ta npisBuwe/name and surname)

«14» xeimus 2026 p.

3. Buena paja dakynbTery exoHoMiky Ta yrpasinus/

(nasea haxyrememy)
Academic Council of Faculty of Economics s and Management

(Name of Faculty )

IIpomoxkon Ne 6 6i0 «19» 6epesns 2026 p.
Minutes Ne 6 of «19» March 2026

["onoBa BueHOI panu gakyrememy exkonomiku ma ynpagninus
(nazea ¢pakynomemy)
Chairman of the Academic Council of Faculty of Economics and Management
(Name of Faculty )
— Mapuna KAJIIO)XHA/ Maryna KALYUZHNA

Hegbignature) (im’s Ta npissHuie/name and surname)

«19» bepesnsn 2026 p.
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Halyna ZAPSHA, Professor, Head of the Department of Management, Doctor of
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Hanna DIDUR, Associate Professor, Associate Professor of the Department of
Management, Candidate of Economic Sciences
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Arkady TOPOV, Assistant Professor of the Department of Management,

Candidate of Economic Sciences
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BPAXOBAHO / CONSIDERED:

DaxoBy EKCIEPTU3Y

Ipuna AJKAMAH, n.e.H., npodecopka kadeapu MEHEHKMEHTY 1 MApKETHUHTY, IPOPEKTOP 3
HayKOBO-TiearorigHoi podotu OechKol AepkaBHOI akajeMil OyaiBHUIITBA Ta apXITEKTYPH.
Cepriit KOBAJIb, mapkerouior, kepytounii naptaep Web-ctynii Command+X

Ipuna BAJIIHCBKA, nupexropka TOB «T/ «Kypkyiby.

(Perensii-BIAryKH CTEHKXOI1EPIB AOAAIOTHCS).

BignoBigHi cTaHmapTH A OCBITHIX mporpam ranmysi 3Hanb D Bi3Hec, anMiHICTpyBaHHS Ta MpaBo
cnemianbHocTi D 5  «Mapketunr» Hapasi mepeOysaroTh y mpomeci pospooku. Ilim dac
po3pobsienHss OIIIl po3poOHUKKM KepyBanucs YMHHUMHU HopMamu CTaHAapTy BHIIOI OCBITH
VYkpainu 6axkanaBpchbKOTo piBHS BHUIOI OCBITH, rainy3i 3HaHb 07 « YIIpaBIliHHSA Ta aJAMIHICTPYBaHHD)
cnemianbHOCTi 075 «Mapketunr» 3aTBepmxeHoro Hakazom MiHicTepcTBa OCBITH 1 HAyKH YKpaiHu
Ne 1343 Bixg 05.12.2018 Ta mpodeciiiHoro crangapty «®axiBenb 3 METOIB PO3MIMPEHHS PUHKIB
30yTy» (Mapkerosior). 3aTBepkenuit pimeHHsaM KoHpepenuii 'O «Ykpaincpka Acoriaris
Mapxkerunry» Big 09.01.2025 p. (pimenns Nel, mpot. Nel).

PROFESSIONAL ASSESSMENT

Professional expertise

Iryna AZHAMAN, Doctor of Economics, Professor of the Department of Management and
Marketing, Vice-Rector for Scientific and Pedagogical Work of the Odessa State Academy of Civil
Engineering and Architecture.

Serhiy KOVAL, Marketing Specialist, Managing Partner of the Command+X Web Studio

Iryna BALINSKA, Director of Kurkul Trading House, LLC.

(Feedback reviews of stakeholders are attached).

The relevant standards for educational programs of the field of knowledge D Business,
Administration and Law, specialty D 5 "Marketing" are currently under development. When
developing the OPP, the developers were guided by the current norms of the Standard of Higher
Education of Ukraine for the bachelor's level of higher education, field of knowledge 07
"Management and Administration™ specialty 075 "Marketing" approved by the Order of the
Ministry of Education and Science of Ukraine No. 1343 dated 05.12.2018 and the professional
standard "Specialist in methods of expanding sales markets" (marketer). Approved by the decision
of the conference of the NGO "Ukrainian Association of Marketing" dated 09.01.2025 (decision
No. 1, minutes No. 1).

Esomronig OIT/ Evolution of the EP

BpaxoByroun nmoOakaHHs 1 IPOMO3MIII] BiJl yCiX 3alliKaBICHUX CTOPiH, B OCBITHIM mporpami Oyio
BBEJICHO OCBITHI KoMmmoHeHTH «ExoHomiuHa Teopis» Ta «lIpakTHuHuil Kypc 1HO3eMHOi MOBHY,
HaBYaJbHA MpakTukKa "[H(opmartiiine 3a0e3rnedeHHs] MapKeTHHTY".

Taking into account the feedback and suggestions from all stakeholders, the educational program
was expanded to include the courses “Economic Theory” and “Practical Foreign Language Course”,
Internship: “Information Support for Marketing”.
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1. MPO®LJIb OCBITHBOI IIPOI'PAMU / EDUCATIONAL
PROGRAMME PROFILE

1 — 3araneHa iHbopmartis / General information

Odimiitaa Ha3Ba MapkeTuHr Marketing
OIl/Educational programme

official title

ukn, pisers BO/Education | bakanasp Bachelor

cycle, level of HE

HPK Vkpainu — 6 piBeHb
(IToctanoea KMY Big 23
mucronaaa 2011 p. Ne 1341, 31
3MIiHaMH Ta JOMOBHEHHIMH Bl
25.06. 2020 p. Ne 519), FQ -
EHEA - nepuuii niuk,
EQF-LLL — 6 piBenb

NQF of Ukraine — level 6
(Resolution of the Cabinet of
Ministers of Ukraine dated
November 23, 2011 No. 1341,
as amended and supplemented
dated June 25, 2020 No. 519),
FQ - EHEA - first cycle, DQF-
LLL — level 6

lanmysp 3HaHb Ta
creniajgbHICTh, CIeIiaTi3alis
Ta MpeAMeT crelianizalii(3a
HasiBHOCTI)/ Field of
knowledge and specialty,
specialisation and subject of
specialisation (if any)

D «bi3nec, aamiHicTpyBaHHS Ta
IpaBo»
D5 «MapkeTunr»

D "Business, Administration and
Law" D5 "Marketing"

CryniHp BWIIOiI OCBITH Ta

bakanaBp mapkeTHHTrYy

Bachelor of Marketing

Ha3Ba  kBamigikarmii/Higher

education degree and

qualification title

Tun gumaomy Ta  obcsar | Jumiom OakanaBpa, | Bachelor's  degree, single.
OIl/Diploma type and EP | oguHW4HMII. Program scope: * on the basis

scope

OO0csr mporpamu:
e Hga 0a3l IIOBHOI 3arajabHOI

cepenHpoi  ocBithu — 240
kpemutiB  €KTC.  Tepmin
HaByaHHd — 3 poku 10
MICSLIB;

* Ha 0a3i CTYMeHs «MOJOIIINN
OakaaBp» (OCBITHBO-
KBaTiiKamitHoro

piBHs «MOJIO TN
CHeIIaicT») 3aKjaj  BHILOI
OCBITH Ma€ TPaBO BU3HATH Ta

nepe3apaxyBaru KpeauTH
€KTC, otpumanHi B Mexax
MIOIEePEIHBOL OCBITHBOI
porpaMu HiATOTOBKH
MOJIOJIIOTO OakanaBpa

(MomoIoro crierianmcra):
- CIIeIiaIbHOCTEH raity3i 3HaHb
07 «YnpaBiiHHA Ta

aJMIHICTPYBaHHS», a TaKOX
creniagabHOCTI 051
«ExonoMika» — He Oliiblle,

of complete general secondary
education — 240 ECTS credits.
Duration of study — 3 years 10
months; ¢ on the basis of the
degree of "junior bachelor"
(educational and qualification
level “junior specialist”), a
higher education institution
has the right to recognize and
re-enroll ECTS credits
obtained within the framework
of the previous educational
program for the preparation of
a junior bachelor (junior
specialist): - specialties of the

field of knowledge 07
"Management and
Administration”, as well as

specialty 051 "Economics" —
no more than 120 ECTS
credits; - other specialties — no
more than 60 ECTS credits. -
on the basis of the degree of
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HiX 120 kpenutiB €EKTC;

- IHIIUX CreniaabHOCTeH — He
Oimpiie, HDK 60 KpeauTiB
€KTC.

- Ha OCHOBI cTymeHs «(haxoBuit
MOJIOIIINI OaKagaBpy 3aKiaj
BUIIIOI OCBITH MAa€ MPaBo
BU3HATH Ta Tiepe3apaxyBaTH HE
Oimpmie  HiK 60 KpenuTiB
€KTC, OTPUMAaHHX 3a
MIONIEPETHBOIO OCBITHBOIO
porpamoro (haxoBoi
MepeIBUILO] OCBITH.

[IpuiioMm Ha OCHOBI CTyIEHIB
«MoJoAmuii OakaiaBpy,
«daxoBuit MOJIO TN
OakamaBp» ab0  OCBITHBO-
KBai(hiKaIiiHOTO piBHs
«MOJIOIIINI crerniagicT
3IIHCHIOETHCS 3a
pe3yinbTataMyd  30BHIIIHBOTO
He3aJeKHOro OILIHIOBAaHHSI B
HOPAJIKY, BU3HAYECHOMY
3aKOHOJABCTBOM.

"professional junior bachelor"
a higher education institution
has the right to recognize and
re-enroll no more than 60
ECTS credits obtained under
the  previous educational
program of professional pre-
higher education. Admission
based on the degrees of "junior
bachelor”, "professional junior
bachelor” or the educational
and qualification level of
"junior specialist” is carried
out based on the results of an
external independent
evaluation in the manner
prescribed by law.

HasBHicTe akpemuTartii/Prior
accreditation

Biakputa y 2024 porii.

AxpenuTanis mianyerbes 'y 2027

porii.

Opened in 2024. Accreditation
planned for 2027.

[TepeaymoBu/Prerequisites

HasBHicTh cepeHboi, cepeHbol

creniajabHOl OCBITH

Availability of secondary,
secondary specialized education

®dopmu 3100yTTs ocBiTH/ Forms
of Education

Be3 oOMexenn

No restrictions

Moga(un) BUKIIagaHHs/
Language(s) of instruction

VYkpaiHcbka, aHTIIIHChKa

Ukrainian, English

IIpodeciiina
kBamidikaris/Professional
qualification

HC HAJa€ThCA

not provided

[aTepHeT-anpeca po3milieHHS
OII /URL of the educational
program

https https://osau.edu.ua/pro-

universytet/pratsivnykam/osvitni-|

programy/programy/

https https://osau.edu.ua/pro-
universytet/pratsivnykam/osvitni-
programy/programy/

2 — i ocBiTHBOI mporpamu / Goals of the educational programme

[{im OCBiITHBOI MporpamMu MOJATAIOTh Y
3a0e3neueHHi CUCTEMHOI ¢baxoBoi
HiATOTOBKU OakajaBpiB MapKETUHIY HOBOT
SIKOCTI, gKi  BOJOMIIOTH  TIJIMOOKHMU
TEOPETUYHUMHU 3HAHHIMH, NPAKTUYHUMHU
HaBUYKAMU Ta BMIHHSMH, MOTHBOBaHi J10
rapMOHIHHOTO OCOOHCTICHOTO PO3BHTKY,
KpPEaTUBHO MHUCIATh, [IIOTh COLIAJIbHO

BIAMOBIZAJBHO Ha  3acajaX  BHCOKHX
JyXOBHHUX IHHOCTEHN Ta 3J1aTHI
BUPIIIYBATH NPAKTUYHI MpoOJIEeMH  Ta

The goals of the educational programme are to

ensuring systematic professional training of new-
quality bachelors of marketing who possess deep
theoretical knowledge, practical skills and abilities,
are  motivated for  harmonious  personal
development, think creatively, act socially
responsibly on the basis of high spiritual values,
and are able to solve practical problems and
specialized tasks in the field of marketing, with the
aim of highly productive environmental
management and socio-economic growth of
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crienianxi3zoBaHi 3amaui B chepi
MapKETHHTY, 3 METOI0
BUCOKOIIPOAYKTUBHOI'O

NPUPOJIOKOPUCTYBAHHS Ta  COLIAJBHO-
€KOHOMIYHOTO 3pPOCTaHHS BUPOOHUYMX

KOJIEKTHBIB, TEPUTOPIAJIbHUX TpoMaj Ta
CYCIJIBCTBA B IIJIOMY.

production teams, territorial communities, and
society as a whole.

3 — XapakTepucTuka ocBiTHboI nporpamu / Educational programme characteristics

IIpenmerna obmacts / Subject area

O06’exTaMu BUBUEHHS Ta MpodeciiHol
TISTTEHOCTI € MApPKETHHTOBA JTISUTBHICTh
T ITPUEMCTB.

The objects of study and professional activity are:
marketing activities of enterprises.

Opienrauisg OI1 / Aspect

OcaiTHBO-TIpO(deciiiHa

Educational and professional

Ocnosnuil pokyc OIl / Main focus

OcsitHBO-TIpOdECiiiHa nmporpama
«MapkeTuHT» nepenbayae
dbyHIaMEHTAIBHY MapKETUHTOBY
MiATOTOBKY Ta IPYHTOBHY

3araJlbHOEKOHOMIYHY OCBITY, TO€IHAHHS
SKUX 3a0e3redye 37aTHICTh BUITYCKHUKIB
JI0 pIIICHHS TaKuX MpoQeciiHuX 3aBIaHb:
CHUCTEMHHM aHaJIi3 JisSJIbHOCTI OpraHizarii,
BHUSBJICHHS TIpOOJIeM Ta OOTpyHTyBaHHS
METOAIB  iX  BHpINIEHHSA,  pO3poOKa
MapKETUHTOBOTO 3a0e3MeueHHs] PO3BHUTKY

Oi3HECY B  yMOBax HEBH3HAYEHOCTI;
BUKOPHUCTAHHS THCTPYMEHTApIIO
MapKEeTHHTY B 1HHOBAIIHOI isSTbHOCTI;
BUKOPUCTAHHS MapKETHHTOBUX
iHQopMaIiiHUX CHUCTEM B  YXBAJICHHI
MapKeTMHTOBHX  pillleHb 1  pO3pOOKH
peKoMeHalii  Moa0  MiABUIIEHHS  iX
e(heKTHUBHOCTI; aHai3 IOBEIIHKHA

PUHKOBHX CyO’€KTiB Ta  BH3HA4YCHHSI
0coONMMBOCTE (YHKIIIOHYBAaHHS PHUHKIB;
OOrpyHTyBaHHS, MPEe3eHTYBaHHS 1
BIIPOBA/PKEHHS PE3YJbTaTiB JOCHIIKEHb Y
chepi  MapKeTHHTY;  JE€MOHCTPYBaHHS
HaBUYOK  aHaii3y  pe3yJbTaTUBHOCTI
yIpaBIiHHA MapKETHHIOBOIO JIiSUIbHICTIO,
OOIpyHTYBaHHS HanpsMiB i
NEPCHEKTUBHOIO PO3BUTKY 3 YpaxyBaHHSIM
rajy3eBUX  OCOOJIMBOCTEH  arpapHOro
CeKTOpa;  JIEMOHCTPYBaHHS  HaBHYOK
aHaimizy Oi3Hec  i7el, po3poOJieHHS,
NPUAHATTS Ta peajizalii MapKeTHHIOBHX
piiens y cdepi  cTpareriyHoi - Ta
IHBECTUIIHHOT  MITBHOCTI B yMOBax
HEBU3HAYEHOCTI Ta PU3MKY; 3aCTOCYBAaHHS

The educational and professional program
"Marketing” provides fundamental marketing
training and a thorough general economic

education, the combination of which ensures the
ability of graduates to solve the following
professional tasks: systematic analysis of the
organization's activities, identification of problems
and justification of methods for their solution;
development of marketing support for business
development in conditions of uncertainty; use of
marketing tools in innovative activities; use of
marketing information systems in  making
marketing decisions and developing
recommendations to increase their efficiency;
analysis of the behavior of market entities and
determination of the features of the functioning of
markets; justification, presentation and
implementation of research results in the field of
marketing; demonstration of skills in analyzing the
effectiveness ~ of  marketing  management,
justification of directions of its prospective
development taking into account the industry
characteristics of the agricultural  sector;
demonstration of skills in analyzing business ideas,
developing, making and implementing marketing
decisions in the field of strategic and investment
activities in conditions of uncertainty and risk;
application of methods and tools of economic and
mathematical modeling of complex economic
systems to substantiate decisions in marketing
activities; application of modern IT technologies in
marketing activities. The program includes a set of
professionally  oriented disciplines in the
management of marketing activities of enterprises.
Keywords: marketing, market, need, consumer,
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METOJIB Ta IHCTPYMEHTIB EKOHOMIKO-
MaTEeMaTUYHOTO MOJICTIOBAHHS CKJIQIHUX
€KOHOMIUYHUX CHUCTEM Uil OOIpYHTYBaHHS
pilleHb B MAapKETUHIOBiM  JISUIBHOCTI,
3acTocyBaHHs cydacHuX IT- TexHomoriii B
MapKeTUHTOBIH JISIBHOCTI.

[Iporpama BKJIIOUYAE KOMILJIEKC
npoQeciifHO-Opi€EHTOBAaHUX AMCLUILIIH 3
YIPaBIiHHS MapKETUHTOBOIO JIiSUTHHICTIO
T ITPUEMCTB.

Knwouoei  cnosa:  MapKeTUHI,  PUHOK,
notpeba, CIOXWBa4Y, MPOIYKT, IliHA,
pO3MOJii,  HPOCYBaHHS,  yNpaBJIiHHS,
oprasizamisi, MiANPUEMCTBO, CTpaTeris,
YOPABIIHCBKI  PIIIEHHS, KPEaTHUBHICTH,
1HHOBAIlll, HU(POBI TEXHOJIOrI, (QyHKIIT,
KOMYHIKaIlii, pe3yIbTaTUBHICTD,
€(eKTHBHICTb.

product, price, distribution, promotion,
management, organization, enterprise, strategy,
management decisions, creativity, innovation,

digital technologies, functions, communications,
effectiveness, efficiency.

Oco0auBocti OII / Features

[Iporpama cropsiMOBaHAa Ha IO€IHAHHS
TITHOOKHUX JTUCITUTITIHAPHUX Ta
MDKJIMCIUTUTIHAPHUX TEOPETUYHUX 3HAHD 3
NPUKIAJIHAMA HaBUKAMU BHKOPHCTAHHS
MapKETUHTOBHX METOIB Ta IHCTPYMEHTIB,

10 hopmye y 3100yBaviB
KOHKYPEHTOCIIPOMOXKHUN Ha PHHKY Tpar
Keic 3arajibHUX Ta (haxoBux

KOMITIETEHTHOCTEH y cepl MapKEeTUHTY Ta
703BOJIsIE TTOOYTyBaTH BIIACHY Kap’epy B
T IMTPUEMCTBAX pi3HHUX CEKTOpIB
CKOHOMIKH, opraHax JIepKaBHOTO
yIpaBJIiHHS TOMIO.

VHIKQJIBHICT TpOrpamMu ToJsIrae B 1l
opieHTanii Ha bopmyBaHHs
KOMIICTEHTHOCTEH 3 aHaJizy
MapKETUHTOBOT'O MOTEHITIaTy
MIMPUEMCTBA Ta PO3POOKH HAMPSMIB 1
IHCTpyMEHTapil0  Horo  po3BUTKY 3
ypaxyBaHHSIM Tally3¢BHUX OCOOJIIMBOCTEH
(arpapHMii CEKTOp); CTpATETIYHO MHUCIINTH,
dbopMyIrOBaTH Ta aHaNi3yBaTu Oi3Hec-i7ed,
YNpaBJIATH 1HBECTHUIISIMHM, OpPraHi30BYBaTH
MapKeTHHTOBY  JiSJIBHICTH B  YMOBax
PUHKOBOTO PH3HKY; BUKOPHUCTAHHS
€KOHOMIKO-MaTeMaTHYHUX  METOMIB 1
MoJieNIel JUIs  aHaii3y, MpPOrHO3yBaHHS,
MJIaHyBaHHS Ta ornrruMizarii
MapKETUHTOBOI JiSUIBHOCTI.

[Iporpama BpaxoBye  Cy4acHi KaapoBi
norpeOu  cTeMkxonaepiB, a  TaKoX
TEHJEHIII  PO3BUTKY  PErioHaJbHOro,
HAI[IOHAJILHOTO Ta CBITOBOTO PUHKIB Iparii.

The program is aimed at combining deep
disciplinary and interdisciplinary theoretical
knowledge with applied skills in the use of
marketing methods and tools, which forms a case
of general and professional competencies in the
field of marketing in applicants that is competitive
in the labor market and allows them to build their
own career in enterprises of various sectors of the
economy, public administration bodies, etc. The
uniqueness of the program lies in its orientation
towards the formation of competencies in
analyzing the marketing potential of an enterprise
and developing directions and tools for its
development, taking into account industry specifics
(agricultural  sector); to think strategically,
formulate and analyze business ideas, manage
investments, organize marketing activities in
conditions of market risk; use economic and
mathematical methods and models for analyzing,
forecasting, planning and optimizing marketing
activities. The program takes into account the
modern personnel needs of stakeholders, as well as
the development trends of regional, national and
global labor markets. The educational process
combines theoretical training, practical training,
and research work of applicants and involves
industrial internships at enterprises, writing
coursework, participation in scientific and practical
conferences, round tables, Olympiads, student
research paper competitions, preparation and public
defense of qualification work.




OcBiTHIi TpoIleC TOETHYE TEOPETHYHE
HABYAHHS, NPAKTUYHY IIATOTOBKY Ta
HAyKOBO-OCHIIHY poOOoTy 3100yBadiB Ta
nependavae MPOXOKEHHS BHPOOHUYNX
NPaKTHK Ha MiJANPHEMCTBAX, HAIHCAHHSI

KypcoBUX poOOIT, ydacTb B HayKOBO-
MPaKTUYHUX  KOH(EpeHLIsX,  KpYyriux
CTOJIaxX, oJimItiaax, KOHKYpCax

CTYJEHTCbKUX HAayKOBHMX pOOIT, CKJIaJaHHs
aTecTaliiHOIO €K3aMeHy 3a haxoMm.

4 — IIpuaaTHicTh BUNMYCKHUKIB 10 MpaleBJalITYBaHHs Ta noaansimoro Hapyanns / Eligibility
of graduates for employment and further study

Hpunatuicts a0 npaueaamryBanns / Eligibility for employment

bakanaBp 3 MapKeTHUHIy MIATOTOBJICHUM
uis  poOOTHM HA  MHIANPUEMCTBAX, B
YCTaHOBAxX Ta OpraHi3allisX yciX ramsysei 1
3/1aTHUM 001MiMaTH MOcaau y BIAMOBIIHOCTI
hi (0] HamionansHoro kiacudikaropa
npodeciit 1K 003:2010:

KepiBHUKM MiAPO3AUIIB MAapKETUHTY, KOJ
KII 1233;

KepiBHukn migpo3aumniB 3 pekiamMud  Ta
3B's13KiB 3 TpoMajchKicTo, Koa KIT 1234,
HaykoBi  cniBpoOiTHUKH  (MapKETHHT,
e(eKTHBHICTh TOCHOJAPCHKOI iSITLHOCTI,

partioHai3ais BHUPOOHUIITBA,
iHTeNeKTyanbHa BiacHicte) , kom KII
2419.1,

[Ipodecionam y chepi  MapKETHHTY,

e(eKTHBHOCTI TOCMOAAPCHKOI isITBHOCTI,
partioHamizamii BHPOOHUIITBA,
IHTEJIEKTyaIbHOT BJIACHOCTI Ta
IHHOBALIHHOI AisuibHOCTI, koA KII 2419.2;
Menemxepu  (ympaButeni) 'y  cdepi
JOCIIKEHB Ta Po3pobok, koa KIT 1474;
Menemxkepu (ynpaBUTeN) 3 JOCITIHKEHHS
PUHKY Ta BUBYEHHS CYCHUIBHOI TyMKH,
xox KII 1474.3;

Menemkepu  (ynopaBuTelni) 3 IUTaHb
KOMEpIIHHOI JiSIBHOCTI Ta YIMpaBIiHHSA,
xox KII 1474.4;

Menemxkepu (ympaBuTeli) 3 pekiiaMu, KOJ
KII 1476.1;

KepiBHUKM MaidMx MiAOpUEMCTB  0Oe3
amapaTy VyOpaBIiHHA B KOMEpUIHHOMY
obcmyroByBanHi, ko KIT 1317;

ATeHTH 3 KOMEpPIIMHHX TMOCIyr Ta
ToproBenbHi 6pokepH, ko KIT 3429.

A Bachelor of Marketing is prepared to work at
enterprises, institutions and organizations of all
industries and is able to hold positions in
accordance with the National Classification of
Occupations DK 003:2010: Heads of marketing
departments, code KP 1233; Heads of advertising
and public relations departments, code KP 1234;
Research staff (marketing, economic efficiency,
production rationalization, intellectual property),
code KP 2419.1; Professionals in the field of
marketing, economic  efficiency, production
rationalization, intellectual property and innovative
activities, code KP 2419.2; Managers (managers)
in the field of research and development, code KP
1474; Managers (managers) in market research and
public opinion research, code KP 1474.3;
Managers (managers) in commercial activities and
administration, code KP 1474.4; Managers
(managers) in advertising, code KP 1476.1;
Managers of small enterprises without management
apparatus in commercial services, code KP 1317
Commercial services agents and trade brokers,
code KP 3429.

Hopaabme Hapuyanus / Further study
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baxanasp 3a CTeLiaIbHICTIO

«MapkeTuHr» MOXe POIOBKUTH
HAaBYaHHS 3a OCBITHIMH MpPOrpaMaMu
Apyroro (MaricTepcbKoro) piBHS BHUIIOT
ocBiTh cnemianbHOCTI D 5 «Mapketunry,
IHIIUX ~ CHEIaTbHOCTEH MaricTepchbKOTO
piBHa B ranmy3i 3HaHb D  «bisHec,
aJIMIHICTpyBaHHS Ta IIPaBO» 3a
creniaai30BaHUMHU MPUKIIATHAMHA
MporpaMaMy MiArOTOBKU CEPTU(PIKOBAHUX
¢daxiBuiB (3 OLIHKU Oi3Hecy, (iHAHCOBOI
aHAJIITUKHU, OyXrajaTepchbKoro oOMiKy Ta
1H.) a TakoX CIeMaJIbHOCTeH 1HIIHUX
rauxysei.

A bachelor in the specialty "Marketing" can
continue his studies in educational programs of the
second (master's) level of higher education in the
specialty D 5 "Marketing", other master's level
specialties in the field of knowledge D "Business,
Administration and Law"in specialized applied
programs for training certified specialists (in
business  assessment,  financial  analytics,
accounting, etc.) as well as specialties in other
industries.

5 — Bukaananus Ta ouinoBanns / Teaching and assessment

Bukiananus ta HapuanHs/Teaching and studying

Mojienb HaBYaHHS: CTYJICHTOIICHTPOBAHE
Ta MPOOJIEMHO-OPIEHTOBAHE HaBYAHHSI.
Mopenb HaBuaHHS Tependayae aKTUBHY
pOJIb CTYJCHTA, MAPTHEPCTBO «BUKJIAIay-
CTYICHT», 1o 3aCHOBaHe Ha
KOMYHIKaTUBHIM Ta  MDKOCOOWCTICHIN
B3a€MO/Ii1, B3a€MOIIOBAa3I.

OcHoBHUMH (opMaMu 3700yTTsI BHIIOT
OCBITH €: I1HCTUTYyIiiiHA (Oo4YHa (JIeHHA),
3a04YHa, JUCTaHIiiHA, 3MilIaHa) Ta
nyaibHa.

OcBiTHIN TIpoliec 3IIHNCHIOETBCS — 4Yepes
MO€IHAHHS JIEKIIIH, CEMIHAPCHKHX,
MPaKTUYHUX 3aHATH 3  PO3B’A3aHHSIM
CUTYallllHUX 3aBAaHb Ta BUKOPUCTAHHSIM
KelCc-MEeTO/IIB, JIIIIOBUX irop,
MDKJIMCIUIUTIHAPHUX TPEHIHTIB, MaicTep-
KJIaciB 3a CIeriami3ali€ero, o PO3BUBAOTH
KOMYHIKaTUBHI Ta JiJepChKi HAaBUYKH Ta
YMIHHS TIPAIOBaTH B KOMaH/Ii, CAMOCTIIHY
poOOTy 3 MOKJIMBICTIO KOHCYJIBTAIlA 3
BHUKJIaJJaueM, CKIAJaHHS aTecTaliifHOro
€K3aMEeHY 3a (haxoMm.

Learning model: student-centered and problem-
oriented learning. The learning model assumes an
active role of the student, a "teacher-student”
partnership based on communicative and
interpersonal interaction, mutual respect. The main
forms of obtaining higher education are:
institutional (full-time, part-time, distance, mixed)
and dual. The educational process is carried out
through a combination of lectures, seminars,
practical classes with solving situational tasks and
using case  methods, business  games,
interdisciplinary trainings, master classes by
specialization, which develop communicative and
leadership skills and the ability to work in a team,
independent work with the possibility of
consultations with a teacher, preparation of a
bachelor's qualification work.

OuiHoBa

HHA / Assessment

3aCTOCOBYETHCSI  MOAYJIBHO-PEUTHHIOBA
cucTeMa KOHTPOJIIO 1 OLIHIOBAaHHS 3HAaHb.
[ToTouHUIl KOHTPOJIb — YCHI ONUTYBaHHS,
MOTOYHI KOHTPOJBbHI POOOTH, OLIHKA
pedepariB, Tpe3eHTalil, 1HIUBITyaTbHUX
PO3paxyHKOBHX 3aBJaHb TOIIO.
MonynbHUH ~ KOHTPOJIb —  MOJAYJIbHI
KOHTPOJIbHI po0OOTH.

CeMmecTpoBuli KOHTPOIIb — ICIIUTH, 3aJIKH,
3aXMCT 3BITIB 3  MPAaKTHKH, 3aXHUCT
KypCOBHX POOIT.

A modular rating system of knowledge control and
assessment is used. Current control - oral
interviews, current tests, evaluation of essays,
presentations, individual calculation tasks, etc.
Modular control - modular tests. Semester control -
exams, tests, defense of practice reports, defense of
coursework. Certification - a certification exam in
the student’s major for obtaining the educational
degree "bachelor".

A cumulative system of knowledge assessment by
educational components is provided.
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ATtecranis — arecTauiiHUN eK3aMeH 3a
¢daxoM Ha 3100yTTS OCBITHBOTO CTYIICHS
«Oaxanaspy.

[lepenbauena HakOMUYyBaJbHA CHCTEMA

OIIHIOBAHHS 3HaHb 32 OCBITHIMH
KOMITIOHCHTaMH.
6 — IIporpamui komnerenTHOCTi / Programme competencies
InTerpasbna komnerenTHicTh / Integral competence
IK - 3parmicte BupimyBatu ckiagdi | IC - The ability to solve complex specialized tasks
crerianizoBani  3amayi  Ta mpaktuydi | and practical problems in the field of marketing
npobnemu y  chepi  mapkermHroBoi | activities or in the learning process, which involves

JisIbHOCTI a00 y Mpoleci HaBYaHHS, IO
nepeadayae 3acTOCYBaHHS  BIJIMOBIIHUX
TEOpId Ta METOAIB 1 XapaKTepU3yeETbCA
KOMIUIEKCHICTIO Ta HEBH3HAYCHICTIO YMOB.

the application of relevant theories and methods
and is characterized by the complexity and
uncertainty of conditions.

3araabHi komneTeHTHOCTI (3K) / General competencies

KomnerenTHocTi, BU3HaveHi cranaaprom Buioi ocsitu / Competencies defined by the higher
education standard

3maTHICT  pealli3yBaTH  CBOL
mpaBa 1 OOOB’SI3KM K YJI€HA
CYCIUIBbCTBA, YCBIJIOMJIFOBATH
IIHHOCTI TPOMAJITHCHKOTO
(BUTBHOTO JIEMOKPATUIHOTO)
CyCHuUIbCTBA Ta HEOOXITHICTH
Horo CTaJIOro PO3BUTKY,
BEpXOBEHCTBA IpaBa, IMpaB 1
CBOOOJT JIIOJMHU 1 TpOMaJsTHUHA

3K1/GC1

The ability to exercise one's rights and
responsibilities as a member of society, to realize
the values of a civil (free democratic) society and
the need for its sustainable development, the rule of
law, and the rights and freedoms of man and citizen
in Ukraine.

B YKpaiHi.

3K2/GC2| 3maTHicTh 36epiratu ta | The ability to preserve and multiply moral,
[IPUMHOKYBaTH mopainbHi, | cultural, scientific values and increase the
KyJbTYpHi, HayKoBi miHHocti Ta | achievements of society based on understanding
[IPUMHOKYBaTH nocsruenns | the history and patterns of development of the
CYCIiIbCTBA Ha ocHOBI | Subject area, its place in the general system of
PO3yMiHHS icropii ta | knowledge about nature and society and in the
3aKOHOMIPHOCTEH po3sutky | development of society, technology and

npeaMeTHoi obracti, 11 micus y
3arajibHil CHUCTeMi 3HaHb PO
OpPUPOJY 1 CYCHUIBCTBO Ta Yy
PO3BUTKY CYCHUIBCTBA, TEXHIKH 1

TEXHOJIOT1H, ~ BUKOPHUCTOBYBATH
pi3Hi Buau Ta (opMu pyXoBOi
aKTUBHOCTI A7l  aKTUBHOIO
BIJIIOYMHKY Ta BEJICHHS

3J0pPOBOI'O CHOCO6y KHUTTA.

engineering, to use various types and forms of
physical activity for active recreation and leading a
healthy lifestyle.

3K3/GC3| 3matHicTb 10 aOCTPAKTHOTO

MUCJICHHSI, aHATI3y, CHHTE3Y.

The ability for abstract thinking, analysis,
synthesis.

3K4/GC4| 3paTHicTh BUUTUCH 1
OBOJIO/IIBATH CYYaCHUMH

3HaHHAMUAU

Ability to learn and master modern knowledge.
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3K5/GCS5

BusHaueHICTh 1 HAONETIUBICTh
IIOJI0 TIOCTABJIEHUX 3aBJaHb 1
B3ATUX 000B’S3KiB.

Determination and persistence in the tasks set and
responsibilities undertaken.

3K6/GC6

3HaHHS Ta PO3YMiHHA
peaMeTHOI 00acTi Ta
PpO3yMiHHS podeciitHOi
JISUTBHOCTI

Knowledge and understanding of the subject area;
understanding of professional activity.

3K7/GC7

31aTHICTH 3aCTOCOBYBATH
3HAHHS y TPAKTHYHHUX
CHUTYAIIisIX.

Ability to apply knowledge in practical situations

3K8/GC8

3/1aTHICTh IPOBEJCHHS
JOCIIKEHB Ha BATIOBITHOMY
piBHI.

Ability to conduct research at an appropriate level

3K9/GC9

HaBuuku BUKOpUCTaHHSA
1H(pOopMaLIHHUX 1
KOMYHIKaIlIHHUX TEXHOJIOT1H.

Skills in using information and communication
technologies.

3K10/ 3/1aTHICTh CIIIKYBATHCS Ability to communicate in a foreign language.

GC10 1HO3€MHOO MOBOJO.

3K11/ 31aTHICTH MPAIIOBATH B Ability to work in a team.

GC11 KOMAaH/Ii.

3K12/ 3aTHICTh CIIIKYBaTHCS 3 Ability to communicate with representatives of

GC12 MPeACTaBHUKAMU THIITUX other professional groups at different levels (with
npodeCiiftHUX TPy Pi3HOTO experts from other fields of knowledge/types of
piBHS (3 eKCIIEpTaMU 3 1HIIHX economic activity).
rajxy3eil 3HaHb/BUJIIB
€KOHOMIYHOT JTIsUTbHOCTI).

3K13/ 31aTHICTh MpaIfOBaTH B Ability to work in an international context.

GC13 MDKHApOAHOMY KOHTEKCTI.

3K14/ 31aTHICTh JiSATH COI[iAIbHO The ability to act socially responsible and

GC14 BIAITOBIJAJIBHO Ta CBIIOMO. conscious.

3K15/ 3narHicTh yxBamoBartu pitnenns | Ability to make decisions and act in accordance

GC15 Ta JiATH JOTPUMYIOUYHCH with the principle of inadmissibility of corruption
MPHUHIIUITY HETIPUITYCTHMOCTI and any other manifestations of dishonesty
KOpyIii Ta OyAb-IKHX 1HIIHX
IPOsIBIB HEOOPOUECHOCTI

daxosi komnereHTHOCTI (PK) / Professional competencies

@®K1/PC1| 3matnicts Joriuno i mociigoBuo | The ability to logically and consistently reproduce
BiATBOpIOBaTH oTpuMaHni 3HaHHs | the acquired knowledge of the marketing subject
peAMETHOL oOiacri | area.

MapKETUHIY.

OK2/PC2| 3naTHicTh kputuuHo | The ability to critically analyze and summarize the
aHamizyBaTH W y3araipHtoBaTH | position of the subject area of modern marketing.
MOJIOKEHHs IpeaMeTHOi o0macTi
CYYaCHOI'O MApKCTHUHTY.

@OK3/PC3| 3naTHicTh BukopuctoByBatu | The ability to wuse theoretical principles of
TEOPETUYHI nojioxkeHHst | marketing to interpret and predict phenomena and

MapKeTUHTY JUIS 1HTepIpeTarii
Ta TPOrHO3YBaHHA  SBUI 1
NpPOIECIB Y MapKETUHTOBOMY
CEePEeIOBHIII.

processes in the marketing environment.
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®K4/PC4| 3naTHicTh npoBa/pkyBatu | The ability to conduct marketing activities based
MapKeTHHIOBY JisubHiCTH Ha | On understanding the essence and content of
OCHOBI po3yMiHHs cyTHocTi Ta | marketing theory and the functional relationships
3MicTy Teopii MapketuHry i | between its components.

(YHKIIOHATBHUX 3B'SI3KIB MK 11
CKJIaJOBUMU.

OKS5/PC5| 3naTHicTh kopektHo | The ability to correctly apply marketing methods,
3aCTOCOBYBATH merony, | techniques and tools.
npuiioMHn  Ta  IHCTPYMEHTH
MapKCTHHTY.

OK6/PC6| 3naTHiCTD npoBoautu | Ability to conduct marketing research in various
MapKeTHHTOBI JociikeHHs y | areas of marketing activities.
pi3HUX cdepax MapKEeTHHIOBOI
JUSITBHOCTI.

@®K7/PC7| 3natuicte  Bu3HauaTk BrutuB | The ability to determine the impact of functional
(bYHKITIOHATBHUX obnacreii | areas of marketing on the results of economic
MapKeTHHTy Ha  pe3yibratd | activities of market entities.
roCToIapChKOi MISJIBHOCTI
PHUHKOBHUX CY0’€KTIB.

OK8/PC8| 3maTHicTh pospobmsatu | The ability to develop marketing support for
MapKETHHTOBE 3abe3neucHHs | business development in conditions of uncertainty.
pPO3BUTKY Oi3HECY B yMOBax
HEBU3HAYEHOCTI.

®K9/PCY| 3naTHicTh BukopuctoByBatu | The ability to use marketing tools in innovation
iHCTpyMeHTapiii MapKeTuHry B | activities.

IHHOBAIIWHOI AISIIbHOCTI.

®K10/ | 3maTHicTh BukopuctoByBath | The ability to use marketing information systems in

PC10 MapKETHHTOBI inpopmamiiiai | making  marketing  decisions and  develop
CHCTEMHU B yxBajieHHi | recommendations to improve their effectiveness.
MapKETHUHT OBUX pileHb 1
pO3po0IATH peKOMEH allii 1010
I IBUIIICHHS 1X €)EeKTUBHOCTI.

®K11/ | 3matHicTh anamizysatu | The ability to analyze the behavior of market actors

PC11 MOBe/iHKY puHKOBUX cy0’ektiB | and determine the features of the functioning of
Ta  BH3Hayath  ocobimBocTi | markets.

(GYHKIIIOHYBaHHS PHHKIB.

@®K12/ | 3matHicTh obrpyuToByBath, | The ability to justify, present and implement

PC12 npe3eHTyBaTh i BIpoBakyBatu | research results in the field of marketing.
pe3ynbTaTu IOCHiIKEeHb Yy chepi
MapKETUHIY.

@®K13/ | 3matHicTh TUTaHYBaHHS i| The ability to plan and implement -effective

PC13 MIPOBAKEHHS edextuBHOi | marketing activities of a market entity in a cross-
MapKeTHHT OBOT nmisuteHOcTi | functional context.

PUHKOBOTO Cy0’€KTa B KpoOC-

(YHKITIOHATLHOMY PO3pi3i.
@®K14/ | 3matHicTh npononyBaru | Ability to suggest improvements to marketing
PC14 BJIOCKOHaJICHHs 1mox0 QyHkiii | functions.

MapKETUHTOBO] JiSIBHOCTI.

KommnerentHocTi, Bu3Haveni yHiBepcurerom / University-defined competencies

dK15/
PC15

3/1aTHICTh BUKOPHUCTOBYBATH
Cy4acHi METOJH Ta IHCTPYMEHTH

The ability to use modern methods and tools of
marketing analytics, market research, and




14

MapKETUHT OBOi aHAIIITUKH,
PUHKOBUX JOCITIPKEHb Ta
€KOHOMIYHOTO TPOTHO3YBaHHS 3
METOI0 OOTpyHTYBaHHS,
OPUAHATTS Ta  IMIUIEMEHTAIil
YOPaBJIIHCHKUX PIIIEHb I10/10
3a0e3neyeHHs e(eKTUBHOT
MapKETUHTOBO1 TisUTEHOCTI
0i3HeC Cy0’€KTiB.

economic forecasting to justify, make, and
implement management decisions to ensure
effective marketing activities of business entities.

®K16/ | 3matmicts crpareriuno mucauth, | The ability to think strategically, formulate goals,
PC16 bopmyroBaTH i ta | and develop mechanisms for implementing
po3poosaTH Mmexanismu | product, pricing, distribution, and communication
peamizariii  ToBapHoi, miHOBOi, | policies of agri-food business entities based on
PO3MOALTBYOT ta | conducting comprehensive marketing research of
KOMYHIKaTHBHOI noxituky | domestic and foreign sectoral markets.
0i3HEeC cy0’€eKTIB
arpomnposIoBosibuoi  chepu  Ha
OCHOBI MIPOBEJICHHS
KOMIIJIEKCHUX MapKETHUHI'OBUX
JOCIIKEHb  BHYTPIINTHBOTO Ta
30BHIIIHBOTO CEKTOPAIBHUX
PHUHKIB.

7 — Ilporpamui pesyabraTn HaBuanHs (IIPH) / Programme learning outcomes

IIporpamui pe3yibTaTH HAaBYaHHS, BU3HAYeHi craHaapToM BHIoi ocBiTi /Competencies
defined by the higher education standard

JleMoHCTpyBaTH 3HAHHS 1

Demonstrate knowledge and understanding of the

[IPH1/ | posyminus teopernunux ocHoB | theoretical foundations and  principles of
PLO 1 Ta [PUHLOUINB mpoBapkeHHs | conducting marketing activities.
MapKETHHTOBOI JiSTbHOCTI.
[IPH 2/ | AmanisyBatu 1 mporHosyBatu | Analyze and forecast market phenomena and
PLO 2 PHHKOBI sBHIIIa Ta mpoieckd Ha | processes based on the application of fundamental
OCHOBI 3actocyBanns | principles, theoretical knowledge and applied skills
byHaaMeHTanbHUX OpHHIMIIB, | iN implementing marketing activities.
TCOPCTUIHUX 3HAHb 1
MPUKIIAAHUX HaBHU4Y0K
31HICHEHHS MapKETUHT OBOT
TISUIBHOCTI.
[IPH 3/ | 3acTocoByBaTH HaOyTi | Apply acquired theoretical knowledge to solve
PLO 3 TEOPETUYHI 3HaHHS s | practical problems in the field of marketing.
PO3B ’SI3aHHS MPpaKTUYIHUX
3aB/IaHb y cepi MapKETHHTY.
[IPH 4/ | 30uparu Ta ananmizyBatu | Collect and analyze the necessary information,
PLO 4 | HeoOximHy indopwmariro, | calculate economic and marketing indicators, and
po3paxoByBatd ekoHoMiuHi Ta | justify management decisions based on the use of
MapKETUHTOBI nokasHuky, | the necessary analytical and methodological tools.
OOIpYyHTOBYBAaTH  YHPAaBJIIHCHKI
pileHHs Ha OCHOBI
BUKOPHUCTAHHS HEOOX1JJHOTO

AQHATITUYHOTO W METOAWYHOrO
IHCTpYMEHTapIIo.




15

/IPH 5/ | BusBnaru it ananizysatu kmouosi | Identify and analyze key characteristics of
PLOS XapakTepUCTUKM MapkeTuHrosux | marketing systems at different levels, as well as the
cucteM pisHoro pisHs, a Takox | behavioral characteristics of their subjects.
0COOJIMBOCTI IIOBEAIHKH ix
Cy0’€eKTiB.
[IPH 6/ | Busznayatu dyukuionansHi | ldentify the functional areas of marketing activities
PLO 6 obmacri mapketunrosoi | of a market entity and their relationships in the
MIsIBHOCTI  PUHKOBOTO Cy0’ekTa | management system, calculate the appropriate
Ta iX B3a€MO3B’sA3kM B cucreMi | indicators that characterize the effectiveness of
yTpaBITiHHA, po3paxoByBatH | such activities.
B1IITOB1H1 IIOKa3HUKH, SAK1
XapaKTepU3yloTh
pe3yJIbTaTUBHICTh TaKoi
IUSIIIBHOCTI.
[IPH 7/ | BukopuctoByBaTn mudposi | Use digital information and communication
PLO7 inpopmaniiini Ta KomyHikamiiai | technologies, as well as software products
TEXHOJIOTII, a Takox nporpamui | necessary for the proper implementation of
IPOJYKTH, HeoOXiH1 ans | marketing activities and the practical application of
HAaJICKHOI'O IIPOBAIKCHHSI marketing tools.
MAapKETHHTOBO1 JISIJTIBHOCT1 Ta
MPAKTUYIHOT'O 3aCTOCYBaHHA
MapKETHHTOBOTO iIHCTPYMEHTApIIO.
/IPH 8/ | 3actocoByBaTtn inHoBariiiHi | Apply innovative approaches to conducting
PLO 8 migxomm momo mpoBamkeHHs | marketing activities of a market entity, flexibly
MapKETHHT OBOT miseHOCTI | adapt to changes in the marketing environment.
PUHKOBOTO  Cy0’€KkTa, THYYKO
a/IanTyBaTHCS 710 3MiH
MapKETUHIOBOI'O CEPENOBHUILA.
[IPH 9/ | OuinroBatn pu3uku nposamkents | Assess the risks of conducting marketing activities,
PLO9 MapKETHHTOBOT nisubHOCTI, | establish the level of uncertainty of the marketing
BCTaQHOBIIIOBATH pieens | environment when making management decisions.
HEBU3HAYCHOCTI MapKETUHI'OBOI'O
CepeloBHINA  TPH  TPUUHATTI
YIPaBIIHCHKHX PIllICHb.
[IPH 10/ | TlosicuroBatu indopmMariiro, ixei, | Explain  information, ideas, problems, and
PLO 10 | mpobnemu Ta amsTepHaTHBHI | alternative management decision-making options to
BapiaHTH npuitaatTs | marketing specialists and non-specialists, and to
yIPaBIiHCHKUX pimens | representatives of various structural divisions of a
daxiBipsim 1 HedaxiBisiM y chepi | market entity.
MAapKETHHTY, npeacTaBHUKaM
PI3HHUX CTPYKTYPHHUX MiAPO3/ILTIB
PUHKOBOTO Cy0’ €KTa.
[IPH 11/ | JlemoHCTpyBaTH BMminnasg | Demonstrate  the  ability to apply an
PLO 11 | 3acTocoByBaTH mixauciun- | interdisciplinary approach and perform marketing
JmiHapHU# miaxin ta saificaroBatu | functions of a market entity.
MapKEeTUHTOBI byHKuii
PUHKOBOTO Cy0’€KTa.
[IPH 12/ | Bussnsatu HaBuuku camoctiiinoi | Demonstrate skills in independent work, flexible
PLO 12 | pobotu, rHy4ykoro wMucieHHs, | thinking, openness to new knowledge, and be

BIIKDUTOCTI [0 HOBUX 3HaHb,
OyTH KPUTUYHUM 1
CAaMOKPUTHUYHHM.

critical and self-critical.
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/IPH 13/ | Binnosimatn 3a  pesyustatu | Be responsible for the results of your activities,
PLO 13 | cBoei  misuibHOCTi, BusBIATH | demonstrate  entrepreneurial and  managerial
HABUYKHM MiANpUEMHUIBKOT Ta | initiative skills.
YIPaBIiHCHKOI 1HIIIaTHBH.
[IPH 14/ | BukonyBatu ¢yukionansni | Perform functional duties in the group, offer sound
PLO 14 | oGoB’s3ku B rpymi, npornonysaru | marketing solutions.
o0rpyHTOBaHI MapKETHUHTOBI
pileHHs!.
[IPH 15/ | Jlistu cormiansHo BigmosigansHO | TO act socially responsible and socially conscious
PLO 15 | ta rpomaaceko cBimomo Ha | based on ethical marketing principles, respect for
ocHoBi  ermynux npuHimmiB | cultural diversity and civil society values, while
MapKETHHTY, HOBaru no | respecting individual rights and freedoms.
KyJbTYPHOI'O pI3HOMAHITTS Ta
IIHHOCTEH TPOMAJSTHCHKOTO
CYCIUIbCTBA 3  JOTPUMAHHAM
paB 1 cBOOO]T 0COOUCTOCTI.
[IPH 16/ | BigmoBimatu  BuMoram,  ski | To meet the requirements for a modern marketer,
PLO 16 | BucyBatotbcsi g0  cydachoro | to increase the level of personal professional
MapKeToJIora, mijBuiyBary | training.
piBeHb 0CcOOHUCTOI MpodeciiHoT
IT1ITOTOBKH.
[IPH 17/ | lemoHcTpyBaTu nasuuku | Demonstrate  written and oral professional
PLO 17 | muceMoBoi Ta ycHOI podecitinoi | communication skills in the state and foreign
KoMmyHikaiii ~ gepskaBHoro i | languages, as well as the proper use of professional
iHO3eMHOI0 MOBaMmH, a Takox | terminology.
HaJIECXKHOT'O BUKOPUCTAHHA
npodeciiHOl TEPMIHOJIOT11.
[IPH 18/ | lemoucTpyBatu Demonstrate responsibility in relation to moral,
PLO 18 | sigmoBimamepHicTh y craBienHi | cultural, scientific values and achievements of
JI0 MOpalbHHX, KyJbTypHHX, | Society in professional marketing activities.
HayKOBHX LIHHOCTEH 1
JOCATHCHDb CYCHiJ'II)CTBa y
npodeciitHin MapKETHHT OBIi
ISITIBHOCTI.
IIporpamui pe3yJibTaTH HABYaHHA, BU3HAYCHI YHIBEPCUTETOM
[IPH 19/ | JlemoHCTpyBaTH nasuuku | Demonstrate skills in using modern methods and
PLO 19 | BukopucTaHHs cyuacuux | tools of marketing analytics, market research, and
METOIiB Ta iHcTpymenTiB | economic forecasting in order to justify, make, and
MapKETUHTOBOT anamituky, | implement management decisions to ensure
punkoBux  gocmipkeHb  Ta | effective marketing activities of business entities.
€KOHOMIYHOT'O IMPOrHO3YBAHHSA 3
METOI0 OOIpyHTYBaHH,
OPUUHATTS Ta IMIUIEMEHTaIii
YIPaBIIHCBKUX pIlIeHb 100
3a0e3neueHHs e(eKTUBHOT
MapKETUHT OBOi TISITIBHOCTI
6i3Hec Ccy0’€KTiB.
[IPH 20/ | JlemoHcTpyBaTH nasuuku | Demonstrate skills in developing and implementing
PLO 20 | po3po0Oku Ta peamizanii | marketing product, pricing, distribution, and
MapKETUHTOBO1 ToBapHoi, | communication policies of agri-food business
I[IHOBOT, PO3MOALTHYOT ta | entities based on conducting comprehensive
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KOMYHIKaliiHOT MOJITHKH Oi3HEC
cy0’€eKTiB arporpoa0BOIbYOT
chepu Ha OCHOBI MPOBEACHHS
KOMIUIEKCHUX  MapKETHHIOBUX
JOCII/DKeHb  BHYTPIIIHBOTO Ta
30BHILIHBOTO CEKTOPAIBHUX

PUHKIB.

marketing research of domestic and foreign
sectoral markets.

8 — PecypcHe 3a0e3neueHHsi peaiizanii mporpamu / Resource provision for programme
implementation

Kanpose 3a6e3neuennss / Human Resources

VY BIANOBIZHOCTI [0 KaJIpOBUX BUMOT
1010 3a0e3MeyeHHs IIPOBAKEHHSI
OCBITHBOI  JISUIBHOCTI 17l TEPIIOro
(6akasaBpChbKOTO) pIBHS BHINOi OCBITH
(momatox 2 po JlineH31WHUX YMOB),
3atBepkeHux [locranoBoro KMV  Bix
30.12.2015 p. Ne 1187.

Peanizartiro OCBITHBO-TIpO(eciitHOT
MporpamMu 3MICHIOIOTH
BHCOKOKBaJi(hiKOBaH1 HayKOBO-
MeJaroriydi MpamiBHUKH 3 HAYKOBUMH
CTYNEHSMU Ta BYCHUMH  3BAaHHSMH,
MOTHBOBaHI JI0 OCOOHMCTICHOTO PO3BUTKY
Ta M ITPUMKH BHCOKOTO piBHs
npodecioHanizmy. Bci HayKOBO-
eaaroriyi MIpariBHUKH MIPOXOSITh
MiJBHUINCHHS KBamidikamii, B T.4. 3a
KOpoHOM. Jlo OCBITHBOT'O MpOIECYy 3aly-
4aloThbCd  BHCOKBami(ikoBaHi  axiBIli-
MIPAKTHKU.

In accordance with the personnel requirements for
ensuring the implementation of educational
activities for the first (bachelor's) level of higher
education (Appendix 2 to the Licensing
Conditions), approved by the Resolution of the
Cabinet of Ministers of Ukraine dated 30.12.2015
No. 1187. The implementation of the educational
and professional program is carried out by highly
qualified scientific and pedagogical workers with
scientific degrees and academic titles, motivated
for personal development and maintaining a high
level of professionalism. All scientific and
pedagogical workers undergo advanced training,
including abroad. Highly qualified practitioners are
involved in the educational process.

MarepiajibHO-TeXHIYHE 3a0e31me4

enns / Material and Technical Resources

V BIANOBIZHOCTI 1O TEXHOJOTTYHUX BAMOT
10]10 MaTepiabHO-TEXHIYHOTO
3a0€e3IeYeHH OCBITHBOT IISUTBHOCTI
nepuioro (6akaqaBpCbKOro) piBHS BHUINOT
ocBiTH (momaTtok 4 no JlineH3iitHuX yMOB),
3arBep/pkeHux IlocranoBoto KMY  Bin
30.12.2015 p. Ne 1187.

MarepianbHO-TeXHIUHE 3a0€3MeUYeHHs, 110
BKJIFOYA€ MPHUMILIEHHS I JIEKIIHHUX Ta
NPAKTUYHUX 3aHATH, KOMII IOTEPHI KJIacH 3
MPUKIIQTHUMU KOMIT FOTEPHUMHU
nporpamami, creriaaizoBaHi Jjaboparopii,
010;110TeKy, YHTaJIbHY 3ally, AOCTYH [0
Mepexi IarepHner, MyJbTUMEIIHHE
o0J1aJiHaHHS, aKTOBY 3aJly, CHOPTUBHY 31y
Ta CIIOPTUBHUM MaWJaHYUK, I'YPTOXKHUTKHU,
CIOPTUBHO-037I0POBYM  Tabip  TOMUIO,
CTBOPIOE HEOOXiZHE CepeloBHUILE IS
NPOAYKTUBHOI OCBITHBOI, HAyKOBOi Ta

IPOMAJICHKOI TisSUTbHOCTI 3100yBadviB.

In accordance with the technological requirements
for the material and technical support of
educational activities of the first (bachelor's) level
of higher education (Appendix 4 to the Licensing
Conditions), approved by the Resolution of the
Cabinet of Ministers of Ukraine dated 30.12.2015
No. 1187. Material and technical support, which
includes premises for lectures and practical classes,
computer classes with applied computer programs,
specialized laboratories, a library, a reading room,
access to the Internet, multimedia equipment, an
assembly hall, a sports hall and a sports ground,
dormitories, a sports and recreation camp, public
catering facilities, etc., creates the necessary
environment for productive educational, scientific
and social activities of applicants.
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Indopmaniiine Ta HaBYaJbLHO-MeTOAU4YHe 3a0e3neueHHs / Information and methodical
support of the educational process

VY BIJIIOBIIHOCTI 10 TEXHOJIOTIYHUX BHMOT
1010 HABYAJILHO-METOHMYHOTO Ta
iHpopManiiiHOro 3a0e3revYeHHsT OCBITHBOI
TiSUTBHOCTI  miepmoro  (6akamaBpChbKOTO)
piBHS BHIIOi OCBITH (IOmATOK S5 10
JlineH3iiHux YMOB), 3aTBEPIKEHHUX
[ToctanoBoro KMV Bix 30.12.2015 p.  Ne
1187.

[ndopmariiine Ta HaBYaIbHO-METOJIUYHE
3a0e3neyeHHsT 0a3yeTbcs Ha Cy4YacHHUX
1H(pOpMaLlIHHUX cHCTEMax 1 TEXHOJIOT1SIX
Ta BKJIFOYAE: 010i0TEUHMIT dbong
HAaBYAJIbHOI Ta HAYKOBOi JITEpaTypH,
(axoBUX  TEPIOAUYHUX  BUJAHB, IO
BIAIIOBIJAIOTH npodiro OCBITHBOT
porpamMu http://library-
odau.blogspot.com/; [HCTUTYIU HHMI
pero3urtapiii  http:/lib.osau.edu.ua/jspui/;
Enexrponnuit KaTajor
;http://lib.osau.edu.ua:8080/;  Odirriitamii
BeO-caiit  OJIAY  http://osau.edu.ua/;
JOCTYIl JI0 MeEpexXi I[HTepHEeT; OCBITHE
cepenoBume Ha mmiarpopmi MOODLE
https://moodle.osau.edu.ua/; HaByanbHi i
pobodl  TUTaHW;  HABYAJIBbHO-METOJUYHE
3a0e3neYeHHS JTUCITUTIITIH (poboui
porpaMu, cuinadycH, KOHCHEKTH JIEKIii,
METOJMYHI BKa3iBKM Ui MPAKTUYHUX
3aHATH  Ta  CAaMOCTIMHOI  poOOTH);
MEeTO/IMYHe 3a0e3MeueHHs] MPOXOHKEHHS
HAaBYAJIBHUX Ta BUPOOHUYUX MPAKTHUK;
METOAWYHI  BKa3iBKM 3  BHKOHAHHS
KypCOBUX POOIT; METOJUYHI pEeKOMEHAaIlii
3 IArOoTOBKH KBamidikamiiiHoi poOoTH
TOIIIO.

In accordance with the technological requirements
for educational and methodological and
information support of educational activities of the
first (bachelor's) level of higher education
(Appendix 5 to the Licensing Conditions),
approved by the Resolution of the Cabinet of
Ministers of Ukraine dated December 30, 2015 No.
1187.  Information and  educational and
methodological support is based on modern
information systems and technologies and includes:
library fund of educational and scientific literature,
professional periodicals that correspond to the
profile of the educational program http://library-

odau.blogspot.com/; Institutional repository
http://lib.osau.edu.ua/jspui/;  Electronic catalog;
http://lib.osau.edu.ua:8080/; Official website of

ODAU http://osau.edu.ua/; access to the Internet;
educational environment on the MOODLE
platform https://moodle.osau.edu.ua/; curriculum
and work plans; educational and methodological
support for disciplines (work programs, syllabi,
lecture notes, methodological guidelines for
practical classes and independent  work);
methodological support for completing educational
and industrial practices; methodological guidelines
for completing coursework; methodological
recommendations for preparing qualification work,
etc.

9 — Akanemiuna MobiibHicTh / Academic mobility

HaunionaabHa kpeauTHa MmoOuIbHICTB / National credit mobility

IlepenOauena IlonmoxkeHHSIM MPO MOPSIOK
peamizamii  mpaBa  Ha  aKaJAEMIYHY
MOOUIBbHICTh YYaCHMKIB OCBITHBOT'O
nponecy OZIAY ta Moxe peai3oByBaTucs
BIAMOBITHO JI0 YKJIQJAEHUX yroa 3
3aKJa/laMy BUILOI OCBITH YKpaiHu.

It is provided for by the Regulations on the
procedure for implementing the right to academic
mobility of participants in the educational process
of the State Academic Autonomous University of
Ukraine and can be implemented in accordance
with agreements concluded with higher education
institutions of Ukraine.

MixxHapogHa kpeauTHa MoOLIBHICTH / International credit mobility

Ilepenbauena IlonmoxkeHHSIM PO HOPSIOK
peamizamii  mpaBa  Ha  aKaJAEMIYHY
MOOUIBbHICTh YYaCHHKIB OCBITHBOTO
nponecy OJIAY ta Moxe peasli3oByBaTUCs

It is provided for by the Regulations on the
procedure for implementing the right to academic
mobility of participants in the educational process
of the State Academic Autonomous University of



http://library-odau.blogspot.com/
http://library-odau.blogspot.com/
http://lib.osau.edu.ua/jspui/
http://lib.osau.edu.ua:8080/
http://osau.edu.ua/
https://moodle.osau.edu.ua/
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BIIMOBIAHO [0 YKIQACHHUX Yyroja Mpo
MDKHApOJHE CHiBPOOITHUIITBO.

with concluded
agreements.

Ukraine and can be implemented in accordance
international

cooperation

Hasuanns inozemuux 3100yBauiB BO / Study of Foreign applicants of HE

HaBuanHs iHO3eMHHX 3100yBaviB BHUMIOI
OCBITH TIPOBOAMTHCS HA 3araIbHUX yMOBaX
3 JOJATKOBOIO MOBHOIO IiIIOTOBKOIO -
BHUBUYEHHS YKPAaiHChKOI MOBH SIK 1HO3€MHOI.

language.

conducted on general

Education of foreign higher education applicants is
terms with additional
language training - studying Ukrainian as a foreign

2. IEPEJIIK KOMIIOHEHTIB OCBITHBOI TIPOIr'PAMM /
COMPONENTS OF EDUCATIONAL PROGRAMME

Kox/
Code

OcgitHi koMnoHeHTH nporpamu/ Educational
Components of the Programme

Kpenuris
EKTC/ECTS
credits

dopma
M1JICYMKOBOI'O
KOHTPOJII0/
Form of Final
Assessment

HOPMATHBHI ocsitHi komnoHneHTH/Required (stan

dard) components

OO060B’s13K0B1 KOMITOHEHTH 3arajibHoi miaroroBku/Mandatory €O

mponents of general training

03 01 | dinocodis/ Philosophy 3 Icint/ exam
Inozemna  (anrmiiiceka) MoBa 3a  mpodeciiiHuM

0302 cnpamy_BaHHaM/ Foreign Language (Eng!ish) for '3ani1</ test;
Professional Purposes /Ykpaincbka MOBa sIK iHO3eMHa/ icrat/ exam
Ukrainian as a Foreign Language 6

03 03 ICTopiﬂ_ yKpaincekoi  aepxkasHocti/  History — of Termt/ exam
Ukrainian statehood 3

03 04 OCI'{OBI/I HagiOHanLHoro cnpotuBy/ Fundamentals of arix/ test
national resistance 5

03 05 pra:l'H.CLKa MOBa 3a npo@eci_ﬁHHM CIpsIMyBaHHSIM/ Temwr/ exam
Ukrainian language for professional purposes 3
[Hdopmariiiini cucTeMu Ta KOMYHIKaIlIiHI TEXHOJIOT11

0306 |B  ympaBmiHHI/ Information  systems  and Icut/ exam
communication technologies in management 5

03 07 AHT?IKOpy.HI_Ii}I ta gobpodecHicts/ Anti-corruption Sarix/ test
and integrity 3
Buma wmarematuka (31 3MicToBUM Mojayiem «Teopis
HMOBIpHOCTEH 1 MaremaTtWyHa crartucthka»)/ Higher

0308 matheIr)natics (with the content module "P)robabgijlity Temar/ exam
theory and mathematical statistics™) 5

03 09 | Cratucruka/ Statistics 4 Iciut/ exam

03 10 | Exonomiuna teopis/ Economic theory 5 Iciut/ exam
[IpakTnyHmii Kypc 1HO3eMHOI (@HIJIiChKOi) MOBH / .

0311 Pr%ctical Foreig}r/1pLanguage (Enélish) Course) 3 3anix/ test

03 12 | JlizepcTBO i KOMaHHA B3aEMOJIisI 3 3amik/ test

03 13 | OnTumizaiiiiHi MeTOIM 1 MOJIENI 3 3amik/ test

O060B’s13k0B1 KOMITIOHEHTH NpodeciitHoi miaroroBku /Mandatory components of professional
training

OIl 01 | Menemxment / Management 4 Icut/ exam

OII 02 IIpaBoBe 3abe3nedeHHs ynpaBniH_CL_K_o'l' JisUTBHOCTI/ 4 Icniut/ exam
Legal Support for Management Activities

OIl 03 | Beryn no daxy/Introduction to the profession 3 3aiik/ test
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Komw/ | OcBithHi  kommoneHtn mnporpamu/  Educational | Kpenuris dopma
Code | Components of the Programme €KTC/ECTS| miacyMKOBOTO
credits  |[koHTpOMO/ Form|
of Final
Assessment
CamMoOMeHeDKMEHT Ta ocoOucTicHui po3BuTok/ Self- .
OIT 04 management and personal development 3 3amiK/ test
[adppactpykrypa TtoBapHoro punky / Commodity 3 Icnut/ exam
OIl 05 | market infrastructure
OIl 06 | Mapkerunr / Marketing 3,5 Iciut/ exam
Exonomika 1 ¢iHaHCHM arpapHOro miaIpHEMCTBA/
OII 07 | Economics and finance of an agricultural enterprise 4 lemut/ exam
OII 08 | IToseninka cnoxkuBauiB / Consumer behavior 4 Icniut/ exam
bi3Hec-ananiTika B yNOpaBIiHHI MiAMPUEMCTBAMU 4 Icniut/ exam
OI1 09 . . .
/Business analytics in enterprise management
OIl 10 | Vopasninus nepconanom/ Personnel Management 3 3amik/ test
MapketunroBa ToBapHa mnomituka / Marketing 4,5 Icnut/ exam
oIl 11 .
product policy
Mapxkerunrosi nociikenns / Marketing research 6 Kypcosa
OII 12 pobota/term
paper; Icniut/
exam
OIl 13 | Mapketunr B arpapuiii cdepi / Marketing in the 5 Icniut/ exam
agricultural sector
OII 14 | Komipaiituar / Copywriting 3 3auTiK/ test
Ol 15 MapxkeruHrosa 1iHoBa nojituka / Marketing pricing 4 Icniut/ exam
policy
MapkeTHHroBa KoMyHikarriina mositaka / Marketing 5 KypcoBa
Ol 16 communication policy pobota/term
paper; lcriut/
exam
OIl 17 | Inrepuer-mapkerunr / Internet marketing 4 Icniut/ exam
Web-gu3zaitn B mapketunry / Web design in 4 Icniut/ exam
OIl 18 .
marketing
MapkeTuHroBa TOJITHKAa po3mominy 1 30yty / 4,5 Icnut/ exam
OIl 19 . P .
Marketing distribution and sales policy
30BHINIHFOCKOHOMIYHA [ISUIBHICTh MiANpPUEMCTBA / 5 Icnut/ exam
OII 20 . . L .
Foreign economic activity of the enterprise
OII 21 |lorictuka / Logistics 5 Icut/ exam
OII 22 | Pexknamuuii MeHemxkMenT / Advertising management 4 Iciut/ exam
Crpareriunmii Mmapketunr / Strategic marketing 5 Kypcosa
OII 23 pobota/term
paper; Icut/
exam
MenempxkmenT Startup-mpoektiB / Startup project 5 Icniut/ exam
OII 24 | management
OIl 25 | Mixuapoanuii mapkerusr / International Marketing 5 Icniut/ exam
OIl 26 | ExoHOMiKO-MaTeMaTHYHE MO/IETTIOBaHHS B 5 Icut/ exam

MapkeTuHroBiii  misuieHOCTI /  Economic  and

mathematical modeling g in marketing activities
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Komw/ | OcBithHi  kommoneHtn mnporpamu/  Educational | Kpenuris dopma
Code | Components of the Programme €KTC/ECTS| miacyMKOBOTO
credits KoHTporo/ Form
of Final
Assessment
NMPAKTHYHA MMIATIOTOBKA:
HaBuanpaa npaktuka "lHdopmarniiine 3abe3mneyeHHs 4,5 3aiiK/ test
OIl 27 | mapkerunry"/ Internship: “Information Support for
Marketing”
OIl 28 | HaBuanbHa mpakTuka 3 Mapkerunry / Training 4,5 3aiiK/ test
practice in marketing
MiKIUCHMIUTIHAPHUN TPEHIHT-Kypc «MeTtoau 1 Mojeni 45 3aITiK/ test
OII 29 NPUWHATTS YNPaBIIHCHKUX PIlIEHb B MapKETHHIOBIN
misteHOCTIY/ Interdisciplinary training course "Making
managerial decisions in marketing activities"
BupoOunua npaktuka 3a ¢axom/ Production practice 4,5 3amik/ test
OI1 30 .
by specialty
OII 31 | Arecramivinuii ex3zamen / Certification exam 15 Icnut/ exam

BUBIPKOBI ocsitHi komnonenTn/Elective components

BubipkoBi komnoHeHTH 3araspHoi miaroroBku/Elective components of general training

B3 01 | Bubipkosuii kommonent 1/ Selective component 1 3 3ayiK/ test
B3 02 | Bubipkosuii kommonent 2/ Selective component 2 3 3ayiK/ test
B3 03 | Bubipkosuii kommonent 3/ Selective component 3 3 3ayiK/ test
B3 04 | Bubipkosuii kommnoHeHt 4/ Selective component 4 3 3ayiK/ test
B3 05 | BubipkoBuii kommoneHT S/ Selective component 5 3 3aumik/ test
B3 06 | BubipkoBuii kommoneHT 6/ Selective component 6 3 3ayiK/ test
Bubipkosi komnonentu npodeciitnoi miaroroBku/Elective components of professional training
BIT 01 | BubipkoBuit kommoneHT 1/ Selective component 3 3auTiK/ test
BIT 02 | Bubipkosuii kommonent 2/ Selective component 2 3 3ayiK/ test
BIT 03 | Bubipkosuii kommonent 3/ Selective component 3 3 3ayiK/ test
BIT 04 | Bubipkosuii kommoneHt 4/ Selective component 4 3 3ayiK/ test
BII 05 | BubipkoBuii kommoHeHT 5/ Selective component 5 3 3auTiK/ test
BIT 06 | BubipkoBuii kommoneHt 6/ Selective component 6 3 3ayiK/ test
BIT 07 | Bubipkosuii kommnonent 7/ Selective component 7 3 3aimik/ test
BII 08 | Bubipkouii kommnoneHt 8/ Selective component 8 3 3aiiK/ test
BIT 09 | Bubipkosuii kommonent 9/ Selective component 9 3 3ayiK/ test
BII 10 | BuGipkoBuii komnoHeHT 10/ Selective component 10 3 3aiiK/ test
BIT 11 | Bubipkoswuii kommonent 11/ Selective component 11 3 3aimik/ test
BII 12 | BuGipkoBuii komnoHeHT 12/ Selective component 12 3 3aiiK/ test
BII 13 | Bubipkosuii kommonent 13/ Selective component 13 3 3aiiK/ test
BII 14 | BuGipkoBuii komnoneHT 14/ Selective component 14 3 3aiiK/ test
3araJILH_HI71 o0csr HopMmatuBHEX KommoHeHTiB OIl/Total scope of 180
the required components:
3araneHuil 00csaT BubipkoBux kommoneHTiB OIl/Total scope of the 60
elective components:
OOcar OCBITHIX KOMIIOHEHTIB, IO 3a0e3MeuyloTh 3000yTTs
KOMHCTCHTHO(?TCI‘/JI BU3HAYCHUX CBO/Total scope of the q_iuca_tional 180
components aimed at acquisition of competencies specified in the
Higher Education Standard:
3ATAJIBHUM OBCSAI  OCBITHBOI ITPOTPAMUW/TOTAL 240

SCOPE OF THE EDUCATIONAL PROGRAMME
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*BuBueHHst ocBITHbOTO KoMrnoHeHTa O3 04 OCHOBU HAIIOHAJIBHOTO CIPOTHBY
BIJIOYBA€ThCS BUKJIIOYHO Ha JEHHIA (QopMi 3700yTTS OCBITH; AJi1 3a04HOI (popMHU
peanizyeTbcsi BUBYEHHSI OCBITHhOTo KomrnoHeHTa O3 04 Oprani3zaliisi TEXHOJIOTTYHUX
MPOLIECIB B arpapHOMY BUPOOHMIITBI

* The study of the educational component OZ 04 Fundamentals of National
Resistance takes place exclusively in the full-time form of education; for the part-
time form, the study of the educational component O3 04 Organization of
Technological Processes in Agricultural Production is implemented

3. DOPMA ATECTALII 3/IOBYBAYIB BUILOf OCBITH / FORM OF
ATTESTATION OF HIGHER EDUCATION APPLICANTS

dopmoro MpoBeACHHS arecTallii 3100yBaviB OCBITHBOTO cTyIeHs «bakamaBpy
crierianibHocTi D 5 MapkeTuHr € arecTtaliiHuil ek3aMeH. ATecTaliiHul eK3aMeH
nependavyae OIIHIOBAHHS pe3yJIbTaTiB HaBYaHHS, BHU3HAueHWX CTaHIapTOM BHIIOi
OCBITH Ta JIAaHOI OCBITHBO-TIPO(ECIHHOI MTPOTPaMOIo.

The form of certification of applicants for the Bachelor's degree in specialty D 5
"Marketing™ is a certification exam. The certification exam involves assessing the
learning outcomes defined by the Higher Education Standard and this educational and
professional program.

4. IPOLEJYPA IPUCBOEHHS MPO®ECIHHUX KBAJI®IKAIIA
(3A HAABHOCTI) PROCEDURE FOR AWARDING PROFESSIONAL
QUALIFICATIONS (IF ANY)

3rigHo Cranmapty Bumioi ocBitu mepinoro (6akaiaBpChbKOTO) piBHS Tary3i
3HaHb 07 «YmpaBimiHHSA Ta aaMiHICTpYBaHHsS» cremniagbHocTi 075 «MapkeTuHry,
3atBepaxkeHoro Hakaszom MinicTepcTtBa ocBiTh 1 Hayku Ykpainum Ne 1343 Bifg
05.12.2018 p., npodeciitaa kBamidikarlis He HATAETHCS.

According to the Standard of Higher Education of the first (bachelor's) level in
the field of knowledge 07 "Management and Administration” of the specialty 075
"Marketing", approved by Order of the Ministry of Education and Science of Ukraine
No. 1343 dated December 5, 2018, professional qualifications are not provided.
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5. CTPYKTYPHO-JIOT'TUYHA CXEMA OCBITHBOI TPOT'PAMUA

1 cemecTp [—>| 2 cemectp 3 cemecTp 4 cemectp » 5 cemecTp 6 cemecTp 7 ceMmecTp 8 cemecTp
BubipkoBi KOMIIOHEHTH 2 KypCY BuGipkoBi KOMIIOHEHTH 3 Kypcy BuGipKkoBi KOMIIOHEHTH 4 KypCy
Tpasose B3 01-02; B3 03-04; B3 05-06;
S BII 01-04 BII 05-09 BIT 10-14
YHpPaBIITHCBKOL YkpaiHcbka MOBa
MISUTBHOCT1 | 32 npodeciiHum
CIIpsIMYBaHHAM R IHO3.€3MH3 Treeenam
{ (aHruiiicpka) (aHTmilichKa)
MeHeDKMEHT | g MOBA 3a MOBA 32
. . npodeciitHumM - i
> ®inocodis > cr[pﬂ(la — npodeciiHum
Beryn 10 -5 psAMY! CHpPSMYBaHHIM
axy
—»  Mapketuar [ > eropis —»  AnTHKOpYT- /y
- . mjaTa MikHApOIHU
Ermor M YKpaiHCBKOT n06pouec-
ApKETHHIOBa ; L MapKEeTHHT
MEHEKMEHT = Indpacrpykrypa . .. PETHHIO JEPIKaBHOCT1 HIiCTh P
Bg IToBeninka KomipaiTuar KOMYHIKallliHa —»
Ta | TOBapHOTO PUHKY it . . N
ocobucTicHui P cHoxuBaviB V' _pr’ foTyka .
03BUTOK CTpaTeI‘l‘IH]/II/I |y
: MapKeTHHroBa  |—p MapKeTHHT c
OcHoBu Pt : N osiTHKa ExonoMiKo-
JTinepcTso i —»  HarionansHoro | ) g —— MaPK?THHFOBl e MaTeMaTU4HE
P CIIPOTHBY > JOCIT K HHSE P Y MOJICITIOBAHHSI
KOMaH/THa > »| ympaBminHi [~ InTepHer- 30yTy o
B3aEMOIIsS MminpueMcTBa IKnd MapKeTHHT &l Pexnamumuit B MapKETHHIO-
A Anp MEHC K-~ Biif TisUTBHOCTI
; > s MapkeTiuHr B | ~>  Jlorictmka T MEET
ExoHomiuna % arpapHiii OT1CT
Teopu I LW chepi MapkeTHHro-
YpaBmiHHS : .
PR CHCTEMH Ta T P N Ba IHOBA | 3oBHilHBO- | BupoGumua
KvDe N KOMYyHiKalliiHi IEPCOHATIOM — MOJITHKA —>| exoHOMiuHa | ) 3% IPAKTUKa 32
_ kype Mapxketunro- ; : y Menemkment thaxom
{HO3EMHOI TEXHOJIOTII B v 5 rosapma ALERIEITEIE % Startu
(anriiicsKol) yIpaBIiHHi L5 1y HignpueMcTBa p
MOBH . ITOTHKA Web- HIPOEKTIB
ExoHoMmika 1 L _.L v
N\{  ¢inancu > AusaMHB Mi .
OnruMizamiiai |- P, MapKeTHHTY DKIMCIHILT o
Buma —> : : arpap HapHHM ATecTaniiauii
METO/H 1 MoJei Ti/mpHeMcTBa HaguansHa N :
MaTreMaThka Tt T L » IpaKTHKa 3 TpeHlI-El"-Kpr —> C€K3aMEH
(31 3MiCTOBHEM _J MapKeTHHIY —» «IIpuiiHsTTs
e Hapyanbha —»  Cratuctuxa YHIpapIHOBIH
«.Teopm TpaKTHKa X pIIIEHB B
fiMoBipHoCTeii T2 dudopmarifize _J MapKeTHHTOB1
Marematna 3a0e3rmeyeHHs i TisUTbHOCTI
CTAaTUCTHUKA»
MapKETHHTY»
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5. STRUCTURAL-AND-LOGICAL SCHEME OF THE EDUCATIONAL PROGRAMME

lterm |— | 2term 3term 4 term 5 term 6 term 7 term 8 term
Legal Support Elective components of the 2rd year Elective components of the 3rd year Elective components of the 4rd year
Marment B3 01-0024 B3 03-04; B3 05-06;
anagemen BII 01- ) _
Activities BIT 05-09 BIT 10-14
| Ukrainian language
Management [ for professional Ly Foreign language Foreign language
PUpoacs > (English_) fcir (English) for
Introduction proiessiona »|  professional
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6.MATPULA BIAIIOBIJHOCTI IPOI'PAMHUX KOMIIETEHTHOCTEU KOMIIOHEHTAM OCBITHBOI
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