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BPAXOBAHO / CONSIDERED:

B mpoekti OIl BpaxoBano Hopmu CTaHmapTy BUIIOI OCBITH YKpaiHM OakajlaBpChKOTO PiBHS
BUIIOI OCBiTH, Tany3i 3HaHb 07 «YmpaBiiHHS Ta aaMiHICTpyBaHHS» cremianbHocTi 075
«Mapketunry. 3aTBepmkeHo Hakazom MinictepcTBa ocBitH 1 Hayku Ykpainu Ne 1343 Bin
05.12.2018 Ta mpodeciitHoro crangapty «®PaxiBenb 3 METOIIB PO3LIMPEHHS PUHKIB 30yTy»
(mapketosior). 3aTBepkeHui  pimeHHsAM KoHpepenmii 'O «YkpaiHceka — Acormiaris
Mapxketunry» Big 09.01.2025 p. (pimmenns Nel, mpot. Nel).

PROFESSIONAL ASSESSMENT

(Feedback reviews of stakeholders are attached).

The EP takes into account the norms of the Standard of Higher Education of Ukraine for the
bachelor's level of higher education, field of knowledge 07 "Management and Administration™
specialty 075 "Marketing". Approved by Order of the Ministry of Education and Science of
Ukraine No. 1343 dated 05/12/2018.

Esomtortist OIT / Evolution of the EP
BpaxoByroun nobakanHs 1 IpOMO3UILIiT BiJ] YCIX 3allIKaBJI€HUX CTOPiH, B OCBITHIN Iporpami



1. MPO®LIb OCBITHHOI ITIPOI'PAMM / EDUCATIONAL
PROGRAMME PROFILE

1 — 3aransHa iHpopmairis / General information

Odimiitna Ha3Ba MapkeTusr Marketing

OIl/Educational

programme official title

[uxo, piBeHp | bakanasp Bachelor

BO/Education cycle, | HPK Vkpainm — 6 pisenr | NQF of Ukraine — level 6

level of HE (ITocranoBa KMY Bix 23 | (Resolution of the Cabinet of
muctonana 2011 p. Ne 1341, 31 | Ministers of Ukraine dated
3MiHaMHu Ta goroBHeHHsAMH Big | November 23, 2011 No. 1341,
25.06. 2020 p. Ne 519), FQ - | as amended and supplemented
EHEA - nepuiuii nuki, dated June 25, 2020 No. 519),
EQF-LLL — 6 piBenb FQ - EHEA - first cycle, DQF-

LLL —level 6

["amy3p 3HaHb ta | D «bi3nec, anminictpyBanns ta |D "Business, Administration and

CIEiaIbHICTB, [IPaBo» Law" D5 "Marketing"

cremiasizanis Ta D5 «MapkeTtunr»

MpeAMET crieniaizanii(3a

HasBHocTi)/  Field of

knowledge and specialty,
specialisation and subject
of specialisation (if any)

CrymiHp BUIIOI OCBITH Ta
Ha3Ba
kBasiikanii/Higher
education  degree
qualification title

and

bakanaBp MapKeTHHTY

Bachelor of Marketing

Tun aumiomy Ta oOcsr
OIl/Diploma type and EP
scope

Juninom OakanaBpa,
OJTMHUYHUM.

OO6csr nmporpamu:

* Ha 0a3l IOBHOI 3arajabHOL
cepennpoi  ocBitm — 240
kpenutiB  €KTC.  Tepwmin
HaBuaHHd — 3 poku 10
MICSIIB;

* Ha 0a3i CTyIMEeHs «MOJIOAIINN

OaxanaBp» (OCBITHBO-
kBauTipikarifHoro

piBHS «MOJIOAIIN I
CHEIIaTiCT») 3aKjajJ BHIIOT
OCBITM Ma€ MpaBO BU3HATH Ta
nepe3apaxyBaTi KpeIuTH
€KTC, orpumani B Mexax
MOIEPETHbOL OCBITHBOT
porpamu M1TOTOBKH
MOJIOALLIOTO OakanaBpa

(MomoamIoro crierianicra):
- CIeliaIbHOCTEH rany3i 3HaHb
07 «YnpaBiiHHS Ta

Bachelor's  degree, single.
Program scope: * on the basis
of complete general secondary
education — 240 ECTS credits.
Duration of study — 3 years 10
months; * on the basis of the
degree of "junior bachelor"
(educational and qualification
level "junior specialist”), a
higher education institution
has the right to recognize and
re-enroll ECTS credits
obtained within the framework
of the previous educational
program for the preparation of
a junior bachelor (junior
specialist): - specialties of the
field of knowledge 07
"Management and
Administration”, as well as
specialty 051 "Economics" —
no more than 120 ECTS




aAMIHICTPYBaHHI», a TaKOX
CHEIIaJTbHOCTI 051
«ExoHOMIiKa» — He Oiiblle,

Hixk 120 kpeautiB €EKTC;

- [HIIUX CHEIAJILHOCTEH — HE
Oimpme, HiK 60 KpemuTiB
€KTC.

- Ha OCHOBI cTymeHs «(paxoBuit
MOJIOAIINH OaKataBpy 3aKiiaja
BHUIOI OCBITH Mae MpaBo
BU3HATH Ta IIepe3apaxyBaTH
He Outbme HiX 60 KpemuTiB

€KTC, OTPUMaHUX 3a
MONEPEIHBOIO OCBITHBOIO
MIPOrPaMoI0 daxoBoi

MIePEIBUIIOT OCBITH.

[IpuiioM Ha OCHOBi CTYIEHIB
«MOJIOAIINN OaKaaBpy,
«paxoBwuit MOJIOIIITN I
OakaiaBp» ab0  OCBITHBO-
KBai(iKaIiiHOTro piBHS
«MOJIO LN crerjamcT»
311ACHIOETHCA 3a
pe3yiabTaTaMd  30BHIIIHBOTO
HE3aJIC)KHOI'O OI[IHIOBAHHS B
TTOPSIJIKY, BH3HAYCHOMY
3aKOHOJIABCTBOM.

credits; - other specialties — no
more than 60 ECTS credits. -
on the basis of the degree of
"professional junior bachelor"
a higher education institution
has the right to recognize and
re-enroll no more than 60
ECTS credits obtained under
the  previous  educational
program of professional pre-
higher education. Admission
based on the degrees of "junior
bachelor”, "professional junior
bachelor” or the educational
and qualification level of
"junior specialist" is carried
out based on the results of an
external independent
evaluation in the manner
prescribed by law.

HasBHicTh
akpenurtartii/Prior
accreditation

Binkpura y 2024 pori.

AxpenuTariis miaanyerscs y 2027

porii.

Opened in 2024. Accreditation
planned for 2027.

ITepenymoBu/Prerequisites

HasiBHicTh cepenuboi, cepeiHboi

CIIeIlaIbHOT OCBITH

Availability of secondary,
secondary specialized education

®opmu 3100yTTS OCBITH/
Forms of Education

Be3 oOMexeHs

No restrictions

MoBa(u) BUKIaAaHHS/
Language(s) of instruction

VYkpaiHnchka, aHTIiHChKa

Ukrainian, English

[Mpodeciitna HE HA/Ia€ThCS not provided
kBauiikarrisi/Professional
qualification
InTepueT-anpeca https https://osau.edu.ua/pro- https https://osau.edu.ua/pro-
posmimenns OIT /URL of [universytet/pratsivnykam/osvitni [universytet/pratsivnykam/osvitni

the educational program

-programy/programy/

-programy/programy/

2 — Iixi ocBiTHboi mporpamu / Goals of the educational programme

L1111 OCBITHBOT MpOTpamMH MOJISATAIOTH Y
CUCTEMHO]
MIJTOTOBKK 0OaKajgaBpiB MapKETHHTY

3a0e3IeyeHH]

HOBOI  SIKOCTi,  SIKl

NIMOOKUMHU TCOPETHUYHUMH 3HAHHSIMH,
HaBHUYKaMH
MOTHBOBAaH1

NPaKTUYHUMHU
BMIHHSMU,

¢baxosoi

BOJIOIIIOTH
are  motivated
ta | development,

0

think
responsibly on the basis of high spiritual values,

The goals of the educational programme are to

ensuring systematic professional training of new-
quality bachelors of marketing who possess deep
theoretical knowledge, practical skills and abilities,

harmonious
creatively, act

for personal

socially




rapMOHIMHOTO 0COOHUCTICHOTO
PO3BUTKY, KPEATUBHO MHCISATH, TIIOTh
COLllaJIbHO BIAIOBIJAJBHO Ha 3acaxax
BUCOKMX JyXOBHHMX IIIHHOCTEH Ta
3/1aTHI BUPIITYBATH MpaKTUYHI
npo0JieMy Ta Cremiaii3oBaHi 3a7adi B
chepl  MapKeTHHTY, 3  METOIO
BHUCOKOTIPOTYKTUBHOTO
NPUPOJOKOPUCTYBAHHS Ta COLialIbHO-
€KOHOMIYHOTO 3POCTaHHSI BUPOOHUIHX
KOJICKTUBIB, TEPUTOPIAIbHUX TpOMaJ]
Ta CYCIUJILCTBA B LIIJIOMY.

and are able to solve practical problems and
specialized tasks in the field of marketing, with the
aim of highly productive environmental
management and socio-economic growth of
production teams, territorial communities, and
society as a whole.

3 — XapakTepucTuka ocBiTHL0I nporpamu / Educational programme characteristics

ITpenmerna obmacts / Subject area

O06’exkTamMu BUBUEHHS Ta MpodeciitHoi
TiSUTBHOCTI € MAPKETHHTOBA
TiSTTBHICTD ITiIMTPUEMCTB.

The objects of study and professional activity are:
marketing activities of enterprises.

Opienranisg OIT / Aspect
OcgiTHBO-TIpO(eciiiHa Educational and professional
OcHoBHuil pokyc OIl / Main focus
OcgitHbO-TIpO(eciitHa nporpama | The educational and professional program
«MapKeTHHI» nepenbauae | "Marketing” provides fundamental marketing
(byHIaMEeHTATbHY mapkeTuHroBy | training and a thorough general economic
HiATOTOBKY Ta rpyHToBHY | education, the combination of which ensures the
3arajJbHOCKOHOMIYHY ocBity, | ability of graduates to solve the following
TO€THAHHS SIKHX 3abesneuye | professional tasks: systematic analysis of the
3MATHICTh BHITYCKHHUKIB JI0 PpilieHHs | organization's activities, identification of problems
TaKUX npodeciitanx 3aBmanb: | and justification of methods for their solution;
CHUCTEMHUI aHayi3 nisuteHocTi | development of marketing support for business

opraizauii, BHSBJIEHHS IpoOJieM Ta

OOTpyHTYBaHHS METO/IIB ix
BUPILLICHHS, po3poOka
MapKETUHTOBOTO 3a0e3rmeueHHs
pO3BUTKY  Oi3HECY B yMOBax
HEBU3HAYEHOCTI; BUKOPUCTAHHS
IHCTpyMEHTapito MapKeTUHTy B
IHHOBAIIHHOT JSUTBHOCTI;
BUKOPUCTAHHS MapKEeTHHTOBUX

iHQOpMaLIHHUX CHUCTEM B YyXBaJeHHI
MapKEeTUHTOBUX DpIllIeHb 1 PO3POOKH
peKOMEeHaIlli MoJ0 MIABUIIEHHS iX

e(eKTUBHOCTI;  aHami3  MOBEMIHKU
PUHKOBUX CYO’€KTIB Ta BHU3HAUEHHS
ocobaMBOCTEH (GYHKILIOHYBaHHS
PHUHKIB; OOIpyHTYBaHHSI,
NPE3eHTYBaHHS 1  BIPOBAKEHHS
pe3ynbpTaTiB  OCHIDKeHb Yy  cdepi
MapKeTUHTY; JIEMOHCTPYBaHHS

HAaBUYOK AaHAII3y pe3yIbTaTUBHOCTI

development in conditions of uncertainty; use of
marketing tools in innovative activities; use of
marketing information systems in  making
marketing decisions and developing
recommendations to increase their efficiency;
analysis of the behavior of market entities and
determination of the features of the functioning of
markets; justification, presentation and
implementation of research results in the field of
marketing; demonstration of skills in analyzing the
effectiveness  of  marketing management,
justification of directions of its prospective
development taking into account the industry
characteristics of the agricultural sector;
demonstration of skills in analyzing business ideas,
developing, making and implementing marketing
decisions in the field of strategic and investment
activities in conditions of uncertainty and risk;
application of methods and tools of economic and
mathematical modeling of complex economic




yIpaBIiHHS MapKETUHIOBOIO
JiSUTBHICTIO, OOTPYHTYBaHHS HaNpsiMiB
Il NEpPCIEeKTHBHOTO  PO3BUTKY 3

ypaxyBaHHSM rajly3eBux
0COOJIMBOCTEHl  arpapHOTO  CEKTOpa;
JEMOHCTPYBAaHHS HABUYOK  aHAJI3y

Oi3HecC 1/1ei, po3poOaeHHS, TPUIHHATTS
Ta peaizauii MapKeTUHTOBUX pillleHb
y cdepi cTpareriyHoi Ta IHBECTULIIHOL
TiSUTPHOCTI B YMOBaX HEBU3HAYEHOCTI
Ta PU3MKY; 3aCTOCYBaHHS METOJIB Ta

IHCTpYMEHTIB eKOHOMIKO-
MaTeMaTHYHOTO MO/ICJTFOBaHHS
CKJIaJHUX EKOHOMIYHHUX CHCTEM JIJIsi
0OTrpyHTYBaHHS pillieHb B
MapKETHHTOBIN TUSTBHOCTI;
3aCTOCYBaHHS Cy4acCHUX IT-
TEXHOJIOT1’ B MapKETHUHTOBIi
TISUTBHOCTI.

IIporpama BKJIFOYAE KOMILJIEKC
npodeciiHO-OpiEHTOBAHUX JTUCIUTLIIH
3 YIIPaBIIiHHS MapKETHHTOBOIO

JISITBHICTIO TATPUEMCTB.

Knouoei cnosea: MapKeTWHT, PHUHOK,
notpeba, CIOXHBa4d, MPOIYKT, IliHA,
pO3MOiN, MPOCYBaHHS, YIPABIIHHS,
oprasizaiisi, TiAmpueMCTBO, CTpATETis,
YIPaBIiHCHKI PIlIEHHS, KPEaTUBHICTb,
iHHOBalli, = HU(POBI  TEXHOJOrII,
byHKIIIT, KOMYHIKariii,
pe3yIbTaTUBHICTh, €PEKTUBHICTb.

systems to substantiate decisions in marketing
activities; application of modern IT technologies in
marketing activities. The program includes a set of
professionally  oriented  disciplines in  the
management of marketing activities of enterprises.
Keywords: marketing, market, need, consumer,

product, price, distribution, promaotion,
management, organization, enterprise, strategy,
management decisions, creativity, innovation,

digital technologies, functions, communications,
effectiveness, efficiency.

Ocooausocti OII / Features

[Tporpama crpsiMoBaHa Ha MO€IHAHHS
TIHOOKHUX JTUCIUTITIHAPHUX Ta
MDKJIUCHMIUTIHADHUX ~ TEOPETUYHUX
3HaHb 3 TPUKIAJHUMH HaBUKaAMH
BUKOPUCTAHHS MapKEeTHHTOBHX
METO/IIB Ta ITHCTPYMEHTIB, 1m0 GopMye
y 3100yBayiB
KOHKYPEHTOCIIDOMOKHUH Ha PHHKY
npari Keic 3araJpHUX Ta (HaxoBUX
KOMIIETEHTHOCTEHN y cdepi
MapKETUHTY Ta JI03BOJIsIE TOOYAYyBaTH
BJacCHy Kap’epy B MiJIPUEMCTBAX
PI3HUX CEKTOPIB €KOHOMIKH, OpraHax
JEP>KaBHOTO YIPABIIHHS TOILO.

VYHIKaNbHICTh TPOTrpaMu HOJSATae B il

opieHTaIii Ha dbopmyBaHHS
KOMIIETEHTHOCTEN 3 aHaizy
MapKETUHTOBOTO HOTEHIT ATy

HiANPHEMCTBA T PO3POOKHU HAIPSIMIB 1

The program is aimed at combining deep
disciplinary and interdisciplinary theoretical
knowledge with applied skills in the use of
marketing methods and tools, which forms a case
of general and professional competencies in the
field of marketing in applicants that is competitive
in the labor market and allows them to build their
own career in enterprises of various sectors of the
economy, public administration bodies, etc. The
uniqueness of the program lies in its orientation
towards the formation of competencies in
analyzing the marketing potential of an enterprise
and developing directions and tools for its
development, taking into account industry specifics
(agricultural  sector); to think strategically,
formulate and analyze business ideas, manage
investments, organize marketing activities in
conditions of market risk; use economic and
mathematical methods and models for analyzing,




IHCTPYMEHTapil0 HOro pO3BUTKY 3
ypaxyBaHHIM rary3eBUX
0COOJIMBOCTEH  (arpapHHil  CEKTOD);
CTpATEeTi4YHO MUCIUTH, (HOPMYITIOBATH
Ta aHaJII3yBaTH O13HEC-17e1, yIPaBIATH
IHBECTHUIIISIMH, OpraHi3oByBaTH
MapKEeTUHTOBY MisSIbHICTH B YMOBax
PUHKOBOTO PHU3UKY; BHKOPHUCTAHHS
€KOHOMIKO-MaTeMaTUYHUX METOMIB 1
MoOJIeNIel I71sl aHai3y, IPOTHO3yBaHHS,
TJIaHyBaHHS Ta onTuMizarii
MapKETUHTOBOI JiSUTbHOCTI.

[Iporpama BpaxoBye cyd4acHi KaJpoBi
noTpedu CTEHKXOJNIepiB, a TaKOXK
TEHJCHIII PO3BUTKY pErioHaIbHOrO,
HAI[IOHAJIFHOTO Ta CBITOBOTO PHHKIB
npari.

OCBiTHIi IpOLIEC TIOEHYE TEOPETUYHE
HABYaHHS, MPAKTUYHY MIATOTOBKY Ta
HAyKOBO-JIOCHIIHY poOOTY 3100yBadiB
Ta nependavae MIPOXOJIKCHHS
BUPOOHUYIHX IPaKTUK Ha
HiIPUEMCTBAX, HATMCAHHS KYPCOBUX
poOiT, y4acTb B HayKOBO-TIPaKTHUYHUX
KOH(epeHlisX, Kpyriaux  CTojax,
OJIIMITIaJIaX, KOHKYPCaxX CTYJIEHTChKHUX
HayKOBUX pOOIT, MiArOTOBKY Ta
nyOonmiyHUN  3axUCT KBasi(ikamiiHoi
poOoTH.

forecasting, planning and optimizing marketing
activities. The program takes into account the
modern personnel needs of stakeholders, as well as
the development trends of regional, national and
global labor markets. The educational process
combines theoretical training, practical training,
and research work of applicants and involves
industrial internships at enterprises, writing
coursework, participation in scientific and practical
conferences, round tables, Olympiads, student
research paper competitions, preparation and
public defense of qualification work.

4 — TIpuaaTHiCTh BUNYCKHUKIB /10 MPaleB/IAIITYBAHHS TA MOAAJIbIIOT0 HABYAHHS /
Eligibility of graduates for employment and further study

IpunartHicts 10 npanesjaamryBannd / Eligibility for employment

bakanasp 3
MIATOTOBIIEHUHA i1 poOOTH  Ha
OiANPHEMCTBAX, B YCTaHOBAaX Ta
OpraHizaIfisix ycix ramy3ed 1 3JaTHUN
o0iiiMaTy mocaau y BiJIMOBIIHOCTI J10
HarmionansHoTO kiacudikaropa
npodeciit JIK 003:2010:

KepiBHUKM MiApO31TIB MapKETUHTY,
kox KIT 1233;

KepiBHUKM MiIpO3JLTIB 3 peKiIaMH Ta
3B'I3KIB 3 Tpomajickkictio, kon KII
1234;

HaykoBi cniBpoOITHUKM (MapKeTHHT,

MapKETUHTY

e(heKTUBHICTH rOCIIOAAPCHKOT
IISIIBHOCTI, parrioHami3altis
BUPOOHMIITBA, IHTEJIeKTyaJIbHA

BIacHicTh) , koa KIT2419.1;
ITpodecionanmn y chepi MapKETHHTY,

A Bachelor of Marketing is prepared to work at
enterprises, institutions and organizations of all
industries and is able to hold positions in
accordance with the National Classification of
Occupations DK 003:2010: Heads of marketing
departments, code KP 1233; Heads of advertising
and public relations departments, code KP 1234;
Research staff (marketing, economic efficiency,
production rationalization, intellectual property),
code KP 2419.1; Professionals in the field of
marketing, economic efficiency, production
rationalization, intellectual property and innovative
activities, code KP 2419.2; Managers (managers)
in the field of research and development, code KP
1474; Managers (managers) in market research and
public opinion research, code KP 1474.3;
Managers (managers) in commercial activities and
administration, code KP 1474.4; Managers




10

e(heKTUBHOCTI rOCIOaPChKOT
TiSUTBHOCTI, parionamizaiii
BUPOOHMIITBA, IHTEICKTyaIbHOT
BJIACHOCTI Ta IHHOBAIIHOT

nmismeHOCTI, kKo KIT2419.2;
Menemxepu (ympaBurtemi) y cdepi
JOCIIJDKEHb Ta po3pobok, kox KII
1474,

Menemxepu (ympaBuredni) 3
JMOCTIPKCHHST PUHKY Ta BHBYCHHS
cycninbpHOi nymku, kox KI1 1474.3;
Menemkepu (ympaButesdi) 3 IHTaHb
KOMEPIIIHHOI IISUIBHOCTI Ta
ynpasiminns, kon KI1 1474.4;
Menemxkepu (ympaBuTeni) 3 pekiamu,
kox KII 1476.1;

KepiBHUKM Maaux MiINPUEMCTB 03
amapary yIpaBJIiHHSI B KOMEPIITHOMY
obcnyroByBanHi, koa KII 1317;
ATEHTH 3 KOMEpPUIMHUX TOCIyr Ta
ToproBeabHI Opokepu, koa KIT 3429,

(managers) in advertising, code KP 1476.1;
Managers of small enterprises without management
apparatus in commercial services, code KP 1317,
Commercial services agents and trade brokers,
code KP 3429.

Ionaapiie H

apuaHns / Further study

bakanasp 3a CIIeiajJbHICTIO

«MapKeTUHT»  MOXE  TPOJIOBXKUTH
HaBYaHHS 3a OCBITHIMM NporpaMamu
JIpYyroro (MaricTepchbKoro) piBHS
BUIIOT OCBITM creuianbHocTi D 5
«MapKeTuHI», HIIUX ClelialbHOCTeN
MaricTepchbKOro piBHS B Taiy3i 3HAHb
D «bizHec, anMmiHICTpyBaHHS Ta
IpaBo» 3a creniaai30BaHUMHU
MPUKIIQTHAMHA porpaMaMu
HiATOTOBKU cepTU(]iKOoBaHUX (haxiBIIiB
(3 oumiHku  Oi3Hecy, (piHaHCOBOI
AQHATITUKY, OyXrajaTepcbKoro 00Ky
Ta 1H.) @ TAKOX CIEIIaTbHOCTEHN 1HIITUX
TaJIy3ei.

A bachelor in the specialty "Marketing" can
continue his studies in educational programs of the
second (master's) level of higher education in the
specialty D 5 "Marketing", other master's level
specialties in the field of knowledge D "Business,
Administration and Law"in specialized applied
programs for training certified specialists (in
business  assessment,  financial analytics,
accounting, etc.) as well as specialties in other
industries.

5 — Bukaananns ta ouinwoBanHs / Teaching and assessment

Bukaananns ta HapuanHs/Teaching and studying

Mopenb HaBYAHHS:
CTYJEHTOILIEHTPOBaHE Ta MPOOIEMHO-
Opi€eHTOBaHEe  HaB4YaHHI.  Mojenb
HABYAaHHS Tiependayac aKkTUBHY pOJb
CTYJIeHTa, TApPTHEPCTBO «BUKJIA/Iad-
CTYICHTY, 10 3aCHOBaHE Ha
KOMYHIKaTHBHIA Ta MI>KOCOOHMCTICHIN
B3a€MO/Ii1, B3a€MOIIOBa31.

OcHoBHUMH  dopMamMH  300YTTS
BUIIOI OCBITH €: IHCTHTYIiiiHa (04YHA
(nenHa), 3a04Ha, JUCTaHI[IHA,

Learning model: student-centered and problem-
oriented learning. The learning model assumes an
active role of the student, a "teacher-student”
partnership based on communicative and
interpersonal interaction, mutual respect. The main
forms of obtaining higher education are:
institutional (full-time, part-time, distance, mixed)
and dual. The educational process is carried out
through a combination of lectures, seminars,
practical classes with solving situational tasks and
using case  methods, business games,
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3MillIaHa) Ta AyajabHa.
OcBiTHI# mporec 31ICHIOETBCS Yepes

MOEHAHHS  JICKIIH, CEMIHAPChKHX,
MPAKTUYHUX 3aHATH 3 PO3B’SI3aHHIM
CUTYaIlIHHUX 3aBJIaHb Ta
BUKOPHUCTAHHSIM KeHC-METO/IIB,
IIJTOBUX  1TOp, MDKIUCIUTIIIHAPHUX
TPEHIHTIB, MacTep-KJaciB 3a
criemiajizaii€eo, 10  PO3BUBAIOTH

KOMYHIKaTHBHI Ta JiJIepPChKI HABUYKH
Ta YyMIHHSA TMpaloBaTd B KOMaHII,
CaMOCTIiHy poOOTYy 3 MOXKJIHMBICTIO
KOHCYJIbTaIii 3 BUKJIaZa4yeM,
H1TOTOBKY OaxanaBpChKOi
KBaidikaiiHoi poOOTH.

interdisciplinary trainings, master classes by
specialization, which develop communicative and
leadership skills and the ability to work in a team,
independent work with the possibility of
consultations with a teacher, preparation of a
bachelor's qualification work.

OninloBanng / Assessment

3aCTOCOBYETHCS MOJyJIbHO-
peHTHHTOBa CHCTEMa KOHTPOIIO 1
OLIIHIOBAaHHS 3HAHb. IloTounui
KOHTPOJIb — YCHI OTIUTYBAaHHS, TOTOYHI1

KOHTPOJIbHI poboTw, OIliHKA
pedeparis, Ipe3eHTaIli,
1HIUBITyaTbHUX PO3paxyHKOBUX
3aBJIaHb TOIIIO.

MoaynbHUH KOHTPOJIb — MOJIYJIbHI
KOHTPOJIbHI pOOOTH.

CemecTpoBUH KOHTPOJb — ICIHTH,

3allIKM, 3aXUCT 3BITIB 3 MPaKTUKH,
3aXHUCT KypCOBUX POOIT.

Arectamiss — nyOmiYHMHA  3aXHCT
KBaJiQikaniitHoi poboTH Ha 3700yTTH
OCBITHBOT'O CTYIIEHS «OaKaiaBpy».
Ilepenbavena HaKOMHUYyBalbHA
CHUCTEMa  OLIHIOBaHHS 3HaHb 34
OCBITHIMH KOMITOHEHTaMH.

A modular rating system of knowledge control and
assessment is used. Current control - oral
interviews, current tests, evaluation of essays,
presentations, individual calculation tasks, etc.
Modular control - modular tests. Semester control -
exams, tests, defense of practice reports, defense of
coursework. Certification - public defense of
qualification work for obtaining the educational
degree "bachelor". A cumulative system of
knowledge assessment by educational components
is provided.

6 — IMporpamui komnereHTHOCTI / Programme competencies

InTerpanbna komnereHTHicTh / Integral competence

IK - 3partHicTe BHpIUIYBAaTH CKJIAQTHI
CHeIliaii3oBaHi 3ajadi Ta MPaKTUYHI
npobiieMu y cdepi MapKeTHHTOBOI
TisTbHOCTI 200 y Tpolleci HaBYaHHS,
10 nepeaoayvae 3aCTOCYBAaHHS
BIIMOBIIHUX TEOpii Ta METOMIB 1
XapaKTePU3YEThCS KOMIUICKCHICTIO Ta
HEBU3HAYEHICTIO YMOB.

IC - The ability to solve complex specialized tasks
and practical problems in the field of marketing
activities or in the learning process, which involves
the application of relevant theories and methods
and is characterized by the complexity and
uncertainty of conditions.

3araabHi komnereHTHOCTI (3K) / General competencies

KommnerenTHocTi, BU3HaUeHi ctanaaproM Buinoi ocBitu / Competencies defined by the
higher education standard

3maTHICTh peali3yBaTH CBOI
npaBa i 000B’SA3KHU SK 4WJIeHA

The ability to exercise one's rights and
responsibilities as a member of society, to realize
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CYCIIiIIbCTBA, the values of a civil (free democratic) society and
3K1/GC1| ycBinommoBat  1minHocTi | the need for its sustainable development, the rule of
rpomajsHchkoro  (BimeHOro | law, and the rights and freedoms of man and
JEMOKPATUIHOTO) citizen in Ukraine.
CYCITUIBCTBA Ta
HEOOXI1JIHICTh HOro CTajoro
PO3BUTKY, BCPXOBCHCTBA
mpaBa, TpaB 1  CcBOOOJ
JIONUHA 1 TPOMAJIsSHWHA B
VYkpaiHi.
3K2/GC2| 3matHicte  30epiratu  Tta | The ability to preserve and multiply moral,
NpUMHOXKYBaTH  MopaubHi, | cultural, scientific values and increase the
KyJbTYpHIi, HayKoBi miHHOCTI | achievements of society based on understanding
Ta npuMHoxyBatu | the history and patterns of development of the
JIOCSITHEHHST CYCHibcTBa Ha | Subject area, its place in the general system of
OCHOBI po3yMiHHs icTopii Ta | knowledge about nature and society and in the
3akoHOMipHOCTel po3suTKy | development of  society, technology and
npeamerHoi  obmacti, 11 | engineering, to use various types and forms of
Mmicus y 3aranbHii cuctemi | physical activity for active recreation and leading a
3HaHb mnpo npupoay i | healthy lifestyle.
CYCIIJIBCTBO Ta Y PO3BUTKY
CyCIIJIbCTBA,  TEXHIKH 1
TEXHOJIOTIH,
BUKOPHUCTOBYBATH pi3HI
BUAM Ta (OPMH PYXOBOi
aKTHUBHOCTI JJIs1  aKTUBHOT'O
BIIMOYMHKY Ta  BEJEHHS
3JI0pOBOTO CIIOCOOY KUTTSI.
3K3/GC3| 3natnicth 10 abctpaktaoro | The ability for abstract thinking, analysis,
MUCIICHHS, aHaITi3Y, synthesis.
CHUHTE3Y.
3K4/GC4| 3naTHicTh BUMTHCS 1 Ability to learn and master modern knowledge.
OBOJIOIBATH CY4aCHUMH
3HAHHAMUAU
3K5/GC5| BusnaueHicts i Determination and persistence in the tasks set and
HAIIOJIETJIUBICTE MO0 responsibilities undertaken.
IMOCTaBJIEHUX 3aBIaHb 1
B3STHUX 000B’SI3KIB.
3K6/GC6| 3HaHHS Ta pO3yMiHHS Knowledge and understanding of the subject area;
peIMeTHOI 00J1acTi Ta understanding of professional activity.
PpO3yMiHHS MTpodeciiHoT
USITBHOCTI
3K7/GC7| 3naTHiCTh 3aCTOCOBYBATH Ability to apply knowledge in practical situations
SHAHHA Y NPAKTUYHUX
CUTYAIlISIX.
3K8/GC8| 3maTHicTh IpOBEICHHS Ability to conduct research at an appropriate level

IOCIIHKEHb Ha
BiJIMTOBITHOMY PiBHI.
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3K9/GC9| HaBuuKH BUKOPHCTAHHS Skills in using information and communication
iHpOpMAIIifHUX 1 technologies.
KOMYHIKaI[iHUX
TEXHOJIOT1H.

3K10/ 3IaTHICTD CIIIKYBaTHCS Ability to communicate in a foreign language.

GC10 1HO3E€MHO0 MOBOIO.

3K11/ 3/1aTHICTh TIPAIIOBATH B Ability to work in a team.

GC11 KOMaH/Ii.

3K12/ 3MaTHICTh CHIIKYBaTHCSA 3 Ability to communicate with representatives of

GC12 [PeACTaBHUKAMH 1HIITNX other professional groups at different levels (with
npodeciitnux rpyn pizHoro | experts from other fields of knowledge/types of
piBH# (3 eKcriepTaMu 3 economic activity).

IHIIMX Tay3eil 3HAHb/BUIIB
€KOHOMIYHOI JTISUTbHOCTI).

3K13/ 31aTHICTh MPAIIOBATH B Ability to work in an international context.

GC13 MDKHApOAHOMY KOHTEKCTI.

3K 14/ 3nmaTHicTh Aisity cotianbHo | The ability to act socially responsible and

GC14 BIJIIIOBIJAJIBHO Ta CBIIOMO. conscious.

3K15/ 3MaTHICTh yXBaJIIOBATH Ability to make decisions and act in accordance

GC15 pillleHHs Ta AisTH with the principle of inadmissibility of corruption
JTOTPUMYIOUUCH IPUHIIHITY and any other manifestations of dishonesty
HEMPUITYCTUMOCTI KOPYMIIi1
Ta OYIb-SIKUX 1HIITUX
IPOSIBUB HEJOOPOUECHOCTI

daxosi komnereHTHOCTI (PK) / Professional competencies

@®K1/PC1| 3naTHicTh JIOT1YHO i | The ability to logically and consistently reproduce
nociigoBHo  BinTBoproBatH | the acquired knowledge of the marketing subject
OTpUMaHi 3HaHHA | area.

MpeAMETHOL obmacti
MAapKCTHHTY.

DK2/PC2| 3naTHicTh kputnuHo | The ability to critically analyze and summarize the
aHai3yBaTH i1 | position of the subject area of modern marketing.
y3arajJlbHIOBaTu ITOJIOKCHHS
MpeAMETHOL obacTi
CY4YaCHOI'O MapKCTUHTY.

DK3/PC3| 3natHicTh BuKOpucToBYBaTH | The ability to use theoretical principles of
TEOpPETHYHI nojioxxenHst | marketing to interpret and predict phenomena and
MapKETHUHTY ast | processes in the marketing environment.
iHTepIpeTarii Ta
MPOTHO3YBAaHHS  SIBUI 1
MPOLIECiB y
MapKETHUHIOBOMY
CEepPEeIOBHIIII.

®K4/PC4| 3matnicth  mpoBapkyBatu | The ability to conduct marketing activities based
MapKeTHHTOBY  JisUIbHICTB | ON understanding the essence and content of
Ha  ocHOBI  po3yminHs | marketing theory and the functional relationships
CYTHOCTI Ta 3MicTy Teopii | between its components.

MapKEeTHHTY 1
(GyHKLIOHATBHUX  3B'SI3KIB

MDXK 11 CKJIaJJOBHMHU.
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DKS5/PC5| 3naTHicTh kopektHo | The ability to correctly apply marketing methods,
3aCTOCOBYBATH meronu, | techniques and tools.
MPUHAOMH Ta I1HCTPYMEHTH
MapKETHUHTY.

DK6/PC6| 3naTHicTh nposBoautu | Ability to conduct marketing research in various
MapKeTHHTOBI jgociikenHs | areas of marketing activities.

y pi3HHUX chepax
MapKETUHTOBOI JisUTBHOCTI.

dK7/PC7| 3natnicts Bu3HauaTu BiwikB | The ability to determine the impact of functional
¢dyukuionansHux obnacteid | areas of marketing on the results of economic
MapKeTHHTy Ha pe3ynbratd | activities of market entities.
rOCIOIAPChKOT  MISTTBHOCTI
PUHKOBUX CY0 €KTIB.

DK8/PC8| 3maTHicTh po3pobistu | The ability to develop marketing support for
MapKETHHTOBE business development in conditions of uncertainty.
3a0e31eueHHs PO3BUTKY
0i3Hecy B yMOBax
HEBU3HAYEHOCTI.

DK9/PCY| 3narnicTh BukopucToByBatH | The ability to use marketing tools in innovation
iHCTpyMeHTapiit MapkeTuHry | activities.

B IHHOBAI[IHOT JiISUTBHOCTI.

@®K10/ | 3marnicTe BHKOpHcTOBYBaTH | The ability to use marketing information systems in

PC10 mapkeTuHroBi iHdopmaniiini | making marketing  decisions and  develop
cucteMdn B yxBaieHHi | recommendations to improve their effectiveness.
MapKeTUHTOBUX pIllIEHb 1
po3pobNIATH  peKoMeHAalii
)18 (e)i (0] [T IBUAIIECHHS ix
e(EeKTUBHOCTI.

@®K11/ | 3matHicTh anamizyBatu | The ability to analyze the behavior of market actors

PC11 TIOBE/IiHKY punkoBux | and determine the features of the functioning of
cy0’exTiB Ta  Bu3HauaTh | markets.
0COOIUBOCTI
(YHKIIIOHYBaHHS PUHKIB.

dK12/ | 3matnicte oOrpyHToByBatH, | The ability to justify, present and implement

PC12 MIPE3EHTYBATH i | research results in the field of marketing.
BIIPOBAXKYBaTH PE3YJIbTAaTH
JOCTIKEHb y cdepi
MapKETHUHTY.

@®K13/ | 3nmatnicte manyBanHs 1| The ability to plan and implement effective

PC13 npoBa/pkeHHs  edexTrBHOT | Marketing activities of a market entity in a cross-
MapketuHroBoi  misuibHOCTI | functional context.

PUHKOBOTO cy0’€KTa B Kpoc-
(YHKITIOHATLHOMY PO3pi3i.

@dK14/ | 3matHicTh nporonyBaru | Ability to suggest improvements to marketing

PC14 BJIOCKOHAJICHHS mono | functions.
byHKIIH MapKETHHIOBO1
JISIIBHOCTI.

KomnerentHocTi, BU3Ha4eHi yHiBepcurerom/ University-defined competencies

DK15/

PC15

31aTHICTh BUKOPUCTOBYBATH
Cy4acHi METOIU Ta

The ability to use modern methods and tools of
marketing analytics, market research, and
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IHCTPYMEHTH MapKEeTHHTOBOT
aHAJITHKH, PUHKOBUX
IIOCIIIKEHD Ta
€KOHOMIYHOTO

MPOTHO3YBAaHHS 3  METOIO
OOTpYHTYBaHHSI, TPUHHATTS

Ta IMILUIEMEHTAI]
YIIPaBIIiHCHKUX pileHb
1010 3a0e31eYeHHS

e(EeKTUBHOI MapKETHHTOBO1
JiSTTEHOCTI O13HEC Cy0’€KTIB.

economic forecasting to justify, make, and
implement management decisions to ensure
effective marketing activities of business entities.

DK16/
PC16

3n1aTHICT CTpaTErivHO
MHCJIHTH, ¢dopmymoBaTH
i Ta pO3pobIATH
MeXaHi3MHU peami3artii
TOBApHOI, I[IHOBOI,
PO3MOALTBYOT Ta
KOMYHIKaTUBHOI  ITOJIITUKH
0i3HeC Cy0’€eKTiB
arporpoI0BoJIbYOi cepu Ha
OCHOBI IPOBEICHHS
KOMILIEKCHUX

MapKETHHTOBUX JIOCIIKEHb
BHYTPILIHBOTO Ta

30BHIIIHBOTO CEKTOPAIbHUX
PUHKIB.

The ability to think strategically, formulate goals,
and develop mechanisms for implementing
product, pricing, distribution, and communication
policies of agri-food business entities based on
conducting comprehensive marketing research of
domestic and foreign sectoral markets.

7 — Ilporpamui pedyabratu HaByaHHA (IIPH) / Programme learning outcomes

IMporpamui pe3ysibTaTH HABYaHHS, BU3HAYEHI cTaHAapTOM BHIIOI ocBiTH /Competencies
defined by the higher education standard

JllemonctpyBati 3HaHHs 1 | Demonstrate knowledge and understanding of the
[IPH1/ | po3ymiHHs teopernunux | theoretical ~ foundations and  principles  of
PLO 1 OCHOB Ta npunimmie | conducting marketing activities.

IMPOBAPKCHHS

MapKETHUHIOBO1 JISTIHOCTI.
[IPH 2/ | AnanmizyBaTH i | Analyze and forecast market phenomena and
PLO 2 | mporao3ysaTu puHKOBI | processes based on the application of fundamental

sBullla Ta nporecu Ha | principles, theoretical knowledge and applied skills

OCHOBI 3acTocyBaHHs | In implementing marketing activities.

(byHIaMEeHTaIbHUX

MIPUHIIMITIB, TEOPETUIHHNX

3HAaHb 1 MMPUKJIAAHUX

HaBHYOK 3I1MCHEHHS

MapKETUHTOBOI JisIbHOCTI.
[IPH 3/ | 3acTtocoByBatn naoyti | Apply acquired theoretical knowledge to solve
PLO 3 TeopeTndHi  3HaHHs s | practical problems in the field of marketing.

pO3B’A3aHHA  IMPAKTHUYHUX

3aBJIaHb y chepi

MapKETHUHTY.
[IPH 4/ | 3bupatu Ta anamisyBaru | Collect and analyze the necessary information,
PLO4 | HeoOXinHy indopmartiro, | calculate economic and marketing indicators, and




16

pO3paxoByBaTH EKOHOMIYHI
Ta MapKETHHTOBi
MOKa3HUKH, OOIPYHTOBYBATH
YIPaBIIHCBKI pIICHHA Ha

justify management decisions based on the use of
the necessary analytical and methodological tools.

OCHOBI BHUKOPUCTAHHA
HEOOXIJIHOIO aHAJITUYHOIO
u METOIUYHOTO
IHCTpYMEHTapiIo.
[IPH 5/ | BusBnsitu 1 anamizysatu | ldentify and analyze key characteristics of
PLO5 | kmo4oBi xapaktepuctuku | marketing systems at different levels, as well as the
MapKETHHTOBHX cucteM | behavioral characteristics of their subjects.
PI3HOIO PpIBHA, a TaKoX
0COOJNIMBOCTI MOBENIHKH iX
Cy0’€KTiB.
[IPH 6/ | Busnauatu  ¢ynkuionansHi | Identify the functional areas of marketing activities
PLO 6 obuacti mapketuHrooi | of a market entity and their relationships in the
MISUTEHOCTI puHKOBOTO | management system, calculate the appropriate
cy6’exra Ta ix B3aemoss’askH | indicators that characterize the effectiveness of
B cuCTeMl  YHOpaBIIHHA, | sych activities.
pO3paxoByBaTH  BIJIOBIAHI
IMOKA3HHUKH, SIK1
XapaKTEepU3yIOTh
pe3yJIbTaTUBHICTh TaKol
JUSTIBHOCTI.
[IPH 7/ | BuxopucroByBatu uudposi | Use digital information and communication
PLO 7 iH(popmariiini ta | technologies, as well as software products
KOMyHIKaliiHi TexHosorii, a | necessary for the proper implementation of
TaKOXX NPOrpaMHi NpoAaykTH, | marketing activities and the practical application of
HEOOXiNHI  JUIsl  HAIGXKHOTO | marketing tools.
MNPOBA/PKCHHA MAapKCTUHI'OBO1
JISUTBHOCTI T4 TPAKTUIHOTO
3aCTOCYBAHHA
MapKETUHI'OBOI'O
IHCTPYMEHTapIIo.
[IPH 8/ | 3actocoByBat inHoBawiitai | Apply innovative approaches to conducting
PLO8 | maxoam mono mposamkenHs | marketing activities of a market entity, flexibly
MapKeTMHIoBoi  aisubHOCTI | adapt to changes in the marketing environment.
PUHKOBOTO CyO’€KTa, THYYKO
aJanTyBaTUCA oo 3MIH
MapKETUHI'OBOTI'O
CCpCaAOBHUIIIA.
[IPH 9/ | OuiHtoBaTH pmukn | Assess the risks of conducting marketing activities,
PLO 9 nposakenHs MapkeTunrosoi | establish the level of uncertainty of the marketing
MIsUTTBHOCTI,  BCTAHOBMIOBATH | environment when making management decisions.
P1BCHDb HCBU3HAYCHOCTI1
MapKETUHI'OBOI'O CCPCAOBUIIIA
npu MPUAHATTI
yNPaBIiHCHKUX PIIIEHb.
[IPH 10/ | IosicutoBatu  indopmartito, | Explain  information, ideas, problems, and
PLO 10 | igmei, npooiemMu ta | alternative management decision-making options
abTepHATHBHI Bapiantu | to marketing specialists and non-specialists, and to
NpUAHATTS  ynpaBIiHCBKHX | representatives of various structural divisions of a
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npodeciiHOT TEPMIHOJIOT].

pileHn daxiBusam i | market entity.
HedaxiBLIsIM y chepi
MapKETUHTY,
IIpeICTaBHUKAM pi3HuX
CTPYKTYPHUX  TiAPO3]LIIB
PHHKOBOTO Cy0’€KTa.
[IPH 11/ | lemoHCTpYBaTH Bminus | Demonstrate  the  ability to apply an
PLO 11 | 3acrocoByBaru Mikmucuun- | interdisciplinary approach and perform marketing
JTiHApHUHA iaxi ta | functions of a market entity.
3IACHIOBATH MAapKETHHTOBi
byHKIil PHUHKOBOTO
cy0’ekTa.
[IPH 12/ | BusBistu nasuuku | Demonstrate skills in independent work, flexible
PLO 12 | camocriiiHoi pob6ortwh, | thinking, openness to new knowledge, and be
THYYKOTO mucienns, | critical and self-critical.
BIJIKPUTOCTI 1o HOBHUX
3HaHb, OyTH KPUTHYHUM 1
CaAMOKPUTUYIHHM.
[IPH 13/ | Bignosinatu 3a pesynbtatu | Be responsible for the results of your activities,
PLO 13 | cBoei missipHOCTI, BusBisTa | demonstrate  entrepreneurial and  managerial
HABUYKHW MignpueMHuibKoi | initiative skills.
Ta yIPaBIiHCHKOT
IHIIIATHBHY.
[IPH 14/ | BuxonyBatu ¢yHkiionansHi | Perform functional duties in the group, offer sound
PLO 14 | o6oB’s13ku B rpymi, | marketing solutions.
MPONOHYBATH OOIPYHTOBaHI
MapKETHUHIOBI PIILICHHS.
[IPH 15/ | disitu comianbHo | TO act socially responsible and socially conscious
PLO 15 | BiamoBigajabHO ta | based on ethical marketing principles, respect for
rpomajaceko  cimomo Ha | cultural diversity and civil society values, while
OCHOBI eTtnuHuX mnpuHImImiB | respecting individual rights and freedoms.
MapKETHHTY, ImoBaru a0
KYJIbTYPHOTO PI3HOMAHITTS
Ta IIHHOCTEH
IrpOMaIsTHCBKOT' O
CYCHiJ'IBCTBa 3 JOTpUMaHHAM
mpaB 1 CBOOOJT 0COOUCTOCTI.
[IPH 16/ | BimnoBimati BuMoram, siki | TO meet the requirements for a modern marketer,
PLO 16 | BucyBatoThest n0 cydacHoro | to increase the level of personal professional
MapKeroJiora, MijBHIyBaTH | training.
piBEHb ocobucroi
po¢ecCiifHOT MiIrOTOBKH.
[IPH 17/ | HemonctpyBati  HaBuuku | Demonstrate written and oral professional
PLO 17 | nuceMoBoOi Ta ycHoi | communication skills in the state and foreign
npodeciiinoi  komywikarii | languages, as well as the proper use of professional
JepKaBHOIO 1 1HO3eMHOO | terminology.
MOBaMH, a TaKOX
HaJICKHOTO BUKOPUCTAHHSA
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[IPH 18/ | lemoHCTpYBaTH Demonstrate responsibility in relation to moral,
PLO 18 | BiamoBiganbHICTh y | cultural, scientific values and achievements of
CTaBICHHI 70 MOpaiabHHX, | Society in professional marketing activities.

KyJIbTYpHHUX, HayKOBHUX
MIHHOCTEH 1  JOCATHEHb
cycniibecTBa 'y mnpodeciituiii
MapKETHHTOBIH JTISUTbHOCTI.
IIporpamHi pe3yJibTaTH HABYAHHS, BU3HAYEHI YHIBEPCUTETOM
[IPH 19/ | NemonctpyBat  HaBuuku | Demonstrate skills in using modern methods and
PLO 19 | BukopHCTaHHS cyuqacuux | tools of marketing analytics, market research, and
MeToniB Ta iHCTpyMmeHTiB | economic forecasting in order to justify, make, and
MapKeTHHIroBOl aHamiTukd, | Implement management decisions to ensure
puHKOBHMX jgociimkenb Ta | effective marketing activities of business entities.
€KOHOMIYHOTO
IIPOTHO3YBaHHA 3 METOIO0
OOTpYHTYBaHHS, MPUHHATTS
Ta IMITJIEMEHTAIi{
YIPaBIiHCHKUX pileHb
o0 3a0e3MneYeHHS
e(eKTUBHOI MapKETUHTOBOI
TiSUTBHOCTI 013HEC Cy0 €KTIB.
[IPH 20/ | NemouctpyBat  HaBuuku | Demonstrate skills in developing and implementing
PLO 20 | po3poOku Ta  peam3amii | marketing product, pricing, distribution, and
MapKeTHHIOBOi  TOBapHoi, | communication policies of agri-food business
IiHOBOI, po3moaiibyoi Ta | entities based on conducting comprehensive
KOMyHiKaiiiiHoi ~ momituku | marketing research of domestic and foreign
0i3HeC cy0’extiB | sectoral markets.
arpomnpo10BoJIbu0i chepu Ha
OCHOBI MIPOBEJICHHS
KOMIIJIEKCHUX
MAapKETHHI'OBUX JIOCJ'IiI[)KeHI:
BHYTPIIHBOT'O Ta
30BHIIIHEOTO CCKTOpPAJIbHUX
PUHKIB.

8 — PecypcHe 3a0e3meueHHst peaJjizaunii nporpamu / Resource provision for programme
implementation

Kanpose 3a6e3neyennss / Human Resources

VYV BIAMOBIAHOCTI 10 KaIpOBUX BUMOT
o0 3a0e3MeueHHs MPOBAKEHHS
OCBITHBOI JISUTBHOCT1 JJISL TIEPIIIOTO
(GakanaBpChKOIr0) piBHS BUILOI OCBITH
(momatox 2 mo JlimeH31MHUX YMOB),
3arBep/pkeHux [loctanoBoro KMV Bin
30.12.2015 p. Ne 1187.

Peanizaniro OCBITHBO-TIpOECiifHOT
MporpamMu 3IUCHIOIOTH
BUCOKOKBaJIi(hikOBaHi HayKOBO-

MeJaroriydi IpamiBHUKY 3 HAYKOBUMHU
CTynnCHAMU Ta BYCHHMU 3BAHHSIMHU,
MOTHBOBaHI 1o 0COOMCTICHOTO

In accordance with the personnel requirements for
ensuring the implementation of educational
activities for the first (bachelor's) level of higher
education (Appendix 2 to the Licensing
Conditions), approved by the Resolution of the
Cabinet of Ministers of Ukraine dated 30.12.2015
No. 1187. The implementation of the educational
and professional program is carried out by highly
qualified scientific and pedagogical workers with
scientific degrees and academic titles, motivated
for personal development and maintaining a high
level of professionalism. All scientific and
pedagogical workers undergo advanced training,
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PO3BUTKY Ta MIATPUMKH BHCOKOI'O
piBHs mpodecionanizmy. Bei HaykoBo-
MeJaroriydi MpaIiBHUKKA TMPOXOATh
MiJBUIICHHS KBamidikaiii, B T.4. 3a
KOpJOHOM. JI0 OCBITHBOTO MpOIECY
3aJ1y-4aroThCs BUCOKBaJTi(hiKOBaHi
(axiBIli- MPAKTHKH.

including abroad. Highly qualified practitioners are
involved in the educational process.

MarepiaabHo-TexHiuHe 3a0e3neuyenHst / Material and Technical Resources

Y BIONOBIAHOCTI 10 TEXHOJOTIYHHX
BUMOT III0JI0 MaTepiaibHO-TEXHIYHOTO
3a0e3MmeueHHs] OCBITHBOI JISTTBHOCTI
nepmioro  (6akajgaBpChKOro) — PiBHA
BHUIIOI  OCBiTH  (momaTtok 4 110
JlineH3iiHUX YMOB), 3aTBEPIHKCHHUX
[TocranoBoro KMV Bix 30.12.2015 p.
Ne 1187.

MarepianbHO-TEXHIYHE 3a0€3MECUYCHHS,
0 BKIKOYAE€  MPUMIMICHHS  JUISI
JCKIIHHUX Ta TPAKTHYHUX 3aHATH,
KOMIT'IOTEPHI KJIACH 3 TPUKIAJIHUMHU

KOMIT FOTEPHUMH porpaMamu,
crienianizoBaHi nabopaTopii,
010J110TeKy, YMTAIBHY 31Ty, JOCTYII JI0
Mepexi IHTepHeT, MynbTHUMeNiiiHe

o0IaTHaHHA, aKTOBY 3ajly, CIIOPTHBHY
3aly Ta CIIOPTUBHHMM MalJaHYUK,
TYPTOKUTKH, CIIOPTUBHO-03I0POBYHI
Tabip, ITyHKTH IpOMaJICbKOIro
Xap4ayBaHHS TOIIIO, CTBOPIOE
HeoOXiHe CepeoBHILEe TUTST
IPOJAYKTUBHOI OCBITHBOI, HAYKOBOI Ta
IPOMAaJChKOI JisUIbHOCTI 3100yBayiB.

In accordance with the technological requirements
for the material and technical support of
educational activities of the first (bachelor's) level
of higher education (Appendix 4 to the Licensing
Conditions), approved by the Resolution of the
Cabinet of Ministers of Ukraine dated 30.12.2015
No. 1187. Material and technical support, which
includes premises for lectures and practical classes,
computer classes with applied computer programs,
specialized laboratories, a library, a reading room,
access to the Internet, multimedia equipment, an
assembly hall, a sports hall and a sports ground,
dormitories, a sports and recreation camp, public
catering facilities, etc., creates the necessary
environment for productive educational, scientific
and social activities of applicants.

Inpopmaniiine Ta HaBUaIbHO-MeToAUYHe 3a0e3neueHHs / Information and methodical
support of the educational process

VY BIAMOBIZHOCTI OO TEXHOJOTTYHUX
BHUMOT II0JI0 HaBYAIbHO-METOANYHOTO
Ta 1H(MOpMaIifHOTO 3a0e3MeueHHs
OCBITHBOL TiSTBHOCTI MepIIOro
(6akaaBpChKOTO) PiBHS BUIIOI OCBITH
(momatoxk 5 nmo JlineH3idHUX yMOB),
3arBepkeHux [locranoBoro KMV Bin
30.12.2015 p. Ne 1187.

[adopmariiine Ta HAaBYaJIbHO-
METOJUYHE 3a0e3MeueHHs 0a3yeThCs
Ha Cy4aCHHX 1H(hOpMaLIHHUX
CUCTeMax 1 TEXHOJIOTISIX Ta BKIIIOYAE:
6i0moreuynuit (QoHI HaBYAIBHOI Ta

HAyKOBOi  JiTeparypw, baxoBux
MEPIOTUIHAX BHUAHb, 110
BIJIMOBIAAIOTh  MPOQUII0  OCBITHHOT

In accordance with the technological requirements
for educational and methodological and
information support of educational activities of the
first (bachelor's) level of higher education
(Appendix 5 to the Licensing Conditions),
approved by the Resolution of the Cabinet of
Ministers of Ukraine dated December 30, 2015 No.
1187.  Information and  educational  and
methodological support is based on modern
information systems and technologies and includes:
library fund of educational and scientific literature,
professional periodicals that correspond to the
profile of the educational program http://library-

odau.blogspot.com/; Institutional repository
http://lib.osau.edu.ua/jspui/;  Electronic catalog;
http://lib.osau.edu.ua:8080/; Official website of
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porpamu http://library-
odau.blogspot.com/;  IuctuTymiiiHuit
peno3uTapii
http://lib.osau.edu.ua/jspui/;
Enexrponnuit KaTajor
;http://lib.osau.edu.ua:8080/;
Odimiviaunit BeO-caiiT OJJAY

http://osau.edu.ua/; moctym 10 Mepexi

[HTepHET, OCBITHE CepeIOBHINE Ha
wiatdopmi MOODLE
https://moodle.osau.edu.ua/; HaBuanbHi
i1 poOoui  mnaHW;  HaBYAIBHO-
METOJMYHE 3a0€3MeUYEeHHs TUCIUILIIIH
(poboui porpamu, cwiadycu,
KOHCIIEKTH JIEKIIIH, METOANYHI

BKa31BKHU AJId NPAaKTUYHUX 3aHATH Ta

CaMOCTIHOT  po0OTH); METOJIUYHE
3a0e3neueHHs IIPOXO/KEHHSI
HaBYaJIbHHUX Ta BUPOOHHYHUX IMPAKTHK;
METOJMYHI BKAa3iBKM 3 BHUKOHAHHS
KYPCOBUX po0ir; METO/IMYHI
pexomMeHaaii 3 iTOTOBKU

KBamidikaiiiHoi poOOTH TOIIIO.

ODAU http://osau.edu.ua/; access to the Internet;
educational environment on the MOODLE
platform https://moodle.osau.edu.ua/; curriculum
and work plans; educational and methodological
support for disciplines (work programs, syllabi,
lecture notes, methodological guidelines for
practical classes and independent  work);
methodological support for completing educational
and industrial practices; methodological guidelines
for completing coursework; methodological
recommendations for preparing qualification work,
etc.

9 — Akagemiuna MoOiTbHicTh / Academic mobility

Hanionanbna kpeauTHa MoOinbHicTh / National credit mobility

[lepenbauena  [lonoxkeHHsIM  TIpO
HNOpSIOK  pearnizalii  mpaBa  Ha
aKaJeMIuHy MOOUIbHICTh YYaCHUKIB
ocBiTHbOrO mpouecy OJJAY Tta moxe
peanizoByBaTucs BIJIIIOBITHO o
YKJIAQIEHUX YroJA 3 3aKjaJaMHu BHILOI
OCBITH YKpaiHH.

It is provided for by the Regulations on the
procedure for implementing the right to academic
mobility of participants in the educational process
of the State Academic Autonomous University of
Ukraine and can be implemented in accordance
with agreements concluded with higher education
institutions of Ukraine.

MixHapoana kpeauTHa MoOUIBHICTB / International credit mobility

[lepenbauena  [lonoxxkeHHsIM  TIpO
HNOpSIOK  pearnizalii  mpaBa  Ha
aKaJeMiuHy MOOUIbHICTh YYaCHUKIB
ocBiTHROrO mpouecy OJIAY Tta moxe
peani3oByBaTUCS BIMOBI1IHO Ji(o)
YKJIAQJICHUX YroA TMpo MIKHApPOJHE
CHiBpOOITHUITBO.

It is provided for by the Regulations on the
procedure for implementing the right to academic
mobility of participants in the educational process
of the State Academic Autonomous University of
Ukraine and can be implemented in accordance
with  concluded international  cooperation
agreements.

Hasuanns inozemuux 3100yBauiB BO / Study of Foreign applicants of HE

HaBuannss iHO3eMHHX  3/100yBadiB
BUIIOI  OCBITH  TIPOBOAMTHCS  Ha
3aralbHUX YMOBaX 3 JI0JIaTKOBOIO
MOBHOIO MIJAIOTOBKOIO - BHBYEHHS
YKpPaiHChKO1 MOBH SIK 1HO3€MHOI.

Education of foreign higher education applicants is
conducted on general terms with additional
language training - studying Ukrainian as a foreign
language.



http://library-odau.blogspot.com/
http://library-odau.blogspot.com/
http://lib.osau.edu.ua/jspui/
http://lib.osau.edu.ua:8080/
http://osau.edu.ua/
https://moodle.osau.edu.ua/
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2. IEPEJIIK KOMIIOHEHTIB OCBITHBOI IPOT'PAMM /
COMPONENTS OF EDUCATIONAL PROGRAMME

Kon/
Code

OcaitHiI KOMIIOHEHTH Tiporpamu/Components

Kpenuris
€KTC/ECTS
credits

dopma
iJCYMKOBOTO
KOHTPOJII0/
Form of Final
Assessment

HOPMATUBHI ocBithi komnonenTr/Required (standard) components

O00B’s13K0B1 KOMIIOHEHTH 3arajibHo1 miaroroBku/Mandatory components of general training

03 01 | Dimocodis/ Philosophy 3 Icimt/ exam
InozemHa moBa 3a mpodeciiiHuM crpsMyBaHHIM/
03 02 Foreign language fpr profess!opal .3ani1</ test;
purposes/Ykpaincbka MoBa sik iHozemHa/ UKrainian icuT/ exam
as a Foreign Language 6
Icropis aiHChKOi JepxkaBHocTi/ History of
0303 Ukrgniagls?atehood P ’ 3 lert/ exam
Etuka nminosoro cminkyBanHa /  Business )
0304 communication ethics ’ 3 Sauix test
VYkpaincbka MOBa 3a npodeciiHuM
03 05 | cnpsmyBannssM/  Ukrainian ~ language  for Icrint/ exam
professional purposes 3
Iadopmarniiini  cucremu Ta  KOMYHIKamiiHI
03 06 | texHoumorii B ymnpasminai/ Information systems Icriut/ exam
and communication technologies in management 5
Antukopymiiiss  Ta  goOpouecHicts/  Anti- .
0307 corruptigrﬂnd integrity P 3 3anix/ test
Buma matemaruka (31 3micToBUM MoayieM «Teopis
WMOBIPHOCTEH 1 MaTeMaTHMyHa CTAaTUCTHKa»)/
0308 HigheIr) mathematics (with the content modul)e Temar/ exam
"Probability theory and mathematical statistics™) 5
03 09 | Cratucruka/ Statistics 4 Icrint/ exam
03 10 | Ilomituuna exkonomist/ Political economy 4 Iciut/ exam
Mikpo Ta MakpoekoHomika/ Micro  and .
0311 maclrooeconomics P 4 Sanix/ test
03 12 | JlinepcTBO i KOMaH/IHA B3a€EMOJIsI 3 3amik/ test
03 13 | Onrumizaniiigi MeToau i Moaei 3 3amik/ test
O060B’s13k0B1 KOMITIOHEHTH NpodeciitHoi miarorosku /Mandatory components of professional
training
OIl 01 | Beryn no daxy/Introduction to the profession 3 3amik/ test
Indpacrpykrypa ToBapuoro punky / Commodity 4 Icut/ exam
OIT 02 | market infrastructure
OII 03 | Mapkerunr / Marketing 5 Iciu/ exam
OII 04 | MenemxmenT / Management 4 Icint/ exam
Pexnamunii MEHEHKMEHT / Advertising 4 Icout/ exam
OIT 05 | management
OI1 06 CamMOMEHEKMEHT Ta OCOOWCTICHMH PO3BUTOK/ 3 sautix/ test
Self-management and personal development
ExonoMika 1 ¢iHaHCH arpapHOro MiJIpUEMCTBA/
OII 07 | Economics gr)1d financg pof an agricultural 4 lermur/ exam
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enterprise

OII 08 | [ToBeninka cnoxuBauiB / Consumer behavior 5 Icint/ exam

OII 09 | Mapkerunrosi gocaimkenns / Marketing research 6 Icrint/ exam
bi3znec-ananiTKa B yOpaBIliHHI MiJIPUEMCTBAMU 4 Icnut/ exam

OIl 10 : .. .

/Business analytics in enterprise management

Ol 11 MapKeTI/IHr_OBa toBapHa momituka / Marketing 5 Icrut/ exam
product policy
[IpaBoBe 3a0e3neYeHHs YIPaBIIIHCHKOT 4 Icut/ exam

OIl 12 | misubHocTi/  Legal Support for Management
Activities

OII 13 | Yupaeniuus nepconanom / Personnel Management 3 3aiik/ test

OI1 14 | Komipaiitunr / Copywriting 4 Icint/ exam

OII 15 M.aPKCTI/IHl.“OBa minoBa mnomituka [/ Marketing 4 Icut/ exam
pricing policy
MapkeTuHroBa  KOMYyHiKaliiiHa  mojituka  / 5 Icut/ exam

OIl 16 . o X
Marketing communication policy

OIl 17 Web-z[I_/I3a171H B Mapkerunry / Web design in 4 3aiik/ test
marketing

OII 18 Puznku B M.’:.lp'I(.eTI/IHI‘OBiI\/'I misibHOCTI / Risks in 4 Icnint/ exam
marketing activities

OII 19 MapKeT_HHr(?Ba_ HO?IiTI/IKa po3n0)1i1_1y i 30yry / 4 Icrint/ exam
Marketing distribution and sales policy

OII 20 | Iurepuer-mapkerunr / Internet marketing 4 Icint/ exam
MenemkMeHT  Startup-nipo€eKTiB B MapKETHHIOBIMH 5 Icnnt/ exam
misuteHocti  / Startup  project management in

OII 21 | marketing activities
30BHIIIHBOEKOHOMIYHA JISIBHICTh MIMPHEMCTBA ) Icnut/ exam

OIl 22 . . - .

/ Foreign economic activity of the enterprise

OII 23 | Crpareriunuii mapketunr / Strategic marketing 5 Icnt/ exam

OII 24 | Mapketunr B arpapHiii cdepi / Marketing in the 3 3amik/ test
agricultural sector

OII 25 | Jlorictuka / Logistics 5 Iciut/ exam

OII 26 Mi)KHaPoL[HI/Iﬁ mapketunr  /  International 5 Icrnt/ exam
Marketing

OII 27 | ExoHOMiKO-MaTeMaTHu4IHe MO/ICJTFOBAHHS Ta 5 Icnnt/ exam
NPOTHO3yBaHHS B MAapKETHHIOBIH misutbHOCTI /

Economic and mathematical modeling and
forecasting in marketing activities
IMMPAKTUYHA NIATI'OTOBKA:

OIl 28 Hapuanbha npakTuka 3 MapKeTHHTY / Training 4 3axXHUCT 3BiT}_//
practice in marketing report protection
MixnucuurutiHapHuil  TpeHiHr-kype  «lIpuiiHaTTs 5 3aXHCT 3BITY/
YIOPaBIIHCBKUX  pIIIEHb B MAapKETUHIOBIH report protection

OIl 29 | mismbHOCTY/  Interdisciplinary  training course
"Making managerial decisions in marketing
activities"

BupoOnnua mnpaktuka 3a ¢axom/ Production 4,5 3axXHCT 3BITY/

OI1 30 . . y
practice by specialty report protection

OIT 31 Arecraniiinuii icniut 3a ¢axom / Certification 15 Icrmnt/ exam

exam by specialty
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Kon/Co
de

OcgitHi KomMnoHeHTH Tiporpamu/ Educational
Components of the Programme

KpenuTis
€KTC/ECT
S
credits

dopma
iICYMKOBOTO
KOHTPOJIIO/
Form of Final
Assessment

BUBIPKOBI ociTHi komnonenTw/Elective components

BubipkoBi komnoHeHTH 3aranbpHoi niaroroBku/Elective components of general training

B3 01 | Bubipkosuii kommonent 1/ Selective component 3 3ayiK/ test
B3 02 | Bubipkoswuii komnonent 2/ Selective component 2 3 3aiiK/ test
B3 03 | Bubipkosuii kommonent 3/ Selective component 3 3 3ayiK/ test
B3 04 | Bubipkosuii komnoneHT 4/ Selective component 4 3 3ayik/ test
B3 05 | BubipkoBuii kommoHeHT 5/ Selective component 5 3 3ayiK/ test
B3 06 | Bubipkoswuii kommoneHt 6/ Selective component 6 3 3ayik/ test
baszosea meopemuuna niocomoexa b3BIT*.
B3 01* *00608 ’a3108uti 015 0Cib, GUHAYEHUX 3anix*/ credit
3AKOH00A6CMEOM YKpainu 3*

BubipkoBi komnonenTtu npodeciiinoi nigrorosku/Elective components of professional training
BII 01 | BubipkoBuii komnonent 1/ Selective component 3 3anik/ test
BIT 02 | Bubipkosuii komnonent 2/ Selective component 2 3 3aimik/ test
BIT 03 | Bubipkosuii kommoHent 3/ Selective component 3 3 3ayik/ test
BIT 04 | Bubipkosuii komnonent 4/ Selective component 4 3 3aimik/ test
BII 05 | Bubipkosuii kommoHeHT 5/ Selective component 5 3 3ayiK/ test
BIT 06 | BubipkoBuii kommnoneHt 6/ Selective component 6 3 3aimiK/ test
BIT 07 | Bubipkosuit komnonent 7/ Selective component 7 3 3amik/ test
BIT 08 | BubipkoBuii kommnoneHt 8/ Selective component 8 3 3aimiK/ test
BIT 09 | BubipkoBuii kommnonent 9/ Selective component 9 3 3aimiK/ test
BII 10 ]f(l)xl6ip1<03m71 kommoHeHT 10/ Selective component . sarmix/ test
BII 11 ]ff6ipKOBHﬁ xommoneHnT 11/ Selective component . sarin/ test
BII 12 15516ip1<013m71 koMmmoHeHT 12/ Selective component . salmix/ test
BII 13 113;:16ip1<03m71 xommoneHT 13/ Selective component . sarin/ test
BIT 14 ]ff6ipKOBHﬁ komroneHT 14/ Selective component . sastix/ test
3aranpHuil 00cAr HopMaTHBHMX KoMmmoHeHTIB OIl/Total 180
scope of the required components:
3aranpHuil 00csr BubipkoBux komnoneHTiB OIl/Total scope 60
of the elective components:

OO6cAr OCBITHIX KOMIIOHEHTIB, IO 3a0€3MeUyl0Th 3400YTTS

komrieTreHTHOCTer Bu3HaueHux CBO/Total scope of the 180
educational components aimed at acquisition of

competencies specified in the Higher Education Standard:

3ATAJIBHUM OBCST OCBITHHOI ITPOI'PAMI/TOTAL 240

SCOPE OF THE EDUCATIONAL PROGRAMME
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3. DOPMA ATECTAIIII 3/J0BYBAYIB BUIIIOI OCBITH / FORM
OF ATTESTATION OF HIGHER EDUCATION APPLICANTS

dopMor0  TpOBEACHHSA  arecTallii 3J100yBaydiB  OCBITHBOI'O  CTYIICHS
«bakanaBp» cremianbHocTi D 5 MapkeTuHr € arecTamiiiHuil ek3aMeH 3a (paxom.
ATecTariiiHuii ek3amMeH Tmependavyae OILIHIOBAHHS pE3yJlbTaTiB HaBYaHHS,
Bu3HaYeHNX CTaHmapTOM BHUIOI OCBITH Ta JAHOK OCBITHBO-TIPODECIHHOIO
IPOrPaMoIo.

The form of certification of applicants for the Bachelor's degree in specialty
D 5 "Marketing" is a certification exam in the specialty. The certification exam
involves assessing the learning outcomes defined by the Higher Education
Standard and this educational and professional program.

4. MPOLEAYPA IIPUCBOECHHAA MPO®ECIMHUX
KBAJIIPIKAIIN 3A HAABHOCTI)/ PROCEDURE FOR AWARDING
PROFESSIONAL QUALIFICATIONS (IF ANY)

3rigao Cranmapty Bumioi ocBiti nepmioro (0akanaBpchKOro) piBHS raiysi
3HaHb 07 «YTpaBiiHHA Ta aAMIHICTpYBaHH» cneniaabHocTl 075 «MapkeTuHr»,
3arBepkeHoro Hakazom MiHicTtepcTBa ocBiTH 1 Hayku Ykpainu Ne 1343 Big
05.12.2018 p., mpodeciitHa kBamidikallis He HATAETHCS.

According to the Standard of Higher Education of the first (bachelor's)
level in the field of knowledge 07 "Management and Administration” of the
specialty 075 "Marketing", approved by Order of the Ministry of Education and
Science of Ukraine No. 1343 dated December 5, 2018, professional qualifications
are not provided.
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I IDOTD

5 ’T‘DVI["T‘VPHO IIFAYRIASA S WY CXEN/[ A NCPTT] Hb MI/I
1 cemec — | 2 cemecT 3 cemect 4 cemecT 5 cemec 6 cemect 7 cemec 8 cemec
p
IIpaBoBe . . . . : :
- BubipkoBi KOMIIOHEHTH 2 KypCy BubipkoBi KOMIOHEHTH 3 Kypcy BubipkoBi komIoHeHTH 4 Kypey
3a0e3neueHHs i B3 05-06:
: .| T B3 01-02; B3 03-04; -Uo;
YIPaBIIHCHKOT BIT 10-14
I[if[HBHOCTi » BH 01'04 BH 05'09 -
| YkpaiHCbka MOBa
3a npodeciiiaum |, : IHo3eMHa MOBa
HO3EMHA MOBa 32 HO3EMHA MOB
MeHeKMeHT CIPAMYBaHHAM L it
i\ > yl'[paBJ'IiHHSI l'IpO(l)BClI/IHPIM 3a HpO(I)eCII/IHI/IM
—» cupsMyBaHHsAM 17| CHpAMyBaHHAM
NEPCOHATIOM
Beryn no —»  Mapketuar %
(paxy .
— | ] AHTHKOpYIILisA Ta [P
cTopist : .
ropis nobpoyecHicTs MixHapoaHu
Camo- YKpaiHCBKO1 |
e i Di . Pusuxu B MapKe.T“HF?Ba JIEP>KABHOCTI 1 MapKETUHT
- N inocodis > MapKETHHTO- X R KoMyHiKauifina
oco6ucTicmt Bl J1isbHOCTI KomipaiiTHar HofmTHika L yF :
> p Crpareriuyau
PO3BHTOK MapKeTHHTO - MaremaTnuse
Ingpactpykrypa p —p 1 MapKETHUHT R
2 JICITFOBAHHS
TOBapHOTO PUHKY | —§ Ba IIO0JIITHKa Ta
JligepcTBo i Bisnec- posnoainy i N
KoMaHgHa [P > awamitukaB |, InTepuer- 36yTy 5 QIRSUROINBNE
B3a€EMOIis YIpaBIiHHi MapKeTHHI Peramii »> MapK:TfIHFOBi
miIIpUEMCTBA . MEHEDKMEHT 1ap! _
A pMH MapkeTuHrosi . =N W JISUIEHOCTI
Eruka —» J10C il JIPKEHHS JloricThka 4
c >
niioBoro  —pt
CHIJIKYBaHHS Mikpo Ta — Ma])K'eTI/IHFOB
MaKpOEKOHOMiKa EK‘;iH(;MlKa i — -, a LiHOBa 3OBHINIHEO- v Bupo6uuua
: > HaHCH KETUHT B : 3 €HEKMEHT MPaKTHKA 32
e ] MOJIITUKA €KOHOMIYHa - p
e — arpaproro % | arpapuifi chepi | dunmicrs | ] Startup - baxom
€KOHOMist Indopmaniiiai i AnpHeMcTBa S — TIPOEKTIB B
CHCTEMH Ta AP MapKEeTHHTOB
3 EORE{H T THE > IToBeninka — We-nu3aiin B iii MisubHOCTI v
Buma TEeXHOIOTii B CIIOXKMBAYiB MapKeTHHTY Misk e
MaTeMaThKa SURIBIIEEL g HapHH AP
Gi s R ATecTarinHui
3MiCTOBHUM — —»| Mapxenirosa mlfl: oKYPe icnuT 3a haxom
MOJIyTIeM OnTuMizaniizi > TOBapHa > « IpHMHATTAH
«Teopist "| meromm i mogeni #» Cratuctuka | [IOMTHKA R
HMOBipHOCTE sl
i ra — MapKEeTHHIOBI
MaTeMaTH4YHA HaBuanbna W IsUIBHOCTI»
CTaTHCTHKA» HpaKTI/lKa 3

MapKeTHHTY
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5. STRUCTURAL-AND-LOGICAL SCHEME OF THE EDUCATIONAL PROGRAMME

8 term

—-| 7 term

Elective components of the 4rd year
B3 05-06;
BIT 10-14

Foreign language
for professional

Foreign language
for professional

lterm |—| 2term 3 term 4 term 5 term 6 term
Legal Support Elective com%o3n8111t820fthe 2rd year Elective components of the 3rd year
for [y -0Z; B3 03-04;
Management BII 01-04 .
Activities BIT 05-09
| Ukrainian language
for professional S
Management | | purposes —%  Ukraine -
European 1%
: Union
Introduction .
to the _,—’ Marketing
profession
History of
Self- 3 Philosophy > Marketing Ukra;]nlag
Q:]adnggfsfgﬁg} Risks in communicatio — statenoo
Be > i —> > ic >
development Commodity marketing | copywriting [ | " policy
> market —>| | activities Marketing
infrastructure ) distribution
Leadershi ) :
and tegm N | Business |, Marketing | Internet _’_’ and sales
interaction Personnel > | analytics in research marketing Rolicy
| Management enterprise L ogistics
management g
Marketing in _
Political = - Economics ! the agricultural AL Foreign
economy > Icro and » and finance of I | | pricing policy >, economic
macrogconomics an agricultural % activity of the
Higher enterprise enterprise
mathematics —> Information Consumer ..

(with the systems and | behavior Web design in L Interdisciplinar
content communication marketing traini
module technologies in [ y raining

" e management ) course

Probability | g > Marketing > “Makin

theory nnd roduct polic g'
mathematica »| Statistics [» | P poticy managerial
| statistics") decisions in
Marketing > marketing
Optimization internship activities"

methods and
models

purposes > purposes
Anti-corruption |
and integrity International
Marketing
Strategic
marketin » :
g Mathematical
modeling and
| forecasting in
Advertising marketing
management IA activities
_.| Production
Startup practice by
project specialty
management
in marketing
activities ¥

Certification
exam by
specialty
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6.MATPULA BIJITIOBITHOCTI ITPOI'PAMHUX KOMIIETEHTHOCTEHN KOMIIOHEHTAM OCBITHBOI

ITPOT'PAMM / COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH PROGRAMME
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LEARNING OUTCOMES WITH PROGRAMME COMPONENTS

7. MATPULA 3ABE3IIEYHEHHS ITPOI'PAMHUX PE3YJIBTATIB HABYAHHSA BIAIIOBIIHUMHA KOMIIOHEHTAMUAX
OCBITHBOI ITIPOTPAMHU / COMPLIANCE MATRIX OF PROGRAMME
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