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JUCT-TIOI'O)KEHHSI/ LETTER OF AGREEMENT

OcgiTHbo-npogeciiinoi nporpamn/Educational-Professional Programme
«MAPKETHHI' / MARKETING»

1. Koopaunauiiina pana 3 nutaub sikoctri ocsitn/Coordination Council on
Quality of Education: ITporokon Ne 8 Bin «28» KBITHA 2025p./ Minutes Ne § of
«28» April 2025.

[0n0Ba KOOpAMHALIME
Council on Quali

oi panu 3 muranp sxocti ocBiTH/ Head of the Coordination
Fducation

///j, - a MAJIEIIBKA /Inna MALETSKA «28» kBiTHs 2025 p.

Kepisuuk Bifriny 3a6e3neuenns sxocti Bumoi ocsitu/Head of the Department
for Quality Assurance of Higher Education

1/
/i Anacmacia TOJOBATEHKO / Anastasia HOLOVATENKO
«28» xsiTHa 2025 p.

3. Buena paja gaxynbmeny eKOHOMIKU Ma ynpagninus:/
Academic Council of Faculty of Economics and Management
Ipomoxon Ne 8 6i0 «21» keimus_ 2025 p.

Minutes Ne 8 of «21»April 2025

[onoBa BUEHOL paau axyibmemy exonomixu ma VAPABIIHHS

Chairman of the Academic Council of Faculty o Economics and Management
QSO S puamonit JUBIHCBIHIY Anatolii 11viNsK vy

«21» xeimus 2025 p.



Po3po6uuxu:/Developers:

1. KepiBHHK MpOEKTHOY rpynu:/ Head of the Project Team:

Oxcana MEJIBHUYYK, K.€H., JOUEHT kadeapy MEHEDKMEHTY /_Oksana
Melinychuk, PhD of Economics Sciences. Associate Professor, Associate

Professor of the Department of Management

N « b w abrmre’ 2025 p.

Yenn npoekTHoi rpynu:/ Project Team Members:

2. T'anuna 3AIILIA. 3asinysay kadeapy MEHEUKMEHTY, n.e.H., npodecop /

Halyna ZAPSHA. Head of the Department of Management, Doctor of

Economics, Professor

@r\m = «// » /gmm 2025 p.

3. Tawna JIUIVP. noueHt kadeapd MEHEKMEHTY. K.C.H. nouedt/ Hanna
DIDUR. Associate Professor of the Department of Management, Candidate of

Economic Sciences, Associate Professor

(b alprmracs 2025 p.

{r
4. Apxaoii TOITOB. acucTeHT KadepU MEHE/DKMEHTY, K.€.H. /
Arkady TOPOV. Assistant Professor of the Department of Management

Candidate of Economic Sciences

il
}%”/ «”b» M/M 2025 p.

5. Anmonina KOTPOBAH — 3100yBatKka OCBITHBOTO cTymeHs «bakanaBpy,

cbaxy.IbTET EKOHOMIKH Ta YNpabiinus / Antonina KOTROBAI. Bach lor's d
applicant, Faculty of Economics and Management a elor's degree

) /i
j%{ «7% s, 2025 p.




BPAXOBAHO / CONSIDERED:

DaxoBy eKCIEepTH3Y:

Ipuna AJKAMAH, n.e.H., npodecopka kadheapu MEHEIIKMEHTY 1 MAPKETHHTY, IIPOPEKTOP 3
HayKOBO-TIeAaroriqHoi poootu OaechKoi Aep:kaBHOI akajeMii Oy IIBHUIITBA Ta apXiTEKTYPH.
Cepriit KOBAJIb, mapkeroiior, kepyrounii maptaep Web-crynii Command+X

Hennc TKAYEHKO, rosnosa BennkomanbHUIBKOT TEPUTOPIATBHOT TPOMA/IH.
(PemieH3ii-BiATYKH CTEUKXOIIEPIB JOAAFOTHCS).

B OII BpaxoBano Hopmu CTaHmapTy BHUIOI OCBITH YKpaiHU OakajlaBpChKOTO PiBHSA BHUIIOL
OCBiTH, Tay3i 3HaHb 07 «YpaBiiHHS Ta aAMiHICTpYBaHH:» cneniaabHOCcTI 075 «MapKeTunry.
3arBepmkeHo Hakazom MinictepcTBa ocBith 1 Hayku Ykpainm Ne 1343 Bim 05.12.2018 Ta
npodeciitHoro crapaapry «®PaxiBenp 3 METOAIB PO3MIMPEHHS PHHKIB 30yTy» (MapKeToJor).
3arBepmkenui pimeHHsIM koHpepeHmii ['O «Ykpaincbka Acomiamiss MapkeTHHry» Bij
09.01.2025 p. (pimenns Nel, mpot. Nel).

OIT oGroBopeHo micist HAAXOHKEHHS BC1X M00axkaHb 1 MPOMO3HUIIii B/ 37100yBaviB i BUITYCKHUKIB
Ta CXBaJICHO Ha 3acifaHHi Kadeapu MeHeDKMEHTY, TpoTokoi Nell Bix 16.04.2025 p.

PROFESSIONAL ASSESSMENT

Iryna AZHAMAN, Doctor of Economics, Professor of the Department of Management and
Marketing, Vice-Rector for Scientific and Pedagogical Work of the Odessa State Academy of
Civil Engineering and Architecture.

Serhiy KOVAL, Marketing Specialist, Managing Partner of the Web Studio Command+X
Denys TKACHENKO, Head of the Velikodalnytsia territorial community

(Feedback reviews of stakeholders are attached).

The EP takes into account the norms of the Standard of Higher Education of Ukraine for the
bachelor's level of higher education, field of knowledge 07 *Management and Administration”
specialty 075 "Marketing". Approved by Order of the Ministry of Education and Science of
Ukraine No. 1343 dated 05/12/2018.

The EP was discussed after receiving all wishes and proposals from applicants and graduates
and approved at the meeting of the Department of Management
Nell of 16.04. 2025 y.

Esomtonist OIT / Evolution of the EP

BpaxoByroun nobakaHHs 1 MPONO3HMLIT BiJI yCiX 3alliKaBI€HUX CTOPiH, B OCBITHIM porpami 0yIio
OHOBJICHO Ha3BY OCBITHBOTO KOMITIOHEHTa «[HO3eMHa MOBa 3a MPOQECiHHUM CIIPSIMYyBaHHIM,
JI0JTAaHO OCBITHIM KOMIOHEHT «AHTUKOPYMIIS Ta T00POUYECHICTHY.

Mo nepeniky 3aranbHUX KomreTeHTHocTel noaano 3K15 «3naTHicTh yXBaaloBaTH pILICHHS Ta
JISTH JOTPUMYIOUHCH MPUHIMITY HEMPUITYCTUMOCTI KOpYMUii Ta OyJb-sKUX IHIIMX NPOSBUB
HE00POYECHOCTI».

Taking into account the wishes and suggestions of all stakeholders, the educational program has
updated the name of the educational component "Foreign Language for Professional Purposes”,
and added the educational component "Anti-Corruption and Integrity".

GC15 Ability to make decisions and act in accordance with the principle of inadmissibility of
corruption and any other manifestations of dishonesty has been added to the list of general
competencies.



1. MPO®LJIb OCBITHHOI MIPOI'PAMMU / EDUCATIONAL
PROGRAMME PROFILE

1 — 3aranpna iHpopmariis / General information

Odirriitna Ha3Ba MapkeTusr Marketing

OIl/Educational

programme official title

Ly, piBeHb | bakanaBp Bachelor

BO/Education cycle, | HPK Vkpainu — 6 pisens | NQF of Ukraine — level 6

level of HE (IToctanoea KMY Big 23 | (Resolution of the Cabinet of
aucromaga 2011 p. Ne 1341, 3i | Ministers of Ukraine dated
3MiHamu Ta gonosHeHHsamu Bix | November 23, 2011 No. 1341,
25.06. 2020 p. Ne 519), FQ - | as amended and supplemented
EHEA - nepmuii nuk, dated June 25, 2020 No. 519),
EQF-LLL — 6 piBenn FQ - EHEA - first cycle, DQF-

LLL —level 6

lany3n 3HAHb ta | D «bi3nec, anminictpyBanns ta |D "Business, Administration and

CTIeLiaTbHICTB, IPaBo» Law" D5 "Marketing"

crerianizamnisa Ta D5 «MapkeTuHr»

IpeaMeT crerianizanii(3a
HasBHocTi)/  Field of
knowledge and specialty,
specialisation and subject
of specialisation (if any)

CryniHb BUIIOI OCBITH Ta
Ha3Ba
kBamigikarii/Higher
education degree
qualification title

and

bakanaBp MapkeTHHTY

Bachelor of Marketing

Tun numiomy Ta oOcsr
OIl/Diploma type and EP
scope

Juninom
OJIMHUYHUH.
OOcsr mporpamu:
* Ha 0a3l IIOBHOI 3arajabHOI
cepenuboi ocBitu — 240
kpenutiB  €KTC.  Tepmin
HaBuaHHs — 3 poku 10 mics1tis;
* Ha 0a3i CTyHeHs «MOJIOIIHA
OaxanaBp» (OCBITHBO-
kBauTipikarifHoro

piBHS «MOJIOJIIINNA
CHeIiaicT») 3aKiajJ  BHUIIOL
OCBITH Ma€ NpaBO BU3HATH Ta

Oakanaspa,

repe3apaxyBaru KpeIuTu
€KTC, otpumani B Mexax
MOIEPEIHbOL OCBITHBOI
Mporpamu IiITOTOBKHU
MOJIOALLIOTO OakanaBpa

(MosoamIoro criemianicra):
- CHeIiaIbHOCTEH ray3i 3HaHb
07 «YnpapmiHHS Ta

aJIMIHICTPYBaHHA», a TaKOX

Bachelor's  degree, single.
Program scope: ¢ on the basis
of complete general secondary
education — 240 ECTS credits.
Duration of study — 3 years 10
months; * on the basis of the
degree of "junior bachelor"
(educational and qualification
level “junior specialist”), a
higher education institution has
the right to recognize and re-
enroll ECTS credits obtained
within the framework of the
previous educational program
for the preparation of a junior
bachelor (junior specialist): -
specialties of the field of
knowledge 07 "Management
and Administration”, as well as
specialty 051 "Economics" —
no more than 120 ECTS
credits; - other specialties — no




CHEIIaJTbHOCTI 051
«ExonoMikay — He OlIbIIE, HIXK
120 kpenutiB EKTC;

- IHIIUX CIELAJILHOCTER — HE
Oimpmie, HiX 60 KpeauTiB
€KTC.

- Ha OCHOBI CTyNeHs «(paxoBuid
MOJIOAIIUI OaKaliaBpy 3aKiaj
BHUIIOI OCBITH Ma€ TIPaBo
BHU3HATH Ta Iepe3apaxyBaTH HE
Oimpmie  HiK 60 KpeauTiB
€KTC, OTPUMaHMX 3a
MONEPEIHBOIO OCBITHBOIO
MIPOrPaMoI0 baxoBoi
MePeBHUILO] OCBITH.

[IpuitoM Ha OCHOBI CTyIEHIB
«MOJIOIIHNA OaKamaBpy,
«paxoBuit MOJIOALIU I
OakamaBp» ab0  OCBITHBO-
KBai(iKaIiiHOro piBHS
«MOJIOIIN I creriagicT»
31IACHIOETHCA 3a
pe3ysbTaTaMu  30BHIIIHBOTO
HE3aJIeKHOTO OILIIHIOBAaHHS B
MOPSIJIKY, BU3HAYECHOMY
3aKOHOJABCTBOM.

more than 60 ECTS credits. -
on the basis of the degree of
"professional junior bachelor"
a higher education institution
has the right to recognize and
re-enroll no more than 60
ECTS credits obtained under
the  previous educational
program of professional pre-
higher education. Admission
based on the degrees of "junior
bachelor”, "professional junior
bachelor" or the educational
and qualification level of
"junior specialist” is carried out
based on the results of an
external independent
evaluation in the manner
prescribed by law.

HasBHicTs
akpeaurartii/Prior
accreditation

Binkpura y 2024 pori.

AxpenuTanis mianyerbcs y 2027

porii.

Opened in 2024. Accreditation
planned for 2027.

[TepenymoBu/Prerequisites

HasiBHicTh cepenHboi, cepeHboi

CIIeIlaIbHOT OCBITH

Availability of secondary,
secondary specialized education

®opmu 3100yTTS OCBITH/
Forms of Education

be3 oOMexeHb

No restrictions

MoBa(u) BUKIagaHHs/
Language(s) of instruction

VYkpaiHchKka, aHTTiiichKa

Ukrainian, English

[Tpodeciitna HE HAJIAETHCS not provided
kBauiikaris/Professional
qualification
IaTrepueT-agpeca https https://osau.edu.ua/pro- https https://osau.edu.ua/pro-
poswmimiennst OIT /URL of |universytet/pratsivnykam/osvitni|universytet/pratsivnykam/osvitni

the educational program

-programy/programy/

-programy/programy/

2 — Iixi ocBiTHboi mporpamu / Goals of the educational programme

i1 OCBITHBOT MPOTpaMu MOJIATAIOTh Y
CUCTEMHOI
MIArOTOBKM OakalaBpiB MapKETHUHTY

3a0e3eYeHH]

HOBOI  SIKOCTi,  SKi

¢baxoBoi

BOJIOIIFOTH

The goals of the educational programme are to

ensuring systematic professional training of new-
quality bachelors of marketing who possess deep
theoretical knowledge, practical skills and abilities,

rTHOOKMMHU TEOpETHYHUMHU 3HaHHsAMHM, | are  motivated  for  harmonious  personal
PAaKTHYHUMHA HaBUYKAMU ta | development, think creatively, act socially
BMIHHSMH, MOTHBOBaHI 1o | responsibly on the basis of high spiritual values, and
TrapMOHIHHOTO ocobucricHoro | are able to solve practical problems and specialized




PO3BUTKY, KPEATUBHO MUCHSTH, JIIOThH
COLllaJIbHO BIAMNOBIIAJIBLHO HA 3acalax
BUCOKMX JYXOBHHX I[IHHOCTEH Ta

3/1aTHI BUPIITYBaTH MpaKTUYHI
npoOyieMH Ta CrielianizoBaHi 3a/1adi B
chepi  MapkeTMHry, 3  METOIO
BHCOKOTIPOAYKTUBHOTO

HPUPOJOKOPUCTYBAHHS Ta COILiaJIbHO-
€KOHOMIYHOTO 3pOCTaHHS BUPOOHUYHMX
KOJICKTHBIB, TEPUTOPIaJIbHUX I'POMaj
Ta CyCIUJIbCTBA B IIIJIOMY.

tasks in the field of marketing, with the aim of
highly productive environmental management and
socio-economic growth of production teams,
territorial communities, and society as a whole.

3 — XapakTtepuctuka ocBiTHboi nporpamu / Educational programme characteristics

[TpenmerHa obsacts / Subject area

O06’exkTamMu BUBUEHHS Ta podeciitHoi
TiSUTBHOCTI € MAPKETHHTOBA
TUSTTBHICTD ITiIMTPUEMCTB.

The objects of study and professional activity are:
marketing activities of enterprises.

Opientanisg OIT / Aspect
OcgitTHBO-TIpO(eciiiHa Educational and professional
Ocnosuuii pokyc OII / Main focus
OcgitTHBO-TIpO(eciiiHa nporpama | The educational and professional program
«MapKeTHHI» nepenbauae | "Marketing” provides fundamental marketing
byHIaMEHTAIBHY MapkeTuHroBy | training and a thorough general economic
HiATOTOBKY Ta rpynToBHy | education, the combination of which ensures the
3araJbHOCKOHOMIUHY ocity, | ability of graduates to solve the following

INOEAHAaHHA AKUX 336631’[6‘1}/6 SZ[aTHiCTL

professional tasks: systematic analysis of the

BUIIYCKHHMKIB JI0 pIlIEHHs Takux | organization's activities, identification of problems
npodeciiinnx 3aBmaHb: cucremuwmii | and justification of methods for their solution;
aHayi3 TISUTBHOCTI opranizarii, | development of marketing support for business
BUSIBJICHHS npooIeM ta | development in conditions of uncertainty; use of
OOTpYHTYBaHHS METO/TiB ix | marketing tools in innovative activities; use of
BUPILICHHS; po3pobka | marketing information systems in  making
MapKETHHTOBOTO 3abe3meueHHs | marketing decisions and developing
po3BuUTKy  Oi3Hecy B ymoBax | recommendations to increase their efficiency;
HEBH3HAYCHOCTI; Bukopucranns | analysis of the behavior of market entities and
iHCTpyMeHTapito ~ mapketuHry B | determination of the features of the functioning of
IHHOBAIIHOT JisutbHOCTI; | Markets; justification, presentation and
BUKOPUCTAHHS mapkeTuHroBUX | implementation of research results in the field of

iH(pOpMaLlIHHUX CHCTEM B YyXBaJleHHI
MapKETUHTOBUX pillleHb 1 pPo3poOKU
peKoOMeHaIlii MI0/I0 MiJBHUINECHHS 1X

marketing; demonstration of skills in analyzing the
effectiveness  of  marketing  management,

justification of directions of its prospective

epexTuBHOCTI; aHami3  noseninku | development taking into account the industry
PHUHKOBHX Cy0’€kTiB Ta Bu3HaueHHs | Characteristics of the agricultural  sector;
oco0auBOCTEH ¢ynkuionysanus | demonstration of skills in analyzing business ideas,
PUHKIB; obrpyntyBanss, | developing, making and implementing marketing
npe3eHTyBaHHs 1 BrupoBamkenHs | decisions in the field of strategic and investment
pe3yabTaTiB  JoCHipkeHb y  cdepi | activities in conditions of uncertainty and risk;
MapKeTHHTY; nemonctpyBanHs | application of methods and tools of economic and
HABUYOK aHamizy pesyapTatuBHOCTI | Mathematical modeling of complex economic
yIpaBIiHHS MapKETHHTOBOIO | Systems to substantiate decisions in marketing




TiSUTBHICTIO, OOIPYHTYBaHHS HaNpsiMiB
il MEpPCHEeKTHUBHOTO  PO3BUTKY 3

ypaxyBaHHSIM rajry3eBUX
0COOJIMBOCTE  arpapHOro CeKTopa;
JIEMOHCTPYBAaHHSI HABHYOK  aHANI3y

Oi3HeC ime, po3pOOJICHHSI, TPUHHATTS
Ta peaizalii MapKeTHHTOBHX PillICHb Y
cdepi crpareriyHoi Ta 1HBECTHUINIIHOL
TiSUTBHOCTI B YMOBaX HEBHU3HAUEHOCTI
Ta PU3HKY; 3aCTOCYBaHHS METOIIB Ta

IHCTpYMEHTIB €KOHOMIKO-
MaTeMaTU4YHOTO MO/JICJIFOBaHHS
CKJIAJJHMUX EKOHOMIUYHUX CHCTEM st
OOIpyHTYBaHHS pileHb B
MapKETUHTOBIN TiSUTBHOCTI;
3aCTOCYBaHHs Cy4aCHUX IT-
TEXHOJIOT1H B MapKETUHT OB
TISUIBHOCTI.

[Tporpama BKJTIOYA€ KOMILJIEKC
npodeciiHO-OpIEHTOBAHUX AUCITUILIIH
3 YIpaBITiHHS MapKEeTHHT OBOIO

JUSTTBHICTIO MIAMPUEMCTB.

Kniouosi cnosa: MapKeTHHT, PHHOK,
notpeba, CIOXHBA4Y, MPOIYKT, IliHA,
pO3MOJII, MPOCYBaHHS, YNPaBIIHHS,
oprasizailisi, MiJIPUEMCTBO, CTpaTeris,
YIPAaBIIHCHKI PIlIEHHS, KPEaTUBHICTD,
IHHOBAIIIT, 1 poBi TEXHOJIOTI],
¢byHKii, KOMYHIKaIii,
pPE3YJIbTaTUBHICTh, €)EKTUBHICTb.

activities; application of modern IT technologies in
marketing activities. The program includes a set of
professionally  oriented disciplines in the
management of marketing activities of enterprises.
Keywords: marketing, market, need, consumer,
product, price, distribution, promaotion,
management, organization, enterprise, strategy,
management decisions, creativity, innovation,
digital technologies, functions, communications,
effectiveness, efficiency.

Ocooausocti OII / Features

IIporpama cnpsiMoBaHa Ha MO€THAHHS
TIINOOKUX JUCIUILTIHAPHUX Ta
MDKIUCHUIUTIHADHUX ~ TEOPETHYHHUX
3HaHb 3 TIPUKIATHAMHA HaBUKaMHU
BUKOPUCTAHHS MapKETUHTOBUX
METO/IIB Ta IHCTPYMEHTIB, 110 hopMye
y 3100yBayiB
KOHKYPEHTOCTIPOMOXKHUH Ha PHHKY
mpaii Keic 3aranpHUX Ta (axoBHX
KOMITETEHTHOCTEH y cepi MApKETUHTY
Ta J03BOJsiE MOOYAyBaTH BIIACHY
Kap’epy B MIANPUEMCTBAX PI3HUX
CEeKTOPIB €KOHOMIKH, oprasax
JIep>KaBHOTO YIPABIiHHS TOMIO.

VHIKaNbHICTh NPOrpaMH MoJIArae B ii

opieHTAaIl Ha bopMyBaHHS
KOMIIETEHTHOCTE! 3 aHaizy
MapKETUHTOBOTO MOTEHLIaTy

HiANPUEMCTBA Ta PO3POOKH HAIPAMIB 1
IHCTPYMEHTApil0 HMOro PO3BUTKY 3

The program is aimed at combining deep
disciplinary and interdisciplinary theoretical
knowledge with applied skills in the use of
marketing methods and tools, which forms a case of
general and professional competencies in the field
of marketing in applicants that is competitive in the
labor market and allows them to build their own
career in enterprises of various sectors of the
economy, public administration bodies, etc. The
uniqueness of the program lies in its orientation
towards the formation of competencies in analyzing
the marketing potential of an enterprise and
developing directions and tools for its development,
taking into account industry specifics (agricultural
sector); to think strategically, formulate and analyze
business ideas, manage investments, organize
marketing activities in conditions of market risk;
use economic and mathematical methods and
models for analyzing, forecasting, planning and
optimizing marketing activities. The program takes




ypaxyBaHHSIM rajy3eBUX
0COOMBOCTEH  (arpapHUil  CEKTOD);
CTpaTEriuyHO MHCIHUTH, (HOpPMYIIFOBATH
Ta aHaji3yBaTH Oi3HEC-171e1, ynpaBiIsaTH
1HBECTHIIISIMH, OpraHi30ByBaTH
MapKETUHTOBY [iSUTBHICTh B yMOBax
PUHKOBOTO PHU3HKY; BHUKOPUCTAHHS
€KOHOMIKO-MaTeMaTUYHUX METOMIB 1
MOJIETICH JIUIsl aHaJIi3y, MPOTHO3YBAaHHS,
TJIaHyBaHHS Ta onTuMizarii
MapKETUHTOBOI JiSUTbHOCTI.

[Iporpama BpaxoBye CcydacHi KaapoBi
noTpeOu  CTEHKXONIEepiB, a TaKOX
TEHJICHIIT PO3BUTKY PEriOHAIBHOTO,
HAI[IOHAIBHOTO Ta CBITOBOTO PHHKIB
pari.

OCBiTHIii TTPOIIEC MTOETHYE TEOPETHIHE
HABYaHHS, MPAKTUYHY IIrOTOBKY Ta
HAyKOBO-JOCIIHY poOOTY 3700yBadiB
Ta nepenbavae MIPOXOJKCHHS
BUPOOHUIHX PAKTHK Ha
MiANPUEMCTBAX, HAITMCAHHS KYPCOBUX
poOiIT, y4acTh B HayKOBO-TIPAKTHYHUX
KOH(EepeHIisX, KpPyriux  CTojax,
oJiMIianax, KOHKypcax CTYJIEHTCHKHX
HAayKOBUX pOOIT, MiIrOTOBKY Ta
MyOJIIYHUNA  3aXUCT KBamiikamiiHol
poboTH.

into account the modern personnel needs of
stakeholders, as well as the development trends of
regional, national and global labor markets. The
educational process combines theoretical training,
practical training, and research work of applicants
and involves industrial internships at enterprises,
writing coursework, participation in scientific and
practical conferences, round tables, Olympiads,
student research paper competitions, preparation
and public defense of qualification work.

4 — IIpuaaTHicTh BUNYCKHUKIB /10 NPaleB/JIAIITYBAHHS TA MOAAJbIIOI0 HABYAHHA /
Eligibility of graduates for employment and further study

IpunatHicts 10 npanesjamryBanus / Eligibility for employment

bakanasp 3
MITOTOBJIEHUHA 111 poOOTH  Ha
HiANpUEMCTBAX, B YCTaHOBaXx Ta
opraHizarmisix ycix ramay3ei 1 31aTHH
obiiimMaTu mocaau y BiJMOBITHOCTI A0
HamionansHoro kiacudikaropa
npodeciit 1K 003:2010:

KepiBHUKM TiApO3AUIIB MapKETHUHTY,
xox KIT 1233;

KepiBHUKM MIIpO3ALTIB 3 peKiiaMu Ta
3B'I3KiB 3 TpomajickkicTio, koa KII
1234;

HaykoBi cmiBpoOITHUKH (MapKETHHT,

MapKEeTUHTY

e(eKTUBHICTb rocrogapchKoi
TISUIBHOCTI, partioHnamizaiis
BHPOOHUIITBA, IHTEJIEKTyaIbHa

BIacHicTh) , koa KIT 2419.1;
[Ipodecionanu y cdepi MapKkeTHHTY,
e(eKTUBHOCTI rOCI0IaPChKOT

A Bachelor of Marketing is prepared to work at
enterprises, institutions and organizations of all
industries and is able to hold positions in accordance
with the National Classification of Occupations DK
003:2010: Heads of marketing departments, code
KP 1233; Heads of advertising and public relations
departments, code KP 1234; Research staff
(marketing, economic efficiency, production
rationalization, intellectual property), code KP
2419.1; Professionals in the field of marketing,
economic efficiency, production rationalization,
intellectual property and innovative activities, code
KP 2419.2; Managers (managers) in the field of
research and development, code KP 1474;
Managers (managers) in market research and public
opinion research, code KP 1474.3; Managers
(managers) in  commercial activities and
administration, code KP 1474.4; Managers
(managers) in advertising, code KP 1476.1;
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ISUIBHOCTI, parrionamizarii
BHPOOHUIITBA, IHTENeKTyaIbHOT
BJIACHOCTI Ta IHHOBALIMHOT iSIIbHOCTI,
kox KII 2419.2;

Menemkepu (ynpasuteni) y cdepi
JOCIIJKEHb Ta po3pobok, kox KII
1474,

Menemxepu (ympaBurerni) 3
JNOCTI/DKEHHST PHUHKY Ta BHUBYCHHS
cycninbHOi mymku, kox KI1 1474.3;
Menemkepu (ynpaBuTelni) 3 THTaHb
KOMEpIIIHHOT IISUIBHOCTI Ta
ynpasiiaas, ko KIT 1474 .4;
Menemxepu (ynpaBuUTeINi) 3 pPEeKIaMH,
xon KII 1476.1;

KepiBHukn Manux mignpueMcTB 0e3
amapaty YIpaBJIiHHSI B KOMEPIIHHOMY
obciyroByBanHi, koa KII 1317;
ATEeHTH 3 KOMEpUIHHHX MOCIyr Ta
ToproBenbHI Opokepw, koa KI1 3429,

Managers of small enterprises without management
apparatus in commercial services, code KP 1317;
Commercial services agents and trade brokers, code
KP 3429.

IHomaapiue H

apuanus / Further study

bakanasp 3a creniajabHICTIO
«MapkeTuHr»  MOXKE  IPOJOBXKHUTH
HaBYaHHS 3a OCBITHIMH NpPOTrpaMaMH
apyroro (MaricTepchbKoro) piBHA
BUIIOI oOcBiTH cremiaabHocTi D 5
«MapKeTuHT», IHIIHUX CHeiaTbHOCTEH
MaricTepchbKOro piBHs B ray3i 3HaHb D
«bi3Hec, agMIHICTpyBaHHS Ta IMPaBO»
3a crhemiagi3oBaHUMH MPUKIATHUMU
nporpamMmamu T1ITOTOBKHU
ceptudikoBanux (axiBiiB (3 OI[IHKU

A bachelor in the specialty "Marketing" can
continue his studies in educational programs of the
second (master's) level of higher education in the
specialty D 5 "Marketing"”, other master's level
specialties in the field of knowledge D "Business,
Administration and Law"in specialized applied
programs for training certified specialists (in
business  assessment,  financial  analytics,
accounting, etc.) as well as specialties in other
industries.

Oi3Hecy,  (iHAHCOBOI  aHAJITHKH,
Oyxraiatepcpbkoro oOdiKy Ta iH.) a
TaKOXK CreliaibHOCTEN THIITUX
TaJIy3eH.
5 — Bukaananns ta ouinwoBanHs / Teaching and assessment
Bukaananns ta HapuanHs/Teaching and studying
Mopnenb HaBuaHHs: | Learning model: student-centered and problem-

CTYJIEHTOILIEHTPOBaHE Ta MPOOIEMHO-
OpI€EHTOBaHE  HaBYaHHA.  Mojenb
HaBYaHHS Tepefdayae akTUBHY PpOJIb
CTyJIeHTa, TapTHEPCTBO «BUKJIAJA4-
CTYIEHT», 10  3acHOBaHE  Ha
KOMYHIKAQTUBHIM Ta MIKOCOOWCTICHIM
B3a€MO/Ii1, B3a€EMOIIOBa3i.

OcHoBHMMH (popMamMH 3100y TTs BUIIOT
OCBITH €: IHCTHUTYIIiliHa (04YHA (IeHHA),
3a04YHa, JUCTaHIlIHA, 3MillaHa) Ta
JyajabHa.

oriented learning. The learning model assumes an
active role of the student, a "teacher-student”
partnership based on communicative and
interpersonal interaction, mutual respect. The main
forms of obtaining higher education are:
institutional (full-time, part-time, distance, mixed)
and dual. The educational process is carried out
through a combination of lectures, seminars,
practical classes with solving situational tasks and
using case  methods, business  games,
interdisciplinary trainings, master classes by
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OcCBiTHIi TTpoIIeC 3AIHCHIOETBCS Yepe3
MOEHAHHS  JICKI[IH, CEeMIHapChKUX,
MPAKTUYHUX 3aHATh 3 PO3B’SI3aHHAM
CUTYAIlIHHUX 3aBJIaHb Ta
BUKOPHUCTAHHSIM Kelic-MEeTO/IiB,
TIJIOBUX  1rOp, MUDKIUCHIUILTIHAPHUX
TPEHIHTIB, MacTep-KJaciB 3a
crieriagizaimiero, 1o  PO3BHBAIOThH
KOMYHIKAaTUBHI Ta JIiJIepChbKi HABHYKU
Ta YyMIHHSA TIpaIloBaTH B KOMAaH/,
CaMOCTIiiHy pPOOOTYy 3 MOXMIIUBICTIO
KOHCYJIbTaIli i 3 BUKJIA/Ia4EM,
MIATOTOBKY OaxaaBpChKOi
KkBaidikaiiiHoi poOOTH.

specialization, which develop communicative and
leadership skills and the ability to work in a team,
independent work with the possibility of
consultations with a teacher, preparation of a
bachelor's qualification work.

OninroBanng / Assessment

3aCTOCOBYETHCS MOJTyJIbHO-
pelTHHTOBAa CHCTEMa KOHTPONIO 1
OLIIHIOBAHHS 3HaHb. [Torounwmii
KOHTPOJIb — YCHI OMUTYBaHHS, TOTOYHI
KOHTPOJIbHI poboTw, OIliHKa
pedeparis, MIpe3eHTAIlIH,
1HAUBIAYaTbHUX PO3paxyHKOBHUX
3aBJIaHb TOIIO.

MonynbHHu KOHTPOJIb — MOJYJIbHI
KOHTPOJIbHI pOOOTH.

CemecTpoBUI KOHTPOJIb — ICHUTH,

3a]liKM, 3aXHUCT 3BITIB 3 MPAKTUKH,
3aXMCT KypCOBHX POOIT.

Arectamiss — myOJiYHUR ~ 3axHCT
KkBasTidikaliitHoi poboTn Ha 3100yTTs
OCBITHBOTO CTYTICHS «OaKaaBp».
[Tepenbauena HaKOMHUYyBaJIbHA
CHUCTEMa OIL[IHIOBaHHS 3HaHb 3a
OCBITHIMH KOMITOHEHTaMH.

A modular rating system of knowledge control and
assessment is used. Current control - oral
interviews, current tests, evaluation of essays,
presentations, individual calculation tasks, etc.
Modular control - modular tests. Semester control -
exams, tests, defense of practice reports, defense of
coursework. Certification - public defense of
qualification work for obtaining the educational
degree "bachelor”. A cumulative system of
knowledge assessment by educational components
is provided.

6 — IIporpamui komnerenTHOCTi / Programme competencies

InTerpanbHa komnereHTHicTh / Integral competence

IK - 3nmaTHicTh BUpilIyBaTH CKJIajHI
CHeIliali3oBaHi 3aJayi Ta MPaKTHYHI
npobiemMu y cdepi MapKETHHIOBOi
TisSUTBHOCTI 200 y mporieci HaBYaHHSA,
10 nepeabayvae 3aCTOCYBaHHSI
BIJIMOBIAHUX TEOPi Ta MeETONIB 1
XapaKTePU3yEThCS KOMIUIEKCHICTIO Ta
HEBU3HAYEHICTIO YMOB.

IC - The ability to solve complex specialized tasks
and practical problems in the field of marketing
activities or in the learning process, which involves
the application of relevant theories and methods and
is characterized by the complexity and uncertainty
of conditions.

3araabHi komnetTeHTHOCTI (3K) / General competencies

KomnerenTHocTi, BU3HAYeHi cTanaapToM Buiioi ocBitu / Competencies defined by the
higher education standard

3MaTHICTh peanizyBaTH CBOI
npaBa i 000B’S3KH SIK YJeHA
CyCHIbCTBA,

The ability to exercise one's rights and
responsibilities as a member of society, to realize
the values of a civil (free democratic) society and
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3K1/GC1

YCBIJOMJIIOBAaTH  I[IHHOCTI
TPOMAJITHCHKOTO  (BUIBHOTO
JIEMOKPATUYHOTO)
CyCHIbCTBA Ta HEOOX1HICTh
HOTO  CTaJIOrO0  PO3BUTKY,
BEPXOBEHCTBA MpaBa, Mpas i
cBOOOT JFOTUHU i
rpoMaJisiHUHA B Y KpaiHi.

the need for its sustainable development, the rule of
law, and the rights and freedoms of man and citizen
in Ukraine.

3K2/GC2

3natHicte  30epiratm  Ta
NPUMHOXKYBAaTH  MOPaJIbHI,
KyJbTYpPHI, HAyKOBI IIIHHOCTI
Ta MPUMHOKYBaTH
JOCSATHEHHS CYCITUJILCTBA Ha
OCHOBI PO3YMiHHS iCTOpii Ta
3aKOHOMIPHOCTEH PO3BUTKY
npeaMeTHOi 00acTi, ii Mics
y 3arajibHid CHUCTEMi 3HAHb
PO MPUPOIY 1 CYCHIIBCTBO
Ta y PO3BUTKY CYCHIbCTBA,
TEXHIKM 1  TEXHOJIOTIH,
BUKOPHCTOBYBaTH pi3Hi
BuaM Ta (opMu pyXOBOIi
AKTUBHOCTI JUII aKTHUBHOTO
BIIMIOYMHKY Ta  BEICHHS
3JI0pOBOTO CIIOCOOY JKUTTSI.

The ability to preserve and multiply moral, cultural,
scientific values and increase the achievements of
society based on understanding the history and
patterns of development of the subject area, its place
in the general system of knowledge about nature and
society and in the development of society,
technology and engineering, to use various types
and forms of physical activity for active recreation
and leading a healthy lifestyle.

BK3/GC3| 3nartnictsb 10 abcrpaktHoro | The ability for abstract thinking, analysis,
MUCIICHHSI, aHaJIi3y, synthesis.
CHHTEZY.

3K4/GC4| 3naTHicTh BUUTHCS i Ability to learn and master modern knowledge.
OBOJIOJIIBATH CyYaCHUMH
3HAHHAMU

3K5/GCS5| BusznaveHicTh i Determination and persistence in the tasks set and
HAOJIETVIMBICTD IIOI0 responsibilities undertaken.
MTOCTaBIICHUX 3aBJaHb 1
B3STUX 00OB’SI3KIB.

3K6/GC6| 3HaHHs Ta pO3yMiHHS Knowledge and understanding of the subject area;
npeaIMeTHOI 00IacTi Ta understanding of professional activity.
pPO3yMiHHS IpodeciiHoT
JUSIIBHOCTI

3K7/GC7| 3naTHIiCTh 3aCTOCOBYBATH Ability to apply knowledge in practical situations
3HAHHA Y IPAKTUYHUX
CUTYaIlisIX.

3K8/GCS8| 3naTHICTh MPOBEACHHS Ability to conduct research at an appropriate level
JIOCTIKEHb Ha
BiJIIOBITHOMY PiBHI.

3K9/GC9| HaBuuku BUKOPUCTaHHS Skills in using information and communication

1H(hOopMaLIHHUX 1
KOMYHIKaI[iHHUX
TEXHOJIOTIH.

technologies.
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3K10/ 3MaTHICTh CIUIKYBATHUCS Ability to communicate in a foreign language.
GC10 1HO3EMHOIO MOBOIO.
3K11/ 31aTHICTh MPAIIOBATH B Ability to work in a team.
GC11 KOMaHIIi.
BK12/ 3IaTHICTh CIIIKYBaTHCS 3 Ability to communicate with representatives of
GC12 NpeJCTaBHUKAMH 1HIITHX other professional groups at different levels (with
npodeciitnux rpym pisaoro | experts from other fields of knowledge/types of
piBHS (3 eKcIiepTaMu 3 economic activity).
IHIIMX TaTy3ei 3HaHb/BU/IIB
€KOHOMIYHOT JisUTbHOCTI).
B3K13/ 31aTHICTh TPAIIOBATH B Ability to work in an international context.
GC13 MDKHAPOAHOMY KOHTEKCTI.
3K14/ 3natHicTh mistu comianbHo | The ability to act socially responsible and
GC14 BIJIITOBIAAJILHO TA CBIJOMO. conscious.
3K15/ 31aTHICTD yXBaJIOBaTH Ability to make decisions and act in accordance
GC15 pilIeHHS Ta JisITH with the principle of inadmissibility of corruption
JOTPUMYIOUUCH TPUHIIHITY and any other manifestations of dishonesty
HETPHUITYCTUMOCTI KOPYIIIii
Ta OyAb-SIKUX 1HIINX
IPOsIBUB HEJOOPOYECHOCTI
daxosi komnereHTHOCTI (PK) / Professional competencies
OK1/PC | 3natHicTh JIOT1YHO i | The ability to logically and consistently reproduce
1 nociaioBHo  BigrBoproBatu | the acquired knowledge of the marketing subject
OTpI/IMaHi 3HaHHA | adrea.
peaAMETHOL o0macTi
MapKETHHIY.
DOK2/PC | 3natHicTh kputuaao | The ability to critically analyze and summarize the
2 aHaJi3yBaTH it | position of the subject area of modern marketing.
y3arajJbHIOBATHU I10JIOKCHHSA
MpeAMETHOL obmacri
CY4aCHOI'0 MapKETHHIY.
@®K3/PC | 3natnicts BukopucroByBatu | The ability to use theoretical principles of marketing
3 TEOPETUYHI nonoxenns | to interpret and predict phenomena and processes in
MapKETHHTY anst | the marketing environment.
1HTEeprpeTanii Ta
NOPOTHO3YBAaHHSA  SIBHII 1
MPOLECIB Y MApKETHUHIOBOMY
CEPEIOBHIILI.
@®K4/PC | 3natnicte  mpoBamkyBatu | The ability to conduct marketing activities based on
4 MapKeTHHTOBY IisuTbHICTH Ha | understanding the essence and content of marketing
ocHOBI po3ymiHHs cyTHocTi | theory and the functional relationships between its
Ta 3MICTy Teopii MapKeTHHTy | components.
1 (DyHKLIOHAJIBHUX 3B'SI3KIB
MIX 11 CKIIaJJOBUMH.
DOKS5/PC | 3natHicTh kopektHo | The ability to correctly apply marketing methods,
5 3aCTOCOBYBATH meTou, | techniques and tools.
NpUMOMU Ta 1HCTPYMEHTH
MapKETHUHIY.
DOK6/PC | 3natHicTh npooautH | Ability to conduct marketing research in various
6 MapKeTHHTOBI gociipkeHns | areas of marketing activities.
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y pi3HHX cdepax
MapKETUHTOBO1 TISUTHHOCTI.

OK7/PC | 3narnicts Bu3Havyatu BiumB | The ability to determine the impact of functional
7 dbyukmionansHux obOmacreii | areas of marketing on the results of economic
MapKeTHHTy Ha pesynbratu | activities of market entities.
rOCTOJIAPChKOi  ISUTBHOCTI
PHHKOBHUX Cy0’€KTIB.
DKS8/PC | 3maTHICTH pospoGuisatu | The ability to develop marketing support for
8 MapKeTHHToBe 3a0e3neucHHs | business development in conditions of uncertainty.
PO3BHUTKY Oi3HECY B yMOBax
HEBH3HAYCHOCTI.
@DK9/PC | 3narnicts BukopucroByBaru | The ability to use marketing tools in innovation
9 iHCTpyMeHTapiii MapkeTHHry | activities.
B IHHOBAIlIIHOT TiSUTBHOCTI.
@®K10/ | 3marnicts BukopucroByBatu | The ability to use marketing information systems in
PC10 MapKeTHHTOBI iHpopMmariiitni | making marketing decisions and develop
cucteMd B yxBaJieHHI | recommendations to improve their effectiveness.
MapKETUHTOBUX pilIeHb 1
pO3pO0IATH  pEeKOMEHAITii
1010 M1 IBUIICHHS ix
€(DEeKTUBHOCTI.
DK11/ | 3marHicTh anamizyBatu | The ability to analyze the behavior of market actors
PC11 HOBEIIHKY punkoBux | and determine the features of the functioning of
cy0’exkTiB Ta  BHM3Hauyatu | markets.
0COOJIMBOCTI
(GYHKIIIOHYBaHHSI PUHKIB.
@®K12/ | 3matnicte obOrpyHroByBatH, | The ability to justify, present and implement
PC12 MIPEe3CHTYBATH i | research results in the field of marketing.
BIIPOBAKYBaTH PE3YJIbTaTH
JOCTIIKEHb y chepi
MAapKETHHIY.
@®K13/ | 3pmarmicte rtuianyBanus i | The ability to plan and implement effective
PC13 npoBa/pkeHHs  edektuBHOI | marketing activities of a market entity in a cross-
MapkeTHHTOoBOI misimbHOCTI | functional context.
PUHKOBOTO Cy0’€KTa B Kpoc-
(GYHKIIIOHATLHOMY pO3pi3i.
®K14/ | 3natHicTb nporonysatu | Ability to suggest improvements to marketing
PC14 BIOCKOHAJIEHHS moxo | functions.
byHKIH MapKEeTHHIOBO1
JUSJIBHOCTI.

KommnerenTHocTi, Bu3Ha4eHi yHiBepcuTerom/ University-defined competencies

DK15/
PC15

31aTHICTh BUKOPUCTOBYBATH
CydacHi METOIH Ta
THCTPYMEHTH MapKETHHTOBOL
aQHAIITHUKH, PHUHKOBHX
JOCTIIKCHB Ta
€KOHOMIYHOTIO

MPOTHO3YBAaHHA 3 METOH
OOTpyHTYBaHHS, TPUHHATTS
Ta IMILIEMEHTALT

The ability to use modern methods and tools of
marketing analytics, market research, and economic

forecasting to justify, make, and implement
management decisions to ensure effective
marketing activities of business entities.
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YIPaBITiHCHKUX pimeHs
1010 3a0e3eYeH s
e(eKTUBHOI MapKETUHTOBOI
JSITBHOCTI O13HEC Cy0’ €KTIB.

DK16/
PC16

31aTHICTh CTpaTeriyHO
MUCITUTH, (dbopmyroBaTH
Tl Ta po3pooIATH
MEXaHI3MHA peamizaii
TOBApHOI, LIHOBOI,
PO3MOALIBYOT Ta
KOMYHIKaTUBHOI ~ TOJITHKH
Oi3HeC cy0’€eKxTiB
arpornpoI0BoJib4oi chepu Ha
OCHOBI NIPOBE/ICHHS
KOMIUICKCHUX

MapKETUHTOBUX JTOCIIIKCHb
BHYTPIIIHBOTO Ta

30BHILIHBOTO CEKTOPAIBHUX
PHUHKIB.

The ability to think strategically, formulate goals,
and develop mechanisms for implementing product,
pricing, distribution, and communication policies of
agri-food business entities based on conducting
comprehensive marketing research of domestic and
foreign sectoral markets.

7 — Ilporpamui pedyiabratu HaB4aHHs (IIPH) / Programme learning outcomes

IMporpamui pe3ysibTaTH HABYAHHS, BU3HAYEHI cTaHAapTOM BHIIOI ocBiTH /COompetencies

defined by the higher education standard

[IPH1/

JleMoHCTpyBaTH 3HAHHA 1

Demonstrate knowledge and understanding of the

pO3paxoByBaTH EKOHOMIYHI
Ta MapKETUHTOB1 TOKa3HUKH,
0OTpyHTOBYBaTH

YIOPaBIIHCBKI pIMIEHHS Ha
OCHOBI BUKOPHUCTAHHS
HEOOX1THOTO aHAJTITHYHOTO

v

n METOJUYHOTI'O

PO3yMiHHS teopernunux | theoretical foundations and principles of conducting
PLO 1 OCHOB Ta npuHnumiB | marketing activities.
IMPOBAIKCHHSA
MapKETHHIOBOI JiSJIbHOCTI.
[IPH 2/ | AnanizyBaTu i | Analyze and forecast market phenomena and
PLO 2 | mporao3ysatu puHKOBI | processes based on the application of fundamental
sSIBUINA Ta MpoliecH Ha ocHOBI | principles, theoretical knowledge and applied skills
3aCTOCYBaHHS in implementing marketing activities.
(byHIaMEeHTaIbHUX
NPUHLIMIIB,  TEOPETHYHUX
3HaHb 1 IMPUKIIAIHUX
HaBUYOK 3MIMCHEHHS
MapKETUHTOBO{ JiSUIHOCTI.
[IPH 3/ | 3acTtocoByBaTH unaobyTi | Apply acquired theoretical knowledge to solve
PLO 3 TeopeTnyHi  3HaHHsA Juis | practical problems in the field of marketing.
pO3B’sA3aHHA  NPAKTUYHHUX
3aBJlaHb y cdepi
MApKCTHHTY.
[IPH 4/ | 3oupatu Ta anamizyBaru | Collect and analyze the necessary information,
PLO 4 HEOOXIHY indopmariro, | calculate economic and marketing indicators, and

justify management decisions based on the use of
the necessary analytical and methodological tools.
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IHCTpYMEHTapito.
[IPH 5/ | Busmatu # amanisysaru | Identify and analyze key characteristics of
PLOS5 | xmodoBi  xapakrepuctuku | marketing systems at different levels, as well as the
MapKETUHIOBUX cucteM | behavioral characteristics of their subjects.
P13HOTO P1BHA, a TaKOX
0COOJIMBOCTI TOBEHIHKH IX
Cy0’€KTIB.
[IPH 6/ | Busnauatn ¢ynkmionansni | ldentify the functional areas of marketing activities
PLO6 | obmacri mapkerurrosoi | of a market entity and their relationships in the
AISUTBHOCTI pHUHKOBOTO | management system, calculate the appropriate
cyb’exra Ta ix B3a€M03B’fI3KH indicators that characterize the effectiveness of such
B CHCTEM1 YIOpaBIIHHA, | gctivities.
pO3paxoByBaTH  BIAMOBIIHI
MMOKa3HUKH, SIK1
XapaKTEepU3yroTh
Pe3yJIbTaTUBHICTh TaKo1
ISIIBHOCTI.
IIPH 7/ | BuxopucroByBatn uudposi | Use digital information and communication
PLO 7 iHpopmariini ta | technologies, as well as software products necessary
KOMyHiKaliiHi Texuonorii, a | for the proper implementation of marketing
TaKkOXK MpOrpamHi NPORYKTH, | activities and the practical application of marketing
HEOOXIZHI Ul HAJEXKHOIO | tools.
IMPOBAIPKCHHA MapKCTI/IHFOBOI
TSUTBHOCTI T4 TMPAKTUYHOTO
3aCTOCYBAaHHA
MapKETUHI'OBOI'O
IHCTPYMEHTAPIIO.
[IPH 8/ | 3acrocoByBatu inHoBawiiiui | Apply innovative approaches to conducting
PLO 8 miaxoaM mono nposamkenHs | marketing activities of a market entity, flexibly
MapKeTHHIOBOi  JisbHOCTI | adapt to changes in the marketing environment.
PHHKOBOTO Cy0’€KTa, THYYKO
aJlaliITyBaTUCA a0 3MIH
MapKETUHI'OBOI'O
CepeNOBHIIIA.
[IPH 9/ | OuixroBaTtn pusuku | Assess the risks of conducting marketing activities,
PLO 9 npoBaLKeHHs MapkeTuHroBoi | establish the level of uncertainty of the marketing
MiATBHOCTI,  BCTAHOBIOBATH | environment when making management decisions.
P1B€HL HEBHU3HAYCHOCTI1
MAapKETUHTOBOI'O CEpCIOBUIIIA
npu MIPUHSATTI
YOPaBIiHCHKUX PIlIECHb.
[IPH 10/ | IosicaroBatn  indopmariro, | Explain  information, ideas, problems, and
PLO 10 | igmei, npobaeMu ta | alternative management decision-making options to
aNbTepHATUBHI BapianTu | marketing specialists and non-specialists, and to
NpUIHATTS ~ YOpaBIiHCHKUX | representatives of various structural divisions of a
pileHb ¢axiBusam i | market entity.
He(axiBIsIM y cepi
MAapKETHUHTIY,
MpeICTaBHUKAM PI3HHUX
CTPYKTYPHHUX  MiJIpO3/IiIiB

PUHKOBOTO Cy0’€KTA.
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[IPH 11/ | lemoHCcTpyBaTH BMinHs | Demonstrate the ability to apply an interdisciplinary
PLO 11 | 3acrocoByBatu Mmixaucuumi- | approach and perform marketing functions of a
JTiHApHUHA iaxizg Ta | market entity.
3MIMCHIOBAaTH MapKETHHIOBI
byHKIIT PUHKOBOTO
cy0’ekTa.
[IPH 12/ | BusiBnsitu nasuuku | Demonstrate skills in independent work, flexible
PLO 12 | camocriiiHoi pob6oru, | thinking, openness to new knowledge, and be
THYYKOTO mucieHHs, | critical and self-critical.
BIJIKPUTOCTI /10 HOBHX 3HAaHb,
OyTu KPUTHYHUM 1
CAMOKPHUTHUYHHUM.
[IPH 13/ | Bignosinatu 3a pesyibratu | Be responsible for the results of your activities,
PLO 13 | cBoei misutbHOCTI, BusiBIsATH | demonstrate  entrepreneurial and  managerial
HaBUYKW MiANPUEMHUIBKOI | Initiative skills.
Ta YOPaBIiHCHKOT
IHII[IaTHBHU.
[IPH 14/ | BukonyBaru ¢ynkiionaisni | Perform functional duties in the group, offer sound
PLO 14 | 060B’s13ku B rpymi, | marketing solutions.
IPONOHYBATH OOIPYHTOBAHI
MapKETUHTOBI PIIICHHS.
[IPH 15/ | disitu comiansHo | TO act socially responsible and socially conscious
PLO 15 | BixmoBimanpHO ta | based on ethical marketing principles, respect for
rpoMajiceko  cBimomo  Ha | cultural diversity and civil society values, while
OCHOBI eTHYHHX MpuHIMMIIB | respecting individual rights and freedoms.
MapKeTHHIy, IIOBaru [0
KYJIbTYpHOT'O PI3HOMAHITTS
Ta MIHHOCTEH
T'pOMASTHCBKOTO
CYCIIUJIbCTBA 3 JOTPUMaHHIM
paB i cBOOO] 0COOUCTOCTI.
[IPH 16/ | BimnoBimati BuMmoram, ski | TO meet the requirements for a modern marketer, to
PLO 16 | BucyBatoThest 0 cydacHoro | increase the level of personal professional training.
MapKeToJIora, IiJBUIIYBaTH
piBEHb ocoOucroi
npodeciiHOT MiITOTOBKH.
[IPH 17/ | JemonctpyBat  HaBuuku | Demonstrate written and oral professional
PLO 17 | nucsmoBoi Ta ycHoi | communication skills in the state and foreign
npodeciitHoi  komyHikaiii | languages, as well as the proper use of professional
JepKaBHOIO 1 iHo3eMHOM0 | terminology.
MOBaMH, a TaKOX HAJICKHOI'O
BUKOPHUCTAaHHA TpodeciiiHol
TEPMiHOJIOT1.
[IPH 18/ | JlemoHCTpyBaTH Demonstrate responsibility in relation to moral,
PLO 18 | BinmoBinanbHICTh y | cultural, scientific values and achievements of
CTaBJCHHI J0 MOpajbHUX, | Society in professional marketing activities.
KYJIbTYpPHHUX, HAyKOBHUX

IMIHHOCTEH 1  JOCSATHEHB
CycniibcTBa y mpodeciiiii
MapKETUHTOBIN JISITLHOCTI.
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IIporpamsi pe3yJibTaTH HABYAHHS, BU3HAYEHI YHIBEPCUTETOM

[IPH 19/
PLO 19

JemoHcTpyBaTH
BUKOPHUCTAHHS
METO/JIB Ta I1HCTPYMECHTIB
MapKETHHTOBOI ~ aHAITHKH,
PUHKOBUX JIOCHIJKEHb Ta
€KOHOMIYHOTO

IPOTHO3YBAHHA 3 METOI0
OOTpYHTYBaHHS, NPUUHATTS
Ta IMILIEMEHTAI]
YIPaBIiHCHKUX pimeHs
1010 3a0e3eYeH s
e(eKTUBHOI MapKETHUHIOBOL
JUSsITBHOCTI Oi3HeC cy0’ €KTIB.

HAaBUYKU
Cy4aCHHX

Demonstrate skills in using modern methods and
tools of marketing analytics, market research, and
economic forecasting in order to justify, make, and
implement management decisions to ensure
effective marketing activities of business entities.

[IPH 20/
PLO 20

JleMOHCTpyBaTu  HaBUYKHU
po3poOKkuM  Ta  peamizarii
MapKETUHIOBOI  TOBApHOI,
I[IHOBOi, PO3MOAUIBYOI Ta
KOMYHIKAI[IHHOT ~ MMOJITHKH
0i3Hec CyO’€eKTiB
arpoIpoa0BOIILYOi chepu Ha
OCHOBI IPOBEJICHHS
KOMITJIEKCHUX
MapKETHUHTOBUX JOCHIIKEHb
BHYTPILIHBOTO Ta
30BHIIIHBOTO CEKTOPATBbHUX
PHUHKIB.

Demonstrate skills in developing and implementing
marketing product, pricing, distribution, and
communication policies of agri-food business
entities based on conducting comprehensive
marketing research of domestic and foreign sectoral
markets.

8 — PecypcHe 3a0e3ne4eHHs peaJjizauii nporpamu / Resource provision for programme
implementation

Kanpose 3a6e3neuennss / Human Resources

VY BIANOBIAHOCTI J0 KaJPOBHUX BHMOT
mon0 3abe3nedyeHHs MPOBAKEHHS
OCBITHBOI JISTTBHOCTI JJISl TEPILIOTo
(6axanmaBpChKOTO) PiBHS BHUIIOI OCBITH
(momatoxk 2 no JlineHsiiiHUX yMOB),
3atBepmkeHux IlocranoBoro KMV Big
30.12.2015 p. Ne 1187.

Peanizartiro OCBITHBO-TIpOdeCiitHOT
porpamu 3JIIACHIOIOTD
BHCOKOKBaJIi(hiKOBaH1 HayKOBO-

Me/1aroriuHi NMpamiBHUKK 3 HAYKOBUMHU
CTYNCHSMH Ta BYCHHMH 3BaHHIMH,
MOTHBOBaHi hi (6] OCOOHCTICHOTO
PO3BUTKY Ta MIATPUMKH BHCOKOTO
piBHS npodecionanizmy. Bei HaykoBo-
MeJaroriyHi MpaliBHUKK TMPOXOJAATH
MiIBUIICHHS KBamidikaiii, B T.4. 3a
KOpJIOHOM. [0 OCBITHBOIO MpoLECY
3aIly-4aroThCs BUCOKBaJTi(hiKOBaH1
(haxiBIli- MPAKTHKHU.

In accordance with the personnel requirements for
ensuring the implementation of educational
activities for the first (bachelor's) level of higher
education (Appendix 2 to the Licensing
Conditions), approved by the Resolution of the
Cabinet of Ministers of Ukraine dated 30.12.2015
No. 1187. The implementation of the educational
and professional program is carried out by highly
qualified scientific and pedagogical workers with
scientific degrees and academic titles, motivated for
personal development and maintaining a high level
of professionalism. All scientific and pedagogical
workers undergo advanced training, including
abroad. Highly qualified practitioners are involved
in the educational process.
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MartepianbHo-TexHiune 3a6e3neuenrs / Material and Technical Resources

Y BIAMOBIIHOCTI 1O TEXHOJOTIYHUX
BUMOT IIIOJI0 MaTepialbHO-TEXHIYHOTO
3a0e3MmeueHHs] OCBITHBOI JIisITBHOCTI
nepmoro  (6akamaBpChbKOro) — piBHS
Bumoi ocBiTM  (momatrok 4 1o
JlineH3iiHUX yMOB), 3aTBEPKECHUX
[TocranoBoro KMV Bix 30.12.2015 p.
Ne 1187.

MartepianbHO-TEXHIUHE 3a0€3MeYCHHSI,
0 BKIIOYAa€  NPUMIMICHHS IS
JMEKIIHHUX Ta TNPAKTHYHUX 3aHSATh,
KOMIT'FOTEPHI KJIACH 3 TMPHUKJIATHUMHU

KOMIT IOTEPHUMU Iporpamamy,
crieriaaizoBaHi naboparopii,
010:110TeKy, YUTANBHY 3Ty, JOCTYII A0
Mepexi [HTepHeT, MynbTUMEndiiiHe

o0JaJIHaHHs, aKTOBY 31y, CIIOPTHBHY
3aly Ta CIOPTUBHUM MAaWJaHUUK,
TYPTOXUTKH, CIIOPTUBHO-03/I0POBYHIA
Talip, MTyHKTH TPOMaJICEKOTO
Xap4YyBaHHS TOIIO, CTBOPIOE
HeoOXiaHe CEPEIOBHUILIC IS
MPOAYKTUBHOI OCBITHBOI, HAYKOBOI Ta
TpOMaJIChKOI TisTIbHOCTI 3100yBayiB.

In accordance with the technological requirements
for the material and technical support of educational
activities of the first (bachelor's) level of higher
education (Appendix 4 to the Licensing
Conditions), approved by the Resolution of the
Cabinet of Ministers of Ukraine dated 30.12.2015
No. 1187. Material and technical support, which
includes premises for lectures and practical classes,
computer classes with applied computer programs,
specialized laboratories, a library, a reading room,
access to the Internet, multimedia equipment, an
assembly hall, a sports hall and a sports ground,
dormitories, a sports and recreation camp, public
catering facilities, etc., creates the necessary
environment for productive educational, scientific
and social activities of applicants.

Indopmaniiine Ta HaBYaIbLHO-MeTOAUYHe 3a0e3neveHHs / Information and methodical
support of the educational process

VY BIANOBIAHOCTI 10 TEXHOJOTIYHUX
BUMOT 1110710 HABYaJIbHO-METOJIUYHOTO
Ta iHpoOpMaIiitHOTO 3a0e3TMeUeHHs
OCBITHBOI JUSUTBHOCTI MIEPLLIOTO
(6axanmaBpChKOTO) PiBHS BUIIOI OCBITH
(momatoxk 5 no JlineHsiiiHUX yMOB),
3atBepmkeHux IlocranoBoro KMV Bifg
30.12.2015 p.  Ne 1187.

[ndpopmarriitne Ta HaBYaJIbHO-
MeToAuYHe 3ale3nedeHHst Oa3zyeTbes
Ha Cy4aCHMX 1H(pOopMaLIHHUX
cucTeMax 1 TeXHOJIOTiAX Ta BKJIIOYAE:
610mi0TeyHuil (QOHI HaBYaJIbHOI Ta

HAyKOBOI  JiTepaTrypH, baxoBux
TIEePI0OTUIHAX BHUIAHb, 110
BIJIMOBIAAIOTH  MPO(]iIt0  OCBITHBOI
porpamu http://library-
odau.blogspot.com/;  IucTurymiiiHuH
peno3uTapiit
http://lib.osau.edu.ua/jspui/;
Enextponnuit KaTajor
:http://lib.osau.edu.ua:8080/;
Odimiinnit BeO-caiiT OJIAY

In accordance with the technological requirements
for educational and methodological and information
support of educational activities of the first
(bachelor's) level of higher education (Appendix 5
to the Licensing Conditions), approved by the
Resolution of the Cabinet of Ministers of Ukraine
dated December 30, 2015 No. 1187. Information
and educational and methodological support is
based on modern information systems and
technologies and includes: library fund of
educational and scientific literature, professional
periodicals that correspond to the profile of the
educational program http://library-
odau.blogspot.com/; Institutional repository
http://lib.osau.edu.ua/jspui/;  Electronic catalog;
http://lib.osau.edu.ua:8080/; Official website of
ODAU http://osau.edu.ua/; access to the Internet;
educational environment on the MOODLE platform
https://moodle.osau.edu.ua/; curriculum and work
plans; educational and methodological support for
disciplines (work programs, syllabi, lecture notes,
methodological guidelines for practical classes and
independent work); methodological support for



http://library-odau.blogspot.com/
http://library-odau.blogspot.com/
http://lib.osau.edu.ua/jspui/
http://lib.osau.edu.ua:8080/
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http://0sau.edu.ua/; moctym 10 Mepexi
[HTEepHET; OCBITHE CepelOBHIIE Ha
mwiardopmi MOODLE
https://moodle.osau.edu.ua/; HaB4YabHi
i poboui  TmIaHW;  HaBYAIBHO-
MeTOAMYHE 3a0e3MeYeHHs IUCIUILTIH
(poboui porpamu, cunadycu,
KOHCIEKTH JIEKIIIH, METOONYHI
BKa3IBKU JUISI MPAKTUYHHUX 3aHATH Ta
CcaMOCTiiiHOT  poOOTH); METOJMYHE
3a0e3neueHHs MIPOXOKEHHS
HaBYAJIbHHUX Ta BUPOOHUYMX TPAKTHUK;

METOAMYHI BKa3iBKM 3 BHUKOHAHHS
KYPCOBUX po0ir; METOIMYHI
peKoMeHanii 3 1ITOTOBKH

KBaidikaiiHoi poOOTH TOIIO.

completing educational and industrial practices;
methodological  guidelines  for  completing
coursework; methodological recommendations for
preparing qualification work, etc.

9 — Akagemiuna MoOiIbHicTh / Academic mobility

HanionaabHa kpeauTHa mooijbHicTh / National credit mobility

[lepenbauena  IlonoxeHHSM  1po
MOpSIIOK ~ peaiizamii  mpaBa  Ha
aKaJIeMiYHy MOOUTBHICTh YYaCHHKIB
ocBiTHbOTrO Tporecy OHAY Tta moxe
pealti3oByBaTUCs BIJITIOBIAHO o
yKJIaIeHUX yroja 3 3akiaJaMu BUIIOI
OCBITH YKpaiHHu.

It is provided for by the Regulations on the
procedure for implementing the right to academic
mobility of participants in the educational process
of the State Academic Autonomous University of
Ukraine and can be implemented in accordance with
agreements concluded with higher education
institutions of Ukraine.

MixxHapoaHa KpeauTHa MoOUIBHICTSH / International credit mobility

[lepenbauena  IlonoxeHHSM  Tpo
NOpSAOK  peanizanii  mpaBa  Ha
aKaJeMiuHy MOOUIBHICTh YYaCHHUKIB
ocBiTHROrO mporecy OJIAY Ta moxe
peanizoByBaTucA BIJIIIOBIIHO o
YKJIAJEHUX Yroa IMpo MIKHApoJaHe
CHIBPOOITHUIITBO.

It is provided for by the Regulations on the
procedure for implementing the right to academic
mobility of participants in the educational process
of the State Academic Autonomous University of
Ukraine and can be implemented in accordance with
concluded international cooperation agreements.

HaBuanns inozemuux 3100yBauiB BO / Study of Foreign applicants of HE

HaBuanHs  iHO3eMHHX  3700yBauiB
BHUIIOI  OCBITH  TIPOBOJUTHCA  HA
3aralbHUX YMOBax 3 JIOJaTKOBOIO
MOBHOIO ITJATOTOBKOIO - BHBYEHHS
YKpaiHChKOT MOBH SIK iHO3€MHOI.

Education of foreign higher education applicants is
conducted on general terms with additional
language training - studying Ukrainian as a foreign
language.

2. MEPEJIK KOMIIOHEHTIB OCBITHBOI ITIPOI'PAMMU /
COMPONENTS OF EDUCATIONAL PROGRAMME

Kon/ OcBiTHI KOMIIOHEHTH TIporpamu/Components Kpenuris dopma
Code €KTC/ECTS | mincyMkoBoro
credits KOHTPOJIIO/
Form of Final
Assessment



http://osau.edu.ua/
https://moodle.osau.edu.ua/
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HOPMATHWBHI ocBithi komnonenTr/Required (standard) components

OO060B’s13K0B1 KOMITOHEHTH 3araibHoi miaroropku/Mandatory components of general training

03 01 | dDinocodist/ Philosophy 3 Iciut/ exam
[HO3eMHa MOBa 3a TPOQeciitHUM CHpsIMyBaHHIM/

03 02 Foreign language for profess!o_nal 3aik/ test;
purposes/Ykpaincbka MoBa sk iHozemua/ UKrainian icruT/ exam
as a Foreign Language 6

03 03 ICTOp'iH' yKpaiHCcbKoi jepxaBnocti/ History of Temut/ exam
Ukrainian statehood 3

03 04 Vkpaina — _€BponeI7ICLKI/II7I coro3/ Ukraine - ani/ test
European Union 3
VYkpaincbka MOBa 3a npodeciiHuM

O3 05 | cnpsmyBannsiv/  Ukrainian ~ language  for Iciut/ exam
professional purposes 3
[adpopmarniitni  cucteMn Ta  KOMYHIKaIiiHi

03 06 | Texuosorii B ynpasninai/ Information systems and Icut/ exam
communication technologies in management 5
AHTHKOpYIILsA Ta J00podecHicTs/ Anti-corruption .

0307 | integifi ty 3 Sanix/ test
Buma matemartuka (3i 3MicToBUM MoyieM «Teopis
HMOBIPHOCTEI i MaTeMaTH4YHa cTaTUCTHKaY )/ Higher

0308 mathefnatics (with the content module “Pr)obab?lity femr/ exam
theory and mathematical statistics™) 5

03 09 | Cratuctuka/ Statistics 4 Icniut/ exam

03 10 | Ilonitnuna exoHomist/ Political economy 4 Icut/ exam

03 11 Mikpo ~Ta  MaKpoeKkoHOMiKa/ Micro  and arix/ test
macroeconomics 4

03 12 | JligepcTBO 1 KOMaHIHA B3a€MOIis 3 3amik/ test

03 13 | OmrruMizaniiini METOIH 1 MOZEN] 3 3amix/ test

OO00B’s13K0BI KOMIIOHEHTH TTpodeciiiHoi miarorosku /Mandatory components

of professional

training
OIl 01 [ Beryn no daxy/Introduction to the profession 3 3aiik/ test
[HdpacTpykTypa ToBapHOoro punky / Commodity 4 Icriut/ exam
OII 02 | market infrastructure
OII 03 | Mapkertunr / Marketing 5 Icniut/ exam
OIl 04 | MenemxmeHT / Management 4 Iciut/ exam
Pexmamunii MEHEHKMEHT / Advertising 4 Icout/ exam
OII 05 | management
OI1 06 CaMOMEHEeIKMEHT Ta OCOOWCTICHUN pPO3BHUTOK/ 3 sautix/ test
Self-management and personal development
ExoHoMmika 1 ¢iHaHCH arpapHOro MiJnpueMcTBa/
Economics and finance of an agricultural 4 Icriut/ exam
OIl 07 | enterprise
OI1 08 | IToseninka ciokuBayis / Consumer behavior 5 Icint/ exam
OI1 09 | Mapkerunrosi gociimkerns / Marketing research 6 Icout/ exam
bi3Hec-anamiTHKa B ynpaBiliHHI TiANTPHEMCTBAMH 4 Icnut/ exam
OIl 10 . .. .
/Business analytics in enterprise management
Ol 11 MapxkerunroBa ToBapHa moiithuka / Marketing 5 Icniut/ exam

product policy
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ITpaBoBe 3a0e3neueHHs yIPaBIiHCHKOT 4 Icniut/ exam
OIl 12 | gisutenocti/ Legal Support for Management
Activities
OII 13 | Yupasninus nepconanom / Personnel Management 3 3auTiK/ test
OI1 14 | Komipaiituar / Copywriting 4 Icniut/ exam
Ol 15 Mapxkerunrosa 1iHosa mojituka / Marketing pricing 4 Icnut/ exam
policy
MapkeTuHroBa  KOMyHiKalliiiHa  mojituka /[ 5 Icnut/ exam
OIl 16 . L .
Marketing communication policy
Web-muzaitn B mapketunry / Web design in 4 3autik/ test
OIl 17 .
marketing
Pusuku B MapkeTuHroBiit misuteHOCTi / RiSKS in 4 Icnut/ exam
OIl 18 . e
marketing activities
MapkeTuHroBa TMOMITHKA PO3MOALTY 1 30yTy / 4 Icut/ exam
OIl 19 . T .
Marketing distribution and sales policy
OII 20 | Iurepuer-mapkerunr / Internet marketing 4 Icnnt/ exam
MenemxmeHT Startup-npo€ekTiB B MapKETHHTOBIH 5 Icut/ exam
misutenocti  / Startup  project  management in
OII 21 | marketing activities
30BHIITHFOCKOHOMIYHA AiSUTbHICTD MiITPUEMCTBA 5 Icnut/ exam
OIl 22 - . e .
/ Foreign economic activity of the enterprise
OII 23 | Crpareriuauii mapketunr / Strategic marketing 5 Icnnt/ exam
OIl 24 | Mapkerunr B arpapHiii chepi / Marketing in the 3 3aimik/ test
agricultural sector
OII 25 | Jlorictuka / Logistics 5 Icniut/ exam
Mixnaponuuii  mapkerunr /  International 5 Icriut/ exam
OII 26 :
Marketing
OIl 27 | ExoHOMiKO-MaTeMaTH4HE MOJICTTFOBAaHHS Ta 5 [cniut/ exam
IPOTHO3YBaHHS B MAapKETHHTOBiH isutbHOCTI /
Economic and mathematical modeling and
forecasting in marketing activities
INPAKTUYHA HIAI'OTOBKA:
.. 4 3aXHUCT 3BITY/
HaBuanpHa mpakTthka 3 Mapketwnry / Training
OII 28 L . report
practice in marketing :
protection
MixaucuuruiiHapauid - TpeHIHr-Kype  «IpuitHITTS 5 3aXUCT 3BITY/
YOpaBIIHCBKUX  PIOIEHb B MapKETHHTOBii report
OIl 29 | mismeHOCTI®/  Interdisciplinary  training  course protection
"Making managerial decisions in marketing
activities"
Bupobunua mnpakTtuka 3a ¢axom/ Production 4.5 32XHCT 3BiTY/
01130 ractice by specialt report
P ysp y protection
Atecramiiinmii icnut 3a ¢axom / Certification 1,5 Icut/ exam
OIl 31 .
exam by specialty
Koxn/Co OcgiTH1 komnoneHnTu nporpamu/ Educational Kpenuris dopma
de Components of the Programme €KTC/ECT | mipcymKoBOT
S 0 KOHTPOJIO/
credits Form of Final

Assessment
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BUBIPKOBI ociTHi komnonenTw/Elective components

BubipkoBi koMrnoHeHTH 3aranbHoi miarorosku/Elective components of general training

SCOPE OF THE EDUCATIONAL PROGRAMME

B3 01 | Bubipkosuii kommonent 1/ Selective component 3 3ayiK/ test
B3 02 | Bubipkoswuii kommonent 2/ Selective component 2 3 3aiik/ test
B3 03 | Bubipkosuii kommonent 3/ Selective component 3 3 3ayiK/ test
B3 04 | Bubipkoswuii kommonent 4/ Selective component 4 3 3aiik/ test
B3 05 | BubipkoBuii komnoHeHt 5/ Selective component 5 3 3ayik/ test
B3 06 | Bubipkosuii kommonent 6/ Selective component 6 3 3ayiK/ test
bazosea meopemuuna niocomosxa B3BIT*.
B3 01%* *0606 ’s13x06Ull 014 0CIO, BUHAYUEHUX 3anix*/ credit
3AKOH00A8CMEOM YKpainu 3*

Bubipkori komronenTu npodeciitnoi miaroropku/Elective components of professional training
BIT 01 | BubipkoBuii kommnoHeHT 1/ Selective component 3 3ayik/ test
BIT 02 | Bubipkosuii komnoneHT 2/ Selective component 2 3 3aimik/ test
BII 03 | Bubipkosuii kommnoHeHt 3/ Selective component 3 3 3ayik/ test
BIT 04 | Bubipkosuii komnonenT 4/ Selective component 4 3 3aimik/ test
BII 05 | BubipkoBuit komnoneHT 5/ Selective component 5 3 3anik/ test
BII 06 | Bubipkouii kommoHeHT 6/ Selective component 6 3 3ayik/ test
BIT 07 | Bubipkosuii komnoneHT 7/ Selective component 7 3 3aimik/ test
BII 08 | Bubipkosuii kommoHeHt 8/ Selective component 8 3 3ayik/ test
BIT 09 | Bubipkosuii kommnonent 9/ Selective component 9 3 3aimik/ test
BII 10 Ifél(iipxomﬁ xommoHeHT 10/ Selective component . sartix/ test
BII 11 ]i%f6ip1<osnﬁ xommoneHT 11/ Selective component . sarix/ test
BII 12 ]f;&pxomﬁ koMroHeHT 12/ Selective component . salmix/ test
BII 13 ]i%;[&pxosnﬁ kommoneHt 13/ Selective component . sarin/ test
BII 14 11341:16ip1<0131/1171 xomroneHt 14/ Selective component . sarin/ test
3aranpHuil 0o0car HopmatuBHUX KommoHeHTiB OIl/Total 180
scope of the required components:
3araneHuil 06car BubipkoBux komnoHeHTiB OIT/Total scope 60
of the elective components:

OOcsr OCBITHIX KOMIOHEHTIB, 110 3a0€3MeUyoTh 3400y TTS

kommetreHTHOCcTel Bu3HaueHnx CBO/Total scope of the 180
educational components aimed at acquisition of

competencies specified in the Higher Education Standard:

3ATAJIBHU OBCAT OCBITHBOI ITPOTPAMU/TOTAL 240

3. DPOPMA ATECTAIIII 3/IOBYBAYIB BUIIOI OCBITH / FORM
OF ATTESTATION OF HIGHER EDUCATION APPLICANTS

dopMoI0 MPOBEJCHHS aTecTallii 3100yBadiB OCBITHBOTO cTyIeHs «bakamaBpy
crieriasibHOCTI D 5 MapkeTuHr € aTecTaliiHuil ek3ameH 3a ¢paxom. AtecTamiinui
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eKk3aMeH Tiepenbayae  OIHIOBAHHS  pe3yJbTaTiB HABYaHHS, BU3HAYCHHUX
CranapToM BHILOI OCBITH Ta JAHOIO OCBITHBO-MIPOQECIITHOIO MPOTPaMOIO.

The form of certification of applicants for the Bachelor's degree in specialty
D 5 "Marketing" is a certification exam in the specialty. The certification exam
involves assessing the learning outcomes defined by the Higher Education
Standard and this educational and professional program.

4. MNPOLHEAYPA IIPUCBOECHHAA MPO®ECIMHUX
KBAJIIPIKAIIN 3A HAABHOCTI)/ PROCEDURE FOR AWARDING
PROFESSIONAL QUALIFICATIONS (IF ANY)

3rigao Cranmapty Bumioi ocBiti neproro (6akamaBpChKOro) piBHS ramysi
3HaHb 07 «YmpaBiiHHA Ta aJAMIHICTpyBaHH» cneniaabHocTi 075 «MapkeTuHr»,
3arBep/keHoro Hakazom MiHicTtepcTBa ocBiTH 1 Hayku Ykpainu Ne 1343 Big
05.12.2018 p., mpodeciitHa kBamidikallis He HATAETHCS.

According to the Standard of Higher Education of the first (bachelor's) level
in the field of knowledge 07 "Management and Administration” of the specialty
075 "Marketing", approved by Order of the Ministry of Education and Science of
Ukraine No. 1343 dated December 5, 2018, professional qualifications
are not provided.



5. CTPYKTYPHO-JOI'TYHA CXEMA OCBITHBOI [IPOT'PAMU
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1 cemectp [—>| 2 cemectp 3 cemecTp 4 cemecTp 5 cemecTp 6 cemectp 7 cemecTp 8 cemectp
IIpaBoBe BubipkoBi KOMIIOHEHTH 2 KypCy Bub6ipkoBi KOMIIOHEHTH 3 Kypcy BubipkoBi kommonenT: 4 Kypcy
3a0e3neyeHns | B3 01-02; B3 03-04; B3 05-06;
YIPaBIiHCEKOT BIT 01-04 BII 05-09 BIT 10-14
ISUIBHOCTI N
A | VYkpaincpka MOBa
38 Bpoockinmy |y I IHO3eMHa MOBa
HO3EMHa MOBa 32
MeHemKMEHT | CIpAMYBAaHHAM Vkpaina- npodeciiinnm 3a npodeciinum
—»| Espomeiicek [—» crpsiMyBaHHsAM 17%| CIPSIMYBaHHIM
Ui coro3
BCQT)Z wio | ™ Mapkerunr |
X .
g — Awurukopynuis Ta |
cropis : .
. a'iHIc)LKO'l' 0OpOUECHICTh MixHapoaHH
Camo- M YKD [ = 2
e N . . Pu3suku B EINESIEHGEE J€PKABHOCTI Y1 MapKETHHT
N dinocodis > MApPKETHHIO- KOMYyHiKaIlifiHa —>
Ta _ Y P . b L. —» MOJIITUKA > N
ocobucTicHui BIM ALUIBHOCTL || f  KomipaTuHr [ Crpareriuau |-»
PO3BUTOK Ma - Maremaruune
Ingpactpykrypa PKCTHHIO { MapKeTHHT
—r — : MOJICTIOBaHHS
TOBAapHOTO PHHKY Ba MOJIITHKA Ta
JlinepcTso i biznec- 031011ty 1 »
KOoMaHnHa [P » aHamiTHKaB | Inrepner- P 6 Y [POTHO3YBaHH
: i —p! R g SUNTY Pexnamunit 1B
B3aEMOIA YrnpaBniHHS YIIpaBJI1HH1 MapKETUHT .
> TIEPCOHATIOM i NpUEMCTBA M ‘ MEHEKMEHT MapKETHHIOBi
s apKCTUHTOBL | L 3 JTori - W IISJIBHOCTI
—»{  DOCIiIKEeHHS OrICTHEKA |
[Monitnuna . MapK?THHFOB
CKOHOMist Mikpo Ta - Exonomixa i A4 M a HIHOBa N 30BHINIHBO- BupobHuya
P T Gbinancu > R R | exonomiuna | ) MeHeDKMEHT || MpaKTHKa 3
= arpapHoro [—% | arpapiii chepi e Startup - (axom
uIa ; ‘ ;
i i JIpHEMCTBA ninpuemcTBa HPOEKTIB B
MaTemMaTuka — _i I . MapKeTHHIOB
Gi pMarriiHi oBeliHKa [ We-m3aiii 5 —|L Wikal : il
PO My »|  cucTemu Ta CIIOXKHBaYiB 1 AMREHOCT!
oS MapKeTHHTY Mi 3
MOJyJIEM KOMYHIKalllMHl | )l IXCIIPICHEIHJII
«Teopis TEXHOJIOTi1 B HapHHi S —v—"
fiMoBipHOCTE yHpaBJIiHHi | p| Mapkerunrosa | TpeHiHr-Kype | icrur 3a paxom
i Ta » TOBapHa [y «IIpuiHATTS
MaTeMaTH4Ha '» Cratuctuka | MOJIITHKA YIPaBIiHCHKH
CTaTHCTHKA» X piless B
HaBuanbHa || MapKETUHTOBI
MPAKTHKA 3 M IiSIIEHOCTIY
OnruMizaniiini [y  MAPKETHHTY
METOJH i MOJEITi
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5. STRUCTURAL-AND-LOGICAL SCHEME OF THE EDUCATIONAL PROGRAMME

lterm |—— 2 term 3 term 4 term » Sterm 6 term —-| 7 term 8 term
Legal Support Elective com%%ngiltgzof the 2rd year Elective components of the 3rd year Elective com%%ngglt(s) é)f the 4rd year
for > -0z, B3 03-04; -06;
Management BII 01-04 ) -
Activities BII 05-09 BIT 10-14
| Ukrainian language
for professional s . .
- Foreign language Foreign language
Management L | purposes —  Ukraine - for professional for professional
ELLJJro_pean — purposes [ » purposes
Introduction : e
to the _»—’ Marketing >
profession R J Anti-corruption |
story. O and integrity International
Self- —  Philosophy > Marketing Utktrarl]mag Mearketin
g%”ag?gﬁg} Risks in communicatio Stalenoo Y
development | i | marketing N » | (™| npolicy > | | Strategic
p Commodity | fiviti Copywriting . marketing |
> market ActivITIes Marketing N Mathematical
infrastructure distribution modeling and
Leadershi . . > o
and tegm > > Business N Marketing | —» Internet N and sales B ®| forecasting in
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6.MATPULA BIAITOBIJHOCTI IPOI'PAMHUX KOMIIETEHTHOCTEU KOMITIOHEHTAM OCBITHBOI

IMPOI'PAMM / COMPLIANCE MATRIX OF PROGRAMME COMPETENCIES WITH PROGRAMME

COMPONENTS
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7. MATPUIA 3ABE3IIEYEHHS ITPOT'PAMHUX PE3YJBTATIB HABYAHHS BIANTOBI/IHUMUA KOMIIOHEHTAMM

OCBITHBbOI TPOI'PAMM / COMPLIANCE MATRIX OF PROGRAMME

LEARNING OUTCOMES WITH PROGRAMME COMPONENTS

T¢
O1d /1T HAII

0¢
O71d /0T HAII

6T
O7d /61 HAII

8T
O7d /81 HAII

LT
O71d /LT HAII

9T
O1d /91T HAII

qT
O1d /ST HdAII

14"
Od /41 HAII

€T
O71d /€T Hd1T

et
O71d /<1 HAII

17
O7d /1T HAII

0T O'1d 01 HdII

60 O71d /6 HALI

80 O'1d /8 HAII

L0 071d /L HAID

90 O71d /9 HAII

S0 O71d /s HAII

70 O71d /¥ HdlI

€0071d /¢ HdlI

¢0071d /T HdID

T0 O1d/1 HdIX

+
+
+
+
+

+
+

+

+

03 01

03 02

0303

03 04

03 05

03 06

03 07

03 08

03 09

0310

0311

0312

0313

OIl 01

OIl 02

OIT 03

OI1 04

OIT 05

OIT 06

OI1 07

OIT1 08

OIT 09

OIT 10

OIT 11

OIT 12

OIT 13

OIl 14

OIl 15

OIl 16

OIl 17

OIl 18

OIT 19




30

+
+
+
+

OI1 20

OII 21

OIT 22

OIT 23

OIl 24

OII 25

OIl 26

OII 27

OI1 28

OIT 29

OIT 30

OII 31




31

IEPEJIIK BUKOPUCTAHUX JOKYMEHTIB, HA SIKUX BA3YETbHCSI
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867-VIII Big 08.12.2015 p. URL: https://zakon.rada.gov.ua/laws/show/222-
19/ed20160116

4, Knacudikarop npodeciit: JIK 003:2010. — Ha 3aminy K 003:2005 ; YunaHuMi
Big 2010-11-01. URL: https://zakon.rada.gov.ua/rada/show/va327609-10

5. Knacudikaris BuaiB ekoHoMiuHoi aisuibHOCTI : JIK 009:2010. — Ha 3aminy JAK
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7. HamionanpHU# OCBITHINM riiocapiii: BUIa ocBiTa / 2-¢ BH., IepepoO. 1 jorr. /
aBT.-ykiaj.: B.M. 3axapuenko, C. A. KanamuikoBa, B. 1. JIyrosuii, A.B. CtaBunpkui,
KO.M. PamkeBuu, K.B. Tananosa / 3a pen. B.I'. Kpemensa. Kui : TOB «BugaBunumii
M «IInesany, 2014. 100 c.

8. TlocranoBa KMV Nell187 Bix 30.12.2015 «IIpo 3atBepmxenHs JlineHsiitHux
YMOB  TPOBAKEHHS  OCBITHBOI  JISJIBHOCTI  3aKjJajiB  OCBITHY. URL:
https://zakon.rada.gov.ua/laws/show/1187-2015-%D0%BF

9. CranmapTu i peKoMeHaIii Mmoa0 3a0e3nedeHHs SKOCTI B €BpomneiichkoMy
npocrtopi Buiioi ocBitu. Kuis: Jlensit, 2006. 35 c.

10. Crangapt Bumioi ocBiTu nepimioro (6akanaBpChKoro) piBHs raiy3i 3HaHb 07
«YTpaBliHHS Ta aaMIHICTpyBaHHs» cremianbHocTi 075 «MapkeTuHry. 3aTBepKeHO
Hakazom MinicrepctBa ocBiTH 1 Hayku Ykpainm Ne 1343 Bim 05.12.2018. Kuis:
MiHicTepcTBO OCBITH 1 Hayku YKpaiHU. 3MIHU JO CTaHAAPTY 3aTBEPHKEHO HAKA30M
MOH Ykpainu BiJl 13 YEpBHS 2024 p. Ne842. URL:
https://mon.gov.ua/storage/app/media/vishcha-
osvita/zatverdzeni%20standarty/12/21/075-marketing-bakalavr-1.pdf

11. IIpodeciitauit ctangapt «dPaxiBellb 3 METO/IB PO3IIMPEHHS PUHKIB 30yTy»
(mapkerosior). 3arBepmkeHuit pimeHHsM KoHdpepeHuii ['O «Ykpaincbka Acormiarlis
Mapketunry» Big 09.01.2025 p. (pimmenns Nel, npot. Nel)._ URL:https://uam.in.ua/wp-
content/uploads/2025/04/714-
2_ps_fahivec z _metodiv_rozsirenna_rinku_zbutu marketolog-1.pdf

12. Tlpodeciitamii crangapt «®PaxiBelb-aHATITUK 3 JOCIIIKEHHS TOBAapHOTO
puHKY». 3aTBepakeno Hakazom MinicTepcTBa ekoHOMIKK YKpainu Bif 18 sxoBTHs 2021
poky Ne751-21. URL: https://uam.in.ua/wp-content/uploads/2024/07/356-nakaz_751.pdf

13. ITpodeciitauii cranmapt «Peknamict». 3aTBepkeno Hakazom MiHicTepcTBa
exoHoMiku Ykpainu Bin 11 cians 2023 poky Ne81-22. URL: https://uam.in.ua/wp-
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