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PROFESSIONAL ASSESSMENT

During the development of the Educational and Professional Program (EPP), the
requirements of the Standard of Higher Education of Ukraine for the second (Master’s)
level of higher education in the field of knowledge 07 ‘“Management and
Administration”, specialty 075 “Marketing”, approved and enacted by the Order of the
Ministry of Education and Science of Ukraine No. 960 dated July 10, 2019, were taken
into account.

The EPP was discussed after receiving all comments and suggestions from
students and graduates and was approved at the meeting of the department, Minutes
No.  dated , 2026.



1.MMPO®LJIb OCBITHBI TIPOIT'PAMU / EDUCATIONAL

PROGRAMME PROFILE

1. 3araanHa ingopmanis / General information

Odimiiina Ha3Ba

MapkeTuHr

Marketing

Luki, piBeHb
BO/Education cycle,
level of HE

HPK Vkpainu — 7 piBeHb
(ITocranoBa KMV Bin 23
mucronana 2011 p. Ne 1341,
31 3MiHAMH Ta JOIIOBHEHHSIMU
Bix 25.06. 2020 p. Ne 519),
FQ -EHEA — apyruii nukdn,
EQF-LLL — 7 piBenb

National Qualifications
Framework (NQF) of Ukraine —
Level 7 (Resolution of the
Cabinet of Ministers of Ukraine
dated November 23, 2011, No.
1341, as amended and
supplemented on June 25, 2020,
No. 519),

FQ-EHEA — Second Cycle,
EQF-LLL — Level 7.

I'any3b 3HaHb Ta
CIIEIialbHICTb,
crieriaizanis Ta
npeameT
croemiamizamii / Field
of knowledge and
specialty,
specialisation and
subject of
specialisation (if
any)

«bi3Hec, amMiHICTpYBaHHS Ta
npaBo» (D)
Mapketunr (D5)

Business, Administration and
Law (D)
Marketing (D5)

CtyniHp BUIIOL
OCBITHU Ta Ha3Ba
kBamidikarii /Higher
education degree and
qualification title

CrymiHb BUIIOI OCBITH —
Marictp

Marictp MapkeTHHTY

Degree of Higher Education —
Master’s Degree

Master of Marketing

Ty quriomy Ta
o6c¢sar OIT/Diploma
type and EP scope

Juninom maricrpa,
OJIMHUYHUM,

90 xpenutiB €KTC;
TepMiH HaBuaHHS — 1 pik 4
Micsi

Master's degree, single, 90
ECTS credits;
term of study —1 year 4 months

HasaBHicTh
akpenurariii/ Prior
accreditation

[TepexymoBu/
Prerequisites

HasgBHicTh OCBITHBOTO
crynens «bakanaspy,
OKP «Chemiamicr»

Possession of an educational
degree «Bachelory, «Specialist»

5




dopmu 3100y TTS
ocsitu/ Forms of
Educatio

JlenHa/3aouHa

full-time / part-time

MoBa(u) Bukiaaganus /
Language(s) of
instruction

[ep:xaBHa

State

[Tpodeciiina
kBaidikaris/
Professional
qualification

InTrepHer-anpeca
po3mitenns OI1
/URL of the
educational program

osvitnih-program/

https://osau.edu.ua/pro-
universytet/pratsivnykam/osv
itni-programy/proekt-

https://osau.edu.ua/pro-
universytet/pratsivnykam/osvitn
I-programy/proekt-osvitnih-
program/

2- Ilisxi ocBiTHBOI mporpamu / Goals of the educational programme

Meroto  OCBITHBOI ~TporpaMH €  IArOTOBKa
BUCOKOKBalipikoBaHux  ¢axiBmiB y  cdepi
MapKeTHHTY, AKi BOJIOJIOTH Cy4acHHMH

TEOPETUIHUMH 3HAHHSIMHU, 3[JaTHI IO CTPATETIYHOTO
Ta KPEaTMBHOIO MHCJICHHS, MiIOTh COLIaIbHO
BIJIMOBIJAILHO Ta CIPOMOXHI ineHTH(]iKyBaTH W

The aim of the educational program is to
train highly qualified and competitive
marketing professionals who possess up-to-
date theoretical knowledge, demonstrate
strategic and creative thinking, act in a
socially responsible manner, and are
capable of identifying and effectively

edeKTUBHO pO3B’sA3yBaTW CKJIQAHI 3amadi 1 .
¢ P e . g . .| solving complex problems and challenges
npobiemMu MapKEeTUHTOBO{ JISIBHOCTI i3 . e

X . in  marketing activities through the
3aCTOCYBaHHSAM  IHHOBALIMHUX  MapKETHMHIOBUX licati Foi . Keti
METOJB Ta {HCTPYMEHTIB application of innovative marketing

' methods and tools.
3- XapakTepucTHKA OCBITHBOI IporpamMu
IIpenmeTHa ob6iacTb

[amy3s 3Hanb — D «bi3Hec, aaMiHiCTpyBaHHS Ta Field of Study — D «Business,

IPaBoO»
CrenianpHicTs — D5 MapkeTunr

00’ckmamu  eueuenna ma npogecinunoi
JianpbHOCmi € MapKETUHIOBA JISUIBHICTD K dopMma
B3a€MOIl Cy0’€KTIB PHHKOBHX BIJHOCHUH JIJIst
3aI0BOJIEHHS 1X EKOHOMIYHMX Ta COILIaJbHUAX
1HTEpeciB.

Hini mnaeéuannsn: miarotoBka (axiBIliB,
3MATHUX 1ACHTU(IKYBaTH Ta PO3B’SA3yBaTH CKIIAIHI
3amadi 1 mpoOnemu y cdepi MapKeTHHry abo y
npolieci HaBYaHHs, 110 NepeadadyaroTh MPOBEICHHS
NOCHIJPKEHb Ta/abo 3miliCHEHHS I1HHOBAI[ld Ta
XapaKTEePU3YIOThCS HEBU3HAUCHICTIO YMOB 1 BUMOT.

Teopemuunuii 3micm npeomemuoi
obacmi: CyTh MAPKETUHTY SIK Cy4acHOI KOHUEMIIIT
yIpaBiiHHSA Oi3HECOM; TOHATIHHO-KATeTOPIHHUN
arnapart, IPUHIMIN, QYHKIII1, KOHIIENIii MapKETHHTY
Ta iX ICTOpUYHI IepelyMOBH; crienudika AisIbHOCTI
PUHKOBHX Cy0’€KTIB y pi3HUX c(epax Ta Ha pI3HUX
TUINAaX PHUHKIB; 3MICT MapKETUHTOBOI IisUIBHOCTI,
po3po0JIeHHST ~ MApKETHHTOBUX  CTpaTerii  Ta

Administration, and Law»
Major — D5 Marketing

The focus of study and professional
practice is marketing as a form of
interaction among market participants
aimed at satisfying their economic and
social interests.

Learning objectives: to train
specialists capable of identifying and
solving complex tasks and problems in the
field of marketing or in the learning
process, which involve conducting research
and/or implementing innovations and are
characterized by uncertainty in conditions
and requirements.

Theoretical content of the subject
area: the essence of marketing as a modern
concept of business management; the
conceptual framework, principles,
functions, and concepts of marketing and
their historical background; the specific
nature of market participants’ activities in




dbopmyBaHHSI YNpaBIIHCBKUX pilmieHb Yy cdepi

MapKETHHTY.

Memoou, memoouku ma mexHoO02i1:
3araJbHOHAYKOBI Ta creriaibHi METOIU
JOCIIIPKEHHS MapKETUHTOBOTO CEPE/IOBHUIIA;
npodeciiHi aHATITUYHI Ta TPOTHOCTUYHI METOTUKH,
HeoOX1IHl1 IS 3a0€e3I1eYeHH e(heKTUBHOT
MapKETHUHT OBOi IISUIBHOCTI; METOU
MapKeTHHTOBOTO  CTPATEriyHOro  aHajizy Ta
iHTepnpeTamii ~ WOro - pe3yJibTaTiB;  METOIH
J1arHOCTYBaHHS MapKETHHT OBO1 ISUIBHOCTI
PUHKOBOTO  Cy0’€KTa;  TEXHOJIOTii  po3poOKu
MapKETHHTOBOTO  KOMILICKCY Ta  Kpoc-
(GyHKII1I0HATBHOTO YIIPaBIIiHHS; METOJIUKU

OLIIHIOBAHHSI PE3YJIbTaTUBHOCTI Ta €(PEKTUBHOCTI
(GyHKIIOHYBaHHS CUCTEMH MapKETHHTY; TEXHOJIOTI]
OOIpYHTYBaHHS MapKETUHTOBUX pillleHb B YMOBaXx
HEBU3HAYEHOCTI.

Incmpymenmapiii ma 0071a0HaAHHA:
Cy4yacHe iH(popMalLiifHO-KOMYHIKaIliiHe
oOjajHaHHS, YHIBEpCcallbHI Ta CIeEIiali30BaHi

iH(popMalliliHI CUCTEMH 1 IPOTpaMHi MPOAYKTH, IO
3aCTOCOBYIOTHCS B MApKETHHTY JUIS TPUHHSITTS Ta
IMIUIEMEHTaIlli YHpaBIIHCHKUX PIIIEHb, a TaKOX
CreIiajgizoBaHe MporpaMHe 3a0e3MeueHHs s
300py, 0OpOOKH Ta aHaJi3y BETUKUX MacCHBIB JaHUX.

various sectors and on different types of
markets; the content of marketing activities,
the development of marketing strategies,

and the formulation of management

decisions in the field of marketing.
Methods, techniques, and

technologies: general scientific and

specialized methods for researching the
marketing  environment;  professional
analytical, predictive, and strategic
techniques necessary to ensure effective
marketing activities; methods of strategic
marketing analysis and interpretation of its
results; methods for diagnosing the
marketing activities of a market entity;
technologies for developing a marketing
mix and cross-functional management;
methodologies ~ for  evaluating  the
effectiveness and efficiency of the
marketing  system; technologies for
justifying marketing decisions under
conditions of uncertainty.

Tools and equipment: modern
information and communication
equipment, universal and specialized
information systems and software products
used in marketing for making and
implementing management decisions, as
well as specialized software for collecting,
processing, and analyzing large data sets

OpienTarnis OIT

/ Aspect

OcaitHBO-TIpOdeciiiHa

Educational and professional

Ocuouuit pokyc OIT / Main focus

CrneuianpHa ocBiTa B ramy3l 3HaHb D
«bi3Hec, aqMiHICTpyBaHHS Ta PaBO» CIELIaTbHOCTI
D5 «MapkeTtusr».

OcsiTHBO-TIpO(eEciitHa nporpama
«MapkeTuHr»  cOopsiMOBaHa  Ha  MIATOTOBKY
KOHKYPEHTOCIIPOMOKHUX (haxiBIIiB, SIKi BOJIOJIIOTh
Cy4yaCHHUM €KOHOMIYHMM MHUCJIEHHSIM Ta 3JaTHi
pO3B’A3yBaTH  CKJaaHI 3a7adi 1  mpolieMu
MapKETHUHTOBOI NISJILHOCTI, IpUWMaTH CTpaTeriyHi
pimeHHs Ta 3a0e3neuyBaTu €(EeKTHBHY B3a€EMOJIII0
Cy0’€eKTIB  PHUHKOBMX  BIJHOCMH B  yMOBax
HeBu3HaueHocTi. OcobimBa yBara HpPUIUIAETHCA
PO3BHUTKY 3/IaTHOCTI /10 MPOBEJIEHHS CaMOCTIMHUX
TEOPETUYHUX  Ta  MPUKIAAHUX  JOCHIJKEHb,
(KpeaTUBHOCTI), 3A1IICHEHHS 1IHHOBAIIIN Ta pO3pOOIIi
MapKETHUHTOBUX MPOEKTIB 1 YIIPaBIiHHS HUMH.

[Iporpama QokycyeTbcst Ha (QopMyBaHHI
IHTETPOBaHUX MAapKETUHIOBUX KOMIIETEHTHOCTEH,

Specialized education in Field D “Business,
Administration, and Law,” major D5
“Marketing.”

The “Marketing” educational and
professional program is designed to train a
new generation of specialists who possess
modern economic thinking and are capable
of solving complex tasks and problems in
marketing, making strategic decisions, and
ensuring effective interaction among
market participants under conditions of
uncertainty and changing requirements.
Particular attention is paid to developing the
ability to conduct independent theoretical
and applied research, interpret its results,
generate new ideas (creativity), implement
innovations, and develop and manage
marketing projects.




[0 TOEIHYIOTH 3JaTHICTh 10 JIarHOCTYBaHHS
MapKETUHTOBOI [isSUIbHOCTI PUHKOBOTO CYy0’€KTa,
3MIHCHEHHS CTPaTeTiyHOTO aHai3y Ta
MPOTHO3YBAaHHS, a TaKOX BHOOPY e(EeKTUBHHUX
3ac00IB  YIIpaBIiHHA MAapKETHHIOM Ha pPI3HHUX
PIBHSX: BiI OKPEMOT'O MIAPO3ALTY 10 PO3TaTyKEHOT

mepexi. [lporpama  3a0esmedye  omaHyBaHHS
HAaBUYOK BHKOPHCTAHHS Cy4acHHX iH(OpMAIiifHUX
CHCTEM, CIIeLiaJIi30BaHOTO HPOrPaMHOTO

3a0e3neueHHs] Ul aHali3y JaHuX Ta METOJIB
MDKOCOOMCTICHOT  B3aeMofii  y mpodeciitHomy
CEPEeIOBHIIII.

[Iporpama BKIItOYa€ KOMIUIEKC MPOQeciitHO-
OpIEHTOBAHMX IUCIMIUIIH, IO OXOILUIIOIOTH 3MICT
MapajurMid  MapKETUHTOBOTO  MEHEIKMEHTY,
PO3pOOKY Ta pealtizaiito MApKETUHIOBHX CTpaTerii
3 ypaxyBaHHSIM MDKQYHKIIOHAIBHUX 3B SI3KIB,
VIPaBIiHHA  IHTETPOBAaHMMU  MapKETHHTOBHMU
KOMYHIKAI[iSIMU, YIPaBIiHHS MPOEKTAMH, a TaKOXK
OIIHIOBAHHS PE3YJIbTATUBHOCTI Ta E(PEKTUBHOCTI
MapKeTHUHTroBoi JisuibHOCTI. [Iporpama rapantye
IHTErpalitlo KOHIENTyaJbHUX 3HAaHb Ha PIBHI
HOBITHIX JIOCSATHEHB 13 MPaKTUYHUMU
IHCTpYMEHTaMH  Cy4aCHOTO  MAapKeTHHTY  JUIs
3aJI0BOJICHHS] EKOHOMIUHUX Ta COL1aIbHUX IHTEPECIB
Cy0’€KTIB pUHKY B KOHTEKCTI CTAJIOTO PO3BUTKY.

Kurouosi cjaoBa: MapKeTHHT,
MapKeTUHTOBUH  MEHEIKMEHT,  MapKETHHTOBI
CTpaTerii, MapKeTHUHIOB1 JTOCJI1)KEHHSI, YIIPaBJIIHHS
MPOJAYKTOM, KJIEHTCbKA IIHHICTh, IHHOBAIil B
MApKETHUHTY, COII1aTbHO-B1AMOB TAJIbHUIMA
MapKeTHHT, MapKEeTUHIOBa TMOJITHKA, arpoOi3Hec,
IHTErpoBaHi MapKeTHUHTOBI KOMYHIKaIlii,
iHpopMariiiHi CUCTEMH TEXHOJIOTTI,
PEe3YJIbTATUBHICTh MAPKETHHTY.

Ta

The program focuses on developing
integrated marketing competencies that
combine the ability to diagnose a market
entity’s marketing activities, conduct
strategic analysis and forecasting, and
select effective marketing management
tools at various levels: from a single
department to a complex network. The
program ensures the mastery of skills in
using modern information  systems,
specialized software for data analysis, and
methods of interpersonal interaction in a
professional environment.

The program includes a range of
professionally oriented courses covering
the development and implementation of
marketing strategies with an emphasis on
cross-functional relationships, the design of
marketing systems, the management of
marketing communications, and the
evaluation of the effectiveness and
efficiency of marketing activities. The
program ensures the integration of
conceptual knowledge at the level of the
latest advancements with practical tools of
modern marketing to meet the economic
and social interests of market participants in
the context of sustainable development.

Keywords: marketing, marketing
activities, marketing strategy, marketing
research, marketing management,
marketing analysis, marketing innovation,
market participant, strategic management,
consumer behavior, marketing
communications, marketing effectiveness.

OcooauBocti OI1

/ Features

1. B ocBiTHIi mpolec IHTErpoBaHO Cy4acH1
MIIXOAW 10 MapKETHHTOBOI TiSIBHOCTI K (opMHU
B3aeMOIil cy0’€KTIB PUHKOBHX BIJTHOCHH,
BKIJIFOUAIOYM MApPKETUHTOBI CTpaTerii pO3BUTKY
013HeCy, YNpaBIiHHS MPOJYKTOM Ta KIIEHTCHKOIO

LIHHICTIO, yIIpaBIiHHSA MapKETUHTOBUMU
MPOEKTAMH, MapKETHHT OB aHawi3 Ta
MIPOTHO3YBaHHS. IIporpama 3abe3neuye

(hopMyBaHHSI CHCTEMHOTO OaueHHS MapKETHHTOBUX
MPOIIECIB Y KOHTEKCTI CTAJIOT0 PO3BUTKY, LU(PPOBOI
Tpanchopmallii Ta 3a70BOJICHHS EKOHOMIYHHX 1
COLIIAIbHUX IHTEPECiB CY0 €KTIB PUHKY.
2.ITporpama chnpsiMOBaHa Ha PO3BUTOK
KpEaTHBHOTO Ta  IHHOBALIMHOTO  TOTEHIIATY
3100yBadiB, iX 3MaTHOCTI A0 TEHEPYBaHHsS HOBHX
i7Ieil, TPOBEICHHS CaMOCTIMHHUX TEOPETUYHHX 1
MPUKIJIATHUX JOCIIDKEHb Ta IHIIIIOBAHHS BJIACHHUX

1. The educational process
incorporates modern  approaches to
marketing as a form of interaction among
market participants, including strategic
marketing, marketing project management,
marketing analysis, and forecasting. The
program fosters a systematic understanding
of marketing processes within the context
of sustainable development, digital
transformation, and the fulfillment of the
economic and social interests of market
participants.

2. The program is aimed at
developing  students’  creative  and
innovative potential, their ability to

generate new ideas, conduct independent
theoretical and applied research, and initiate




MPOEKTIB y cdepi MapKETHHTY B
HEBU3HAUEHOCTI 30BHIIIHLOTO cepenoBumia. Lle
3a0e3MeuyeTbCss  BUKOPUCTAHHSIM  BIJIMOBIAHUX
OCBITHIX KOMIIOHEHT 1 METOIMK BHKJIAIaHHS, IO
bhopmMyIOTh 3/IaTHICTh hi(e} yIpaBIIiHHS
MapKETHHTOBOIO JISUTBHICTIO Ta 3aCTOCYBaHHS
TBOPYOTO MiaAX0AY A0 poOOTH 3a haxom.

3.IIporpama dopmye 1HTErpOBaHi
MapKETHUHIOBI KOMIIETEHTHOCTI, $IK1 JI03BOJISIIOTH
BUINYCKHUKaM €(EeKTUBHO TpAIfOBaTH B PI3HUX
CEeKTOpaX  EKOHOMIKM  Ta  B3aEMOJIATH 3
NpPEJCTaBHUKAMU  DPI3HUX NpoQeciiHuX  TpyI.
Boanouac mporpama mae raiy3eBy Opi€HTalil0 Ha
arpapHUi CEKTOp, IO BIJOOPaKEHO Y 3MICTI
OCBITHIX KOMIIOHEHT, IpPaKTUYHIA IMATOTOBII Ta
KOMIIETEHTHOCTSIX 11040 BHOOpPY e(EeKTUBHHUX
3ac00iB yIpaBIiHHSI MapKETUHIOBOIO [ISJIBHICTIO
PUHKOBOTO CYy0’€KTa 3 ypaxyBaHHSIM CIEHU(iKu
arpo0Oi3Hecy Ta arpapHoOi MOJITUKH.

4.3100yBaui OTPUMYIOTh MPaKTHUKO-
OpIEHTOBAHY MIATOTOBKY 3 ypaXyBaHHSM COIIaJIbHO-
eKOHOMIUHUX ocoOmmBocter IliBmHs Ykpainu Ta
moTped pErioHAIbHOTO Oi3HEeC-cepeIoBHIIIA,
arpapHUX XOJIMHTIB, JIOTICTUYHUX KOMIAHIH Ta
MapkeTHHroBux areHmid. Ile 3a0e3meuyeThcs
BUKOPHUCTAHHSIM Cy4acHHUX 1H(QOPMAIIHHUX CUCTEM 1
CIEI1aII30BaHOT0 MPOTrpaMHOTO 3a0e3MeUeHHs s
300py Ta aHami3y JaHUX. YHIBEPCUTET MiATPUMYE
MapTHEPCTBO 3 MIANPUEMCTBAMU DPETIOHY, @ TaKOXK
OpraHaMy MICIIEBOTO CaMOBPSIYBaHHSI, IO CIIPUSIE
MIPOXO/KEHHIO MIPAaKTUKH, 3aJIy9EeHHIO
pPOOOTOIABIIB /10 OCBITHHOI'O MPOLIECY Ta FapaHTYe
BHCOKHUU PiBEHbH MMPAICBIAMTYBAHHS BHITYCKHUKIB.

yMOBax

their own projects in the field of marketing
under conditions of uncertainty. This is
achieved through the use of appropriate
educational components and teaching
methods that stimulate the ability to analyze
marketing activities and apply a creative
approach to professional work.

3. The program develops integrated
marketing competencies that enable
graduates to work effectively in various
sectors of the economy and interact with
representatives of different professional
groups. At the same time, the program has
an industry focus on the agricultural sector,
which is reflected in the content of
educational components, practical training,
and competencies regarding the selection of
effective means of managing a market
entity’s marketing activities, taking into
account the specifics of agribusiness and
agricultural policy.

4. Students receive practice-
oriented training that takes into account the
socioeconomic characteristics of southern
Ukraine and the needs of the regional
business community, agricultural holdings,
logistics companies, and marketing
agencies. This is achieved through the use
of modern information systems and
specialized software for data collection and
analysis.  The university  maintains
partnerships with regional businesses as
well as local government bodies, which
facilitates internships, involves employers
in the educational process, and ensures a
high employment rate for graduates.

4- TlpuaaTHICTH BUIIYCKHMKIB /10 NPaleBJIAIITYBAHHSA TAa MOJAJIbUIOT0
mapuanus / Eligibility of graduates for employment and further study

Ipuaaruicrs 10 npaueBaamryBanus/ Eligibility for employment

Y BignosigHocTi A0  HarmionansHoro
kinacugikaropa npodeciit JAK 003:2010 wmarictp
MapKEeTUHTY MOXKe 001iiMaTy mocaau:

KepiBHUKM  miANpHEMCTB, YCTaHOB Ta
opranizauiit; Jlupekrop (KepiBHUK) 3 MapKETHHTY;
KepiBHUKM MiIpO3AUTIB MapKETUHTY, peKJIaMu Ta
3B’SI3KIB 3 TPOMAJChKicTIO; HawanbHuk Bimminy

MapkeTuHry; HauanpbHUK  BIOAUly  peKkJiamuy;
Havanpuuk  Bigaimy — 30yTy  (MapKeTHHTY);
KepiBauku nmpoekTiB Ta mporpam y cdepi
MapKETHHTIY; Menemxep (ynpaBuTenb) 3

MapKeTHHTY; MeHemkep (yIpaBUTENb) 3 PEKIaMu;
Menemkep  (ympaBurenb) i3 3B'SI3KIB 3
rpOMAJICHKICTIO; MeHemkep (ynpaBuTenb) 13 30yTy;

In accordance with the National
Classification of  Occupations DK
003:2010, a Master of Marketing may hold
the following positions:

Heads of enterprises, institutions,
and organizations; Director (Head) of
Marketing; Heads of  marketing,
advertising, and  public  relations
departments; Head of the Marketing
Department; Head of the Advertising
Department; Head of the Sales (Marketing)
Department;  Project and  Program
Managers in the field of marketing;

Marketing Manager; Advertising Manager;
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Menemxep (ynpaBuTeIb) 3 JTOCHTIPKEHHS PUHKY Ta
BUBYCHHS CYCHUIbHOI JIyMKH; KOHCyJIbTaHT 3
MapKeTUHTY; EKOHOMICT 3 MapKeTHHTY; AHAIIITHK 3
JOCHIUKeHHs TOBapHOro puHKY; @axiBeup 3
METOMIB PO3IIUPEHHS PUHKY 30yTy (MapKeToJIor);
@axiBenb 3 iHTepB’roBaHHA; KoHCympTaHT 3
€(heKTUBHOCTI M1 ITPUEMHUIITBA y chepi
Mmapketunry; [Ipodecionan 3 MapkeTUHTY, TOpPTiBIIi
Ta eKcropTy; MeHemkep (ypaBUuTeNb) B ONTOBIN Ta
po3npiOHiii TopriBii; MeHemxep (ympaBuTens) i3
KOMYHIKaI[iHHUX TEXHOJIOTIH; Menemxep
(ynpaBuTenb) 13 comiasibHOI Ta KOPHOPATUBHOL
BI/IMTOB1TAJILHOCTI; Menemxep (yrpaBHTEIIb)
Openny; @axiBenp 3 IUPPOBOTO MAPKETHHTY
(Digital-mapkerosor); Menemkep (ynpaBuTenb) 3
JIOTICTHKH; 1HINI KEpiBHI Ta aHANITHYHI MOCaaU y
chepi MapKETUHTOBOT TISUTBHOCTI.

Public Relations Manager; Sales Manager;
Market Research and Public Opinion
Research Manager; Marketing Consultant;
Marketing Economist; Product Market
Research Analyst; Market Expansion
Specialist (Marketer); Interview Specialist;
Business  Efficiency  Consultant  in
Marketing; Marketing, Trade, and Export
Professional; Manager (Administrator) in
Wholesale and Retail Trade; Manager
(Administrator) of Communication
Technologies; Manager (Administrator) of
Social and Corporate Responsibility; Brand
Manager; Digital Marketing Specialist
(Digital Marketer); Logistics Manager;
other managerial and analytical positions in
the field of marketing.

ITogaaniie HABYAHHA

/ Further study

MaioTh TIpaBO MPOJOBKHUTH HABYAHHS HA
TPeTbOMYy (OCBITHBO-HAYKOBOMY) pIiBHI BHIIO1
OCBITH nokropa  ¢imocodii.  HaOyrrs
ONAaTKOBUX KBamidikarii B cucremi
TICIISITUTITIOMHOT OCBITH.

They are eligible to continue their studies
at the third (research) level of higher
education — the Doctor of Philosophy
degree. They may also pursue additional
qualifications  through  postgraduate
education.

5- BukjagaHHd Ta OMiHIOBAHHSA

/ Teaching and assessment

Buxnananus Ta Hayanns / Teaching and learning

Buknaganns moOymoBaHe Ha MPUHIIMIIAX
CTY/ZICHTOLIEHTPOBAHOTO HABYaHHs, IapTHEPCTBa
«BUKIQJa4-3100yBau», IO  3aCHOBaHE  Ha
KOMYHIKaTHUBHI Ta MIXKOCOOMCTICHIA B3a€EMOJIII,
B3a€EMOIIOBAa3l Ta HAIBHOCTI €IWHOI METH
MiArOTOBKA MAariCTpiB MapKETHHI'Y HOBOI SIKOCTI,
3ATHHUX JI0 KPUTUYHOTO MHCJICHHS Ta KPEaTHBHOTO
PO3B’sA3aHHA NpodeciiHuX 3a1au.

OcHoBHUMHM (QopmamH  3100yTTS BUILOI
OCBITH €: IHCTUTYyLIiWHa (OYHa (J€HHA), 3a0YHa,
TUCTaHIIIWHA, 3MIIIaHa) Ta AyaabHa.

OcBiTHIf  mporec  37iMCHIOETBCS  3a
(hopMaMu: HaBYANbHI 3aHATTSA (JIeK11ii, 1a0opaTopHi,
NPAaKTUYHI, CEMIHApChKi, I1HIUBIAYyaJlbHI 3aHSATTH,
KOHCYJIbTAIlll); caMOcCTiliHa po0oTa; NpaKTHYHA
MMArOTOBKA (BUpoOHMUA nepeauIIOMHa
MPaKTHKa); KOHTPOJBHI 3axX0oau (3aJliKH, ICTIHTH,
MOJIyJIbHI KOHTpPOJIbHI pOOOTH, 3aXHUCTH 3BITIB 3
MIPaKTUKU 1 KYpCOBHUX DPOOIT, aTrecTamisi y BUTISAIL
3axHCTy KBaliQikauiiHoi po6OTH MaricTpa).

Teaching is based on the principles

of student-centered learning and a “teacher-
student”  partnership founded on
communicative and interpersonal

interaction, mutual respect, and a shared
goal: to train a new generation of marketing
professionals capable of critical thinking
and creative problem-solving in their field.

The main forms of higher education
are: institutional (full-time, part-time,
distance learning, blended) and dual.

The educational process is carried
out through the following forms:
instructional sessions (lectures, laboratory
work, practical  sessions,  seminars,
individual sessions, consultations);
independent study; practical training (pre-
graduation internship); assessment
activities (quizzes, exams, module tests,
defenses of internship reports and term

Buknamanas 3miicHIOEThCS 3 mHUpokuM | papers, and the defense of a master’s
BUKOPUCTAaHHAM  SIK  TpagumidHux, Tak 1 | thesis).
IHTEpaKTHBHUX METOJIB HaBYaHHS (KeHC-METO/, Teaching is conducted with
IiOBI  irpu, KoMaHmHa pobOora, mpodeciiiHi | extensive use of both traditional and
TPEHIHTH, aHaJITHYHO-PO3PaxXyHKOBI  3aBiaHHs, | interactive teaching methods (case method,
MaiicTep-Kilacu NPAKTHKIB MapKeTHHTy, | business games, teamwork, professional
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JTMCKYCiliHMI KiTy0, MO3KOBMH IITypM, imitamiiine | training, analytical and computational
MO/ICJIFOBaHHSI MApPKETUHIOBHUX CHTyalid Ta inmm). | tasks, master classes by marketing
practitioners, discussion club,

brainstorming, simulation modeling of
marketing situations, and others).

OuinoBanns / Assessment

[ToTouHMT KOHTPOJIb — YCHI ONIUTYBAHHS, TIOTOYHI
KOHTPOJbHI ~ poOOTH,  oOmiHKa  pedeparis,
MPE3CHTAIl, 1HIUBIAYaTbHUX PO3PaXyHKOBHUX
3aB/IaHb TOIIIO.

MoaynbHUI KOHTPOJIb — MOAYJIbHI KOHTPOJIBbHI
poboTHu.

CemecTpoBH KOHTPOIIb — ICITUTH, 3aJTiKH, 3aXUCT
3BITIB 3 IPAKTHKH, 3aXHCT KYPCOBUX POOIT.
ArecTariiss — myOoniYHUM 3aXUCT KBamidikamiiHol

poboT Ha 3M00YyTTS OCBITHBOTO CTYIICHS
«MaricTpy.
[lepenbavena HAKOMUYYyBaIbHA cucTema

OLIIHIOBAaHHS 3HAHb 34 OCBITHIMUA KOMIIOHEHTAMHU.

Formative assessment — oral quizzes,
formative tests, evaluation of term
papers, presentations, individual
calculation assignments, etc.

Modular assessment — modular tests.
Semester assessment — exams, quizzes,
defense of practicum reports, defense of
term papers.

Graduation — public defense of a thesis
for the degree of “Master.”

A cumulative grading system based on
educational components is in place.

6- IlIporpamui komnerenTHOCcTi / Programme competencies

InTerpasnna komnerenTHicTh / Integral competence

IK - 3parHicTh pO3B’S3yBaTH CKJIQJHI 3am1adi i
npobiiemMu B cepi MapKeTUHTYy B MpodeciiiHiii
nOisutbHOCTI a0 'y Tpormeci HaBYaHHS, IO
nepeadavyae MPOBEACHHS JOCHIIKEHb Ta/abo
3M1MCHEHHSl I1HHOBAIlll Ta XapaKTepU3YEThCS
HEBU3HAUEHICTIO YMOB 1 BUMOT.

IC - The ability to solve complex
marketing problems and challenges in

professional practice or during the
learning  process, which involves
conducting research and/or
implementing  innovations and is

characterized by uncertainty regarding
conditions and requirements.

3araabHi komnereHTHOCTI (3K)
General Competencies (GC)

KoMniereHTHOCTI, BU3HAYEHI CTAHIAPTOM
BHILOI OCBIiTH

Competencies defined by the standard
of higher education

3K1/GC1 31aTHICTD o npuitmati | The ability to make informed decisions.
OOTpYHTOBAHI1 PIlICHHS.
3K2/GC2 31aTHICTD TeHepyBaTn HoBi imei | The api!ity to generate new ideas
(KpeaTHBHICTD). (creativity).
31aTHICTD OL[IHIOBATH ta | The ability to assess and ensure the quality of
3K3/GC3 3a0e3mneyyBaru SAKICTB the work performed.
BUKOHYBaHHUX POOIT.
3K4/GCA 3Ha’F\I:IiCTL bi (o) %ZLaHTaI.[ﬁ Ta mii B }?e ibility to adapt and act in new
HOBIM CHTYAIlll. Itations.
3K5/GC5 HaBI/ILIKI/.I" mixkocooucricHoi | Interpersonal communication skills.
B3aEMO/III.
31aTHICTD A0 MOLIYKY, The ability to search for, process, and
3K6/GC6 00po06IIeHHs Ta aHaIli3y analyze information from various sources.
iH(popMarii 3 pi3HUX JKEpell.
3nmaTHicTh BUSBIATH iHimiatuBy | Ability to take initiative and demonstrate
3K7/GCT i i resourcefulness
Ta MIIMTPUEMIIUBICTB.
3K8/GCS 3nmaTHiCTh po3po0saTH MpoekTH | The ability to develop and manage projects.
Ta yNPaBJIATH HUMH.

Cneniaabni komnerenTHocTi (CK) / Special competencies (SC)
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31aTHICTD JIOTTYHO 1
MOCIIOBHO BiITBOPIOBAaTH Ta
3aCTOCOBYBaTH  3HAHHA 3

The ability to logically and consistently
apply and put into practice knowledge of
the latest marketing theories, methods,

e HaHOBIMX Teopid, meroiB i | and techniques.

MPAKTUYHUX pUiioMiB

MapKETHHTY.

31aTHICTh kopektHo | The ability to accurately interpret the

intepuperyBatn  pesynbratu | findings of recent theoretical research in
CK2 / SC2 OCTaI'{HiX TEOPETHYHHX the fi_eld of marketing and apply them in

JIOCJTIDKEHb y ctepi | practice.

MapKeTUHI'y Ta IPAKTUKH 1X

34aCTOCYBAHHAI.

3pmatHicth g0  mpoBenenHs | The ability to conduct independent

caMoCTiHMX JochikeHb Ta | research and interpret its results in the
CK3/SC3 S . . .

inTepnperaii ix pesynabrariB y | field of marketing.

cdepi MApKETUHTY.

3n1aTHICTh 3actocoByBatH | The ability to apply a creative approach
CK4/SC4 TBOpYMIA MiaXig A0 pobotu 3a | to work in one's field.

daxom.

3nmaTHiCTh A0 giarHocTyBaHHs | The ability to assess a market

MapKETHHTOBO1 HOisIbHOCTI | participant’s  marketing  activities,
CK5/SC5 PHUHKOBOTO cy0’exrta, | conduct marketing analysis, and make

3MIMCHEHHS  MapKETUHIOBOTO forecasts.

aHaJIi3y Ta MPOTHO3YBAHHSL.

3n1aTHICTh obupatu i | The ability to select and apply effective

3aCTOCOBYBATU epextuBHl | methods for managing a market entity’s

3acobu ynpasiinas | marketing activities at the organizational,
CK6/SC6 MapKeTHHTOBOIO  AisuteHICTIO | departmental, group, and network levels.

PUHKOBOTO Cy0’€KTa Ha piBHI

oprasisariii, mapo3aury, TpyIu,

Mepexi.

3matHicth  po3pobssatd 1 | The ability to develop and analyze a

aHaJi3yBaTu MapkeTuHroBy | market entity’s marketing strategy and

cTparerito puHKOBOro cyd’ekra | ways to implement it, taking into account
CK7/SC7 T ) : :

Ta nUBsiIxu ii  peamizamii 3 | cross-functional relationships.

ypaxyBaHHSIM

MDK(YHKITIOHATBHUX 3B’ S3KIB.

3natHicTh GopmyBatu cucremy | The ability to develop a marketing

MapKETUHTY purkoBoro | System for a market entity and to evaluate
CKS8/SCS8 cy0’exTa Ta ouimoBam the ef_fectiveness and efficiency of its

pe3yIbTaTUBHICTD 1 | operation.

e(eKTUBHICTb ii

(YHKIIOHYBaHHS.

3nmatHicTe  3mikicHioBaTH  Ha | The ability to conduct theoretical and
CK9/SC9 Hane)kHoMy piBHI Teopernuni | applied research in the field of marketing

Ta TPUKIAIHI JOCTIHKCHHS Y
cdepi MapKETUHTY.

at a high level.

KomnerentHocTi, Bu3Ha4eHi yHiBepcuTerom / Competencies defined by the university

CK10/SC10

3narHicTh  (opmyBaTH  Ta
pearnizoByBaTH MapKETHHIOBY
MOMITUKY B arpoOi3Heci Ha
OCHOBI aHaJi3y PHHKOBOTO

Ability to develop and implement
marketing policy in agribusiness based
on the analysis of the market
environment, specifics of agricultural
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CEPENIOBUINA, OCOOIMBOCTEH
arpapHUX PUHKIB 1 JAHLIOTIB
CTBOpPEHHS BapTOCTI, 3
ypaxyBaHHSIM NPUHIUITIB
CTaJoro PO3BUTKY Ta
KOHKYPEHTHUX TIepeBar.

markets and value chains, taking into
account the principles of sustainable
development and competitive
advantages.

7- Ilporpamui pesyastaTn Hapuanus (ITPH) / Program learning outcomes

IIporpamHi pe3y/ibTaT HABYaHHS, BU3HAYEHI
CTAHJAAPTOM BHUIIIOI OCBIiTH

Program learning outcomes defined
by the standard of higher education

3HAaTH 1 BMITH 3aCTOCOBYBATH y
MPaKTUYHIN AISUTBHOCTI Cy4YacHi

Understand and be able to apply modern

IIPH 1/PLO 1 | mpunuunu, Tteopii, Metomm 1 | mMarketing principles, theories, methods,
paKTHYHI npuiiomu | and techniques in practice
MapKETUHTY
Bwmitu a/1aliTOBYBAaTH 1
3aCTOCOBYBATH HoBi | Be able to adapt and apply new
nocsarHenHss B Teopii  Ta | developments in marketing theory and
ITPH 2/PLO 2 | mpakTuiii  MapkeTHHTY JJis | practice to achieve specific goals and
JOCATHEHHSI KOHKpeTHHX Ifineii | Solve the problems faced by market
1 BUpILICHHS 3aJa4 pUHKOBOro | entities.
cy0’eKxTa.
[MnanyBatn 1  3;iliCHIOBATH
f;;iinior;mgf;{i?;aincgsg Plan and conduct independent research
7. in the field of marketing, analyze the
§) A ' .
[T SHALD S pei};iiff to rpe}g)lgsfg:;;ﬁ results, and justify effective marketing
= : decisions in conditions of uncertainty.
MapKCTHUHTOBHUX PUIICHb B
yMOBaX HEBU3HAUEHOCTI.
Bwmi 110 i . .
Tg{f;Kpog’pom’fg iTeprIfrr;fO; Be able to develop marketing strategies
. Yy P and tactics, taking into account the
INPH 4/PLO 4 | mismbHOCTI 3 ypaXyBaHHAM i . .
. cross-functional nature of their
KpOC-QYHKILIOHATLROTO implementation
xapakrepy ii peanizarii. '
IIpe3entyBatu Ta
00TrOBOpPIOBATH pesynbratu | Present and discuss the results of
IPH 5/PLO 5 | HayKosux i opuxnmagaux | Scientific and applied research, as well
JOCII/DKeHb,  MapKeTHHroBux | as marketing projects, in both the
NpoeKTIB  JepxkaBHOO  Ta | nhational language and foreign languages.
IHO3EMHOIO MOBaMH.
Bwmitu M1BUIITYBaTH
e(}:SII;THHOBCI;CTEHKr}zgﬁzﬂgﬁﬁg Be able to improve the effectiveness of a
gl P! yo market entity’s marketing activities at
ITPH 6/PLO 6 | Ha pi3HMX pIiBHSAX YIpaBIIiHHS, .
s Fv M ) GER various management levels, develop
posp P Y p marketing projects, and manage them.
MAapKCTHHTY Ta YIIPpaBJIATH
HUMMU.
Bwmitu dbopmyBaTu 1
IIPH 7/PLO 7 BJIOCKOHATIOBATH cucremy | Be able to develop and refine a market
MapKEeTUHTY pUHKOBOTO | entity’s marketing system.
cy0’€eKTa.
BukopucTtoByBatu meromu | Apply interpersonal communication
ITPH 8/PLO 8 | mixocobucrichoi komyHikaiii | techniques when solving group tasks,

B XOJ[1 BUPIIIIEHHS KOJICKTHBHUX

conducting negotiations, and engaging
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3a/ay, BEACHHS TIEPETOBODIB,
HayKOBUX JIUCKycCii y cdepi
MapKETHHTY.

in academic discussions in the field of
marketing.

Pozymitu CYTHICTb Ta
0COOIHBOCTI sactocyBanns | Understand the nature and specific
IMPH 9/PLO 9 | mapkerunroBux iHctpymeHnTiB | applications of marketing tools in the
y nporieci npuiinatTs | Marketing decision-making process.
MapKETUHTOBUX PIlICHb.
OOrpyHTOBYBaTH MapKETHHTOB1
pimeHHss Ha piBHI puHkKoBoro | Justify marketing decisions at the market
ITPH 10/PLO | cy6’ekta i3 3acrocyBanHsMm | entity level using modern management
10 CY4acHHX ynpasiiacekux | principles, approaches, methods, and
NPUHIMITIB, MiAXO0diB, METOAIB, | techniques.
IPUKHOMIB.
BI/IKOpI/ICTOByBaTI/I METOAU
MAapKCTHHI'OBOT'O
crpareriyaoro  amamizy Tta | Apply methods of strategic marketing
ITPH 11/PLO | inTepuperyBaTu rioro | analysis and interpret the results to
11 pe3ynbTaTi 3 MeTor | improve a market participant’s
BJIOCKOHAJICHHSI MapKeTHHTOBOI | Marketing activities.
IISUTBHOCTI PUHKOBOT'O
cy0’€eKTa.
SHIHCHmBam JUATHOCTYBARHA | 004 0t marketing diagnostics and
Ta CIDITCITHHE M OUCPATUBHE |0\ jq6 strategic and operational
ITPH 12/PLO | ympaBiniHHS MapKETHHTOM devel dimol
12 3311 po3poOKH Ta peanizarlii manag(?ment to evelop and Imp ement
o marketing strategies, projects, and
MapKCTHUHTOBHUX CTpaTeriu,
. programs.
IIPOEKTIB 1 IPOrpam.
Kepysatu MapKETHUHIOBOIO
JUSUTBHICTIO punkoBoro | Manage the marketing activities of a
IMPH 13/PLO | cy6’exkta, a Takox #oro | market entity, as well as its divisions,
13 mipo3aiaiB, Tpym 1 Mepex, | groups, and networks, and establish
BU3HAYATH KpHTepii ta | criteria and metrics for evaluating them.
MMOKA3HMKH i1 OIIHIOBAHHS.
DopmysarH MapKCTIHTOBY Develop a marketing framework for
IIPH 14/PLO | CHCTEMY BSAEMOML, OYRYBATH |\ oation and build long-term,
14 JIOBTOCTPOKOBL - B3ACMOBHI A mutually beneficial relationships with
B1IAHOCUHU 3 1HIINMHU ..
, other market participants.
cy0’€KTaMH pUHKY.
30upatn HEOOXiNHI JdaHi 3
pizaux kepen, oopoomstu i | Collect the necessary data from various
ITPH 15/PLO | anamizyBatu iXx pe3ynbraTté i3 | sSources, process and analyze the results
15 3aCTOCYBaHHAM cygacHux | Uusing modern methods and specialized

METOIIB Ta CHEiali30BaHOTO
MPOrPaMHOT0 3a0€3MeUeHHSI.

software.

IMporpamui pe3ysbTaTH HaBYaHHS, BU3HAYeHi yHiBepcuTeTom/ Program learning outcomes
determined by the university

ITPH 16/PLO
16

Po3pobmnsatu Ta 0O0rpyHTOBYBaTH
MapKETHHTOBY MOJIITHKY
Cy0’€eKTiB arpo6izHecy,
3MIACHIOBATH aHai3 1
MPOTHO3YBaHHS arpapHux
PHHKIB, 3aCTOCOBYBATH

To develop and justify the marketing
policy of agribusiness entities, conduct
analysis and forecasting of agricultural
markets, and apply marketing mix tools
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IHCTPYMEHTH MapKETHHIOBOTO
KOMIUIEKCY 3  ypaxyBaHHIM
ray3eBoi crenuiku, PU3MKIB 1
IIJICH CTAJIOTO PO3BUTKY.

taking into account industry specifics,
risks, and sustainable development goals.

8- PecypcHe 3a0e3neuenHs1 peaJizanii nporpamu / Resource provision for
programme implementation

Kanpose 3a6e3neuennss / Human Resources

VY BIINOBIAHOCTI 0 KaIpOBUX BUMOT IIOO
3a0e3neYeHHsT MPOBAIKEHHS OCBITHBOI MISUIBHOCTI
JUISL IPYTOTO (MAaricTepChKOro) piBHsI BHILOI OCBITH
(momatok 2 mo JIineH31MHUX YMOB), 3aTBEPIKEHUX
[TocranoBoro KMV Bix 30.12.2015 p. Ne 1187 (31

3MiHAMHM),  peali3aiilo  OCBITHBO-TIpodeciitHOl
MporpamMmu «MapkeTuHr» 3M1IHCHIOIOTH
BHCOKOKBaJI1(hiKOBaHi HayKOBO-TI€aroriyHi

MpaliBHUKA 3 HAYKOBHUMH CTYIIEHSMH JOKTOpa i
KaH/IWJaTa HayK Ta BYCHUMH 3BaHHSMHU, SKi MAIOTh
JOCBIJ] IPAaKTUYHOI Ta HAYKOBOI AiSIIBHOCTI y cdepi
MapKeTHHTy Ta MOTHBOBaHI JI0 OCOOHMCTICHOTO

PO3BUTKY 1  MIATPUMKHA  BHCOKOTO  PIBHSA
npodecionanizmy.

Bci  HaykoBo-menaroriyHi  mpariBHUKH
MIPOXO/IATH CTa)KyBaHHS Ta M1 IBUIIIEHHS
kBauTipikarii BIJIIOBITHO bi (o) podiro
CHEIIaIbHOCT1, 30KpeMa y MPOBIAHUX 3aKOPJOHHUX
3aKJIagaXx BHUINOI OCBITH Ta MapKETHHTOBHX

iHCTUTYLIAX. [I0 OCBITHBOTO MpOLECY, MPOBEACHHS
NPaKTUYHUX 3aHATh Ta MalCcTep-KiIaciB aKTHBHO
3a]y4aloThCs  BHCOKOKBami(pikoBaHi  (paxiBIi-
MPAKTUKH, KEPIBHUKM MApPKETUHTOBUX BIJIUTIB Ta
areHIiil, mo 3a0e3nedye BiAMOBIJHICTh HABYAHHS
Cy4YaCHHMM 3allUTaM PUHKY IMpari.

In accordance with the staffing
requirements for the provision of
educational activities at the second
(master’s) level of higher education
(Appendix 2 to the Licensing Conditions),
approved by Resolution of the Cabinet of
Ministers of Ukraine No. 1187 dated
December 30, 2015 (as amended), the
“Marketing” educational and professional
program is implemented by highly qualified
academic and teaching staff holding
doctoral and candidate of sciences degrees
and academic titles, who have practical and
research experience in the field of
marketing and are motivated toward
personal development and maintaining a
high level of professionalism.

All academic and teaching staff
undergo internships and professional
development in accordance with their
specialization, including at leading foreign
higher education institutions and marketing
organizations. Highly qualified
practitioners, heads of  marketing
departments, and agency executives are
actively involved in the educational
process, practical classes, and master
classes, ensuring that the curriculum meets
the current demands of the labor market.

MartepiaJabHO-TEeXHIYHE

3a0e3neuenus / Material

and Technical

Resources
3rifHO 3 YWHHUMH TEXHOJOTTYHUMUA In accordance with the current
BUMOT'aMHU 11010 MmarepianbHo-TexHiuHOro | technical requirements for the material and

3a0e3neueHHs] OCBITHBOI MAISJIBHOCTI Ha APYroMy
(MaricTepcbKOoMY) piBHI BHUIIIOI OCBITH (BIAMOBIIHO
1o goxatka 4 no JlineHs3iitHuX yMOB, 3aTBEPIKEHUX
[ToctanoBoro KMV Big 30.12.2015 p. Ne 1187 31
3MiHaMH), B YHIBEPCHTETI CTBOPEHO CydacHe
OCBITHE cepepoBuIe. BOHO OXOIUTIOE ayIUTOPHHIMA
dboHa UIS TPOBEAEHHS JEKIIMHUX Ta MPAKTHIHUX
3aHSTh, KOMIT FOTEPHI KJIacH, OCHAIIICHI
NPUKIAAHAM OPOTPaAaMHUM  3a0€3MEeUeHHSIM s
MapKETHHTOBOTO aHami3zy, crieriaaizoBaHi
naboparopii, HaykoBy OiONIOTEKYy 3 YUTAILHUMHU
3alaMu Ta Oe3mepeOiifHuil JoCTyn A0 Mepexi
InTepuer.

technical support of educational activities at
the second (master’s) level of higher
education (as set forth in Appendix 4 to the
Licensing Conditions approved by
Resolution of the Cabinet of Ministers of
Ukraine No. 1187 of December 30, 2015, as
amended), the university has created a
modern  educational environment. It
includes classrooms for lectures and
practical classes, computer labs equipped
with software for marketing analysis,
specialized laboratories, a research library
with reading rooms, and uninterrupted
Internet access.
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Bukopucranus MYJIbTUMENIIHOTO
oOylaiHaHHS, HAsBHICTh AKTOBOi Ta CIIOPTUBHOI
3aliB, BIJIKPDUTHX CIIOPTUBHUX MAaWIaHYUKIB, a
TaKOXX PO3BHHEHA COIlialbHA 1HPPACTPYKTYpa, IO
BKIIIOYA€ TYPTOXKUTKH, IYHKTH T'POMAJCHKOTO
XapuyBaHHA Ta CIOPTUBHO-03JJ0POBYMI Tabip,
3a0e3meuyroTh KOM(DOPTHI yMOBH 1Jis1 €()EKTHBHOI
HaBYaJIbHOI, HAYKOBO-JOCIHIIHOI Ta TPOMaJICHKOT
nismpHOCTI  MaricTpiB. Taka wMarepiaapbHa 06aza
cnpusic  BceOiYHOMY mpodeciiHOMy  pO3BUTKY
3100yBaviB Ta SAKICHOMY OTIaHyBaHHIO
MapKETUHTOBUX IHCTPYMEHTIB.

The use of multimedia equipment,
the availability of an auditorium and a
gymnasium, outdoor sports fields, as well
as a well-developed social infrastructure—
including dormitories, dining facilities, and
a sports and health camp—provide
comfortable conditions for the effective
academic, research, and community
activities of master’s students. This material
base contributes to the comprehensive
professional development of students and
the high-quality mastery of marketing tools.

IndopmaniiiHe Ta HABYAJIBLHO-MeTOoAUYHe 3a0e3neuenns / Information
and methodical support of the educational process

3riHO 3 TEXHOJOTIYHUMU BHUMOTAMH 00
HaBYaJIbHO-METOJUYHOTO Ta  iH(OpMaIIHHOTO
3a0e3neueHHs] OCBITHBOI MiSTIBHOCTI Ha APYroMy
(MaricTepcbkoMy) piBHI BHUIIOI OCBITH (BiAMOBIIHO
10 goxatka 5 1o JlineHs3iiitHuX yMOB, 3aTBEPIKCHUX
[ToctanoBoro KMV Big 30.12.2015 p. Ne 1187 3i

3MiHaMH),  peaji3amisi  OCBITHBOI  Nporpamu
«MapKeTuHT»  CIHPAETbCs HAa  BUKOPHCTAHHS
Iepe1oBUX iHpOopMamiifHuX CUCTEM Ta

KOMIUIEKCHUX HaBYaJIbHUX PECYPCIB.
[ndopmariitHuii mpocTip IporpamMu BKJIIOYAE
posranyxeHuil  O6i6mioTeuyHuit  goHx  (axooi
HAayKOBOi Ta HaBYalbHOI JIITEPaTypH, a TaKOXK
aKTyalbHI MEpiOAMYHI BHUJAHHS, IO IOBHICTIO
BI/IMOBIIaI0Th MPOQITI0 TIATOTOBKH MAaricTpiB 3
MapkeTuHry. JlocTyn 10 pecypciB 3a0e3neuyeThes
yepes [HCcTuTYyHIMHMIA peno3urapii
http://lib.osau.edu.ua/jspui/  ta  EnexkrponHwmii
katayor Oiomiorexn  http://lib.osau.edu.ua:8080/.
Odiuiiiny Ta omepatuBHy 1H(QOPMALIO II0J0
OCBITHBOTO TMPOIECY PO3MIIIEHO Ha BeOCalTI
yHiBepcutery (http://osau.edu.ua/), a moBHOIiHHA
JTUCTAHIIMHA MATPUMKA HaBYaHHS Ta KOMYHIKAIis
peamizytotbes  yepe3  miarpopmy MOODLE
(https://moodle.osau.edu.ua/) B yMOBax
6e3nepebiifHOro JoCTyny A0 Mepexi [HTepHer.
MeToauuHuii CynpoBiJ OCBITHBOI IpOrpaMu
OXOIUTIOE MOBHMM MakeT JOKYMEHTallli: HaBYaJlbHI
Ta poOoui TUTaHHW, POOOYl MPOTpaMH Ta CUIIA0yCH
JTUCLUIUTIH, KOHCIIEKTH JIEKI[iH, a TAKOK PO3TOPHYT1
METOAMYHI BKa3iBKU [UTS TIPOBEICHHS MPaKTUIHUX

3aHATHP 1 OpraHizamii  caMoCTiHHOI  pPOOOTH
3100yBayiB. OcobnuBa  yBara  mpuAlIeHa
METOAMYHOMY 3a0e3MeueHHI0 MPAKTUYHOT
MIITOTOBKH, BHUKOHAHHIO KypCOBHX poOIT Ta

PEKOMEHaIlisIM OO MiATOTOBKH KBaJi(hiKaIiitHOi
MaricTepchbkoi poOOTH, IO 03BOJIsIE 3700yBavam
e(EeKTUBHO dbopmyBaTH npodeciitai
KOMITETEHTHOCTI Y Cpepi MApKETHHTY.

In accordance with the technical
requirements for the provision of teaching,
methodological, and informational support
for educational activities at the second
(master’s) level of higher education (in
accordance with Appendix 5 to the
Licensing Conditions approved by
Resolution of the Cabinet of Ministers of
Ukraine No. 1187 dated December 30,
2015, as amended), the implementation of
the “Marketing” educational program relies
on the use of advanced information systems
and comprehensive educational resources.

The program’s information
resources include an extensive library
collection of specialized scientific and
educational literature, as well as current
periodicals that fully correspond to the
profile of the Master’s program in
Marketing. Access to these resources is
provided through the Institutional
Repository http://lib.osau.edu.ua/jspui/ and
the  Library’s  Electronic  Catalog
http://lib.osau.edu.ua:8080/. Official and
operational information regarding the
educational process is posted on the
university’s website (http://osau.edu.ua/) ,
and comprehensive remote learning support
and communication are provided through
the MOODLE platform
(https://moodle.osau.edu.ua/) with
uninterrupted Internet access.

The methodological support for the
educational program includes a
comprehensive set of documents: academic
and work plans, course outlines and syllabi,
lecture notes, as well as detailed
methodological guidelines for conducting
practical classes and organizing students’
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independent work. Particular attention is
paid to methodological support for practical
training, the completion of course
assignments, and recommendations for
preparing the master’s thesis, which enables
students to effectively develop professional
competencies in the field of marketing.

9- Akaaemiuna moGiabHicTh / Academic mobility

Haunionanbna kpeauTHa mooiabHicTs / National credit mobility

[lepenbauena [lomokeHHSIM TPO  MOPSAOK
peamizanii mpaBa Ha akaJeMiuHy MOOLIBHICTh
y4acHHKIB ocBiTHROTO mporecy OJAY Ta moxe
peami30ByBaTUCS BIJIMTOBITHO 10 YKJIAJACHUX yroJ
3 3aKJIaZlaMy BUIOT OCBITH YKpaiHH.

This is provided for in the Regulations on
the Procedure for Exercising the Right to
Academic Mobility for Participants in the
Educational Process at ODAU and may
be implemented in accordance with
agreements concluded with higher
education institutions in Ukraine.

Mizknapoana KkpeauTHa MooiibHicTh / International credit mobility

[lepenbauena [lomokeHHSIM TPO  MOPSAOK
peanizaimii mpaBa Ha akageMi4Hy MOOUIbHICTb
y4acHHKIB ocBiTHROTO mporecy OJAY Ta moxe
peali3oByBaTUCS BIAMOBITHO A0 YKIAJCHUX YTOJ
PO MI>KHAPOJIHE CIIiBPOOITHHUIITBO.

This is provided for in the Regulations on
the Procedure for Exercising the Right to
Academic Mobility for Participants in the
Educational Process at ODAU and may
be implemented in accordance with
concluded international  cooperation
agreements.

HaBuanHs# iHo3emHuux 3100yBadiB BO/ Study of Foreign applicants of

HE

HaBuanns iHO3eMHHX 3700yBadiB BHINOI OCBITH
MPOBOAWTHECS  HA  3arallbHAX  yMOBaxX 3
JIOJATKOBOK0 MOBHOO IIJITOTOBKOK) — BHUBYCHHS
YKpaiHChbKOI MOBHU SIK 1HO3€MHO.

The education of international students is
provided under the same conditions as for
domestic students, with the addition of
language training—specifically, the study
of Ukrainian as a foreign language.

2. NEPEJIK KOMIOHEHTIB OCBITHbOI IPOI'PAMM /
COMPONENTS OF EDUCATIONAL PROGRAMME

Kon/
Code

OCBITHI KOMIIOHEHTH
nporpamu/Components

] dopma
Kpenuris 1ICYMKOBOT'O
€KTC/ECTS KOHTpOJII0/
credits Form of Final
Assessment

HOPMATWBHI ocsithi komnounentr/Required (standard) components

OO00B’s13K0B1 KOMIIOHSHTH 3arajibHOI miarorosku/Mandatory components of general

training
Mertoostoris, oprai3arfisi i €THKa HayKOBHUX samik/credit
03 01/ | nocmimxens/ Methodology, Organization and 3
0Z 01 | Ethics of Scientific Research
. . . . samik/credit
03 02/ | dimosa ino3emua mosa/ Business foreign
0z 02 | language 3
03 03/ | [adopmariiiHi cuCTEMH i TEXHOJIOTIT TYYHOTO 3amik/credit
OZ 03 | inrenexry/ Information Systems and Atrtificial 3
Intelligence Technologies




Kon/
Code

OCBITHI KOMIIOHEHTH
nporpamu/Components

Kpenuris
CKTC/ECTS
credits

dopma
1JICYMKOBOTO
KOHTPOJTIO/
Form of Final
Assessment

HOPMATUWBHI ocsithi komnounentu/Required

(standard) components

9

X

O060B’s13K0BI KOMITOHEHTH Tipodeciiinoi miarorosku/Mandatory components of

professional training

OIT 01/ | MapkeTuHroBUi  MEHEIKMEHT/ Marketing 4 Icniur
MP 01 | Management / exam
OIl1 02/ | MapkeTHHrOBi  JOCHI[UKCHHSI Ta aHaJITHKA [cnut
MP 02 | puaky/ Marketing research and market analytics 4 / exam
OII 03/ | MapkeTHHIOBI CcTpaTerii po3BUTKY Oi3Hecy/ 35 Icrar
MP 03 | Marketing strategies for business development ' / exam
OIl 04/ | YupaBiiHHS MPOJTYKTOM i KIIIEHTCHKOIO 3aiik
MP 04 | minnictio/ Product management and customer 3,5 [credit
value
OIl 05/ | YupaBiiHHs npoeKTaMu B MapkeTHHTy/ Project 4 Icriut
MP 05 | management in marketing / exam
OIl 06/ | InTerpoBaHi MAPKETUHTOBI KOMYHiKaIlii/ 5 Icriut
MP 06 | Integrated marketing communications / exam
OIl 07/ | ComianbHU# MapKETHHT Ta KOPIIOPAaTHBHA Icrar
MP 07 | comianbHa BimnosiganbHicTs/ Social marketing 3 / exam
and corporate social responsibilityr
OIl 08/ | MapkeTuHroBa moJiTuka B arpobizueci/ 3 Icnur
MP 08 | Marketing policy in agribusiness / exam
Pa3zom / Total
IpakTuuna miaroroska / Practical training:
ity /
OI1 09/ | BupoOHuya nepeUIIOMHa paKTHKa / 3axuct eIty
MP 09 | Production pre-diploma practice J report defense
[TinroroBka kBamiikamiiHOi podoTu / KBamiq.
OIl 10/ . P pob6ora/qualificatio
Mp 10 | Preparation of qualification work 16,5 1 work
3ax1/107 KB .
OIl 11/ | 3axmer kBagigikaniiinoi podorn / Defense of poborey/ protection
MP 11 | qualification work 1,5 of q“\?\}(')fr'lfat'on
3arannLuuii 00cAT 0NOR'AIKORNUX KOMIIOHEHT [
The total volume of mandatory components: 66 X
BUBIPKOBI ocBiTHI KOMITOHEHTH
BubipkoBi komrnoHeHTH 3aranbHoi miarorosku/Elective components of general training
B3 01/ BuGivkosuii / Selecti ‘1 3aIIiK
SG 01 nOipkoBwmii koMIoHeHT / Selective componen 3
B3 02/ : . : 3aIIiK
SG 02 BubipkoBuii komnoneHT / Selective component 2 3
Bcboro 3arajibHOyHiBepCHTETCHKHI KATAJI0T 6 X
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K ) ~ ®opma
Kon/ OCBiTHI KOMITOHEHTH PC/IUTIB I1ICYMKOBOI'O
E€KTC/ECTS KOHTpOJIIO/
Code nporpamu/Components b FSORTPOIHO!
Assessment

HOPMATUWBHI ocsithi komnounentn/Required (standard) components

BubipkoBi komnoHneHnTu npodeciiinoi marorosku/Elective components of professional

training
IZE gil BubipkoBuii kommonent / Selective component 1 3 K
Iélg ggl Bubipkoswuit komnoHeHT / Selective component 2 3 3K
BSII-DI ggl Bubipkoswuit komnoHeHT / Selective component 3 3 3K
BSI; (())i/ BuGipkoBuii kommnoneHT / Selective component 4 3 3K
I;II_DI gg/ BuGipkoBuii kommnoneHT / Selective component 5 3 3K
BSII_DI gg/ BubipkoBuii komnoneHT / Selective component 6 3 3K
Bcworo mpodeciiinmii katagaor / Total professional catalog 18 X
Pazom BubGipkoBux komnonent / Total selective .
component: 24
PA30OM 3A OIIIT / TOTAL FOR EPP 90 X

3. POPMU ATECTAIII 3IOBYBAUYIB BUIIIOI OCBITH /
FORMS OF CERTIFICATION OF HIGHER EDUCATION ACQUIRES

dopMoI0 MPOBEACHHS aTecTallli 37100yBaviB OCBITHBOTO CTymeHs «Marictp»
crneriaabHOCTI DS « MapKeTHHI» € MIAT0TOBKA Ta 3aXUCT KBai(hiKaiiHoi poOoTH, sika
€ CaMOCTIMHOIO HaYKOBO-JOCIIITHUIIBKOIO KBai(piKaIiiHOI pOOOTOI0, IO CUHTE3YE
pe3yabTaTH TEOPETUYHOTO Ta MPAKTUYHOTO HABYAHHSA y paMKax OOOB’SI3KOBOI Ta
BUOIPKOBOI KOMIIOHEHT OCBITHBO-TIPO(ECIMHOI MporpaMu MiArOTOBKH 3/100yBayiB
OCBITHBOTO CTyTeHs «Marictp» 3a cretiayibHIicTIO DS «MapkeTuHry.

Kranidikamiitna podota Mae nepeadadatv po3B’si3aHHS CKJIAIHOI 3aj1adl abo
npobiemMu y cdepi MapKeTUHTY, L0 MNOTpedye 3AIMCHEHHS AOCHIKEHb Ta/abo
IHHOBAIId 1 XapaKTepHU3ye€TbCsl KOMIUIEKCHICTIO 1 HEBU3HAYEHICTIO YMOB, 13
3aCTOCYBAaHHSAM CyYaCHUX MapKETHHTOBUX TEOPid Ta METOJIB HAYKOBOIO aHalizy. Y
kBamdikamiitHii poboTI HEe MOxke OyTH akaJeMidHoro Iuiariaty, danbcudikaiii,
dabpukarrii.

ATrecraltis 3IACHIOETHCS €K3aMEHAIIITHOI KOMici€lo y ¢opmi MyOIidyHOTO
3aXHUCTY, 3@ PE3yJIbTaTaAMH SIKOTO OIIIHIOETHCS PiBEHb HAOYTHX 3/100yBaueM y Tporieci
HABYaHHS IHTETPOBAHMUX 3HAHb, YyMIHb Ta HABUYOK (KOMIIETEHTHOCTEH ), 1110 HEOOX1 THI
JUIsT BUKOHAHHS TpodeciiiHux o0O0O0B's3kiB y cdepl MapKEeTHMHTOBOI JiSTILHOCTI.
Bunaerbcs AUIIIOM BCTaHOBJIEHOT'O 3pa3ka MpO MPHUCYIKEHHS CTYIEHs Marictpa i3
MPUCBOEHHIM KBai(hikallii MaricTp MapKeTUHTY.

The form of attestation of the holders of the Master's degree in the specialty D5
"Marketing"” is the preparation and defense of a qualification paper, which is an
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independent scientific and research qualification paper that synthesizes the results of
theoretical and practical training within the framework of the mandatory and selective
component of the educational and professional training program holders of the Master's
degree in the specialty D5 "Marketing". The qualification work should involve solving
a complex task or problem in the field of marketing, which requires research and/or
innovation and is characterized by the complexity and uncertainty of conditions, with
the application of modern marketing theories and methods of scientific analysis. There
can be no academic plagiarism, falsification, or fabrication in the qualification work.

Attestation is carried out by an attestation commission in the form of a public
defense, based on the results of which the level of integrated knowledge, abilities and
skills acquired by the applicant in the learning process, necessary for the performance
of professional duties, is assessed. A diploma of the established model is issued for
awarding a master's degree with the qualification master of marketing.

4. MPOLUEAYPA MPUCBOCHHS MPO®ECINHUX
KBAJII®IKALIIN (3A HASIBHOCTI) PROCEDURE FOR
AWARDING PROFESSIONAL QUALIFICATIONS (IF ANY)

OcCBITHBO-TIPOPECITHOIO IIPOTrPaMoIo «MapkeTnHr» TUTSL JIPYroro
(MaricTepchbKoro) piBHs BHUILOI OCBITHM HE MepeadauyeHO NMPHUCBOEHHS MpodeciiiHuX
KBaipiKaLiii.

The educational and professional program "Management” for the second
(master's) level of higher education does not provide for the assignment of professional
qualifications.
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5. CTPYKTYPHO - JIOT'TYHA CXEMA OCBITHBOI ITIPOI'PAMUA

1 cemectp

2 ceMecTp

3 cemecTp

Metoznonoris, Tadopmartiitai cucTemH i . . MapkeTnHrosui CowjanbHuii MapKeTHHT Ta
oprasizaiis i eTuKa > TEXHOJIOTII Ty4yHOTO  [€P Aluosa 1HO3eMHA MOBA (@ MEHEKMEHT KOPIIOPaTUBHA COLiaIbHa
HAYKOBHUX JOCIIKEHb IHTEIIEKTY BIJMOBIIAIBHICTE
MapkeTHHroBi VYnpaBiiHHS TPOTYKTOM InTerpoBani

JOCTIPKCHHS Ta
aHANITHKA PUHKY

\4

1 KJIIEHTCHKOIO LIHHICTIO

A\ 4

MapKETHHTOBI KOMYHiKaIlii

l

A

y

A

MapkeTHHTOBI cTparerii

YnpaBiniHHS TPOEKTAMH

A

y

MapKeTHHIOBa MOJIITHKA

BubipkoBi KOMIIOHEHTH
YHIBEpCUTETCHKOTO
KaTaJiory
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PO3BUTKY Oi3HECY > B MapKeTHHTY < > B arpo0i3Heci
BubipxoBi KOMIOHEHTH
npodeciiHOTro KaTajiory
A\ 4 A A\ 4
v v
BupoOHuua IizroToBKa BuOipkoBi KOMIIOHEHTH
nepeIuIIoMHa KkBai(ikamiiHoi po6oTH YHIBEPCHTETCHKOT'O
NpaKTHKa KaTajory

BubipkoBi KOMIIOHEHTH
npodeciiHOro Karaiory




5.STRUCTURAL-AND-LOGICAL SCHEME OF THE EDUCATIONAL PROGRAMME

1 semester

2 semester

market analytics

customer value

communications

l

Methodology and Information Systems and . . Marketing _ .
L pe . . Business foreign Social marketing and
Organization of ©>|  Artificial Intelligence [ lanquage g > Management > corporate social responsibility
Scientific Research Technologies guag
v ¢ v ¢ v i v v
Marketing research and Product management and Integrated marketing
< > +—

A 4

Marketing strategies for
business development

A 4

\4

Project management in
marketing

\ 4

A 4

Marketing policy in
agribusiness

Elective components of
the university catalog

Elective components of
the professional catalog

3 semester

v

\4

Pre-Diploma Industrial
Internship

Preparation of the
Qualification Thesis

21

Elective components of
the university catalog

Elective components of
the professional catalog




6.MATPHUIIS BIZIITOBITHOCTI IPOTPAMHUX KOMIETEHTHOCTEN KOMIIOHEHTAM
OCBITHBOI ITPOTPAMM / COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES
WITH PROGRAMME COMPONENTS

[Iudp KoMIIETEeHTHOCTI
3K [ 3K | 3K | 3K | 3K | BK | 3K | BK | CK | CK |CK | CK | CK | CK | CK CK CK CK
Ne 1| 2|34 |5 |6 |7 |8 |12 |3]|4 |56 | 7| 8 | 9| 10
+ + + + +
0301/0Z 01
+ + + +
03 02/0Z 02
+ + + +
03 03/0Z 03
OI1 01/MP 01 * * * T * * *
+ + +
OI1 02/MP 02
+ + + + + + + + + + + +
OIT 03/MP 03
+ + + + + + + +
OI1 04/MP 04
+ + + + + + + + + + + + +
OII 05/MP 05
+ + + + + + + +
OI1 06/MP 06
+ + + + + + + + + +
OI1 07/MP 07
+ + + + + + + +
OI1 08/MP 08
OIT 10/MP 09 + + + + + + + + + + + + + +
+ + + + + + + + + + + + + + +
OIl 11/MP 10
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7. MATPUILIA BABE3IITEYEHHS ITPOI'PAMHUX PE3YJIBTATIB HABYHAHHA BIIITOBIZITHUMUAX
KOMIIOHEHTAMM OCBITHBOI ITPOI'PAMM / COMPLIANCE MATRIX OF PROGRAMME
LEARNING OUTCOMES WITH PROGRAMME COMPONENTS

[udp nporpamuux pe3yasratiB HaBuanus (ITPH) / Code of program learning outcomes (PLO)
No ITPH ITPH IIPH ITPH ITPH IIPH IMPH IMPH ITPH/ ITPH ITPH IMPH ITPH ITPH ITPH IIPH
/PLO | /PLO | /PLO | /PLO | /PLO | /PLO | /PLO | /PLO | PLO | /PLO | /PLO | /PLO | /PLO | /PLO | /PLO | /PLO
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16
03 01/0Z 01 + t + t
03 02/0Z 02 + +
03 03/0Z 03 +
OI1 01/MP 01 R + ot +
OIT 02/MP 02 LT T T
0,11 03/MPO3 R Lt *
OT1 04/MP 04 LT * i
OT1 05MP 05 * i * i * *
+ + + + + + +
OI1 06/MP 06
OT1 07/MP 07 LTt i i
OTT 08/MP 08 * * T i R
OII 10/MP 09 + | 4+ + + |+ |+ |+ |+ + +
OI1 11/MP 10 + + + + + + + + + + + +
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8. MEPEJIK BHKOPUCTAHHUX JOKYMEHTIB, HA /AKHX
BA3YETHCA OCBITHBO-ITPODPECIMHA ITPOI'PAMA

1. IIpo ocaity : 3akon Ykpainu Big 05 Bepec. 2017 p. Ne 2145-VIII. URL:
https://zakon.rada.gov.ua/laws/show/2145-19

2. IIpo Bumry ocBity : 3akoH Ykpainu Big 01 mumn. 2014 p. Ne 1556-VII. URL:
https://zakon.rada.gov.ua/laws/show/1556-18

3. IIpo nineH3yBaHHA BU/IB TOCIOIAPCHKOI AISUTBHOCTI : 3aKOH YKpaiHH Bif
02 6epes. 2015 p. Ne 222-VIII. URL: https://zakon.rada.gov.ua/laws/show/222-19

4 KnacupikaTtop npodeciii : JK 003:2010. URL:
https://zakon.rada.gov.ua/rada/show/va327609-10

5. Knacudikamiss BugiB ekonomiunoi mismbHocTi © JIK 009:2010. URL:
https://zakon.rada.gov.ua/rada/show/vb457609-10

6.11po 3aTBeprkeHHs JIieH31MHNX YMOB MPOBA/KEHHS OCBITHBOI T1STBHOCTI
: [locranosa Kabinety MinictpiB Ykpainu Biz 30 rpya. 2015 p. Ne 1187 (B penakirii
[loctanoBu KMY  Ne 347 Bim 24  Oepes. 2021 p.). URL:
https://zakon.rada.gov.ua/laws/show/1187-2015-n1

7.Ilpo 3arBep/KEHHS CTaHAAPTY BHINOI OCBITH 3a creuiaipHicTIo 075
«MapkeTuHr» g JIpyroro (marictepcbkoro) piBHS BuIiloi ocBith : Haka3s
MinictepctBa ocBiTH 1 Hayku Ykpainu Big 10 mum. 2019 p. Ne 960. URL:
https://mon.gov.ua/npa/pro-zatverdzhennya-standartu-vishoyi-osviti-za-
specialnistyu-075-marketing-dlya-drugogo-magisterskogo-rivnya-vishoyi-osviti

8.Ilpo BHeceHHs 3MiH A0 JAESIKUX CTaHAApTIB BuUMIOi ocBiTm : Hakas
MinictepcTBa OCBITM 1 Hayku Ykpainu Big 13 ueps. 2024 p. Ne 842. URL:
https://mon.gov.ua/static-objects/mon/sites/1/vishcha-
osvita/zatverdzeni%20standarty/2024/Nakaz-842.vid.13.06.2024.pdf

9./lesiki muTaHHS IPUCBOEHHS TIpodeciitHMX KBaTiikaIii 3aKiaiaMu BUIIOT
OCBITH B pa3l BiacyTHoOcTi mpodeciitnoro cranmapty : IlocranoBa KaGinery
MinictpiB  Ykpainm  Bim 25  xoBT. 2024 p. No 1223,  URL:
https://zakon.rada.gov.ua/laws/show/1223-2024-n

10. TlonoxkeHHs mpo ayanbHy (GopMmy 3700yTTs (axoBOi MEpeABUIIOI Ta
BuIoi ocBith : Hakaz MinictepcTBa ocBiTH 1 Hayku Ykpaiau Bix 13 kBit. 2023 p.
Ne 426. URL: https://zakon.rada.gov.ua/laws/show/z0751-23

11.HamioHanbHU OCBITHIM TJlocapiii: BuIla ocBiTa / aBT.-ykiaana. : B. M.
3axapuenko Ta 1H. ; 3a pen. B. I'. Kpemens. KuiB : Ilnesgu, 2014. 100 c.
https://onu.edu.ua/pub/bank/userfiles/files/nauk%20method%20rada/glossariy.pdf

12.Cranpapti 1 peKOMEHAIII1 11010 3a0e3MeUYeHHS IKOCT1 B €BpONeHChKOMY
npoctopi  Bumoi ocith  (ESG  2015). URL: https://naga.gov.ua/wp-
content/uploads/2019/07/Final-Standards-and-
Guidelines UA201511 press 20151106.pdf

13.Meroanuni pexkoMmenmarii HarioHaapHOrO areHTCcTBa 13 3a0€3IMCUCHHS
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